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West Kelowna’s come a long 
way, baby.

For most of its history, it was 
the unincorporated area known 
as Westbank, essentially an 
across-the-lake bedroom 
community of Kelowna. But 
when it incorporated in 2007 
and eventually became its own 
city known as West Kelowna, the 
community really took off.
After all, a city is as much an 
attitude as it is a geographical 
place.

With new status and new name, 
West Kelowna has become a 
community in all senses of the 
word. It’s the people, businesses, 
government, organizations 
and institutions that make a 
community.

As such, the dynamic business 
sector supports and shapes 
society and vice versa. With a 
population closing in on 40,000, 

lakeside setting, orchard-and-
winery-strewn landscape, 
vibrant neighbourhoods and 
strong commercial core, West 
Kelowna has become a desirable 
city where people come to live, 
work and play. The result is a 
community with an outstanding 
standard of living and quality 
of life full of opportunities, 
recreation and amenities.
Call it the unique fabric of West 
Kelowna, if you like.

The business people featured 
in this Faces of West Kelowna 
magazine exemplify the 
city’s entrepreneurial spirit, 
diversity and verve. From Big 
O Tires, Volcanic Hills Winery 
and Skyfire Energy to Canine 
Campus, Power Safety Solutions, 
Arsenault Environmental 
Consulting and Okanagan 
Indigenous Music & Art Society, 
the businesses profiled are so 
varied, but also so West Kelowna.

Steve MacNaull
Editor and journalist,
NowMedia Group
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For Darryl Arsenault, it is 
all about protecting the 

natural environment. “Our 
company’s goal is biodiversity 
restoration and ecosystem 
protection first,” says the owner 
and operator of Arsenault 
Environmental Consulting Ltd. 
“An inspiration for me was when 
I was in a waiting room before 
an interview for veterinary 
college in 1991 and I picked up 
a Fortune 500 magazine that 
said environmental consulting 
was the career of the future. I 
decided then and there that I 
could do better for the planet 
as an environmental consultant 
than looking after peoples’ pets.”

Thus, every project Arsenault 
is involved in looks for 
opportunities to protect and 
restore the natural environment. 
For instance, Arsenault was 
involved in the ‘daylighting’ of 
Fascieux Creek through KLO 
Middle School. The waterway 
was buried for decades until it 
got to see the light of day by 
being unearthed and allowed 
to flow as a natural creek, 
creating a nicer aesthetic for the 
school and a diverse habitat for 
wildlife. School children were 
pleased to see the protection 

and enhancement of Western 
Painted Turtle habitat in their 
school grounds.

At the newly constructed H.S. 
Grenda Middle School in Lake 
Country, the former Aspen
Grove golf course was turned 
into playing fields for two 
schools. Middle Vernon Creek, 
which runs through the 

Arsenault 
Environmental 
Consulting Ltd.

DARRYL ARSENAULT

property, was preserved with 
setbacks and enhanced flood 
plains as riparian habitat to 
reduce flood risk on school 
grounds and protect and 
enhance kokanee salmon 
spawning habitat. Turtle nesting 
areas were also preserved and 
enhanced. Trees that would 
have ordinarily been removed 
to a landfill to make way for the 

playing fields were repurposed 
to create wildlife habitat in a 
riparian zone that encompasses 
what was once the fourth fairway.

Darryl has an aquaculture and 
fisheries technician diploma 
from Vancouver Island
University in Nanaimo and a 
Bachelor of Science in aquatic 
biology and Master of
Science in fisheries ecology, 
both from the University of 
Saskatchewan.

His career started with a small 
biological consulting company 
(TAEM Ltd.) doing work in
northern Saskatchewan. Baseline 
inventories for proposed mines 
and large infrastructure projects 
provided ideal training in the 
diverse field of environmental 
consulting. He went on to work 
19 years as an environmental 
consultant with EBA and Golder, 
both in Kelowna.

Almost four years ago, Darryl 
struck out with his wife Della to 
create Arsenault Environmental 
Consulting Ltd. Their hope was 
to do more and more projects 
with clients that aligned with 
their company’s goals of habitat 
restoration and protection.

