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EDITOR'S LETTER

Victoria is an easy place to love. 

It’s obviously a beautiful location with ocean views, cherry blossoms and 

luscious gardens, but it’s really the people that make it what it is. 

The individuals featured throughout these pages each have a unique story 

that led them to success, and they are part of why Victoria is so vibrant. 

They are leaders, trailblazers and influencers who care deeply for the 

community. They all know that Victoria is special, and they have dedicated 

their lives to making it one of the greatest places to live. 

I have been inspired by their perseverance, generosity and humility, and I 

am immensely grateful to have been part of bringing the first-ever Faces of 

Victoria publication to life. 

As someone who is passionate about people and supporting local 

businesses, working on this project has been a dream come true. 

I believe that the community thrives when we allow voices to be heard, so 

having the opportunity to put these features together is not something I 

have taken lightly. 

Victoria has always had a place in my heart, and the faces behind such 

remarkable businesses have only made my fondness grow. 

I hope you enjoy reading this as much as I enjoyed writing it. 

Emily Alexander
Journalist and Editor 

NowMedia Group



FACES OF VACATION RENTALS ANGELA MASON & RYAN SAWATZKY

Angela Mason and Ryan Sawatzky 
take the friction out of vacation 
rental ownership. 

Designed for owners in Victoria's 
Old Town District, Amala Vacation 
Rental Solutions specializes in 
maximizing performance, lifestyle 
and functionality for short-term 
rental hosts. 

They recognize that owners of these properties 

are not only looking for a return, but also 

security, personal use and flexibility as their lives 

change over time.

Shortly after becoming a single mother, 

Angela knew she did not want to work for just 

anyone, and the vacation rental world is where 

she landed. 

Angela launched Amala in 2016 with the 

intention to transform the industry by doing what 

she does from the heart, and with innovative 

spirit, kindness, an all-natural vibe and a holistic 

approach, the cleaning business evolved into so 

much more. 

Ryan joined the team in 2019, and the duo took 

flight by adopting an “art and science” approach 

to their operation.

"Angela is an artist when it comes to people," 

Ryan explains. "She has a way of connecting with 

them and seeing into their hearts and making 

them family." 

She loves meeting with owners. 

"When I sit down with them at our first 

meetings, I hear their story and what it took for 

them to arrive at this place, and it fascinates me,” 

she says. 

ANGELA MASON & 
RYAN SAWATZKY

AMALA VACATION RENTALS

As a lifelong entrepreneur and self-professed 

data nerd, Ryan is the systems behind the scenes 

that makes it all work together. 

"He has such a beautiful mind," Angela says. 

Ryan loves building processes that deliver results 

for clients. 

“The constant and never-ending improvement 

we apply to each aspect of the organization 

helps us stand out,” he explains. 

While they both enjoy what they do, it’s 

who they do it for that really lights them up 

with passion. 

The purpose of Amala is to create impact – on 

their staff, their guests, and their clients. 

“We love to serve people and make a real 

difference in their families' lives, no matter who 

they are.”

Amala’s people include a university student who 

purchased a condo with their parents to reduce 

their student loans, a first generation Canadian 

who put their savings into a small property to 

invest in their family’s future, and a mom who 

works part-time at the local business to stay 

connected with people while her husband is 

away on deployment.

“These are real people with real hopes and 

dreams, and we love to see them win.”

Angela and Ryan believe that short-term rentals 

are a vital part of Victoria's economy, and they 

are committed to sharing the good news in an 

industry that often gets painted with a bad brush. 

“Our guiding principle might be short, but it’s 

sprinkled in everything we do,” Angela explains. 

“At Amala, we care.”

“We love to serve 
people and 
make a real 
difference in 
their families' 
lives, no matter 
who they are.”
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FACE OF CONSULTING + COACHING ASHKA WIRK

ASHKA 
WIRK
WIRK CONSULTING

With Wirk Consulting, you’ll 
get an experienced partner, a 
trusted advisor and real results. 

Ashka Wirk, the principal of 
Wirk Consulting, is an 
experienced management 
consultant, expert facilitator 
and trusted executive coach. 

“There are many paths to becoming a 

management consultant and mine was certainly 

not a straight line,” Wirk explains. 

After earning a Bachelor of Science degree in 

biology from the University of British Columbia 

and a Master of Business Administration from the 

Schulich School of Business at York University, 

Wirk started her professional career heading 

up business development for her father’s 

biotechnology company in the Okanagan Valley.

She then moved to StemCell Technologies in 

Vancouver where she became the CEO of their 

association management arm and worked with 

boards of healthcare organizations to develop 

and execute their strategic plans.

“This was my first taste, in a way, of consulting, 

and I loved it,” she says.

Her next step was moving into a management 

consulting role at a boutique management 

consulting firm in Victoria.

“I’ve found that my background in science and 

business and my leadership experience in the 

private sector set me up well for management 

consulting,” Wirk explains.

“Science requires rigour, collaboration and 

curiosity, and management consulting does 

as well.”

With the launch of Wirk Consulting in early 

2022, Wirk is excited to be an entrepreneur 

in addition to a management consultant and 

executive coach. 

Wirk Consulting partners with leaders, teams 

and organizations to pursue their most exciting 

opportunities and address their most pressing 

challenges by clarifying personal, professional 

and organizational direction, engaging key 

stakeholders, developing leaders and teams, 

and supporting their capabilities to execute 

with confidence. 

