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Welcome Letter
This issue of the magazine has a
bit of a ‘threes’ theme.
As you saw on our cover, the
Central Okanagan is home to
three bucket-list adventures: dog
sledding (page 12), snowmobiling
through pine forests and alpine
meadows (page 24) and hiking
on top of the world in the Myra
Canyon (page 20).
As we remain confined to our own
communities as the pandemic
drags on, it’s great to know we
have such world-class activities
to keep us thrilled, inspired and
healthy in our own backyard.
In the following pages we also
profile three young entrepreneurs
whose professionalism and
accomplishments often defy
their youth.
Two of the stories mark the Level
Up writing debut of Sydney Baerg,
a young and talented content
creator here at NowMedia Group.

Sydney does an exceptional job
profiling realtor Nate Cassie (page
16), who by age 26 had won the
Royal LePage 2020 Director’s
Platinum Award, and Samantha
Ulasy, the owner of Margaret
Valley Landscaping, who is
kicking butt in a male-dominated
industry.
While no one is going to call
me young anymore, I can write
about youth and had a blast
interviewing 25-year-old high-tech
phenom Austin Walper (page 06),
who made headlines when he
sold his company, PLAYR.gg, to
Toronto-based Trufan for a pretty
penny. Congratulations again to
Sunterra Custom Homes for being
a ‘home of the year’ finalist at the
Okanagan Housing Awards for
the Papillon contemporary home
it built. Papillon, the French word
for butterfly, is labelled such for
its dramatic cantilevered roofs
resembling wings.
This is our biggest issue yet
of Level Up, an indication the

business community is somewhat
thriving and there are fascinating
stories to be told as we wait out
COVID-19.
That coverage includes a crosssection of features and hard-news
stories.
They range from a profile of
Kelowna-Lake Country MP Tracy
Gray (page 22) and four more
installments in our series saluting
frontline workers who have
stepped up during the pandemic
(pages 2 through 5) to year-end
airport passenger (page 28), home
sales (page 18) and apartment
rent (page 17)wrap ups.
And we can’t forget that February
is the month of love, so Happy
Valentine’s Day for the 14th.

Steve MacNaull
Editor and journalist,
NowMedia Group
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Salute electricity
frontline worker
Matt Wilson

Salute
parks
frontline
worker
Brittney
Currie

OUR SERIES PROFILING FRONTLINE
WORKERS WHO HAVE STEPPED UP IN THESE
COVID TIMES CONTINUES.

OUR INITIAL SERIES OF PROFILES
OF FRONTLINE WORKERS WHO
HAVE STEPPED UP IN THESE
COVID WAS SO POPULAR WE’RE
CONTINUING THE FEATURE WITH
ONCE-A-WEEK INSTALLMENTS.

Written by: Steve MacNaull
Written by: Steve MacNaull
Matt Wilson is one of the guys who
ensures the lights are always on.

COVID has also changed the way
power line technicians work.

“Power line work is a unique trade,”
says the Fortis BC Electricity power
line technician.

They aren’t mixing work groups and
wearing face masks when they can’t
maintain the required two metre
physical distancing.

“Basicially, we’re the tool guys in the
field building and maintaining power
line infrastructure in Kelowna. And if
there’s a power outage, we work day
and night in all weather to bring it
back. People depend on us.”
Residential electricity use has spiked
during COVID.
After all, people are working from
home like never before, putting
pressure on the grid not just because
the lights are on, but computers are
plugged in, devices are charging,
the heat is on and appliances are
whirling.

Brittney Currie gets to work in
paradise every day.
The Central Okanagan Regional
District employee is a parks
labourer who calls Mission Creek
and Bertram Creek regional parks
her office.

Wilson loves that most of his work
is outdoors and empasses not just
electricity, but heavy mechanical
knowledge, weights and tensions and
theory.
Wilson joined FortisBC Electricity in
2001 in Castlegar when it was known
as West Kootenay Power and moved
to Kelowna with the job in 2005.

“I love to work outside and I love
physical labour,” said Currie.
“It’s beautiful and I get a workout
while I’m working.”
Matt Wilson is a power
line technician with
FortisBC Electricty.

During this pandemic, people are
using parks in droves.
In fact, park visits are up an
estimated 40% as people stroll,
hike and simply desire a dose
of nature in a world of COVID
restrictions.

“Electricity is always a critical service,”
says Wilson.
“But even more so with the increased
demand during the pandemic.”
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You may not be able to travel
internationally or have friends over
to your house, but you can meet

friends at the park, conquer a
hiking trail, walk the dog and cycle
miles and miles.
“I’ve seen a lot of people walking
together and keeping the
recommended two metre physical
distance,” said Currie.
“And parks are also the perfect
place for groups to have weekly
meetings on green spaces with
lawn chairs socially distanced.”
Currie’s job includes trail
maintenance, landscaping and
cleaning of washroom facilities,
picnic tables, benches and
garbage cans, which are all hightouch areas that are receiving
extra sanitization to prevent the
spread of the novel coronavirus.
The regional district has 30
regional parks covering 2,000
hectares.

Brittney Currie is a parks labourer who
works in Mission Creek Regional Park and
Bertram Creek Regional Park.
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Salute search and
rescue frontline worker
Brad Trites

Salute roadways
frontline worker Kim
Johnson
OUR SERIES OF PROFILES OF FRONTLINE
WORKERS WHO HAVE STEPPED UP DURING
COVID CONTINUES.

Written by: Steve MacNaull
The maintenance of 300 kilometres
of roads and streets in Kelowna
does not stop for COVID.
“Through all of this, it’s been pretty
much business as usual for us,”
says City of Kelowna roadways
forman Kim Johnson.
“We’ve been out street sweeping,
patching and building roads,
sidewalks, curbs and gutters. And
we’re ready for the upcoming
winter of snow plowing and snow
removal.”

Since then, vehicles have been
modified with a partition between
driver and passenger, so two
people can travel in a truck with
face masks on.
Speaking of face masks, workers
wear them everywhere indoors
and outdoors too, unless they can
keep two or more metres away
from other workers.
All workers also have to sign
in daily and pass the COVID
questionnaire.

But, of course, there has to be
pandemic concessions.

“We’re fortunate,” says Johnson.
“We’ve had no staff with COVID.”

“We follow all the provincial
health rules as they are constantly
revised,” says Johnson.

Like almost everyone else, Johnson
is waiting for the COVID vaccine.

At the beginning of COVID,
roadways workers were all going
to job sites in separate vehicles
in order to maintain physical
distancing.

“I sure hope it rolls out quickly
and everyone gets vaccinated so
everything can go back to normal.”

OUR SERIES PROFILING FRONTLINE WORKERS WHO
HAVE STEPPED UP DURING COVID CONTINUES.
Kim Johnson is the City
of Kelowna’s roadways
foreman.