For instance, the firm is doing a 
lot of work with Mark Anthony 
Group, the owner of Mission Hill, 
Cedar Creek, Road 13, Martin’s 
Lane and CheckMate wineries, 
to make sure the wineries have 
as small an ecological footprint 
as possible. He has managed 
the restoration of two creeks and 
over 120 metres of shoreline at 
their Paradise Ranch property 
in North Naramata and helped 
to reduce erosion and enhance 
wildlife habitat at Cedar Creek 
and Martin’s Lane.

Darryl also was the project 
manager for environmental 
assessment for the development
of Cottonwood Cove RV Resort 
at the mouth of the Adams 
River, which preserved 10 acres 
of sockeye salmon spawning 
habitat and additional fish 
habitat by connecting a
lagoon to Shuswap Lake. 
The project is a gem in the 
Shuswap and set precedents for 
environmental restoration and 
sensitive fish habitat protection. 
When Arsenault works with dock 
builders, they make sure fish 
spawning grounds and
fish habitat is protected and that 
retaining walls can be replaced 
with large logs, natural
gravels, and plants. He is certified 
as a Level 2 Green Shores 
Assessor. 

Darryl’s wife, Della, is a partner 
in the business and does all 
the bookkeeping and account 
management. Their daughters, 
Brook and Rhees, help during 
the summers and retired 
schoolteacher Bill Miller and rare 
species biologist Ernest Leupin 
work part-time on environmental 
monitoring and environmental 
impact assessments.
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“Our company’s goal is 
biodiversity restoration 
and ecosystem 
protection first.” 
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Big O Tires Westbank
DAVE AND AIRIN POOLE

THE FACE OF AUTO CARE

Dave and Airin Poole look at 
business differently. “We’re 

not 9-to-5 people,” says Dave 
with a laugh. “We’ll work seven 
days a week, 14 hours a day if 
that’s what’s needed to do the 
best for our customers.”

Plus, Dave and Airin will do it 
all with a positive attitude. “It’s 
all about customer service and 
quality of service,” says Airin.
“We make sure it’s done right 
every time. That’s what sets us 
apart.”

The couple first considered 
buying Big O Tires Westbank in 
late 2019, but then COVID hit and 
both the previous owner and 
Dave and Airin stepped back.
In October 2020, the two parties 
revisited the sale. “We jumped at 
it,” says Dave. “It was still such a 
good business opportunity.”
Big O Tires is not a franchise, but 
it is a well-known and respected 
name that Dave and Airin pay to 
use. 

While, as the name implies, the 
core of the business is selling 
and installing tires and rims, Big 
O Tires is so much more. “Over 
70% of our business is full-service 
auto repairs from programming 
a vehicle’s computer and 
diagnostic scans, brakes and 
alignments to all types of 
automotive repair,” says Dave.

Big O has four bays for tire 
changes and repairs and a pull-
through bay for bigger vehicles 
at its shop at 1920 Old Okanagan 
Highway. Big O now has a 
courtesy car and pick up and 
drop off service so customers can 
get on with their day while their 
car gets new tires, tires changed 
or is repaired. It now also has a 
mobile unit that can go out to 
change tires and fix vehicles on 
the roadside or at your home or 
place of work.

With the big bay at the shop 
and the mobile unit, Big O is 
also developing fleet service for 
companies that own numerous 
vehicles and semi-trailer trucks.
“With the mobile unit we’re not 
limited to West Kelowna,” says 
Dave. “We can help you out 
anywhere in the Okanagan or 
even half-way to Merritt, if you 
get a flat.”

While new to the automotive 
business, Dave and Airin own 

another company, Westcan 
Services, which uses heavy 
equipment to remediate 
construction and industrial sites.
That business runs on its own 
now with a management team 
in place so Dave and Airin can 
concentrate on Big O Tires.
However, Dave’s experience 
fixing Westcan’s semi trucks and 
heavy equipment is serving him 
well at Big O. He’s apprenticing 
under Big O mechanics to 
officially become a journeyman 
mechanic and is also spending 
time at the front desk to help 
customers.