“My role is to guide the process, ask questions, 

and challenge when appropriate,” Wirk explains. 

“The client’s role is to bring in their expertise 

about their team, organization and sector, 

and together we address their challenges and 

capitalize on their opportunities.”

Wirk brings nearly 20 years of experience to 

the table, specializing in strategy formulation 

and implementation, stakeholder engagement, 

succession planning, executive coaching 

and facilitation.

“Clients work with management consultants 

when they are facing their greatest challenges or 

are taking on their most ambitious opportunities, 

so I think it behooves us as management 

consultants to hold ourselves to the highest 

standards, abide by a clear code of ethics, and 

continuously improve our knowledge and skill 

sets,” she says.

Wirk is a certified management consultant 

through CMC Canada and a certified 

executive coach through the International 

Coaching Federation, which are both 

internationally recognized.  

“When I first came across executive coaching, 

I was hooked, both as a client and a coach.”

As an executive coach, Wirk partners with 

leaders, at any level in an organization, in a 

thought-provoking coaching process 

designed to maximize their personal and 

professional potential – and improve their 

organization’s performance. 

Wirk’s approach to consulting is aligned 

with coaching, with a focus on partnership 

and facilitation to co-design the future with 

her clients.

“My role is to guide the 
process, ask questions, 
and challenge when 
appropriate. The 
client’s role is to bring 
in their expertise about 
their team, organization 
and sector..."
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FACES OF AUTOMOTIVE JOHN KOT & BRANDON KOT

Kot Auto Group is building for the 
future – literally and figuratively.

“2022 was an exciting year of 
growth,” says John Kot, the founder 
and president of Kot Auto Group. 
“We opened the doors to our 
Kelowna Hyundai and Kelowna 
Genesis dealerships, and broke 
ground for the relocation of 
Victoria Hyundai.”

The new $25 million state-of-the-art Victoria 

Hyundai facility is being built in Langford.

Brandon, John’s eldest, is the vice president 

and general manager of Victoria Hyundai and 

Woodgrove Chrysler. 

“My dad is the best car guy I’ve ever met in 

my life and I have a lot of respect for him,” says 

Brandon. “I take a lot of pride in the sense that 

I left the company and then made it on my 

own before coming back into the director of 

operations and general management role.”

The Kot family is ingrained in the business with 

John heading it up. Trina, his wife, assists and 

advises on employee and customer experience, 

their son, Jordan, is the vice president and 

general manager of Kelowna Kia and Buy Direct 

Truck Centre, their daughter, Janessa McGowan, 

acts as finance director for the entire Kot Auto 

Group, and their son-in-law, Connor McGowan, 

is a senior sales executive at Kelowna Hyundai. 

Logan, their youngest, is in the commercials 

shouting out the group’s slogan: We sell cars!

At Kot Auto Group, employees and customers 

also become family.

“There is more than one way to be successful in 

this business, and it excites me to get to share 

this with my team,” explains Brandon. “I take 

pride in every staff member because not only 

am I watching the business succeed, but I’m 

watching my friends succeed, and I just can’t 

get enough of it.”

Kot Auto Group also values giving back 

to the community.

With their annual Operation 100, the goal is 

to sell 100 vehicles in one month and donate 

$100 from every vehicle sold to a local charity, 

contributing up to $10,000 each year. 

With their Pay It Forward campaign, each 

staff member receives $500 every December 

to donate to a cause or charity of their 

choosing. In 2022, $65,000 was donated 

with this campaign.

“We need to support our community if we want 

the community to support us, and we want to 

motivate our team to donate where they can,” 

explains John. 

Kot Auto Group is also ahead of the curve with 

their use of technology. 

“The days of waiting for customers to come into 

the dealership to buy a car are over,” says John. 

With robust websites and social media platforms, 

Kot Auto Group engages with car buyers that do 

their research online.

If a potential customer checks out a vehicle, 

they will receive a short video from a sales 

representative thanking them for considering 

Kot Auto, providing more details on the car and 

inviting them to the dealership.

A personalized thank-you video is also sent for 

every vehicle purchased. 

With an incredible network of nine dealerships 

across BC, a family-driven philosophy and 

industry-leading use of technology, Kot Auto 

Group knows how to make a mark.

JOHN KOT & 
BRANDON KOT

KOT AUTO GROUP

05 · FACES OF VICTORIA FACES OF VICTORIA · 06 



JESSY SAVAGEFACE OF DIGITAL MARKETING

In this era of social media, digital 
marketing is key to promoting 
your business.  

That’s why Jessy Savage has dedicated her career 

to helping business owners improve their brand 

awareness so their companies can thrive through 

digital marketing strategies, and through means 

of traditional media and print design.

Jessy provides a unique one-to-one experience 

that ensures clients receive a tailored marketing 

plan based on their business and budget.

“No two businesses are the same and no two 

people are the same, so you can’t really have a 

blanket approach to a marketing strategy,” 

she explains. 

“Even if you have two clients who run the exact 

same business, they're both going to have their 

individual needs.” 

Having a career in digital marketing just “makes 

sense” for Savage. 

JESSY SAVAGE MARKETING

JESSY 
SAVAGE

Growing up on Vancouver Island, her dad 

owned a print shop and he taught her how to use 

Photoshop at the age of 10. 

“He hired me on for six years and we did 

everything from business cards to billboards.”

