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Golf and wine.

Wine and golf.

Whichever way you combine them, 
they are an unbeatable duo.

That’s why hitting the links and 
sipping the nectar of the vine is the 
theme of this issue of the magazine.
Golf and wine are much more than 
cornerstones of the Okanagan’s 
tourism prowess along with skiing 
and lakes-beaches.

They are powerhouse industries that 
define the Valley and amp up to our 
desirability as a place to live, work, 
play and invest.

After all, if a region is to have 
industry, it doesn’t get more 
glamourous than golf and wine.
As examples, steel fabrication and 
soybeans simply don’t have the 
same cachet.

Yet, golf is still an industry and 
so is wine, as one of the most 
value-added and chic agricultural 
products.

So, to continue to celebrate spring 
and pay homage to golf and wine, 
this magazine is stu!ed with articles 
designed to entice you to play nine 
or 18 holes and enjoy a cool, crisp 
glass of Pinot Gris on the patio 
afterwards.

On page 12 you can find out how 
rosé -- the formerly maligned and 
now revered pink wine -- is now 
Sandhill’s best selling brand.

The same story will also give you 
some more recommendations 
on fantastic new-release rosés 
and whites to stock up on from 
CedarCreek and Mission Hill 
wineries.

On page 26, we highlight the 
uniquely Okanagan phenomena 
of being able to golf and ski on the 
same day throughout March and 
part of April.

The Okanagan Bucket List 
marketing consortium certainly 
promotes this novelty, but 
Edmonton International Airport also 
put Kelowna on its top-10 Canadian 
Bucket List for the same reason.
There are also other stories that tie 
into how golf and wine help create 
the lifestyle everyone wants a  
piece of.

Kelowna was ranked the second 
most livable community in Canada 
behind the Victoria suburb of 
Langford, page 14.

Frankly, we don’t know what 
Langford has over Kelowna.
And if people can’t call the 
Okanagan home, they are buying 
vacation homes here, page 21, to 
get in on the action.

Welcome 
Letter

Steve MacNaull
Editor and journalist, 
NowMedia Group

Now a monthly magazine
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Love ‘em or hate ‘em, highrises are 
popping up all over Kelowna.

Especially downtown, a skyline of 
slim condominium towers is rising, 
giving the city an increasingly urban 
sophistication.

While Kelowna, population 223,000, 
has nowhere near the density of 
Vancouver, with its population of 2.6 
million, we can look to the bigger 
city for dos and don’ts lessons as we 
grow up, literally and figuratively.

As such, the Okanagan branch of 
the Urban Development Institute 
put on a virtual panel discussion 
Thursday called ‘Lessons from 
Vancouverism for Kelowna.’

Vancouverism is essentially the 
urban form of the city’s downtown 
consisting of a forest of tall, slim 
towers for density, with enough 
low-rise, open space and park 
separation to maintain air, light and 
views.

“For sure, I see parallels and 
di!erences between Vancouverism 
and Kelownaism,” said panellist 
Randy Shier, the president of 
Mission Group.

“Just as density has increased 
walking, cycling and transit in 
downtown Vancouver, density in 
downtown Kelowna is increasing 
walking, cycling and transit.”

Mission Group has already built the 
20-storey Ella condo downtown 
and is at work on the 25-34-and-41-
storey condo and 16-storey o!ice 
building cluster at Bernard Avenue 
and St. Paul and Bertram streets.
Both cities also have incredible 
‘livability’ with waterfront 
downtowns full of housing, shops, 
services, parks and recreation, 
o!ices and dining.

However, whereas Vancouver’s 
downtown population is 35% 
families with children living in 
highrises, Kelowna’s is hardly any.

Written by: Steve MacNaull
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Should Kelowna embrace 
Vancouverism?

AS MORE SKYSCRAPERS RISE IN KELOWNA, WE 
LOOK TO VANCOUVER AS AN EXAMPLE OF HOW IT 
SHOULD, AND SHOULDN’T, BE DONE.

There’s a concentration of highrises along 
Sunset Drive in Kelowna’s north downtown, 
including the Dolphins, Lagoons and Pointe 
series of 16-storey condominium towers, left, 
the 26-storey Skye, 21-storey 1151 Sunset, 
the under-construction 28-storey One Water 
West and the recently completed 36-storey 
One Water East, which currently Kelowna’s 
tallest building.

