FE AT U R I N G
THE FACE OF DENTISTRY
DR. ABOUGOUSH
S U M M E R L A N D D E N TA L C E N T R E

LET TER FROM THE EDITOR
Penticton is a city thriving with local businesses,
perched on one of the most beautiful lakes with
an abundance of surrounding wineries and golf
courses. Thus creating a popular tourist destination for Western Canada. The people of Penticton
are loyal to their local businesses and even when
the tourists go home after the summer months the
city still booms with local entrepreneurs doing
what they love.
With all of these dedicated businesses, comes an
abundance of options for consumers. Being fairly
new to British Columbia, I understand the struggle of having to find your new “people”. I needed
a new dentist, new insurance office, new family doctor, new hairdresser, but did not have any
connections to start my search.
Typically, people turn to reviews, word of mouth,
a referral from a friend or convenience of proximity. But what if you were able to hear the story
and history of how and why a business started in
Penticton? What if you could understand a business owners’ passions and why they want to help
their community? What if you had the opportunity to put a face to the name of an organization?
And, without having to do your own research.
Faces of Penticton was created to provide that
exact connection between business owners and
consumers, offering a deeper look into what
makes them unique and recognized in their sectors. In this issue you will find eight incredible
business owners, entrepreneurs and community
business leaders sharing their stories of business
in Penticton. I hope that after reading this year’s
Faces of Penticton, you feel more connected to the
community and the businesses that help it thrive.
Karen Montgomery, Operations Manager
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FACES OF MEDICAL

AESTHETICS
Dr. Marcy Craddock
Dr. Armellie dela Cruz
Dr. Carl Peters
Dr. Perold Louw

RENEW L ASER
& SKIN CLINIC

renewlaserandskin.ca

Renew Laser & Skin Clinic is a team of experienced staff members and medical professionals that are committed to providing tested
and t r usted t reat ments, customized specifically for you. You will feel renewed and
relaxed knowing that you are in good hands.

The Faces of Medical Aesthetics came

laser rejuvenation, Dr. Craddock has

together to provide Penticton with a

brought her advanced knowledge and

comfortable and professional experience

caring personality to the team. She

that has expert-backed services designed

is passionate about providing cli-

to provide real, natural-looking results.

ents with a youthful, natural look.

For Dr. Perold Louw, inspiration

Soon after, the well-known and respected

struck, when he became fascinated by

Gynecologist, Dr. Armelie dela Cruz

laser technology and its precise ability

joined the group. This growing assem-

to safely treat skin concerns. His con-

bly of skilled physicians at Renew

sistent devotion to going above and

Laser & Skin Clinic has expanded the

beyond the client’s expectations has

practice into new and exciting areas

resulted in ongoing success in provid-

of aesthetic care. Dr. dela Cruz, with

ing exceptional cosmetic outcomes.

exceptional experience in women’s
health and a passion for helping oth-

Dr. Carl Peters, an Ophthalmol-

ers using non-invasive laser treatments,

ogist, was inspired to explore an

was the perfect addition to the team.

interest in cosmetic treatments and
surgery which began years earlier

Together, Dr. Marcy Craddock, Dr.

when he first met Dr. Jean Carruthers,

Armelie dela Cruz, Dr. Carl Peters and

the founder of Botox. Expanding

Dr. Perold Louw have created Renew

beyond the precision of ocular sur-

Laser & Skin Clinic. A clinic with state-

gery, Dr. Peters enjoys the attention to

of-the-art technology, skilled physicians

detail that is required with aesthetic

and an amazing team of nurses, techni-

injectables and surgical procedures.

cians and support staff that emphasize
the importance of providing client-spe-

As their paths navigated towards an

cif ic skin treatments in an upscale,

eventual crossing, Dr. Louw and Dr.

warm, and inviting environment.

Peters made the decision to merge their
established and successful Medical Aesthetic Clinics. Together they were able to
expand in size and services while growing their already highly skilled team.
And so began the impressive Renew
Laser & Skin Clinic in Penticton.
Almost four years ago, Dr. Marcy
Craddock was invited to come on
board. Attracted by her years of experience with injectables, skincare and

COM FORTA BL E A N D
PROF ESSIONA L
E X PE R I ENCE T H AT
H A S E X P E R TBACK ED SERV ICES
DESIGNED TO
PROV IDE R E A L ,
NAT U R A L -LOOK I NG
R E SU LT S .
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THE FACE OF

BAKERY
COBS BREAD
Jasel Peters
cobsbread.com

Penticton’s Face of Bakery, Jasel Peters,
isn’t just the smiling face you see when you
enter COBS Bread. He is a family man,
a charitable source for the community
and a happy husband who enjoys spending an evening in with his wife, incorporating great sides and combinations
of cheese to their beloved COBS Bread.