At 11, she was pulled out of her elementary 

school gym class to learn coding and web 

design, and quickly began building custom 

coded websites – an entrepreneurial spirit from 

the start. 

When Savage was in her early 20s, she started 

her own online clothing company and utilized 

the skills she learned in graphic design and web 

design to launch her company, which resulted in 

learning new skills in the digital advertising world 

to promote the brand further. 

“I had to learn Google and Facebook ads, 

and how to build a standalone e-commerce 

website,” she explains. 

Years later, Savage began working for a Kelowna 

digital marketing agency, and that’s when 

it clicked – she was meant to pursue digital 

marketing. 

With two entrepreneurial parents and a love for 

challenge, she decided to take charge of her 

own destiny and launch her company, simply 

named Jessy Savage, in 2019. 

“The biggest challenge to overcome was 

myself,” she says. 

“Before starting my own business, I was fairly 

introverted. I really had to step out of my comfort 

zone to become more confident in my skills, and 

ultimately myself.”

As a one-woman agency, Savage has a hands-on 

approach and provides high-level expertise at a 

freelancer price. 

“What I'm finding with my clients is they're 

getting tired of the whole agency experience 

with high turnover.”

Savage is proud to offer services in a way that 

builds relationships with clients.

“I love that we watch each other's businesses 

grow and support each other.”

Jessy Savage offers Search Engine Optimization 

(SEO) as a main passion, but also extends her 

skills in web design, graphic design, social 

media marketing, paid advertising, custom 

marketing strategies and more. 

She is also an expert in e-commerce and 

enjoys working on Shopify websites, building 

Wordpress sites, and helping clients increase 

e-commerce sales and drive traffic from all over 

the world.

“I love what I do. I really do.” 

Although most of her clients are located in 

Victoria, other parts of BC and Alberta, Jessy 

Savage offers services Canada-wide. 

“I love that we watch each other's 
businesses grow and support each other.”
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FACE OF LIGHTING ANDREA CRACKNELL

ANDREA 
CRACKNELL
PINE LIGHTING VICTORIA

Andrea Cracknell brings the light 
into people’s lives.

After graduating from Western 
University with a Bachelor of Arts 
degree with honours in kinesiology, 
Cracknell moved to Victoria 
with only enough money to last 
two months. 

“I was desperately looking for work and hoping 

something would stick, and then I stopped in at a 

restaurant downtown,” she says. 

The server overheard Cracknell and a friend 

discussing their job search and suggested they 

try Pine Lighting Victoria, so that’s what Cracknell 

did just minutes later. 

Despite not having a resumé on hand or wearing 

professional attire, Cracknell left a positive 

impression on the store manager, Chrystal 

Rozander, who has since become 

her business partner. 

“What started out as a need for a job became 

a passion for wanting to run a business,” 

Cracknell explains. 

She began her lighting career in 2007 working 

in the warehouse and making deliveries, and 

within months, she began making sales and 

managing the store. 

“I didn't even know I wanted to run a business 

before I got into it, but as I was managing, I 

realized pretty quickly that I was good at it,” 

she says. “It’s kind of funny how you don’t know 

something is a strength of yours until it hits you 

in the face.”

In 2013, Cracknell took ownership of Pine 

Lighting Victoria and became the operator of 

the location. 

“My favourite part of my job is constantly 

working with new people and seeing all of the 

fun things you can do with lights,” she explains. 

“I love that you can change the entire look of a 

room by the type of lighting, it sets up the room 

to become a masterpiece and brings dreams 

to life.”

Although finding the right lighting can be 

stressful, the team at Pine Lighting Victoria is 

passionate, knowledgeable and eager to make 

the experience welcoming and enjoyable. 

“I always want people to feel important when 

they work with us, no matter what their needs 

are,” Cracknell says. 

“Your voice will always be heard when you come 

in, wherever you are in your process.”

As a leader who is constantly striving to 

do better, it’s important to Cracknell to put 

employees in positions they’ll succeed in 

and love – and with some staff staying for over 

10 years, it’s clear that Pine Lighting Victoria 

is thriving. 

Josh Dingwall, the showroom manager, has been 

working with Cracknell for over 12 years. 

“She works exceptionally hard and is the most 

generous person I have ever met, whether it be 

with her staff, clients or the many charities she 

sponsors,” he says. “You will be hard presse 

to ever catch her not actively helping someone 

with something.”

Cracknell became a mother in 2022 and has 

been able to rely on the team to seamlessly take 

care of clients. 

“I couldn't do it without them,” she explains. 

“It’s been a very fun year for me watching 

them shine.”
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FACE OF ROOFING FACE OF ADVENTURE

With the vision of an inclusive 
and accessible community for 
outdoor enthusiasts, Grove 
Outdoors officially opened its 
doors on April 23, 2022. 

Sydney Munk knew for years that Victoria was in 

need of an outdoor gear consignment store, so 

she decided to bring one to fruition. 

“I never ever intended to be an entrepreneur, 

not in my wildest dreams,” she explains, “but I 

would talk to friends about how Victoria needed 

a store like this and they eventually convinced 

me to do it.”

During her last semester as a business student 

at the University of Victoria, Munk had the 

opportunity to specialize in the entrepreneurship 

program where she began developing the idea. 

Every assignment was used towards building 

a feasible business plan, allowing her to gain 

constructive feedback from her professors, 

classmates and even the public. 

For more than 22 years, 
Proline Roofing Ltd. has been 
serving Victoria and its surrounding 
communities as one of the most 
reputable and best known 
roofing contractors. 