The proposed Water Street by the Park trio 
calls for 24-28-and-42-storey condo towers. 
42 floors would be Kelowna’s new tallest 
building.

One of the 
students 
digitally 
enhanced 
photos to sell

From ‘I’m Di!icult’ t-shirts, 
mountain peak-shaped coat 
hooks, tie-dye towels and 
chocolates to lip balm, fridge 
magnets, digitally enhanced 
photography and dog treats.

They are all artisan products for 
sale by student entrepreneurs at 
Big White Community School.

The school at Big White Ski 
Resort is small with only 36 
students from kindergarten 
through Grade 9.

But it is big on ideas and 
its young entrepreneurs 
marketplace.

“We’ve been running the program 
for five years now with the kids 
developing products and services 
that can be sold during a one-day 
selling fair on Family Day in the 
Happy Valley Lodge,” said head 
teacher Patrick Oliveira.

“This year, with COVID, we had to 
push it back and go to an online 
fair (which ran March 1-17).. It ’s 
an applied skills program for 
the kids to make the real world 
come to life with a business plan, 
prototypes and then the final 
product to sell.”

The array of businesses was as 
varied as the students.

But one of the overriding themes 
with many of the businesses is 
‘mountain’ in keeping with Big 
White’s incredible alpine setting.

For instance, Jaya, 8, started 
Mountain Girl Crafts to celebrate 
high-elevation life with custom-
printed t-shirts.

One of her most humourous 
and eye-catching designs is the 
t-shirt with a mountain peak and 
double-black-diamond graphic 
accompanied by the text “I’m 
Di!icult.’

The double-entendre could refer 
to double-black-diamond-rated 
ski runs being di!icult or the 
wearer of the t-shirt having a 
di!icult personality.

All t-shirts cost $20.

Other designs include ‘I’m Just a 
Mountain Girl’, ‘The Mountains are 
Calling’ and bear, butterfly, feather 
and rainbow graphics.

Another student took photos of 
snow-covered trees (called snow 
ghosts) while out skiing with 
family and digitally enhanced 

them to create stunning eight-
inch-by-10-inch prints.

Snow Ghost Photography prints 
could be purchased for $10 each, 
$12 with a basic frame or $18 with 
frame and matting.

Kindergartener Jacob and his 
grandfather set up Woodwork 
with Grandpa to make wood, 
mountain peak-shaped coat 
hooks that sold for $10 each or 
three for $25.

Trystan’s Dog Treats sold for $5 a 
bag.

Riley’s Fridge Magnets were $1 
each.

Emily’s Bookmark Store had an 
array for $3 each. 

Lexi’s Lip Balms were $4.50 each 
and Max’s Chocolate Factory 
has made Easter confection 
collections that could be 
purchased for $5.

The student businesses were 
outlined at the yesbwcs2021.
edublogs.org website.

Since the sale was online, it grew 
the customer base from just 
Big White and the Okanagan to 
potentially worldwide.

Big White students 
become crafter 
entrepreneurs

Written by: Steve MacNaull

STUDENT HANDIWORK SOLD ONLINE AS 
PART OF A COVID!PIVOT FROM THE REGULAR 
ANNUAL MARKET AT HAPPY VALLEY LODGE.
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Bananatag CEO and co-funder 
Corey Wagner announced 
the Kelowna-based company 
has merged with Sta!base of 
Germany to create the biggest 
internal communications 
software business on the planet.

Besides having a catchy name, 
Kelowna-based Bananatag 
has become part of a global 
internal communication software 
powerhouse.

Bananatag has merged with 
Sta!base of Germany in a multi-
million-dollar deal to form the 
largest company of its kind in the 
world.

“This is an amazing day for 
Bananatag,” said CEO and 
co-founder Corey Wagner.

“We couldn’t be more excited to 
take this giant leap forward for 
our customers and the internal 
communication field.”

Now that we’ve mentioned 
international communications 
several times, what exactly is it, you 
may ask?

Well, for Bananatag’s part it ’s a 
platform for companies to design, 
send, track and measure all the 
emails it sends to employees, 
which includes who the email is 
sent to and why, if it was received 
and opened and how long it was 
opened.