A love story of bread and business began when
Jasel met his future wife, Nicole, whom he shared
a passion for cooking and dining on fine foods.
Their immediate connection paired together
as well as COBS infamous rosemary and sea
salt focaccia does with a piece of Pecorino
and a glass of big bold red wine — perfect.
This blissful connection lead the newly wedded
love birds down the path that many entrepreneurs find themselves on, searching for the perfect
placement to disperse their skills and shared passions. That’s when they came across COBS Bread.
“We knew immediately that this was an
ideal fit for our passion to create, share and
enjoy handcrafted products,” said Jasel.

To this day, their favourite date night is whenever they have an evening in, Jasel and
Nicole stand behind their kitchen island playfully handcrafting a new appetizer or meal
while simply enjoying their time together.
They love each other and they love what they do.
“It has been a lot of work and dedication to get
to where we are today with COBS,” said Jasel.
“Ten years later we are proud to own three
stores in the Okanagan where we can share the
love by donating products towards local charities and school breakfast and lunch programs.”
Together, they’ve come a long way and their
amazing staff has been with them through it all.
“My husband is the ‘face of bakery’ and why

WE KNEW
I M M E DI AT E LY
T H AT T H I S WA S
A N IDE A L FIT FOR
OU R PA S SION TO
CR E AT E , SH A R E
A N D E N JOY
HANDCR AFTED
PRODUCTS

I can say this, is because when you walk into
our bakery and see his smiling face, along
with his calm demeanour greeting a customer
or talking to the staff, you just know he is the
‘bakery’,” Nicole exclaimed with immense pride.
“This man works his buns off for our family.”
Jasel shines posit iv it y ever y day. You’l l
want to be around Penticton’s Face of Bakery because he’s positive about life, handcrafts a great product and has an ability to
create new ideas that may seem unrealistic
to some, but to Jasel, everything is possible.

FACES OF PENTICTON
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THE FACE OF

CONSTRUCTION
DUFF Y BAKER CONSTRUCTION CORP.
Duf f y Baker
duf f ybakercons truction.com

Penticton’s Face of Constr uction laid the foundation of a
strong business, built up a reputation that he and his team can
be proud of and plans to continually expand as Duffy Baker
Construction pursues a sustainable, long-term business strategy.

“ M Y G OA L I S T O
C O N T I N U E S E RV I N G O U R
C O M M U N I T Y T H RO U G H
E XC E L L E N C E I N S E RV I C E ,
Q UA L I T Y C O N S T RU C T I O N
A N D M A I N TA I N I N G
A F F O R DA B I L I T Y ”
The story begins when a contractor Duffy Baker
was working for went under. At the time, that
contractor was working on a project nearing
completion and the client who had noticed
Duffy’s work ethic, passion for quality building
and knowledge, decided to hire Duffy to finish
the project — and that’s when Duffy Baker Construction Corp. was born.
This vote of confidence was enough to nudge
Duffy in the eventual direction to become Penticton’s Face of Construction.
Duffy’s combination of skills, work ethic and
innovation began to form while he was a young
man finding his way in the construction industry. Accepting a position as a teenager, he’s been
in love with building ever since.

“What I love the most is being apart of building
people’s dream homes, especially watching their

“As a status Ojibway First Nations man, being a

excitement unfold as their dream home starts to

part of building on reservations is a meaningful

become a reality,” said Duffy.

step in my career,” added Duffy.

This commitment to hard work was noticed by

What makes Duffy stand out as Penticton’s Face

Koa Hughes, Duffy’s future wife and business

of Construction, is that he’s a young entrepre-

partner. Duffy made a noticeable impact on Koa

neur whose part of a spousal team that focuses

while he was framing at a job site and she was

on quality, affordability and community over

working for her family’s vinyl decking company.

profit.