Written by: Steve MacNaull
Lost and-or injured hikers,
cyclists, campers, kids, seniors,
snowmobilers, hunters, swimmers,
boaters, rock climbers, ATVers and
backcountry skiers.
Volunteers with Central Okanagan
Search and Rescue find and
return them all.
“With COVID, all of a sudden, more
and more people are playing in
the backcountry and not all of
them do it prepared,” says Brad
Trites, one of 50 volunteers with
the search and rescue group.
“And when they get lost or injured,
that’s when we step in.”
The volunteers help the RCMP,
BC Ambulance, firefighters, parks
departments and coroner with
most search and rescues in the
Central Okanagan.
Of course, all agencies try to
be proactive by endorsing the
AdventureSmart 3Ts designed
to prevent getting lost or injured,

which are trip planning, training
and take the essentials.
Depending on the type of
trip, essentials run the gamut
from taking navigation and
communication devices and
extra food, water and clothing to
a firemaking kit, first aid kit and
emergency shelter.
Over an average year, volunteers
are called out on about 60
searches.
But this year isn’t average, so call
volumes are higher.

Volunteers are on-call 24/7/365
and all put in at least 200 hours
a year training, on searches
and doing administration and
maintenance.
The local search and rescue’s
hall is on Old Vernon Road in
Ellison and houses two fullyloaded trucks, four quads, five
snowmobiles and two boats at
the ready.
Helicopters from Wildcat and
Coldstream can be called in
if needed.

All volunteers have expertise
in the outdoors and undergo a
three-month training program.
Most have regular jobs, so the
addition of search and rescue
duties truly is selfless service.
Trites’ day job is marketing
manager at Northern Lite truck
camper manufacturing.
Brad Trites is one of 50 volunteers with
Central Okanagan Search and Rescue.
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HIGH-TECH PHENOM AUSTIN
WALPER OF KELOWNA SOLD
PLAYR.GG TO TORONTOBASED TRUFAN.

After raising $2.3M,
young entrepreneur
bows out
“BASICALLY,
2021 IS FOR
DOING SHIT
THAT MAKES ME
HAPPY...”

Building PLAYR.gg
into an international
success is what
Austin Walper is
most proud of, but
it took a toll on his
health, relationships
and work-life
balance.

Written by: Steve MacNaull
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Yes, Austin Walper of Kelowna was
on a blindingly bright trajectory.
He founded and was running
a highly successful global tech
company, PLAYR.gg, travelled
the world to raise $2.3 million in
capital from investors and was
lauded as an unstoppable force, all
by the age of 25.

PLAYR.GG HAS
BIG CONTRACTS
WITH THE LIKES
OF BUD LIGHT,
GFUEL ENERGY
DRINKS, AMAZON,
ULTIMATE FIGHTING
CHAMPIONSHIP
AND VIDEO
GAME COMPANY
ELECTRONIC ARTS.
“This journey caused me so much
stress and sleepless nights, but I
would do it all over again.”
Such a statement is a ringing
endorsement of young
entrepreneurism and a warning
rolled into one.

That’s the same age his exit
strategy came to fruition.

“For the past year, I hadn’t been
happy,” he said.

PLAYR.gg was acquired by
Toronto-based social intelligence
platform Trufan for an undisclosed
price in November 2020.

“I killed a lot of friendships and
relationships because I was
working 100% of my waking hours.

This all happened in just three
years, which is not much in the
time space continuum, but is a
lifetime in the go-go world of tech.
Over the past two months, Walper
has been doing his own lifetimeworth of reflection and soul
searching.
“Starting a company is easily the
hardest thing I’ve ever done in my
life, but it is also the thing I am
most proud of,” said Walper.

I started to have health issues. My
entire entity was wrapped up in
work. I was the CEO of PLAYR.gg,
but I didn’t know who I was as an
individual.”
So, for now, taking a break and
recommending work-life balance
to all.

“Basically, 2021 is for doing shit
that makes me happy,” said Walper.
“That means sleeping, skiing,
hiking, just getting out in the
outdoors as much as possible and
getting away from technology as
much as possible.”
But he isn’t totally checking out.
He expects to take on a longerterm job with Trufan, start another
tech company that builds value
and does good in the world,
consult with other tech companies
and mentor young entreprenuers.
PLAYR.gg, which he started after
five years of working retail at Real
Canadian Superstore and Lee
Valley Tools, was an all-in effort.
He utilized Accelerate Okanagan
for mentorship, networking and
finding early investors to create
PLAYR.gg, a tech platform that
used contesting to capture data
on a gaming audience made up
largely of the millenials and Gen
Zers that certain advertisers are
after.

Trufan is a social intelligence
platform that helps companies
with their marketing.
Trufan and PLAYR.gg will have
integrated product later this
year, but will also keep their own
identities.
“Austin’s talent and ambition to win
create an unstoppable force,” said
PLAYR.gg co-founder Mike Mikula
who now works for Compass, a
real estate technology company.
“This combination certainly
helped challenge himself and the
team beyond what was thought
possible.”
Another PLAYR.gg co-founder,
Kieran Elgin, also had praise for
Walper.
“It is rare to find someone who
matches Austin’s tenacity when
it comes to driving a company’s
success,” said Elgin, who is now a
developer with Trufan.

PLAYR.gg has big contracts with
the likes of Bud Light, GFUEL
energy drinks, Amazon, Ultimate
Fighting Championship and video
game company Electronic Arts.
PLAYR.gg and its 15 employees in
Kelowna remains intact under its
new ownership.

He’s officially the chief strategist
for Trufan, but it’s a role he doesn’t
have to take home with him every
night.
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See and be seen in
an outdoor dining
globe
OAK+CRU RESTAURANT AT THE DELTA
GRAND HOTEL IS THE LATEST TO SET
UP TRANSPARENT DOMES FOR EATING
AND DRINKING.
The average selling price of a fully-detached, single-family home in Kelowna was a record $801,735.

Exceptional
sales, prices
for Kelowna
real estate
Out of the ashes of COVID, the
Kelowna real estate market rose
like a phoenix in 2020.
In a year that for all intents
and purposes should have
been a disaster for economic
activity, 5,757 homes of all kinds
(single-family, townhouses,
condominiums, mobiles and
duplexes and triplexes) sold in the
Central Okanagan, a surprising
26% hike over the 4,549 sales in
2019.
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They really are the ideal way
to dine with your bubble, in a
bubble.

part of COVID introspection and
lifestyle changes.

Prices also skyrocketed.
The average selling price of a fullydetached, single-family home in
2020 was a record high $801,735.
In December it was also a record

Many of those living in Vancouver,
Edmonton, Calgary and Toronto
that had always dreamed of
moving to Kelowna did so as

The average selling price of a
townhouse in December was
$560,782, up 15% from a year
earlier, and a condo was $407,000,
12% higher than December 2019.

Written by: Steve MacNaull

They are the four stylish clear,
plastic, igloo-shaped domes
Oak+Cru restaurant at the Delta
Grand hotel has set up on its
patio for winter dining and
drinks.

“We just launched them and
they are already the hottest
reservation in the city.”