“It’s all about 
customer service 
and quality of 
service,” says Airin.
“We make sure it’s 
done right every 
time. That’s what 
sets us apart.”
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Canine Campus Dog 
Daycare and Dog School

Canine Campus is different 
from other doggie daycares 

and dog schools. “Canine 
Campus is a family, our clients 
become our family,” says 
owner Terilynn Mulders. “We 
don’t discriminate against any 
breeds. We do a full evaluation 
with every dog and address 
any behavioural issues so the 
environment is safe for them 
and safe for other dogs. Only 
when we are sure, do we 
introduce them to other dogs 
and play groups based on their 
play style.”

“We don’t discriminate against any breeds. 
We do a full evaluation with every dog 
and address any behavioural issues so the 
environment is safe for them and safe for 
other dogs. Only when we are sure, do we 
introduce them to other dogs and play 
groups based on their play style.”
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TERILYNN MULDERS

Yes, that’s another unique 
aspect of Canine Campus -- 
dogs are grouped according 
to play style. That means small 
dogs, larger dogs, puppies, 
adults, those that are timid and 
those that are rambunctious are 
grouped together for play and 
socialization.

Another feature that makes 
Canine Campus stand out are 
the three-hours hikes it takes 
with like-minded groups of dogs 
every Tuesday and Thursday.
On any given day, Canine 
Campus can host up to 70 dogs 
at the facility at 2109 Louie Drive 
in West Kelowna. “I know that 
sounds like a lot of dogs, but we 
make sure we have extra staff 
on hand when we get busy and 
stay organized at all times,” says 
Terilynn. “We have 5,000 square 
feet indoors and then two 
artificial-turf play yards outdoors. 
And also a separate rock area 
where the dogs are trained to 
go to the bathroom. All areas are 
sanitized regularly with dog-
friendly products.”

Speaking of training, the dog 
school portion of the business is 
integrated right into the daycare.
“We’re constantly working 
on the dogs’ manners and 
obedience,” says Terilynn. “We 
don’t let the dogs jump up on us 
and we don’t let them play too 
rough or get overstimulated.”

From noon to 1 pm everyday, 
it’s lunchtime and nap time at 
Canine Campus. Dogs that are 
having lunch go into their crates 
to eat in peace while other dogs 
claim beds and cots and space 
in the main area to chill and 
sleep as the lights are turned off.
“We’re open 6:30 am to 6:30 
pm so it’s important to rotate 

between indoor and outdoor 
playtime, training, relaxation and 
nap times,” says Terilynn.

Canine Campus also offers 
overnight boarding. However, 
dogs do not stay at the facility 
overnight, but go home with 
Terilynn. “It’s another service that 
makes us unique,” she says.
Many of the dogs that come to 
Canine Campus have owners 
that work long hours and don’t 
want to leave their best friends 

at home all day alone. But there 
are also owners who bring their 
dogs, especially puppies, to 
Canine Campus for the training 
and socialization. “Our goal is to 
always be such a positive place,” 
sums up Terilynn.
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Okanagan Indigenous 
Music & Art Society

It’s all about celebration.
Celebration of Indigenous 

traditional and contemporary 
music, dance, art and culture.
Celebration of Indigenous 
resilience and resurgence.
 A celebration that invites all 
people to experience the beauty 
of Indigenous culture. “The 
Okanagan Indigenous Music & 
Art Society creates space for all 
to join in on the celebration,” 
says society president Jenny 
Money. “We’re also creating a 
community and space to learn 
and grow and collaborate.”

The society’s inaugural music 
and arts festival in 2019 at 
Gellatly Fields attracted a crowd 
of 1,500 Indigenous and non-
Indigenous people to admire 
traditional and contemporary 
art, watch traditional dancers, 
hear contemporary musical 
acts, eat traditional foods, learn 
about traditional plant and 
medicine harvesting and take 
part in workshops ranging from 
professional development for 
musicians to traditional practices 

“The Okanagan 
Indigenous Music & Art 
Society creates space 
for all to join in on the 
celebration.”

JENNY MONEY

such as drum-stretching and 
stick games. “Our inaugural 
festival received overwhelming 
support from non-Indigenous
corporate sponsorship 
highlighting community 
desire to learn about and 
experience local Indigenous 
arts and culture in this time of 
reconciliation.”