When they met, Koa saw Duffy needed help
with office tasks, and soon Koa was the COO.

“My goal is to continue serving our community
through excellence in service, quality construction and maintaining affordability for clients,”

Since they started working together three years

concluded Duffy.

ago, the company has grown in all areas. Building upon Duffy’s work-ethic as a stickler for qual-

“I couldn’t do this without our team. They’re like

ity and perfection, Duffy Baker Construction has

family to me; each and every one of them has

grown in employees, revenue and the number of

made an impact. I’d like to give them a positive

jobs they can serve at a time while remaining up

workplace that continues to flourish because we

to Duffy and Koa’s standards of quality.

are all blessed to work in the Okanagan.”

When they started, Duffy and Koa solely focused
on foundations and framing subcontracts. Now,
they’re a Licensed Residential Builder with a contracting department, a foundation and framing
subcontracting department and a secondary business that focuses on partnerships with developers

W H E N YOU WOR K
HARD AND MAKE
A N I M PA C T,
PEOPLE NOTICE.

to build apartments on First Nations Reservations.
FACES OF PENTICTON
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THE FACE OF

DENTISTRY

SUMMERL AND DENTAL CENTRE

Dr. Mike Abougoush
summerlanddental.com

Penticton’s Face of Dentistry, Dr.
Abougoush, along with his team
at Summerland Dental Centre,
has built a practice upon knowledge, integrity and excellence
to keep you smiling all the way
from Summerland to Penticton.
Having always loved working with
his hands, creating things and being
artistic, Dr. Abougoush developed an
early interest in biology and sciences.
“My interests were nurtured and developed by my uncle, whose dental office I’d
spent a lot of time in during summer vacations in Calgary,” said Dr. Abougoush.
He considers those moments as the
building blocks that lead to discovering dentistry was the perfect blend of
his strengths and interests. By embracing the life path that his uncle had
guided him toward, this is where it all
began for Penticton’s Face of Dentistry.
“Since I always knew I wanted to be a
dentist, I had a vision of having a family dental practice in the Okanagan.”

But before he could accomplish this

Soon after, both Dr. Abougoush

Evolv ing into a new st ate- of-

dream, Dr. Abougoush sharpened

and Dr. McIntosh completed the

the-art practice, Dr. Abougoush

his dental knowledge by learning the

Ickert and Kois curriculums in

has expanded hours to include

business of dentistry while associat-

2009, then Dr. Abougoush went on

evenings and weekends to bet-

ing at a practice in Vancouver and

to become a Kois mentor in 2010.

ter ser ve t he communit y and
keep a healthy smile on your face.

Richmond between 2001 and 2005
before moving to Summerland, B.C.

“With the mentorship of my uncle,

to join Dr. John McIntosh at Sum-

Tally Abougoush, along with Dr.

merland Dental Centre later in 2005.

John Kois and Dr. Norm Ickert,
my goals and visions of my prac-

“At the time, SDC was a pleasant

tice and career crystallized further.”

family dental practice located in a
new third-floor space with expansive

In 2015, Dr. Abougoush assumed

views of the surrounding town and

full ownership of Summerland

countryside, but I knew immediately

Dental Centre, allowing Dr. McIn-

that we had the potential to improve

tosh to take more holidays to enjoy

and better serve our community.”

his newest passion, his grandkids.
Now that Dr. Abougoush had

That sparked a new wave of pas-

achieved his dream of owning a fam-

sion, education and investment

ily dental practice in the Okanagan,

into the Summerland Dental Cen-

it was time to bring the vision to life.

tre. Dr. Abougoush and Dr. McIn-

He renovated and reinvented their

tosh joined the Kois Center of

brand while expanding their office

Advanced Dental Education which

to better reflect the services and val-

propelled them to the next level

ues they provide to their patients.

“ I W I L L A LWAY S
ENSU R E T H AT
SUMMERL AND
DE N TA L
CENTRE IS
IMPLEMENTING
T H E L AT E ST
IN CLINICA L
R ESE A RCH
A N D A D VA N C E D
T E C H N O L O G I E S .”

of service and clinical excellence.
“If you get complacent in your educaStill not satisfied, Dr. Abougoush

tion or your investment in your prac-

would continue along his path by

tice and patients, you can quickly

beginning his journey in Dental

become a dinosaur,” joked Dr.