What allowed this entire real estate Kelowna’s status as a desirable
place to live, work and play
anomaly to happen is a fortuitous
only amplified as the pandemic
combination of factors.
dragged on.
COVID prompted people to
Townhouses and condominiums
reevaluate their lives and put a
renewed importance on home and make up almost half of the total
sales in the Central Okanagan.
comfort.
Those that had the money
bought bigger and better houses,
especially if they were pandemicforced to work from home.

They are trendy, sleek, chic and
oh-so Instagrammable.

“We call them Luminescence
Outdoor Dining Globes,” said
The Grand’s director of sales
and marketing Shannon
Bruckshaw.

YEAR-END STATS SHOW 5,757
HOMES SOLD IN THE CENTRAL
OKANAGAN IN 2020 AND THE
AVERAGE HOUSE PRICE WAS
OVER $800K.

at $854,387, up a whopping 26%
from $679,304 in December 2019.

Written by: Steve MacNaull

“We started to look at these
outdoor dining globes before
COVID, but with the pandemic
now really there is no better
time than the present to have
them,” said Bruckshaw.

Chef David Foot shows off
two of the four heated, clear,
plastic, igloo-shaped domes that
Oak+Cru Social Kitchen & Wine
Bar at the Delta Grand hotel have
on their lagoon-side patio for
dinners and cocktails.

THEY ARE
TRENDY, SLEEK ,
CHIC AND OH-SO
INSTAGRAMMABLE.

“We’ve designed three of them
for dinners with tables for six
and one is more lounge-style.”
The four Luminescence
Outdoor Dining Globes are set
up on the lagoon-side patio at
Oak+Cru and are heated and
lit for seasonal use in the fall,
winter and spring.
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“They are furnished
contemporary Okanagan chic,”
said Oak+Cru executive chef
David Foot.

If available, bookings are offered
at 5, 5:15, 5:30, 7:30, 7:45 and
8 pm for two to six guests per
globe.

“Two of the domes are set with
round tables for six, one has a
high-top (table) for six and the
other is a lounge with six chairs.

There are also weekend
brunches.

You’ll also find plants in the
globes and faux-fur throws.
They are especially magical
when it’s dark outside and the
globes are softly lit.”

The minimum spend per globe
is $200, payable when you
make the reservation.

In recognition that dome
dining is special, Oak+Cru
chef David Foot has created a
Luminescence Skillet Sessions
The restaurant touts the globes menu featuring comfort food
as the ideal locale for an
cooked in the restaurant’s
elevated, safe dining experience 6,000-pound fire-deck oven.
for up to six people beside the
glittering lagoon.
As the name indicates, all items
are cooked and served in castTo eat or drink in a
iron skillets.
luminescence globe you have
to reserve at OakAndCru.com.
$15 appetizers include focaccia
bread with ricotta, baked brie
cheese with huckleberries and
chicken confit poutine.
The special ‘Skillet Sessions’ menu for the
outdoor dining globes features sablefish
and risotto, sausage trio, cappelletti pasta
in truffle cream sauce, focaccia bread with
ricotta, chocolate pie and skillet s’mores.
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Main dishes, all $30, include
cappelletti pasta in truffle cream
sauce, smoked sablefish with
lobster risotto, chicken confit
cassoulet and a sausage trio.
At $20 each, desserts include
s’mores, chocolate pie, Gala
apple tart and Okanagan fruit
crumble.
All the dome components
arrived in boxes and had to be
assembled, frame first with seethrough plastic stretched over
and a zip-access door.
Dining domes first made an
appearance in the Central
Okanagan in December when
Frind Winery in West Kelowna
erected 10 of them on its
beachfront patio.
They too are furnished with
tables for six for afternoon high
tea at $45 per person and fivecourse, wine-paired dinners for
$110 per person.

Written by: Steve MacNaull

Dog sled tour is so Canadian, eh
CANDLE CREEK DOG SLED TOURS OFFERS BUCKET-LIST
EXPERIENCES AT BIG WHITE SKI RESORT.
As soon as I gaze into her baby
blues, I know I’m in good hands,
er, paws.
You see, Venus, with those
quintessential sled dog blue
eyes, will lead my sled on this
Candle Creek Dog Sled Tour at
Big White Ski Resort.
When I first meet Venus she is
calm, confident and friendly,
precisely the attributes you
want in a pooch that will guide
you, and seven other dogs, on
an adrenaline rush across the
frozen landscape.

Venus and her uncle, Hot
Wheels, are chosen by Candle
Creek owners Tim Tedford and
Kerry Meadows to lead my
sled with Shadow, Quillo, Ned
Zeppelin, Brando, Casey and
Pancakes also harnessed in.

“This relationship between dog
and human is one few of us get
to experience,” said Tim.

I settle in the sled, and Kerry
stands up behind me on the
runners.

The one-hour Candle Creek
Dog Sled experience costs
$269 for the first sled and
$229 for the second sled in a
group and includes a half-hour
of meeting and harnessing
the dogs and a half-hour of
sledding.

With a ‘mush’ and a lurch we’re
off on the seven kilometre
groomed trail through pine
forest and alpine meadows.
It’s a thrill to experience the
speed and witness the power
In fact, all 33 of the dogs are
of the dogs as they kick up
laid-back and affectionate when snow and sprint over the white
we first meet them at Candle
topography.
Creek’s kennels near Big
White’s Adventure Park.
At the half-way point we stop,
dogs-a-panting, to pat the team
But when the sleds come out,
and take photos.
the dogs know it’s selection
time and an organized chaos of On the way back, I get to take
canine proportions ensues.
charge, standing on the back
They’re jumping, prancing,
runners while Kerry bundles
yelping, howling and, of course, into the sled.
barking, in a pick-me, pick-me
cacophony.
But the reality is, Venus and Hot
Wheels set the pace, steer and
motivate the whole team back
to base.

“You depend on the dogs and
they depend on you. It’s a true
team concept.”

Sleds can accommodate two
guests if their combined weight
doesn’t exceed 285 pounds.
New this year is the $100
kennel tour, in which a group of
four meet the dogs and glean
information about them.
Big White is a ski resort that
has other winter activities such
as dog sled and snowmobile
tours, horse-drawn sleigh rides
and fat bike rentals.
Check out BigWhite.com.
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Massive cannabis research
centre opens in Lake Country
FLOWR’S R&D FACILITY INCLUDES
LABORATORIES, INDOOR GROW SUITES
AND TRAINING SPACE.

Blue-eyed Venus
leads writer Steve
MacNaull’s dog sled.