As well, Bananatag’s o!ering allows 
workers to send and schedule 
messages on Microsoft Teams and 
Slack.

Over 600 companies worldwide 
used Bananatag’s software, 
including IKEA, Samsung and H&R 
Block.

Bananatag is considered one of 
Kelowna’s brightest high-tech stars 
for creating ingenious software 
that’s used internationally, being 
part of the tech cluster in the 
Innovation Centre in downtown 
Kelowna and being named one of 
the fastest-growing tech companies 
in North America by accounting and 
consulting giant Deloitte.

Sta!base brings to the table a 
smartphone app used to access 
corporate information wherever the 
worker is.

Sta!base’s customers include Audi, 
DHL, Audi, UC Health and Iron Ore 
Company of Canada.

Bananatag is particularly strong 
in North America, and Sta!base in 
Europe.

With complementary software and 
di!erent geographical prowess, the 

merger of the two companies forms 
the biggest and fastest-growing 
employee communication software 
firm to serve workers by both email 
and app.

Bananatag has 47 employees in 
Kelowna and 76 working at o!ices 
and remotely in Vancouver and 
across the country.

Sta!base has 327 employees at its 
headquarters in Chemnitz, Germany 
and nine other locations across 
Germany, London, England, New 
York and Amsterdam.

The joint company is the biggest 
of its kind in terms of team size, 
revenue, number of customers at 
1,000 and projected growth.

The merged entity will keep an 
o!ice and employees in Kelowna, 
but unfortunately the memorable 
Bananatag name will eventually 
become Sta!base.

“We’d been chatting about a 
partnership for a couple of years 
and then Sta!base approached us 
with the merger,” said Wagner.

“In keeping with these COVID times, 
the whole deal was worked out on 
Zoom.”

An amazing day 
for Bananatag
KELOWNA!BASED BANANATAG 
MERGES WITH STAFFBASE OF 
GERMANY TO FORM THE WORLD’S 
LARGEST INTERNAL COMMUNICATION 
SOFTWARE COMPANY.

Written by: Steve MacNaull
Bananatag’s head o!ice is in the Innovation 
Centre in downtown Kelowna.
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Pandemic ‘treat 
yourself’ craze 
gains momentum
COVID HAS PROMPTED PEOPLE WHO 
HAVE THE TIME AND MONEY TO BUY 
EVERYTHING FROM FANCY COFFEE, WINE 
AND FACE CREAM TO STAYCATIONS, CARS 
AND HOUSES.

Colin Kreig has treated himself 
to a new car, an extensive home 
renovation and staycations at Big 
White Ski Resort.

Jamie Kaban has also been 
spending time at Big White and 
fitting in some extra hikes.

And Bobby Bissessar likes to take 
a leisurely walk and then pick up 
take-out or dine-in at a downtown 
restaurant.

At the 13-month point of COVID, 
we’ve all had to find ways to pamper 
ourselves a bit to keep our sanity.
In fact, some are dubbing it the 
pandemic ‘treat yourself ’ craze.

It ’s characterized by a frenzy of 
purchases, indulgences and self-
care.

And, it ’s all designed to spoil 
ourselves in any way we can 
in a time of travel and societal 
restrictions brought on by the novel 
coronavirus.

In fact, as the pandemic drags 
on, the urge to treat ourselves 
intensifies.

The indulgence can be free and 
easy, like a mid-day walk around 
the block, or inexpensive, such as a 
nice co!ee, bottle of wine, book, a 
new TV streaming service or bubble 
bath.

The middle road of spending 
and ‘treating yourself ’ covers the 
gamut from a new bike, skis for 
camping equipment to a new, 
casual wardrobe, staycations and 
sprucing up the house with new 
paint, furniture, appliances and 
accessories.

Or, it can be extravagant, providing 
you still have a job and the money, 
and include a new car, RV, vacation 
property or even a bigger and better 
house.

“Certainly, there’s been a big push 
for larger spaces,” said Colin Kreig, a 
realtor with REMAX Kelowna.

“People aren’t spending money on 
travel and other areas, so they’re 
either renovating or moving to larger 
homes.”

That trend could abruptly change, 
according to Kreig.