Implant Surgery in 2006, at the

Abougoush. “I will always ensure

Ickert Teaching Center in Langley.

that Summerland Dental Centre is

Since completing that curriculum

implementing the latest in clinical

in 2008, he has taken more and

research and advanced technologies

more advanced courses in surgery

so we can continue to provide lead-

and dental implant therapy from

ing-edge services and the highest

world-renowned surgeons to pro-

quality care for our patients,” con-

vide you with advanced dental ser-

cluded Penticton’s Face of Dentistry.

vices right here in the Okanagan.
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FACE OF THE
MODERN MAN
OK ANOGGIN BARBERS
Peter Beauchamp
okanogginbarbers .net

Motivated by an ability to make people look
good, and thus feel good about themselves, Peter
Beauchamp ascended to become Penticton’s
Face of the Modern Man by committing to his
vision that when a man is well-groomed and well
dressed, a new sense of self-confidence is born.
Peter Beauchamp began his ascension to
becoming Penticton’s Face of the Modern Man
when he answered a phone call in May 2014.

On the other end, it was an old friend who was
living in Penticton, called to inform Peter of an
opportunity at a small, one-chair barbershop.
Having never been to Penticton, or the Okanagan for that matter, Peter decided to take the
weekend to drive in from his Vancouver home
to explore the area, see the shop and meet with
the owner to discuss their vision and future possibilities.
Upon meeting the owner, he felt a growing sense
of comfort and as the enticing list of opportunities lengthened, Peter and his husband spent the
rest of the weekend touring Penticton, trying to
‘get the feel’ for it all.

“We checked out the City of Penticton website to
learn that the local government was pro-business and pro-progress, which we really liked,”
said Peter. “So, on the Sunday drive back to
Vancouver, we made the decision to give it a go.”
“Nothing ventured, nothing gained,” he added.
By Friday of that week, Peter had rented a small
apartment, furnished it and started barbering at
Okanoggin Barbers — by late August, the owner
approached Peter about buying Okanoggin Barbers and he gladly accepted.
“Once at the helm, I was able to let my vision of

It was at this time, Peter incorporated several
lines of clothing – from socks, underwear, shirts,
jackets – you name it, it took off right away. Clients loved the idea of a one-stop-shop where they
could get their hair and beard work done, then
get outfitted with a new, reasonably-priced shirt,
shoes or a jacket.
Within the first six months, Peter knew he’d
need more space. So he took a sledgehammer
to the drywall and made more space for barber
chairs and grooming products.
Turns out that Peter is as good with a hammer
as he is with sheers, because over the first two

Okanoggin Barbers take shape.”

years, Okanoggin Barbers went through three

He started by revolutionizing the once small

right through to the back door.

barbershop by creating an all-inclusive barbering and grooming service that had not yet
existed in other traditional barbershops.
“I introduced a five-hot towel straight razor shave,
custom beard work, more current hairstyles and
several lines of hair and beard grooming products.”

expansions, eventually opening the shop up

Now, as Penticton’s pronounced Face of the Modern Man, Peter has tripled the size of their space
to accommodate a more complete line of quality
men’s wear, including shoes and tuxedo rentals.
With more on the horizon, Peter Beauchamp
fondly remembers the early days in the Penticton shop when several wives and female partners
approached him to say, ‘Thanks for giving my
husband/partner his confidence back.’
“We’ve created a space where men feel comfortable by providing a variety of services that
allows their confidence to grow and for them to
feel great about themselves,” concluded Peter.
“I am good at getting men to ‘step out of their box’.”

FACES OF PENTICTON
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I WA N T TO
BR E A K DOW N
THE BARRIERS
OF INDI V IDUA L
CITIES, R EGIONS
AND EVEN
PROV I NCES

Three years into the new millennia,

Taking that project with him when

TECH

Keith MacIntyre was sitting in the

he moved to Penticton in 2010, he

living room of his Calgary home

has built a company and nurtured

holding his f irstborn son, who at

a culture that aligns with his val-

the time was barely a month old,

ues to f it within the community.

BIG BEAR SOFTWARE

when he realized that the com-

THE FACE OF

Keith MacInt yre
bigbearsof t ware.ca

pany he was working for, no lon-

Keith leads by example as an active

ger fit with his values — he started

volunteer in various community ini-

Big Bear Soft ware soon after.

tiatives, including the Junior Chamber, Chamber of Commerce and

The Face of Tech has built
a physically and mentally
healthier, strongly-connected Penticton where
each per son has access
and opportunities to realize their full potential.