Written by: Dylan McCullough

“The completion of the R&D
Center brings our work with
Hawthorne fully to life and will
Flowr Cannabis has opened a
massive research and development help keep both companies on
the leading edge of cannabis
centre in Lake Country.
cultivation for years to come,” said
With a focus on growing cannabis Lance Emanuel, President and
Interim Chief Executive Officer of
indoors, it’s the first research and
Flowr.
development centre of its kind in
North America.
“We believe the long-term
The building includes state-of-the- success of Flowr will be rooted
art laboratories, indoor grow suites in our ability to maximize the
cannabinoid and terpene
and training areas, where Flowr
will test its cultivation systems and expression of genetics without
sacrificing yield.”
techniques alongside gardening

Writer Steve
MacNaull on the
trail with his team.

company Hawthorne.
The view of
the action
from the sled.
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Leading the operation will be Dr.
A subsidy of lawn and garden giant Deron Caplan, the first person
Scots Miracle-Gro, Hawthrone first in North America to earn a PhD
formed a strategic partnership with focused on cannabis cultivation
and production.
Flowr in 2018.
Shortly after forming the
partnership, the two companies
broke ground on the project that
sits next to Flowr’s 85,000-squarefoot growing facility in the Lake
Country industrial park.

The research and development
centre will be staffed by Flowr’s
scientists, five of whom have PhDs
in various plant biology, plant
genetics and plant biochemistry
disciplines.

The indoor grow facility has a
capacity of 10,000 kilograms of
cannabis flower products annually.

Meanwhile, Hawthorne will lead
the research on design and
methodology.

The big, new research and development
centre is part of the so-called Flowr
Cannabis campus in Lake Country that
also includes a 85,000-square-foot
indoor grow facility, offices and outdoor
grow space.

Flowr cultivates and sells premium
medical and recreational cannabis
products for the Canadian,
European and Australian markets.
Its flagship product is the BC Pink
Kush strain of cannabis flower,
which sells in retail stores in 3.5
gram jars and pre-rolled joints.
Flowr is a big part of the
Okanagan’s rapidly expanding
cannabis cluster, which includes
30 retail stores and numerous
other cultivators, formulators and
equipment makers.
They include growers Doja, THC
BioMed and SpeakEasy; cannabis
oil extraction companies Valens
GroWorks, MediPharm Labs and
Everest BioPharma; equipment
manufacturer Vitalis Extraction
Technology; and True Leaf, which
uses the CBD (non-high) portion
of the cannabis plant to make
supplements, treats and oils for
dogs and cats to boost immunity,
ease hip and joint pain and reduce
anxiety.
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Record high stock markets are an indication
businesses and investors are looking forward
to a near-future without COVID, according
to certified financial planner Kelly Lindsey
of Raymond James Okanagan Wealth
Management in Penticton.

Record high stock markets are an indication
businesses and investors are looking forward
to a near-future without COVID, according
to certified financial planner Kelly Lindsey
of Raymond James Okanagan Wealth
Management in Penticton.

Yipee!
The S&P/TSX Composite Index
closed Jan. 7 at an all-time record
high of 18,027.57.
But what does that mean to a
regular joe in the Okanagan?
“Well, it’s a good thing for
everyone,” said Kelowna-based
George Sanders, CEO of Goldcliff
Resource Corp.

Kelowna-based George Sanders, CEO of
Goldcliff Resource Corp., says both active and
passive investors can benefit from the recordsetting high of the S&P/TSX Composite Index
on Thursday.

Enjoy
the high
WHAT CAN
A REGULAR
OKANAGAN
INVESTOR DO TO
TAKE ADVANTAGE
OF RECORD-HIGH
STOCK MARKETS?
Written by: Steve MacNaull
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“It creates headlines, creates buzz
and attention and makes people
feel good about their investments,
the economy and the future.”
True that.
Stock markets across North
America surged on Thursday in
anticipation the Democratic wave
happening in the U.S. will result
in greater economic and social
stimulus spending.
There’s also hope the COVID
vaccine rollout will soon lead to the
economy firing on all cylinders.
Sophisticated, active investors
are more knowledgeable about
the stock market indexes, its
fluctuations and trends.
“But even if you are a passive
investor, someone who has mutual
funds or a tax-free savings account
with equity (stock) components
or exchange-traded funds, you
are going to benefit from record
markets,” said Sanders.

“If you are already invested,
definitely, enjoy the high. If you
aren’t invested, even with the
markets at an all-time high, it’s a
good time to invest because the
markets will probably continue to
go up.”
Kelly Lindsey, a certified financial
planner at Raymond James
Okanagan Wealth Management in
Penticton, concurs.
“A lot of investors are pool-type
investors (mutual funds, exchangetraded funds) so the record
markets benefit a broad audience,”
she said.
“The stock markets tend to be
optimistic and forward-looking, so
the record highs tell us business
and investors are anticipating
better times ahead when we can
put COVID in the rearview mirror
and get back to business as usual.”
With interest rates rock bottom,
regular savings accounts and bond
funds are yielding next to nothing.
“So, you might as well invest
(conservatively) in the markets in
some way,” said Saunders.
“Don’t put your whole stack of
money on one thing at one time,
but, certainly, invest.”
The Canadian dollar and gold were
also doing well in this scenario Jan.
7 at US78.7 cents and US$1,913.60,
respectively.

Focus on young
entrepreneurs

WE CATCH UP WITH
26-YEAR-OLD REALTOR
NATE CASSIE

Written by: Sydney Baerg

What do bodybuilding, firefighting
and real estate have in common?
The answer: Nate Cassie.
He is the 26-year-old Royal
LePage realtor who is ambitious,
committed and has a strong work
ethic.
Actually, all the same traits
he honed as a competitive
bodybuilder and firefighter.
“They definitely taught me a good
work ethic,” Nate said.
In fact, Nate’s drive helped him
earn the Royal LePage 2020
Directors Platinum Award and his
clients’ trust.
“Nobody’s regretted it,” he said
confidently.
As a young entrepreneur, it was
clear that in order to be successful
Nate had to prove himself.
Fortunately, his age hasn’t caused
him any significant issues.
“People say things about it, but I
try to spin it into a positive,” Nate
explained.
So, he actively encourages people
to see the benefits of his youth.
He designates a majority of his
time for clients and their needs,
most often with his tech-savvy
ways.

Nate’s vast knowledge of social
media and technology is a skill set
unique to his generation and has
been proven useful for himself and
clients.

Nate is originally from Prince
George where he spent his teens
winning bodybuilding competitions
and frontline firefighting in the
summers.

“I’m glued to my phone,” he said
with a laugh.

When it was time to take the next
step, Nate moved on and studied
real estate at UBC Sauder School
of Business.

“If you aren’t there to answer the
phone, people will go somewhere
else, so I want to be the first go-to
person.”
Nate puts his screen-time to good
use by applying social media to
promote listings, inform buyers and
more.

Shortly after graduating, Nate
landed a job with Royal LePage at
just 21 years old and has lived in
Kelowna ever since.