Although the company was started by Mauricio 

Reyes and two friends, Reyes has been the sole 

owner and operator since 2011. 

Reyes first got involved in the roofing industry 

when he moved to Victoria from Mexico. 

"I grew up having to work from a young age and 

enjoyed learning a new trade upon arriving in 

Canada, which allowed me to get a tan in the 

summer months, as well as plenty of exercise 

because of the physical demands this job 

entails," Reyes explains.

It was clear that he was doing what he was meant 

to as he quickly worked his way up the ladder to 

become a crew leader. 

“I never ever 
intended to be 
an entrepreneur, 
not in my wildest 
dreams.”

MAURICIO 
REYES
PROLINE ROOFING LTD.

SYDNEY 
MUNK
GROVE OUTDOORS

Leadership is a strength for Reyes – and one of 

his favourite parts about being a business owner, 

aside from meeting new people and “putting a 

roof over their heads.”  

As a family man with three children, he is 

constantly striving to not only provide for them 

financially, but also to set an example for them to 

learn about what lies ahead in life and to develop 

strong character traits and work ethic at a young 

age, which has helped him in his career.

He has built a strong team of more than 30 

employees, and has consistently persevered 

through the challenges of the industry, including 

economic downturns in the building industry, the 

recent pandemic, and current inflation impact. 

Proline Roofing offers reliable, ethical service 

that is trustworthy, which they call their “REST 

approach” – their commitment to service and 

quality, regardless of the size and scope of job 

involved, is what sets them apart in this highly 

competitive market.  

"Giving back is an important value of mine," 

Reyes says.

He consistently assists families in need back 

in his native Chiapas, Mexico by providing 

food, housing, and other necessities, as well 

as supports local charities including Extreme 

Outreach Society, a non-profit organization 

committed to improving the lives of families and 

children in Victoria, and HeroWork Victoria, a 

non-profit organization that renovates other 

charities to serve vulnerable communities.  

Reyes is proud of the work his team has done 

and is humbled by the support of the community. 

"I grew up having to 
work from a young age 
and enjoyed learning 
a new trade upon 
arriving in Canada..."

“People were really excited about it,” she says. 

After graduating and spending some time 

abroad, Munk hit the ground running in 

December 2021.

Because “the outdoors are for everyone,” 

the main goal of the business is to provide 

sustainable and affordable gear that ultimately 

makes the outdoors more accessible.

“Our ability to continue enjoying the outdoors 

is directly impacted by every purchase that we 

make,” says Munk. “Buying second hand is 

such an easy way to reduce the demand for new 

products and prevent thousands of litres of water 

being used.”

Although Grove Outdoors focuses on buying 

and selling used goods, Munk has plans to bring 

in new items from environmentally clean and 

ethical companies.  

“One person isn’t going to save the entire 

world, but the whole movement of purchasing 

secondhand or buying products that are 

environmentally conscious will eventually 

transform the industry.” 

Photo Contributed Photo Contributed

Outdoor enthusiasts can find Grove Outdoors 
at 614 Johnson Street.
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FACE OF FAMILY TARN TAYANUTH   

Tarn Tayanuth’s mother was 
diagnosed with Alzheimer’s in 2016, 
and making dumplings became the 
bridge that connected them. 

“I was trying to find a way to spend time with her 

and keep her busy, and making dumplings was a 

good memory,” Tayanuth explains. “That’s what 

we used to do with my grandma and her whole 

family when I was a kid.”

When the dumplings began to pile up in their 

freezers, a friend of Tayanuth’s suggested they 

start selling them. 

The first sales were made through Instagram and 

sitting downtown with a cooler, but Dumpling 

Drop opened its doors in Victoria’s historic 

Chinatown in 2018 and was awarded the 

“Best New Business” from the Greater Victoria 

Chamber of Commerce in its first year. 

“You don’t realize how great of a community you 

have until you open a restaurant,” she says. “The 

support, the love and the help that we get has 

been crazy, it’s my favourite part.”

Though she was born in Thailand, Tayanuth has 

lived in Victoria for over 28 years and spent 16 of 

them working at the local Baan Thai Wok & Bar 

prior to opening Dumpling Drop.

Despite working paycheque to paycheque, 

Tayanuth was able to pursue the launch of her 

business without taking out a loan. 

“As an Asian immigrant, I want to have a 

success story,” she explains. “I was given a 

really good opportunity to be here, and I want 

to make something out of that and take care of 

my family."

Tayanuth’s mother, Toom, still makes dumplings 

for the business three days a week, and because 

giving back is important to them, Dumpling Drop 

raises money for the BC Alzheimer’s Foundation 

every February. 

“Alzheimer’s is the backbone of how 

Dumpling Drop started, and this business is 

something that has supported my mom and 

brought people together, especially during the 

height of the pandemic.”

From Thursday to Sunday between 6 and 9 pm, 

Dumpling Drop becomes a Thai restaurant called 

Chaiyo, which means “cheer” in Thai.

“It was a dream of mine to open a Thai 

restaurant, and we have all this empty space 

in the evening, so together with my aunt, we 

came up with a menu that you don’t usually 

see,” she says. “It’s not your typical Thai food like 

curries and Pad Thai, but it’s the kind of food I 

always wanted.”

Tayanuth hopes to inspire others to go after 

their dreams. 