His first large client was C4i Con-

now as the President of the Okana-

sultants, where he was contracted to

gan School of the Arts — leading the

redevelop a military tactical simula-

almost 100-year-old Shatford Centre

tor for the Royal Saudi Land Forces.

to become a thriving community hub.

Over the course of 14 years, that project evolved into an emergency and

“Over the last three years, we have

disaster management simulator that

grown rapidly, with almost four

has been used for earthquake train-

times the growth last year and

ing, chemical and nuclear disaster

almost double again this year,” said

training and pandemic flu training.

Keith. “In that time we have been

voted the Okanagan Tech Business

together as a superorganism pushing

of the Year, myself the Penticton

the community and ecosystem for-

Business Leader of the Year and our

ward as much as our own companies

client base includes Okanagan suc-

and individual goals.”

cess stories such as Kal Tire, QHR
Technologies and Structurlam, as

Big Bear Software is going to pro-

well as recently, Innovate Calgary,

vide an opportunity for tech pro-

an A lberta government organi-

fessionals to move to Penticton, not

zation allowing us to expand our

just because it’s a great place to live

Calgary presence by five people.”

and grow a family, but because it’s a
great professional move.

As Big Bear Software’s reputation
continues to grow, Keith’s values

From his roots in Calgary to this

remain unwavering.

team across the Okanagan, their
accomplishments are helping inno-

A big part of the company culture

vative companies bring their prod-

is that all roles are equal and one

ucts to market faster. Together

of the team members expresses

with the people of Penticton, they

that sentiment: “Keith has built

have a long term vision to build an

an environment where I am never

Innovation Castle that connects

reminded that I am a woman,” said

tech, arts, community and more.

one of the many female employees
at Big Bear Software. “At my pre-

“The vision for our customers is to

vious company, it was a constant

build technology for a purpose and

‘thing’. Where it was the ‘develop-

to provide organizations with a

ers and PMs’ and then the ‘female

team of professionals who know how

developer s’ or ‘ fema le PM s’.”

to work together,” concluded Keith.

This culture has lead to expansive

“There is an infinite amount of tech

growth. The talent has blossomed as

that needs to be built, so our focus

they inadvertently created a tech hub

is on important, purposeful tech

while merging with a successful web

and to deliver high-quality with effi-

company full of experts in graphic

ciency so we can continue to work

design, website design and user expe-

on new and exciting technology.”

rience to fully actualize that culture.
“As Penticton’s Face of Tech, I want to
break down the barriers of individual
cities, regions and even provinces,”
said Keith. “We are competing on
a global market and we need to be

“THE V ISION FOR OUR CUSTOMERS IS
TO BUILD TECHNOLOGY FOR A PUR POSE
A N D TO PROV IDE ORGA N IZ AT IONS W I T H
A TE A M OF PROF ESSIONA LS W HO K NOW
H OW T O WO R K T O G E T H E R .”

collaboratively competitive, working
FACES OF PENTICTON
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THE FACE OF

BE AUT Y
LINDSAY ELLIS

Heires s Salon & Boutique
heires s salon.ca
Originally, Lindsay Ellis started
Heiress Salon & Boutique to make
women look and feel their best. But
as the salon evolved and word of
this legendary styling service got
out, both women and men sought
to be treated with such care.
Now, a dozen years later, Heiress
Salon & Boutique is filled with both
female and male clients, as well as
some of the most creative and passionate stylists.
For Lindsay Ellis, her career may have
officially started 12 years ago when she
opened Heiress Salon & Boutique on
Front Street, Penticton, but the love of all
things business and beauty had begun
much earlier.
“I have always loved hair, and I have
always pictured myself in the beauty
industry,” said Lindsay.
This organic love and interest led her
away from her hometown of Penticton to
attend John Casablanca College in Vancouver, B.C. During this time, Lindsay
spent six years working through many
different college programs, learning
about herself and gaining the courage to
go in many different directions until she
found her calling, business.