And then, COVID came along 
and the society lost 100% of their 
corporate sponsorship and
had to pivot along with everyone 
else. “We remained committed 
to elevating Indigenous artistry 
and knowledge-sharing but 
had to revamp our program 
delivery,” says Jenny. “We 
increased our focus on cultural 
programming and continued 
to uplift Indigenous artists by 
providing capacity building 
such as studio recording, virtual 
showcase delivery and running 
small capacity outdoor events, 
we have even launched a mural 
project.”

The Society organized an Earth 
Day Community Clean Up, 
and is planning an Indigenous 
Peoples Day celebration 
focusing on n’ha-a-itkw 
(Spirit of the Lake) and will 
be taking part in Kelowna’s 
Fringe Festival. The society’s 
board of directors is composed 
of all Indigenous women, a 
majority of which are of local 
Syilx descent. ”We invite all 
community members to join 
us in celebrating,” says Jenny. 
“The society started with the 
prerogative to be inclusive 
and to create safe spaces for 
learning as we understand 
the Indigenous context of 
disenfranchisement and 
displacement.”

Jenny grew up without 
access to her culture and 
has launched the Okanagan 
Indigenous Music and Arts 
Society to fulfill a yearning 
to return to it. While the 
focus remains on uplifting 

Indigenous arts and culture, 
the society remains
committed to community 
building and has established 
many partnerships with
non-Indigenous organizations 
including Kelowna’s Gospel 
Mission, Kelowna’s Fringe
Festival, Rotary Centre for the 
Arts and various corporate 
sponsors.

Jenny is a self-described stay-
at-home mom, who is anything 
but; occupying seats on
Westbank First Nations Public 
Arts Committee, Economic 
Development Commission, the
Board of Directors for the 
Greater Westside Board 
of Trade and serving as a 
facilitator for UBCO Faculty of 
Medicine while concurrently 
pursuing a Masters in Public 
Health focusing on Indigenous 
Health.

THE FACE OF MUSIC AND ART

Jenny Money
SOCIETY PRESIDENT
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COVID has amped up 
everyone’s awareness and 

concerns about safety. And that’s 
where Power Safety Solutions 
comes in. “The COVID-19 
pandemic has changed the way 
businesses operate,” says Power 
Safety Solutions owner Amber 
Power. “Power Safety has been 
heavily involved in developing 
COVID-19 safety plans and 
helping companies implement 
new procedures to reduce the 
risk of COVID-19 exposure in 
the workplace and comply with 
provincial health orders.”
While Power Safety is an 

AMBER POWER

Power Safety Solutions

Okanagan-based occupational 
health and safety consulting 
firm, it operates not just 
throughout the Okanagan, but 
the Thompson Valley and  Lower 
Mainland.

Power Safety develops 
customized safety programs for 
businesses of all sizes and shows 
the company and employees 
how to implement the program 
because implementation is 
the key to safety success and 
creating a sustainable workplace 
safety culture. Power Safety’s 
goal is always to take away the 

“Power Safety has been 
heavily involved in developing 
COVID-19 safety plans 
and helping companies 
implement new procedures 
to reduce the risk of COVID-19 
exposure in the workplace 
and comply with provincial 
health orders.”
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overwhelming feeling clients 
have about developing and 
implementing a safety program 
by guiding them through the 
process to success.  

A big part of Power Safety’s 
work is quantitative respirator 
fit testing. Fit testing is an 
annual requirement set out 
by WorkSafeBC. Anyone who 
wears a respirator in BC needs 
to be tested annually to make 
sure the seal between the 
respirator and the face is ideal 
and provides the right level of 
on-the-job protection. “Proper fit 
testing saves lives,” says Amber. 
“Power Safety owns two TSI 
Portacount fit testing machines 
that are calibrated yearly to 
ensure compliance. Using two 
machines at same time allows 
testing to be completed in a 
timely manner.”