“I never thought that it was possible to open 

a restaurant, but the power of people and the 

connection is what helped me,” she says. “It’s 

not about the Dumpling Drop, it’s about the 

people and the community.”

“Dumpling Drop wouldn’t exist without the love 

and support from people in Victoria.”

“You don’t realize 
how great of 
a community 
you have until 
you open a 
restaurant.” 

TARN 
TAYANUTH
DUMPLING DROP
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THE FACES OF WEALTH MANAGEMENT KERRY FOORD & CHRIS WARNER 

Nicola Wealth provides focus, 
confidence, and clarity.

Kerry Foord and Chris Warner joined 
the Nicola Wealth team as wealth 
advisors in early 2022. They both 
possess high levels of expertise 
which they use to serve the Victoria 
area and beyond. Although their 
backgrounds are each unique, it is 
clear that they share one thing in 
common: their passion for people. 

When Foord started her career in financial 

services, she had the opportunity to be a branch 

manager but decided to pursue an investment 

advisory track to be closer to people.

“I would rather work with clients and really get 

to know people and their families and everything 

that's important to them,” she explains. “You 

really do get connected with clients.”

Foord has over 25 years of experience in this 

field. She has worked mainly with small business 

owners, professionals and clients with high net 

worths. She has particular expertise in financial 

planning for physicians and their families, as 

she exclusively served them for 12 years at a 

previous firm. 

“I really enjoy working with physicians because 

they spend their days helping people and are 

really busy with different hours,” she explains. 

KERRY FOORD & 
CHRIS WARNER

NICOLA WEALTH

“I’m always happy to be someone they can rely 

on to help with their financial matters.”

By contrast, Warner began studying journalism 

but became interested in stock-trading and 

personal finance when he was learning how to 

foster financial health for himself. That interest 

blossomed into a robust career that has included 

mortgage lending, personal and small business 

credit, insurance, and wealth management. 

His most recent decade of work has seen 

him focused exclusively on complex financial 

planning for high net worth and ultra high net 

worth families.

“Seeing clients doing well and making sure 

they’re successful is the best part about being a 

wealth advisor,” he says. “I like taking a complex 

financial case, running the math and breaking it 

down for the client; finding a useful solution that 

gives them confidence.” 

When he was thinking about leaving his 

last firm, Warner was especially inspired by 

the commitment Nicola Wealth has to their 

investment philosophy and their charitable work. 

“They’re a firm that’s fundamentally focused on 

making sure clients get the best possible results,” 

he says. “They care about making sure the 

client is wealthier, happier, and has more 

peace of mind.”

This is also why Foord wanted to work for 

Nicola Wealth. 

“Their values align with mine and our investment 

strategy is so different,” she explains. “Clients 

have a lot more options with our investment 

philosophy and diversification.”

Traditionally, wealth management firms usually 

assess a client’s risk tolerance and proceed with 

a corresponding pre-built investment strategy 

based on that assessment. By contrast, Nicola 

Wealth personalizes each financial plan to each 

client to ensure they are truly optimized to match 

the client’s goals and values. 

From an institutional level, Nicola Wealth offers 

unique access to private investments, including 

an in-house owned and managed commercial 

real estate portfolio, comprising over 200 North 

American properties. For all asset classes, the 

firm uses environmental, social, and corporate 

governance principles as part of their investment 

analysis process.

Nicola Wealth knows that life on Vancouver 

Island is special. This is why they have diligent, 

energetic, and dedicated wealth advisors 

serving this community. 

Foord and Warner are eager to help you feel 

wealthy, in whatever way wealth means the 

most to you.

“Their values align with 
mine and our investment 
strategy is so different. 
Clients have a lot 
more options with our 
investment philosophy 
and diversification.”
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SIDNEY ALL CARE RESIDENCE

FACE OF CARE SIDNEY ALL CARE RESIDENCE

CASEY 
VANDONGEN & 
SHEILA MINTEN

Despite being told they’d never 
make it, Sidney All Care Residence is 
celebrating their 10th year in business. 

Sidney All Care Residence is a long-term, private 

pay care home that believes in resident-focused 

care, with safety and independence as their 

top priorities. 

The business was founded by Casey 

VanDongen, with his daughter, Sheila Minten, 

aiding in bringing the vision to life.

“I was in it from the beginning, but it was really 

him behind it,” Minten says.

Originally starting out in marketing, Minten has 

since become the vice president of Sidney All 

Care Residence and oversees all operations. 

“One of our taglines is our family taking care of 

family, and we really treat our residents like our 

own loved ones,” she says. 

Having loved ones in long-term care is often a 

valuable way to better relationships.

“We want families of our residents to actually be 

loved ones and not caregivers,” Minten explains. 

“Our residents have a lot of life to give, and often 

when people do move into our care home, they 

actually end up thriving and doing a lot better.”

Sidney All Care Residence has several programs 

to encourage recreation and socialization, 

including music therapy, exercise classes, movie 

nights, scenic bus tours, bingo and a knitting 

club. In addition, there is a dental program, an 

on-site hairdresser, and excellent food. 

“We’ve got two bakers on staff who do all baking 

in-house, the soups are made from scratch, and 

everything is high quality and made by red seal 

chefs, which is not usually what you think of 

when you think of a care home,” Minten says. 

Gilles Lacroix, the general manager, says the 

positive and respectful workplace helps create a 

loving community for residents and their families. 