Ever since Nate’s first day on
the job in 2016, his personal
performance standards have been
high.
“I have more on the line as
someone who wants to be
successful and build compared to
more experienced realtors,” he said.
“You have to do the best job you
can for everyone whether it’s a
$200,000 house or a $2 million
house. Word travels fast in a
smaller city like Kelowna. You
need to be on the ball or you’ll lose
opportunities.”
And it’s working.
Nate Cassie of Royal LePage Kelowna is
also a sharp dresser.
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Apartment rents in
Kelowna are pricey

Winter hike on top of the world

THE AVERAGE MONTHLY RENT FOR A ONEBEDROOM IS $1,470, A TWO-BEDROOM $1,770
Depending on which way you look
at it, Kelowna is either the 5th or
6th most expensive city in Canada
to rent an apartment as 2021
started.

High rents in Kelowna are therefore
a nod to people gravitating to the
city for lifestyle and jobs and a sign
they’re making good money to pay
steep rents.

The one-bedroom rent of $1,470 in
December 2020 in the city was a
2.5% drop from November 2020,
yet an 8.9% increase, year over
year.

At an average of $1,770 a month,
a two-bedroom place in the city
ranks 5th priciest in the nation.

Ironically, rents in Kelowna are
higher than larger cities such as
Ottawa, Hamilton, Montreal, Halifax,
Calgary, Winnipeg and Edmonton.

The most recent slight slides for
Kelowna rents may be an indication
the pandemic has finally put the
brakes on price increases and that
there are enough vacancies that
landlords have to be competitive
with rents to attract tenants.

The average monthly rent for
a one-bedroom apartment in
Kelowna is $1,470, making it 6th
most expensive in the country.
Every month, PadMapper releases
its report, ranking the apartment
rents in 24 cities coast to coast.
Apartment rents are considered a
prime economic indicator of city
desirability, job market, incomes,
standard of living and quality of life.

Costly rents are also an indication
that house prices overall in a city
are high, which is definitely in the
case in Kelowna where the average
selling price of a single-family
home is a record $854,000.
Kelowna’s two-bedroom rent of
$1,770 in December 2020 was a
1.2% slip from November 2020,
but an 8.6% jump over the past 12
months.

The four cities more expensive
than Kelowna for two-bedroom
apartments are Vancouver at
$2,650, Toronto with $2,470,
Burnaby at $2,150 and Victoria with
$2,000.
Pricier than Kelowna in the onebedroom category are Vancouver
at $1,950, Toronto with $1,830,
Burnaby at $1,660, Victoria with
$1,610 and Barrie at $1,580.

SPECTACULAR VIEWS AWAIT ON THIS 7-KILOMETRE TREK ALONG
THE FORMER KETTLE VALLEY RAILWAY OVER TRESTLES, THROUGH
TUNNELS AND ON SNOW-COVERED TRAILS IN THE MYRA CANYON.
There’s definite wow factor up here
on top of the world.
My wife, Kerry, and I and our dog,
Benji, are hiking a 7-kilometre
portion of the former Kettle Valley
Railway along the rim of Myra
Canyon.
As such, there’s the illusion of
being on top of the globe with
perilous cliffs into the canyon and
jaw-dropping views from this perch
1,274 metres above sea level.
Being a former railway through
dramatic terrain means the trail
consists of an abandoned railway
bed, gravity-defying trestles
(bridges) spanning chasms on the
canyon’s lip and tunnels through
solid rock.
Such a setting has made this
section of the trail Kelowna’s No. 1
summer attraction for walking and
biking for locals and tourists alike,
a National Historic Site and part of
The Great Trail of Canada (formerly
the Trans Canada Trail).
All this also has winter allure.
There’s nothing like a hike through
a surreal, white-hued world realm,
blue-bird sky above and total
silence but for the sound of boots
crunching snow.
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This is minimal effort-maximum
reward winter hiking at its best.
After all, the packed-snow trail is
flat, easy to walk and not icy.
Yet, the scenery is other worldly
and the sense of getting away from
it all is intense.
To access this nirvana, take
McCullough Road through East
Kelowna to the Myra Forest
Service Road.

The Myra Canyon hike from the Myra Forest
Service Road includes a dozen trestles
(bridges) like this spanning chasms along the
canyon rim.

The road is 8 kilometres, steep and
snow-covered, so good winter tires
are a must.
You’ll end up in the Myra-Bellevue
Provincial Park parking lot, so the
trail from there is well-marked
and there are several interpretive
boards.

The longest trestle is No. 11 at 133 metres.

If you hike out 3.5 kilometres, as we
did, and turn around, you’ll traverse
a gratifying 7 kilometres total.
You’ll cross a dozen trestles,
numbered 18 to 7, twice, ranging
from 24 to 133 metres long and
thread through two tunnels of 84
and 114 metres.
Writer Steve MacNaull and his wife, Kerry,
always immortalize a hike with a selfie at
its conclusion.
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The sooner the better, for everyone.
That’s the sentiment of the
Kelowna Chamber of Commerce,
and virtually every other
organization, businesses, institution
and citizen when it comes to a
vaccine for COVID-19.
“The best economic cure is
literally the shot in the arm,” says
Kelowna chamber president Jeffrey
Robinson, a lawyer with Rush Ihas
Hardwick.
“Once the vaccine works its way
through the general population,
business recovery will be swift. We
continue to have conversations
with both government bodies who
can and must accelerate vaccine
rollout in our region.”
Yes, those conversations with
governments.
Both Ottawa and Victoria are
promising everyone who wants to
be vaccinated will be by the end of
September.
However, there have already been
delays getting vaccines imported
to Canada.
That puts the optimistic September
timeline in jeopardy and dashes
the hopes of people and
businesses counting on quick
personal and economic recovery.
This protracted and ugly pandemic
continues to batter Okanagan
people, businesses and the
economy.
Business confidence in recovery
is dwindling, companies are still
18
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losing business and revenues and
some businesses simply won’t
make it, according to a series of
recent BC Chamber of Commerce
MindReader Pulse Check surveys.
The BC chamber’s polling broke
out Thompson Okanagan numbers
and the Kelowna Chamber
of Commerce released them
Wednesday.
They show that even with
rising cases of COVID and new
restrictions in the province, 36% of
local businesses are feeling slightly
more optimistic for the next 12
months.
Some of that hope may be based
on the fact a vaccine is slowly, but
surely, being rolled out and some
form or normality may return by
the end of the year.
The surveys also indicate 22% of
Thompson Okanagan businesses
plan to rehire or hire new
employees between now and July.
Yet, some businesses are still
shedding workers as tough times
persist.

We need
the
vaccine
fast for
business
and
personal
recovery
AS THE
PANDEMIC
DRAGS ON,
SO DOES THE
SUFFERING
FOR LOCAL
BUSINESSES
AND PEOPLE.

Triage may be a medical term,
but Kelowna-Lake Country
Conservative MP Tracy Gray
applies it to her daily duties as a
federal politician.

crashed into our world and
changed everything.

Gray and the Conservatives fought
on their behalf.

“I speak with people every day that
are hurting,” said Gray.

“People are getting frustrated,” she
said.

“Every morning I meet with my
people and determine what is the
most urgent constituency and
Parliamentary work to be done
based on this pandemic and daily
government announcements,” said
Gray.