Types of masks that can be 
tested include N-95, half-face 
and full-face masks. “The recent 
COVID-19 outbreak has brought 
the subject of masks back 
into public conversation,” says 
Amber. “If you believe the news, 
all you need to do is grab an 
N-95 mask to protect your face. 
The truth is you need to put 
the mask through fit testing 
first. Those working in high-risk 
environments should always 
make sure to fit their mask as 
well as possible. This is true 
whether on the front lines of 
a viral pandemic, construction 
worker, or a chemist working 
with noxious gases.”

Amber incorporated Power 
Safety in 2014 with a certificate 
in occupational health, safety 
and environmental processes.

Overall, she has 22 years 
experience in industry starting 
at a pulp and paper mill in the 
East Kootenays, where she grew 
up to safety coordination and 
quality control in Alberta’s oil 
and gas sector to large-scale 
civil construction projects in 
Vancouver.

TH
E FA

C
E O

F SA
FETY

“Proper fit testing saves 
lives,” says Amber. 
“Power Safety owns 
two TSI Portacount fit 
testing machines that 
are calibrated yearly to 
ensure compliance. Using 
two machines at same 
time allows testing to 
be completed in a timely 
manner.”
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 “In the past six years... new solar 
production exceeds all other 
power sources and more solar 
is being installed than any other 
power source in the world.”

SkyFire Energy’s name says it all.
“The sun is the fire in the sky,” says 
SkyFire’s Okanagan-based vice-
president of operations Landon 
Aldrige. “And the sun keeps us 
in the business of engineering, 
procuring, selling and installing 
solar power projects ranging in 
size from single-family residential 
to utility scale.”

SkyFire has been Western 
Canada’s largest solar contractor 
since it started in 2001. While its 
head office is in Calgary, it has 
expanded to Edmonton, Regina 
and the Okanagan. 

The Okanagan office is 
responsible for hundreds of 
residential and commercial 
design-build solar panel 
installations, the solar power 
systems at the WestKelowna and 
Kelowna campuses of Okanagan 
College and the installations at 
Canyon Falls Middle School in 
Kelowna and Westbank First 
Nation’s Sensisyusten elementary 
school. “Everybody has a different 
reason for going solar,” says 
Landon. “For business, industrial 
and institutional customers it’s 
usually about reducing operating 
costs. For some businesses, there 
is a marketing component. For 

homeowners, it’s the perfect 
opportunity to reduce or 
eliminate their electricity bill. 
And, for everyone, there’s usually 
an equal environmental reason 
of preserving the planet and 
showing our kids and grandkids 
what’s possible.” One of the 
scenarios possible is to have solar 
panels on the roof to generate 
electricity to not just power your 
home or business, but also to 
charge your electric car, for a 
whole cycle solution.

By the way, SkyFire also installs 
electric car charging stations and 
back-up solar energy storage 
systems at homes and businesses 
and is a Tesla Powerwall Certified 
Installer for such as well. 

An average home in the 
Okanagan with a south-facing 
roof to capture the sun can offset 
its entire electricity bill with a 
$20,000, 32-panel installation that 
generates about 10,000 watts of 
power annually. The payback for 
such a system is about 10 years.
“Solar installations are about 80% 
cheaper now than they were 10 
years ago,” says Landon. “The 
biggest shift has been in the past 
six years. In fact, it’s gone from a 
niche for people who were off-

the-grid to the point where new 
solar production exceeds all other 
power sources and more solar 
is being installed than any other 
power source in the world.”

Part of the acceleration is the BC 
Energy Step Code aims to make 
the province Net Zero ready by 
2032. Developers, homeowners, 
businesses and institutions 
are helping make it a reality by 
choosing solar for retrofits as well 
as new construction. “Solar is 
more affordable and attainable 
and therefore has become 
mainstream,” sums up Landon.

SkyFire Energy
LANDON ALDRIDGE

THE FACE OF SOLAR POWER
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THE FACE OF WINE

Bobby Gidda’s go-to wines 
are Gamay Noir and 

Gewurztraminer. The two 
varietals pair well with flavourful 
Indian foods and showcase 
Bobby’s dual world as part of a 
big Indian family and president 
of the family business, Volcanic 
Hills Estate Winery. “Both the 
Gamay and the Gewurtz are the 
perfect match, for example, with 
the wild salmon with chickpeas 
in Indian curry that Chef Colin 
Rayner has on the menu at our 
on-site Blu Saffron Bistro,” says 
Bobby.