“Our owners are very involved and hands-on 

with our operations, with a clear understanding 

of all requirements needed to best support the 

team in delivering care to the highest possible 

standards without compromise,” he says. 

When Sidney All Care Residence first opened, 

it was the largest private-pay long-term care 

home in BC. 

“We had done something nobody had ever 

done before,” says Minten. 

The first resident moved into Sidney All Care 

Residence on April 19, 2013, with the second 

moving in six weeks later. 

“Slowly, we were building and building, and we 

opened up more floors and got a really good 

trajectory,” she explains. “Prior to COVID-19, 

we were full with a waiting list, and we’re almost 

full again.”

With an occupancy of 88 residents and over 

100 staff members, Sidney All Care Residence 

has become a well-recognized and successful 

establishment that enriches the lives of those in 

their care. 

They pride themselves on their long-term staff, 

as many team members have been with the 

business since inception. 

“Without quality staff, we wouldn’t be where we 

are today.”

The individuals featured in this photograph have been involved with Sidney All Care Residence since its opening. 

Left to right: Alma Maramag, Belinda Andal, Ewa Domaradzka, Donabel Yanos, Vanessa Martin, Victorina Crisostomo, Crystal Dawkins. 

Photos Contributed
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FACES OF LOCAL CUISINE 

Authentic, local, and elevated. 

That’s what you can expect when 
you dine at the upscale casual 
Vista 18 of Chateau Victoria Hotel 
& Suites. 

Their food and beverage manager, Alex 

Mayrhofer, is an up-and-comer in Victoria’s 

bountiful and competitive dining scene. 

After joining the Vista 18 team as floor manager 

during the pandemic, his qualifications, 

professional instincts and approachability 

quickly moved him up the ladder to become 

the food and beverage manager, making him 

responsible for the Chateau’s entire culinary 

program, including hotel catering, room service 

and events. 

“This has been an industry I've been immersed 

in from the day I was brought onto this planet,” 

Mayrhofer explains. 

Despite being born in Kamloops, Mayrhofer has 

been exposed to hotel culture around the globe 

due to his father's career, which started as a chef 

before becoming an international hotelier. With a 

dad from Austria and a mom from China, he feels 

food has always played a large role in his life, as it 

has bridged the gap in his multiracial family. 

Living in Singapore, Thailand and Indonesia has 

resulted in Mayrhofer’s ability to elevate Vista 18 

for its guests.

“Having the opportunity to live overseas at some 

five star hotels in Southeast Asia really opened 

ALEX MAYRHOFER & CHEF MIKE DUNLOP

“This has been 
an industry I've 
been immersed 
in from the day I 
was brought onto 
this planet.” 

VISTA 18 CHATEAU VICTORIA

ALEX MAYRHOFER & 
CHEF MIKE DUNLOP

my eyes to what true customer service can be, 

and what an authentic restaurant experience 

should be.”

Not only is the service at Vista 18 elevated—the 

food is, too. 

Chef Mike Dunlop has been at the establishment 

for over 24 years and was involved in the 

creation of this upscale casual restaurant. 

He ensures every dish is fresh and the highest 

of quality.

Born and raised in Esquimalt for the fourth 

generation, Dunlop is part of a family that has 

always grown their own food.

Growing up gardening and raising farm animals 

has been influential in his commitment to using 

local ingredients for Vista 18. 

“We’ve been sourcing locally since before it was 

cool,” he says.

Vista 18 offers “West Coast cuisine” by using all 

that is available at their fingertips on the coast – 

they even grow their own herbs on the 16th floor 

of Chateau Victoria. 

As part of the vibrant and multicultural culinary 

scene in Victoria, the restaurant “incorporates 

all the other ethnic backgrounds using these 

ingredients,” Dunlop explains. 

With Dunlop’s menu and Mayrhofer’s leadership, 

the restaurant infuses a global approach to the 

island with a warm and welcoming atmosphere 

and elevated experience for all.
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FACE OF BALLET FACE OF OPTOMETRY
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BLEIDDYN 
DEL VILLAR BELLIS

DR. ZAREEN 
CHARANIA

Perseverance, a deep-rooted love 
and admiration for ballet, and her 
keen ambition and desire to explore 
creativity helped Bleiddyn del Villar 
Bellis gain confidence and a sense 
of community that turned the 
dream of Victoria Academy of Ballet 
into reality.

“Who knew it would shape my entire life,” 

she says. 

Bellis received her formative ballet training in 

Victoria and never thought twice about spending 

her teenage years in the studio.

“I am so fortunate to have found passion for this 

incredible art form.”

14 years ago, Bellis transformed Island Dance 

Studio into the Victoria Academy of Ballet (VAB).

“Helping dancers discover their inner strength 

needed to pursue ambitious goals in a tough 

industry is what I love,” she explains.

As director, Bellis is passionately hard working 

and humbly credits the success of the school 

to the dedicated VAB team that has come from 

around the globe.

“It takes a village to nurture and develop 

intelligent and focused dancers with transferable 

life skills, and it cannot be done without the 

tireless work of a committed team.”

VAB is home to national and international 

dancers who train within the Vocational Division, 

while the Open Division offers various programs 

for local youth who wish to dance in a caring and 

progressive environment.

Having in-depth knowledge and a keen eye has 

given Bellis an impeccable industry reputation. 

She is a well sought-after fellow and examiner 

for Cecchetti Canada, and maintains fellowship 

status with the Imperial Society of Teachers of 

Dancing in London, England.