“I can still do a lot in the Official
Opposition as your MP. I have a
background of working hard and
customer service from my days
at Discover Wines and I take the
same approach to public service.”
With Service Canada offices
closed and providing assistance
only virtually, Gray found people
turned in droves to their MP’s
office for help.

“Yes, a vaccine is being rolled out,
but we should have had more
rapid testing and more at-home
testing. Other countries benefited
from that, yet we had very little of
it in Canada.”

“Basically, we triage every morning
because these times are extremely
stressful and challenging for
people and, unfortunately, it’s not
over yet.”
Gray is a wife and mother who is
also the former owner of Discover
Wines stores in Kelowna and
Kamloops and a former City of
Kelowna councillor.

However, most businesses
report they are still feeling the
strain of the pandemic with
higher operating costs and lower
revenues and many companies say
they will need further government
supports through 2021.
“It’s important for our chamber to
see these up-to-date indications
that businesses in our area, while
suffering from pandemic-driven
restrictions, may be slightly better
positioned to recover this year,”
said Robinson.

MP
impressed
by the
Spirit of
Kelowna

She was first elected as MP
in the October 2019 federal
election and became Shadow
Minister of Export Promotion and
International Trade.
A quickly rolled-out vaccine is needed
for the economy and people to truly
recover, according to Kelowna Chamber
of Commerce president Jeffrey Robinson.

As such, she only had five months
on the new job before COVID

“We were proactive and let people
know how they could access
CERB (Canadian Emergency
Response Benefit), employers
access wage subsidies and
businesses with commercial
rent assistance and various loan
programs,” said Gray.
“And as the Official Opposition we
also pressed the government to do
better.”
For instance, business loan
programs and rent assistance was
difficult to access for some and

Two of the biggest issues
facing constituents right now is
continued economic hardship that
could see one in seven businesses
close and COVID restrictions
leading to social isolation and
helplessness.
On top of the work she’s doing
as MP, Gray calls on what she’s
labelled the Spirit of Kelowna to
help us get through.
“We all need to support local
and shop local and find ways to
connect safely,” she said.
“Social isolation is real, so I wish
everyone health and encourage
you to reach out to family and
friends and those who are lonely
in whatever way you can.”
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Snowmobile
tour is
exhilarating

A kilometer into our snowmobile
tour I’m a self-appointed expert.
I’m standing up on the sled to
allow my whole body to absorb
the shock of the undulating terrain
and I’m leaning into and out of
turns.

Written by: Steve MacNaull

However, the fact is, I’m simply
copying what guide Maxime
Hudon is doing on his two-stroke
Arctic Cat 10 metres ahead of me.
My wife, Kerry, and I are having a
blast on this Outback Snowmobile
Tours’ expedition for beginners
at Big White Ski Resort, 56
kilometres southeast of Kelowna.
Generally, we’re hikers or
snowshoers, but sometimes you
just want to go fast and burn gas.
That’s where the one-hour,
introductory snowmobile tour
comes in.
It’s an exhilarating zip along
groomed trails through the
pristine pine forest without the
commitment of buying a snow
machine and trailering it to the
ideal high-elevation location.

Maxime Hudon drove from Montreal to
Kelowna to start his new job at Outback
Snowmobile Tours at Big White Ski Resort.
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OUTBACK
SNOWMOBILE
TOURS OPERATES
ONE, TWO AND
FOUR HOUR
TOURS AT BIG
WHITE SKI RESORT.

We revell in the rush of gliding
over the white stuff and admiring
the scenery of snow-covered trees
and surrounding mountain peaks.
At the half-way point, 10 kilometres
in, we cut the engines at a
viewpoint for the requisite photos
and to soak in the surreal silence
and the vistas.

“The one-hour tour definitely
attracts beginners who want
a new adventure,” says guide
Maxime in his charming French
Canadian accent.
“But we also have two-hour and
four-hour tours for those who want
to experience the backcountry
even more.”
Maxime drove from Montreal
in November to start his job at
Outback with a passenger who
paid him in Quebec maple syrup.
The one-hour tour is $149 and a
passenger can come along on the
back of the snowmobile for $79 or
$49, if age 12 or under.
Outback also outfits you with a
helmet and any cold-weather
clothes and footwear you may
need.
Big White is BC’s third largest ski
resort (behind Whistler Blackcomb
and Sun Peaks near Kamloops)
with 11-square-kilometres of
skiable terrain serviced by 16 lifts
and 119 runs.
However, it also has nonski activities including the
snowmobile tours, horse-drawn
sleigh rides, dog sled tours and fat
bike rentals.
Check out BigWhite.com.

Writer Steve MacNaull and
his wife, Kerry, rode tandem
on Outback Snowmobile
Tours one-hour introductory
tour at Big White Ski Resort.
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Westside businesses
powering through
pandemic, planning
for post-COVID

Written by: Steve MacNaull

AMBER HALL IS THE NEW PRESIDENT OF
THE 350-MEMBER GREATER WESTSIDE
BOARD OF TRADE.

NORTH BASIN BREWING CO.’S TAPROOM
AND SHOP IS IN THE SAME COMPLEX AS
WATERMARK BEACH RESORT.

Now, more than ever, the Westside
business community has to be
promoted and uplifted.
“Especially with COVID, we
have to continually be moving
forward,” says Amber Hall, the
new president of the 350-member
Greater Westside Board of Trade.
“Our strategic plan for 2021 and
2022 is to support our members in
an ever-changing world.”
The board of trade’s Shop Local
Win Local campaign and contest
is aimed at promoting the
Westside’s business community,
keeping dollars local and
encouraging people to always
think local first.
In the past, the Westside, which
has a population of almost 40,000
and includes the City of West
Kelowna and Westbank First
Nation, has often been considered
a bedroom community of
Kelowna.
But with its concentration of
population, own governance,
commercial clusters, industry and
tourism, the Westside has become
an established community.
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Hall, who’s been on the Westside
board for four years, knows many
businesses and citizens have
suffered through COVID.

Osoyoos’ only
microbrewery is open
Amber Hall, a small business solutions
account representative with Telus, is the
new president of the 350-member Greater
Westside Board of Trade.

The 2021 board:
•

President: Amber Hall, Telus

But she also knows of many small
businesses that have adapted and
if not exactly thrived, survived the
pandemic.

•

Vice-president: Ed Stephens,
Daybreak Rotary

•

Past-president: Craig Garries,
Postnet Printing & Signs

She says some high-tech
companies have done well,
wineries have figured out ways to
keep going, including the opening
of a new winery, Crown & Thieves,
and restaurants have adjusted to
more take out and delivery.

•

Sarah Sabo, Aries Accounting

•

Julie Pringle, Snap Commercial
Photography

•

Bryan Fitzpatrick, Pushor
Mitchell Lawyers

Hall is an account representative
with Telus for small business
solutions and new growth
markets, so she sees the
challenges and opportunities for
companies first hand.