Once L indsay had her “aha!”

ter being a hairdresser...but little did

another one of my cheerleaders,”

moment, she completed her business

Lindsay know, this career would

concluded Lindsay. “If it wasn’t for

administration diploma from the

bring out the best in her.

her, I wouldn’t be where I am today.”

British Columbia of Technology in
Burnaby, B.C.
“Business was something that inspired
the other side of my creative energy,”

“I have surprised many and disap-

“To all my family, my kids and dear

pointed no one; my dad couldn’t have

friends that have helped me in more

been more supportive or more proud

ways than I can list, I have nothing

of my accomplishments.”

but gratitude for all of you.”

said Lindsay. “I loved seeing my
ideas come to life.”

After reflecting on her former feeling
of confliction, Lindsay now praises

Some people might even say that

her mentors, colleagues, hair gurus

Lindsay wakes up with new ideas

and life long friends who inspired her

daily and wants to pull the trigger on

to continue doing what she loved.

all of them.
“Having the right people, tools and
“That’s because I’m fortunate in my

knowledge behind me have been very

life, to have loving friends, family

rewarding, and I love that I have

and mentors who help direct these

Heiress and others around to hold

ideas into tangible resources.”

me accountable and challenge me

I E N JOY DOI NG
THE GOGETTING W ITH
A SA RC A STIC
AND FUN
A PPROACH.

every single day.”
That wasn’t always the case. In fact,
Penticton’s Face of Beauty once

Inspired to continue moving forward

struggled with beauty and hair as an

while doing her own mentoring and

occupational choice, feeling like she

coaching, Lindsay’s goal remains the

had more to give to this world than

same, to ensure everyone looks and

doing hair.

feels their best.

“Looking back on it, straight out of

As the team at Heiress Salon & Bou-

high school I hoped to become a

tique go into each and every day

lawyer or something that had more

with a positive outlook, Lindsay likes

credibility to it,” confessed Lindsay.

to keep it light and fun to keep the

“I’m sorry to all hairdressers out there,

momentum going. “It may sound like

but the stereotype behind our career

I’m a severe go-getter, which I am;

hasn’t always been very optimistic.”

however, I enjoy doing the go-getting
with a sarcastic and fun approach.”

Fighting to change that persona,
Lindsay battled with the thought

“Lastly, I want to mention how much

that her father wanted more to brag

my mom has supported me through

about to his friends, than his daugh-

my process from the start, she’s
FACES OF PENTICTON
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THE FACE OF

ORGANIZATION
TAILORED LIVING

Lance Nield & Laura Carnegie
tailoredliving.com

Lance Nield, owner and lead designer at
Tailored Living, teamed up with Laura Carnegie, the project lead, to build a brand that
helps families get organized.
Penticton’s Faces of Organization love
meeting with people one-on-one to see their
designs, meet their family and develop a
way to redesign their space to better suit
their lifestyle.

For Lance Nield, he always knew there

While Tailored Living is a franchise,

was a way he could help people live their

they proudly became a part of the local

best life.

Penticton community, and they wanted
to add their own unique way of doing

“I wanted to help others achieve that

business to this already strong and

work hard, play hard mentality.”

recognizable brand.

That desire began to take shape in

Doing things their own way has earned

December of 2017 when Lance sought

Penticton’s Faces of Organization high

out a local company that would allow

praise for their ability to create a client’s

him to give back to the community,

vision within an existing space.

improve the quality of life for others in
the Okanagan and provide him with the

“The nature of this business helps when

ability to watch his family and friends

you know the first-hand struggles of day-

grow up and prosper in beautiful B.C.

day-family life.”

This well-crafted idea formed to become

Families have a lot of clutter, but that’s

Tailored Living Okanagan, a unique

what Tailored Living is here to help with.

and clutter-free way for one family to
serve others with gorgeous designs and

Anything from quality design and cus-

practical spaces to organize their lives.

tom designs for garage cabinets, closets,
mudrooms, pantries, storage spaces,

“You know, for me, I’ve always loved
assembling and building things with my

Murphy beds, to home and commercial
office spaces.

hands,” said Lance. “So when this business presented itself, I took it as a sign to

They work with you to help your space

accept the offer and opportunity I was

suit your growing Okanagan lifestyle.

looking for.”
“All that we want in life, honestly, is for
With the help of Laura, Lance was able

Tailored Living to be known as a brand

to formulate Tailored Living to help

that supports getting families organized

families of all sizes function in a well-or-

on the inside,” concluded Lance. “We

ganized environment from Kelowna

help people save space by customizing

all the way to the South Okanagan in

homes and personal spaces, so in return,

Osoyoos.

they can focus on spending more time
together and getting out and exploring
our beautiful Okanagan Valley.”