With her dynamic and inspirational teaching 

style, Bellis has been a guest teacher for the 

British Ballet Organization, Cecchetti Northern 

Scholars, Random Dance UK, Royal Winnipeg 

Ballet School and schools across Japan, China 

and Mexico.

Bellis cultivates a safe atmosphere for students 

to reach their full potential, and her success is 

evidence of her commitment and grit. 

Although Dr. Zareen Charania knew 
she wanted to serve people in 
healthcare, it wasn’t until  her third 
year of university when she knew 
optometry was for her. 

While earning her Bachelor of Science degree 

at the University of Victoria, Dr. Charania was 

thumbing through post graduate flyers when she 

came across optometry as a potential profession. 

“I went ‘Hey! I could do that,’ and even after 

being in practice for 18 years, the profession still 

inspires me,” she explains. “Each person’s visual 

demands vary based on their desires, needs and 

lifestyle, and I’m lucky to have the opportunity to 

enhance the quality of life for some.”

With gratitude and a sense of responsibility, Dr. 

Charania has participated in several voluntary 

eye care missions in Mexico, India, and 

South America. 

VICTORIA ACADEMY OF BALLET ROYAL OAK OPTOMETRY

“I was fortunate to be born in a place of 

opportunity, in a family who supported me,” she 

says. “Once you do one mission, you see not 

only the need for them, but also the beauty in 

how people make do with what they have.”

With extensive training in visual examinations, 

diagnosis and treatment of eye diseases, 

corrective lens fitting, and post-surgical co-

management, Dr. Charania joined the team at 

Royal Oak Optometry in 2008 and became a 

partner in 2010. 

“We have morphed from a small footprint clinic 

originating back to 1978 to a highly innovative, 

technology driven, patient-centred clinic,” 

she explains. 

In addition to primary care optometry, Royal 

Oak Optometry has brought in specialties such 

as vision therapy, myopia control, and a new 

dry eye clinic with leading edge treatments and 

orbital procedures.

“We strive to provide the highest level of care, 

compassion, inclusivity, and kindness to every 

patient we see.” 

“I was fortunate to 
be born in a place of 
opportunity, in a family 
who supported me.”

21 · FACES OF VICTORIA FACES OF VICTORIA · 22 



FACE OF TEAMWORK DAN PRICE

DAN 
PRICE
VICTORIA ROYALS

As he was beginning his career 
in law, Dan Price felt the pull 
towards hockey. 

“I was enjoying my law practice, but 
I wouldn't say that I absolutely loved 
it in the way that I love being around 
hockey,” he explains. 

Price was a goalie for the Trail Smoke Eaters and 

went on to play at the University of Regina before 

pursuing law at the University of Saskatchewan.  

Upon completing his articling in Calgary after his 

degree, he became determined to get involved 

in hockey again. 

“I was really missing the game of hockey with 

the camaraderie of  a team and the cycles and 

rhythms of a season.”

Price accepted a position as a career advisor for 

the Faculty of Law at the University of Calgary, 

allowing him to spend his evenings volunteering 

as a coach at the minor hockey level and 

scouting for the Regina Pats of the Western 

Hockey League.

“I really enjoyed the intensity of the game 

and working with the players and building 

relationships with them and their families, so I 

started working towards that.”

In the middle of his University of Calgary 

contract, Price was offered the role of assistant 

“I really enjoyed 
the intensity of 
the game and 
working with 
the players 
and building 
relationships 
with them and 
their families, so 
I started working 
towards that.”

coach for the Chilliwack Bruins, and fortunately 

the dean of the faculty of law let him take it. 

“I drove to Chilliwack a week later and didn't 

know what I was getting paid or anything, I just 

knew it was a full time job,” he explains. 

And as of August 2006, he had his first full time 

job in hockey. 

For the next 10 years, Price bounced around to 

several teams including the University of Toronto 

Varsity Blues, and just a few days after signing 

a contract to be the lead assistant coach and 

manager of athletic recruitment at the University 

of Toronto, he was asked to be the assistant 

coach for what had become the Victoria Royals. 

With encouragement from the university, Price 

packed up his belongings and drove across the 

country to join the team during preseason, and 

after the season wrapped, two head coach spots 

opened up – for U of T and the Royals. 

“I had the opportunity to take either job, and 

it was a really, really difficult decision, it was gut 

wrenching actually, because I felt such loyalty 

to both.” 

The university job was the more stable option, 

but Price ultimately chose to stay with the Royals 

with the additional benefit of being close to his 

family on the coast, and in the spring of 2020, 

he furthered his Royals career by becoming 

the general manager in addition to being 

head coach. 

“Our team cares deeply about Victoria, the 

franchise, and our fans, and it’s not lost on us that 

we have one of the best jobs in one of the best 

places to work and play,” Price says. 

“I’m extremely grateful for it every day.”
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FACES OF RECOVERY

Sunshine Coast Health Centre and 
Georgia Strait Women’s Clinic are not 
your traditional treatment centres. 

With a meaning-centred approach 
inspired by evidence-based research 
and Viktor Frankl’s methodology, 
Sunshine Coast and Georgia Strait 
provide holistic support for mental 
health, addiction, and trauma disorders. 

Alix Lavertu, the Client and Alumni Services 

manager, explains that their non-12 step program 

allows individuals to regain autonomy, confidence 

and authorship. 