•

John Whitehead, Whitehead &
Associates

•

Marci Paynter, New Dawn
Marketing

•

James McCormick, Valley First
Credit Union

“The board of trade office is open,
but all our activities right now are
virtual,” explains Hall.
“I can’t wait until we can meet
again and grow and the new
board of directors to serve
members even more effectively.”
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•

Tina Bisson, Manchester Signs

•

Dr. Lauren Tompkins, West
Kelowna Integrative Health
Care

•
•

Jenny Money, Westbank First
Nation
John Perrott, City of West
Kelowna

When Wesley Greve is brutally
honest he admits he didn’t really
like being a car mechanic.
“But I do really like beer, so I
started a brewery,” said the careerswitcher with a laugh.
“Every town needs a
microbrewery. And it’s a great
way for me to live and work in
Osoyoos.”
The name is North Basin Brewing
Co., Osoyoos’ only microbrewery.
Osoyoos’ first microbrewery was
part of the Ridge Pub & Motel for
five years in the mid-1990s.
North Basin’s production facility,
taproom and store is located in
Unit 226, 15 Park Place in the same
complex as Watermark Beach
Resort.
North Basin has actually been
making craft suds and been open
since November 2020, but it just
had its official grand opening at
the end of January 2021.
Greve had been brewing his own
beer at home for five years, but
when it came time to produce

commercially and open a taproom
and storefront, he recruited
professional Kody Rosentreter as
head brewer.
Rosentreter previously worked at
Undercurrent Brewery in Sylvan
Lake, Alberta.
North Basin tends to have about
10 beers on the go at any one time.
Currently, the line up is Beta
Pilsner, Big Air Burton Ale, Baby
Yogurt Dark Lager, Big Shiny
Porter, Bounce Back Wheat Ale,
Facon Sweet Seltzer, Pound It
Pale Ale, The Ditch IPA and Winter
Onesie Spiced Ale.
All come in what the brewery calls
‘crowlers,’ instead of the traditional
growler.
Crowlers are tall cans that hold
946ml, which is about three times
the volume of a typical can or
bottle of beer.
Each crowler costs around $15.
You can buy and drink beer at
North Basin’s taproom and shop
or buy it to take out seven days a
week, 11 am to 10 pm.

At any given time, North Basin
Brewing Co. has about 10 beers
in production, including this
Beta Pilsner.

North Basin has also partnered
with nearby Lake Village Bakery,
which takes the spent grains from
the brewing process to make
pretzels, crackers, Pilner cheese
and hummus, which are sold in
the taproom and shop.
Even though Osoyoos only
has a population of 7,000, it’s
hard to believe it didn’t have a
microbrewery before.
After all, the Okanagan, best
known for wine, has also become
a craft brew hotbed with dozens of
microbreweries up and down the
valley.
Osoyoos’ population balloons in
the summer with visitors, so North
Basin is looking forward to serving
locals and tourists alike.

Catherine and Wesley Greve own and
operate North Basin Brewing Co.
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Kelowna airport sees
lowest passenger
numbers since
the 1990s

All airlines that serve Kelowna,
including WestJet and Air
Canada, have reduced and
cancelled flights until the
pandemic is over.

Written by: Sydney Baerg

She’s the
boss
YOUNG ENTREPRENEUR
SAMANTHA ULASY OWNS HER
OWN COMPANY IN THE MALEDOMINATED LANDSCAPING
INDUSTRY.

OF COURSE, THE
PANDEMIC IS TO
BLAME.
Written by: Josh Duncan

People don’t expect the boss to be
the tiny blonde girl in a hot pink
t-shirt.

If you want to see the devastating
impact of COVID-19 on the travel
industry, look no further than
Kelowna International Airport’s
(YLW) 2020 passenger numbers.
The airport released those
numbers in January, which show
that a total of 737,447 passengers
travelled through the airport last
year.
That’s a 64% drop from the record
1,294,572 passengers that YLW
saw in 2019 and numbers that
haven’t been seen since 1997.
“The COVID-19 pandemic has
had a devastating impact on
Canadian airports and the aviation
and tourism industries,” said Sam
Samaddar, airport director.
24

“Our focus for 2021 remains on a
healthy and safe travel experience
for everyone at YLW and ensuring
the airport can continue to operate
for essential services despite a
significant loss in revenue.”
There’s optimism travellers will
return to the skies once it’s safe
to do so, but the airport does
not expect to see pre-pandemic
passenger numbers return until
2024 at the earliest.

After years of unprecedented
growth, the events of 2020 and
its effects on the airline industry
couldn’t have been predicted, but
they put a major damper on YLW’s
projection to reach 2.25-million
passengers by 2025.
Going forward, YLW will focus
on keeping operating costs low
to ensure the airport can survive
financially while still dealing
with the changes brought on by
COVID-19.

“Their reactions get me every
time,” said Samantha Ulasy, the
26-year-old owner of Margaret
Valley Landscaping, with a laugh.
In fact, she’s experienced gender
stereotypes throughout her career
in maintenance, garden centres,
when she worked for a previous
landscaping compnay and even
now.
Originally, she had wanted to work
in a greenhouse.
“I always thought landscaping was
a man’s job,” she said.
“There was always someone
asking to speak to my boss,” said
Samantha, ”but they would always
be sent back to me because of my
knowledge and standing in the
company.”
After three years of working
with the previous landscaping
company, Samantha realized she
was definitely capable of doing the
work on her own.

Samantha Ulasy, pictured in her signature hot pink t-shirt, is the
owner of Margaret Valley Landscaping.

“I had so many ideas, so many
things I wanted to do and so much
to offer, but I always had to go
through someone else. I decided
to become my own thing and
create what I want,” she said.
Margaret Valley Landscaping
was born in the spring of 2019
with Samantha at the head of
the company, one employee and
occasional help from her parents.
Although they are well-known for
holiday and seasonal displays,
the core work is maintenance
and renovations, all designed and
executed by the small team.

“I’m able to add a feminine touch
and pay more attention to detail,”
she said. “I find it’s an advantage.”
Fast-forward to now, Samantha
was crowned best landscaper at
the Best of Kelowna Awards 2020
and also won bronze in the best
young entrepreneur category of
the awards.
She also works with big-name
clients such as Jillian Harris, the
TV interior designer and Instagram
influencer, and ET Canada host
Cheryl Hickey.

While some clients are wary at
first, Samantha says that once the
work is done they are thrilled with
the outcome.

What started as a childhood love
for plants and art turned into
a diploma in Horticulture from
Red River College in Winnipeg
and, now, a very accomplished
company.

Margaret Valley Landscaping
bases each project on solely what
the client wants and who they are.

Her success has become an
incredibly empowering motivator
in her life.

With such a wide range of
services, Samantha is able to
provide everything - whether it’s
building structures or designing a
new garden.

“It’s a fun advantage to have and
what is so great is that there is still
so much room to grow because
I’m still growing up myself,” sums
up Samantha.
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Brannigan Mosses is the new assistant
general manager at the 273-room
Penticton Lakeside Resort.