“ I WA N T E D TO H E L P O T H E R S
ACH I E V E T H AT WOR K H A R D,
P L A Y H A R D M E N TA L I T Y.”
FACES OF PENTICTON
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FACE OF THE

MARKETING
GRANT MEDIA
Natalie Grant
@grantmediapr

Like most of us, it took Penticton’s Face of
Marketing, Natalie Grant, some time to discover what gift she had been born with — or
rather, it took her a while to find out which
passion burned within her.
The flicker became a flame when she discovered that finding a solution for someone
is a feeling like no other and when it first
happened, Natalie knew she’d truly found
her passion.

In life, we have highs and lows that allow us to
learn and grow, stumble and fall, then search for
new ways to challenge ourselves and prevail. On
this rollercoaster of a journey we call life, Natalie
Grant discovered her calling, marketing.

During Natalie’s ascension towards becoming
Penticton’s Face of Marketing, her family moved
from Vancouver to Penticton, B.C. and at this
time, she was self-employed, creating a ‘Media
Company for the Modern Family’ called Raising
Modern. Inspired by the growth of Raising Modern, Natalie would go on to create Grant Media
— today, both are two very active companies.

“Then one day it hit me, I was helping my adver-

Whether your business helps others feel beautiful,

tisers with their own brand design, website, net-

creates solutions for families to improve the qual-

working, product design, packaging and other

ity of their lives or to prepare delicious food to

services,” recollects Natalie. “That I actually

share with others, people like Natalie are here to

thrived on this part of the work-load and realized

help you with marketing those services.

this was part of ‘the job’ I loved doing.”
“I am forever eager to learn, embrace change,
Taking this discovery in a new direction, Natalie

reflect on the past, push forward with new ideas

admits that the thing she loves most about mar-

and concepts while working hard to create new

keting is that it’s forever changing.

ways to embrace all of life’s challenges that come
my way.”

Like the other Faces of Penticton, Natalie provides a service. But her inherent ability to connect

Letting Penticton’s Face of Marketing take care

the faces behind the businesses to their audience

of the advertising, communications, promo-

is what makes her special.

tions, publicity, social media, print, sales, graphic
design and well, you get the idea…allows busi-

To those business owners who are brave enough

ness owners to focus all their attention on the cus-

to pursue their passion and invest everything

tomer experience.

they have into building a business, they require
someone like Natalie. Someone who also invested

Now soaring and enjoying the twists and turns

everything into building a business around her

that life presents her, Natalie knows that from

passion and dreams — which for Natalie, just so

a business perspective, marketing plays an

happens to be helping others pursue theirs.

extremely important and strategic role in order to
grow your business organically and ethically.
Luckily, Penticton has Natalie Grant to do all of
that for us.
“Along the way, creative ideas are mandatory, mistakes can be made, obstacles present themselves
and goals are celebrated, then the cycle starts all
over again — and I love it.”

“I ACT UA L LY T H R I V E D ON
T H I S PA RT OF T H E WOR K LOA D A ND R E A L IZED
T H I S WA S PA RT OF ‘T H E
J O B ’ I L OV E D D O I N G .”

FACES OF PENTICTON
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WITH ALL 6 DIVISIONS, WE’VE GOT YOU COVERED
For all sales inquiries of
the six divisons contact

sales@nowmediagroup.ca
NowMediaGroup.ca 250.862.8010

PentictonNow
@PENTICTONNOW

PENTICTONNOW

PROUD OF OUR COMMUNITY,
AND THE FACES THAT
REPRESENT OUR
BUSINESSES.

@PENTICTONNOW

PENTICTONNOW.COM
FACES OF PENTICTON
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We’re a different kind
of software company.
Simplifying complex business
with creative design and innovative solutions.

CUSTOM
SOFTWARE

WEBSITE
DEVELOPMENT

EMPOWERING THE WORLD AROUND US

MEDICAL

SMART CITIES

MANUFACTURING

LOGISTICS

IoT

...

learn more at:

bigbearsoftware.ca