Blu Saffron also serves up 
Mediterranean dishes to 
pair with other Volcanic Hills 
wines. Blu Saffron is part of 
the can’t-miss Volcanic Hills 
complex on Boucherie Road 
that also includes an open-
concept tasting room and 
shop, production facilities and 
vineyard.

Gidda family history in the 
Okanagan goes back to Bobby’s 
grandfather, Mehtab, a mango 
and vegetable  farmer, who 
moved from India to West 
Kelowna in 1958 and became an 
orchardist and grapegrower.  

Together, with his sons – they 
started Mt. Boucherie Estate 
Winery. Bobby’s dad, Sarwan, 
continued the tradition, 
initially growing grapes for 
other wineries.  After earning 
a business administration 
degree and taking wine courses 
at Okanagan College, Bobby 
had a bigger plan – with the 
help of his siblings Amit, and 
Christina, Bobby and Sarwan, 
ventured out on their own to 
start a new family business.  
After careful planning and hard 
work, Bobby designed, built, 
and now is President of Volcanic 
Hills Winery. To this day, his dad 
Sarwan is still the viticulturalist.

Volcanic Hills 
Estate Winery
BOBBY GIDDA

And it truly is a family business.
Bobby’s cousin, Jaspal Singh, 
is viticulture manager, his 
mom, Sudarashana, fruit 
stand manager, his brother, 
Amit, the customer service 
guru, his sister, Christina, is in 
charge of merchandising and 
Bobby’s wife, Harpreet, is in 
charge of bookkeeping. By the 
way, Volcanic Hills is named 
after the 60-million-year-old, 
extinct Mount Boucherie 
volcano nearby that shaped the 
topography and soils the grapes 
grow in today.

Volcanic Hills burst onto the 
scene shortly after opening with 
a Lieutenant Governor’s Award 
for Excellence in BC Wine for 
its inaugural 2010 Rose. Each 
subsequent vintage of the Rose 
has been a bestseller. And the 
momentum keeps on going. 

Volcanic Hills’ three most 
popular reds are Gamay Noir 
and Magma Red and Lava Red, 
in keeping with the volcano 
theme.

The most popular whites are 
Pinot Gris and Gewurztraminer.
Volcanic Hills has 78 acres of 
vineyard at the winery and up 
and down the Valley, with more 
to come to meet demand.
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Storytelling goes back to the 
dawn of time. In fact, some 

of the greatest stories are still 
immortalized on cave walls or on 
the stones of pyramids. 

Modern technology allows us to 
tell stories in so many different 
ways and now more than ever, 
your story matters. Your story 
is what connects customers to 
your brand. People make buying 
decisions with brands that 
understand their customers and 
involve them in their story. 

We have developed a 360-degree 
approach of telling stories, 
which allows us to bring in 
different perspectives, devices 
and mediums to tell your story 
in the richest, most meaningful 
way possible. Whether we are 
telling a story through the lens 
of a journalist or a marketer, we 
understand stories matter and 
demand great care in the way 
they are told. 

NowMedia Group is comprised 
of six distinct business units, 
each of which are leaders in their 
respective fields. When leveraged 
in unison, our six units provide 
an exponential competitive 
advantage to your company by 
bringing your story to life. “We 
started on this road as storytellers 
over 20 years ago and we are very 
excited to see what the future 

holds and for the stories we get 
to tell,” says NowMedia Group 
CEO Nikki Csek. “Each one can 
be bigger and more connecting 
than the last.”

The digital agency Csek Creative 
is where we build the foundation 
of brand stories, starting 
with planning, determining 
marketing goals and objectives, 
developing campaigns, and 
execution strategies. “Strategy 
before tactics is what I try to 
stress with clients,” says Csek 
Creative vice-president of 
business development Rob 
Cupello. “We must have a plan 
that addresses clear goals and 
objectives if we are to succeed in 
the market.” 