“WE’RE
ENCOURAGING
LOCAL TRAVEL”

Written by: Gord Goble

Straight talk with the
Penticton Lakeside Resort’s new
assistant general manager
Brannigan Mosses sits back in one
of the many oversized chairs you’ll
find in the massive lobby of the
Penticton Lakeside Resort, taking
an uncommonly long midday
break to chat with an enquiring
reporter.
For the past eight years, Mosses
has been a Lakeside mainstay -the longtime sales and marketing
director at one of the south
Okanagan’s most expansive
lodging and hospitality facilities.
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Expansive? Yep. With 273 guest
rooms, a sprawling conference
setup, three restaurants and a
bar, a private beach and marina
and much more, the Lakeside is
unrivaled south of Kelowna.
Today, Mosses is still one of the
property’s mainstays.
At the end of 2020, she happily
accepted the promotion to
assistant general manager at the
10-month point of the pandemic.

So we wanted to ask Mosses not
only about her recent promotion,
but about the Lakeside, how it’s
dealt with the impact of COVID
and how it’ll handle it going
forward.
As AGM, Mosses’ focus first,
foremost and always guest
satisfaction.
“This role was really introduced
so we could excel and expand
our guest satisfaction through
our on-the-floor managers, and
our operational efficiencies
through our customization and
our personalization with the guest
as soon as they walk through that
door,” she says.
This isn’t easy during a pandemic.
Cleaning time for rooms and the
whole hotel has doubled, all staff is
in personal protection equipment
and there’s a plexiglass barrier at
the front desk.

To its credit, the property has had
no COVID outbreaks.

Right now, there’s optimism the
summer of 2021 will see some sort
of return to normal.

The summer of 2020 was strong as
In the meantime, most of the
virus cases dropped, the weather
Lakeside’s major facilities and
warmed and travel restrictions
eateries are currently open.
eased.
The only closures of note are
the indoor-outdoor Bufflehead
Restaurant, which is typically
shuttered at this time of year, and
the resort’s event space, which
is available only to essential
“We’re trying to see this as an
opportunity to approach things we meetings as mandated by the
provincial health officer.
haven’t in the past,” she says.
But the roller coaster resumed
when the summer and the great
weather ended and restrictions
tightened once more.

“To me, the biggest things I
want to focus on short term is
to hone in our preparation, our
training manuals, rehiring people,
employee development, our
department development and
cross-departmental training.”

The resort is also offering a
reduced rate for regional residents
looking for a change of scene.
“We’re encouraging local travel,”
said Mosses.
“It’s a challenging time for mental
health, and people are looking for
an outlet.”
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The Ink Parlour,
Kelowna’s “AllFemale” run
Tattoo Studio
Written by: Jorden Puzzella

THE INK PARLOUR
IS WHERE YOU FEEL
COMFORTABLE, AT HOME,
AND IN GOOD HANDS.

We’ve all had an ‘idea’ but not all
of us can bring the idea to life.
Lucky for tattooists, Candice and
the late, dearly departed Bethany
Saura, as well as the “all-female”
team at The Ink Parlour, bringing
ideas to life is what they do for a
living.
Their idea, which was born in
2018, was to create a warm and
inviting “all-female” tattoo studio.
A welcoming environment that’s
bright, modern, and able to
facilitate a unique experience
- one where the studio is a
breeze to access, has free 2-hour
parking, and plenty of shops
and restaurants to pop in before,
during a break or after your tattoo
experience.
They envisioned a place where their
studio could pay homage to the
ink culture born by their industry
foremothers. But unlike those historic
tattoo studios that were pushed to
the outskirts of town, the women
had the benefit of tattoos becoming
accepted and desired by society;
therefore The Ink Parlour was
positioned in Kelowna’s Landmark
District, a centrally located up and
coming area.
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When you enter The Ink Parlour,
you’ll see a creation that’s buzzing
with a seafoam-themed vibrancy
that brings to life a jovially
supportive spirit of creativity and
kindness. Proceeding towards the
studio’s procedure area, you’ll feel
safe at home as the studio is wall
to wall windows and illuminated
by the Okanagan sun, which
beams as bright as a floral pattern
and the only shadows you’ll see,
are likely done by the immaculate
black and grey work of Erin Nicole
Jankowski.
Erin joined the “all-female” team
after the passing of Bethany
Saura in 2019. A few months
after the tragedy, Candice was

unsure if she could continue
producing the same number of
quality tattoos alone and posted
an “Artist Wanted” ad on Social
Media which, in turn, Erin eagerly
responded to. And today, Erin
is one of The Ink Parlour’s lead
tattoo artists while Bethany lives
on through the spirit of the studio
where her photo hangs front
and centre.
Like many artists, Erin started
drawing at a young age. Inspired
by her grandpa, also an artist, Erin
took the time to learn from him
and use those teachings to draw,
paint and craft for family
and friends.

Erin’s career was kick-started by
attending Alberta College of Art
and Design located in Calgary,
Alberta. At this time, Erin found
herself becoming increasingly
inspired by the art of tattooing.
Upon completing her first year
of studies, she took a moment to
figure out how she’d pursue the
next year of her education.
With the love of drawing for
others, she passed up her second
year of Art school and ventured
down the tattoo road in search
of a Tattoo Apprenticeship.
Erin found obtaining a quality
apprenticeship was a difficult
challenge. She’d study in a few
different studios throughout those
years, returning to school to study
Graphic and Visual Design at the
Northern Institute of Technology
in Edmonton, Alberta. Upon
graduation, that love for tattooing
came back, and again, she
pursued the dream!

Several years later, she has been
blessed to become part of the
“all-female” team where she works
diligently and passionately on
bringing ideas to life. Improving
every day, Erin’s inquisitive nature
has her constantly questioning
and observing, researching
and practising, in her pursuit to
continue learning and fine-tuning
her skills. In particular, Erin’s
passion is small detailed pieces,
black and grey work and NeoTraditional designs.
Erin’s road to The Ink Parlour is a
story akin to Candice and Beth’s
who sought out to create a studio
full of positive, warm, inviting,
patient and compassionate female
professional tattooists ready to
hear your thoughts and create that
of kind personal tattoo experience
you’ve been looking for.

The Ink Parlour is where you feel
comfortable, at home, and in good
hands. This studio is where you
would take your son or daughter,
brother or sister, aunt, uncle,
BFF… even your grandma! (True
story). Come see how they’ve
etched their place into Kelowna’s
booming Landmark District and
how the “all-female” team at The
Ink Parlour continues their pursuit
of bringing ideas to life.
Upon entering the studio for your
pre-booked appointment, masked,
of course, you are greeted with
a friendly, inviting smiling set of
eyes. Hand sanitizing, paperwork,
temperature check and your good
to head into this local “all-female”
run Tattoo Studio complete with
beautiful tattoos, permanent
makeup, fun atmosphere and
great vibes.
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