“It’s a program that really treats people with dignity,” 

she says. “We don’t separate out addiction from 

trauma, we really look at the whole picture and work 

with individuals through the challenges they’ve had 

and the challenges they currently face.”

While both facilities offer the same four elements of 

treatment including physical, psychological, social 

SUNSHINE COAST 
HEALTH CENTRE

GEORGIA STRAIT 
WOMEN'S CLINIC

Left to right: Michael Johnston, Casey Jordan, Alix Lavertu.

MICHAEL JOHNSTON

CASEY JORDAN

ALIX LAVERTU

and spiritual, Sunshine Coast is the men’s 

residence and Georgia Strait is the women’s. 

“Having a gender specific program allows 

individuals to feel more at ease to speak freely 

and share experiences personal to them in group 

therapy,” explains Lavertu. 

It’s also common for individuals at mixed-

gender treatment centres to develop intimate 

relationships with one another, which is often 

distracting and detrimental to their recovery. 

Casey Jordan, the administrative director, says 

their program is designed in a way that holds 

residents accountable to themselves. 

“It’s up to them to get to places on time and to 

not go buy liquor or drugs,” she explains. “We 

don’t lock anyone in, so people come here 

because they want help, not because they’re 

being forced to.”

From the time of an individual’s admission, 

Sunshine Coast and Georgia Strait involve the 

family to support them directly with counselling 

and developing boundaries.

“Addiction and mental health are very much a 

family dynamic, and after an individual leaves 

us, how they interact with their family members 

and closest friends is important to their long term 

wellness,” explains Jordan. 

Michael Johnston, a clinical counsellor who offers 

post-treatment support out of Victoria for alumni 

from both centres, describes the non-12 step 

approach at Sunshine Coast and Georgia Strait 

as non-stigmatizing. 

“If someone is struggling with addiction, we are 

interested in all the different areas of the person’s 

life,” he explains. “I find it powerful to discover 

with people what stories, memories, feelings, 

and strengths have been waiting in the wings.”

Residents of Sunshine Coast and Georgia Strait 

receive a variety of services during their stay 

including medical withdrawal, daily group and 

individual counselling, repetitive transcranial 

magnetic stimulation (rTMS), trauma therapy, 

and PTSD treatment, as well as alumni 

services including counselling and coaching 

in-person or online following their stay. 

Plus, both treatment centres are surrounded by 

the beauty of nature, aiding the recovery process 

with a therapeutic environment. 

“Reaching out for help can be hard, but there 

are places to turn, and having mental health 

problems doesn’t mean that there’s something 

wrong with you,” says Johnston. 

“It’s a program 
that really 
treats people 
with dignity.”

SUNSHINE COAST HEALTH CENTRE & GEORGIA STRAIT WOMEN'S CLINIC
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ROB  CUPELLO

ROB 
CUPELLO
CSEK CREATIVE

Dedicated to improving the success 
and livelihood of businesses, Rob 
Cupello has made a profound 
impact in his community by offering 
his extensive marketing industry 
knowledge and passion 
to businesses of all sizes. 

“I truly love what I do and I enjoy coming to 

work,” says the Chief Marketing Officer of 

Csek Creative.

From a young age, Cupello was fascinated by the 

marketing world and appreciated the limitless 

creative possibilities the industry had to offer.

“There is always something to learn. I like that 

every half hour is different, and I love having a 

cup of coffee and talking to people.”

Most people are unaware that Cupello’s first 

marketing job was a slurpee mascot for 7-Eleven. 

“I would sit on the side of the road waving at 

cars, I love that sort of stuff,” says Cupello.

Although Cupello admires the fun and creative 

nature of the marketing industry, his favourite 

aspect is making a positive impact on businesses 

big and small.

“I love seeing a company hit a record month and 

playing a small part in that.”

After starting his marketing career with BC 

Lottery Corporation, Cupello founded his very 

own ad agency, Pulse Group, which he ran for 

about 15 years. 

In 2017, Pulse Group merged with Csek Creative 

to create a marketing powerhouse. Csek offers 

marketing services from start to finish “which 

is a real anomaly in the marketing industry,” 

says Cupello. 

“The marketing world can be driven by dollars 

and cents and what’s best for the agency, but it’s 

not like that here — we are driven by what is best 

for the client.”

“I think what we really excel in at Csek is finding 

what’s truly authentic about the client and 

getting it out there in a way that resonates with 

their audience,” he explains.

A firm believer in strategy before tactics, Cupello 

will always ensure there is good reason behind 

every course of action. “What’s super important 

to me is that we don’t just do things to do things. 

People want to hear the authentic story behind 

the brand, so we want to make sure we focus our 

strategy and use storytelling to get that message 

out, and there are a variety of ways to do that.” 

Csek Creative continues to work with companies 

with an array of budgets and needs. “There's 

a misnomer that agencies sometimes are too 

expensive, but we have clients who spend 

a couple hundred a month and clients who 

are national,” he explains. “As long as the 

relationship is there and it’s a mutual fit, the 

size doesn't matter.”

Cupello understands that every business has 

unique needs and there is not a one-size-fits-all 

approach. “Business is not easy, but we can be 

their marketing arm so they can focus on running 

the business.” 

Creating a solid foundation of trust with his 

clients allows Cupello to help businesses 

establish their voice and get their story out 

into the world. 

“We’re storytellers, and everybody has a 

story to tell.”

“I love seeing a 
company hit a 
record month 
and playing a 
small part in that.”

FACE OF STORYTELLING
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