We started on this journey 
as WelcometoKelowna.com 
two decades ago because we 
believed every community 
needed a media platform 
to support its people. 
WestKelownaNow.com evolved 
from that and has become a 
leading voice in a very crowded 
media market. WestKelownaNow 
has a unique, non-traditional 
way of storytelling, one that is 
respectful, responsive and caring. 
“We understand that with the 
voice we have earned, we must 
be respectful of people and our 
community,” says group COO  
Jim Csek. 

“Everyone has a story and 
it needs to be shared with a 
vision of a better tomorrow.”

The d6 Print Studio is such a 
natural extension of the offerings 
of NowMedia Group.
Signage is still one of the most 
important needs for a business. 
Our investment in the best 
technology makes for amazing 
quality that is less expensive and 
more environmentally friendly.

“It provides a tremendous 
competitive advantage for the 
brands we work with,” says d6 
Print Studio manager Brandon 
McKay. “I love that we can be 
creative and deliver high quality 
solutions for our clients that wow 
them time and time again.”

So much magic remains in the 
printed word, which is why we 
took a fresh perspective on it 
with the launch of 16 Flights 
Publications. “The magazine 
publishing division utilizes 
the technology of the d6 Print 
Studio to print high quality 
niche magazines,” says Steve 
MacNaull, editor for several of the 
publications. “Also, we utilize the 
strength of voice of NowMedia 
platforms like WestKelownaNow 
to share the stories to a vast 
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audience, while still enabling the 
personal experience of curling up 
on the couch with the physical 
magazine.”

We believe in the power of 
networking and guidance from 
global thought leaders, which 
is why we are in the business 
of bringing people together. 
“The Level Up Events series has 
brought to Kelowna some of the 
best speakers in the world, telling 
global stories and inspiring 
local success,” says Level Up 
Event director Alexa Anderson. 
From webinars and podcasts to 
promotional and appreciation 
events, we can brand, market, 
organize and execute your  
next event. 

We have also made a huge 
investment in our most recent 
business unit, IVA Productions. 
The power of Imagery, 
Videography and Audio enables 
your story to be captured and 
told in a way that conveys 
emotion in the hands of your 
audience. “Reaching the right 
people at the right time, whether 
streaming podcasts in their car, 
scrolling social media on their 
mobile device or watching videos 
online, has never been easier, but 
it takes rich content to captivate 
and connect them with your 
story,” says Ellen Schwenkedel.

Each of our six divisions and 
the team members within have 
unique strengths, but at the end 
of the day, we are all storytellers 
and we all love what we do.  

Your story is our business!

Nikki Csek
CEO
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We have solutions for all your
printing and signage needs.

YOU DREAM IT.
WE PRINT IT.

Connect with us, print with us. 
(236) 420-4070 
sales@divisionsixstudios.com
DivisionSixStudios.com

UPCOMING MAGAZINE

OMANI AMWRecognizing female leadership in the Thompson Okanagan 

I AM WOMAN is an exclusive annual publication that shines 
a spotlight on women in leadership throughout the 
Thompson Okanagan.

Do you know a woman who should be featured?
sales@nowmediagroup.ca
(250) 862 8010

NIKKI 
CSEK
CEO AND CO-FOUNDER 

OF NOWMEDIA GROUP

FEMALE
LEADERSHIP

THAT MATTERS

AN EXCLUSIVE ANNUAL 

PUBLICATION THAT SHINES A 

SPOTLIGHT ON WOMEN IN 

LEADERSHIP THROUGHOUT 

THE THOMPSON OKANAGAN.

2021PUBLISHING IN
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L E V E L
Thompson OKANAGAN BUSINESS REPORT 

U P 

Advertising & marketing
inquiries

E: sales@NowMediaGroup.ca
Tel:  (250) 862-8010 
NowMediaGroup.ca

opportunities with 16Flights publishing house

Best Of Series

Kelowna, Penticton, 
Kamloops and Victoria

Kelowna, West 
Kelowna, Penticton 

and Kamloops

Faces OfLevel Up  
Thompson Okanagan 

Business Report

Divisions of

Business news that matters
from the NowMedia Group news team located

throughout the Thompson Okanagan