“Once the borders open, I think 
there’s going to be a huge travel blitz 
and that will be the new way people 
will spend their money,” he said.
“I saw something with the chief 
economist from Royal Bank say that 
if you’ve been lucky enough to keep 
your job and investments through 
COVID then you have more money 
saved than ever before. And lots of 
people are going to want to spend 
that money.”

When COVID first hit, Jamie Kaban, 
the general manager at Kelowna 
Toyota, did the opposite of treating 
himself.

“Personally, I didn’t know how long 
this would last or how bad it would 

Written by: Steve MacNaull

REMAX realtor Colin Krieg has treated 
himself to a new car and staycations at 
Big White Ski Resort over the past year. be, so I cut back on spending and 

starting working six days a week,” he 
said.

“Since then, I’ve carved out some 
time for hiking and spending time at 
Big White skiing.”

At the dealership, Kaban has seen 
customers go on spending sprees, 
deciding to upgrade to new trucks 
and SUVs in order to go on road 
trips and camping or simply to have 
a sweet, new ride.

“Go-anywhere, adventure vehicles, 
which are also great daily drivers, 
like the Toyota Tacoma truck and the 
Rav 4 SUV are the hottest sellers,” 
he said.

“In some cases, we can’t keep up 
with the demand.”

Bobby Bissessar, the director of 
sales and marketing at the luxurious, 
all-suite Cove Lakeside Resort 
in West Kelowna, has seen the 
staycation trend explode during 
COVID.

“If you can’t travel internationally, 
and maybe not even within Canada, 
then people are going to travel 
locally and have a good time,” he 
said.

“The Cove has really catered to 
that with the Cozy Up at The Cove 
packages for BC residents for an 
upgraded two-night stay with 
experiences at nearby wineries 
Quails’ Gate and Frind.”

Personally, Bissessar’s life is so busy 
with work that his pampering has 

been confined to walks downtown 
and lots of take-out and dine-in at 
local restaurants.

“I’m a low-key, high-key foodie and 
my downtown favourites include 
Central (Kitchen+Bar), Jack’s (Pizza 
& Liquor) and Cantina (Del Centro),” 
he said.

“PEOPLE AREN’T 
SPENDING MONEY 
ON TRAVEL AND 
OTHER AREAS, SO 
THEY’RE EITHER 
RENOVATING 
OR MOVING TO 
LARGER HOMES.”

The Toyota Rav 4 SUV is a pandemic bestseller.
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It all started in 
the kitchen

“A lot of us start with scribbles like 
everyone else,” said Clay Castles.
He is no exception to that.

While working in the welding 
industry years ago, Clay took to air-
brushing helmets, bikes and cars as 
a side hustle.

His co-workers bought him a tattoo 
machine to use after noticing his 
artistic talent and started asking him 
for tattoos.

“So I tattooed them in my mom’s 
kitchen,” Clay said with a laugh. 

Now, at 33, Clay is the owner of 
Don’t Look Down Tattoo, a top-rated 
tattoo shop in downtown Kelowna 
and a highly-respected tattoo artist.

In fact, his studio has been rated 
Kelowna’s number one tattoo shop 
for four consecutive years by the 
public in the Best of Kelowna series.

Clay’s work embodies the Neo-
Traditional/Illustrative style of 
tattooing which allows for him 
to create a piece of art that has 
emotion, expression and technicality. 

You’ll often see distinct linework, 
immense detail, vibrant colors and a 
broad range of motifs, as pictured. 

“In our line of style, strong and bold 
always holds, so the tattoos can 
stand up to the test of time,” he said. 

While tattoo artists need a passion 
for creating art and the skills to back 
it up, success is elusive if you’re 
lacking a certain ability.

That’s people skills.

“It ’s 50% of the job,” Clay said.

“You really need to be able to read 
people to know how to properly 
deal with clients. Then, to go in a 
direction where they’ll be open 
to your critique of their idea,” he 
continued.

It ’s when Clay really understands 
the client that he can achieve the 
best results and develop the initial 
idea into something even better.
“You get them stoked about it and 
pumped up and they come out with 
a tattoo everyone’s happy with,” he 
said. 

The other 50% of the job is 
researching reference photos, tattoo 
styles, skin and more, plus sketching 
pieces and tattooing them of course.

“The reason tattoo artists are good 
at what they do is because they’re 
glued to their phones and constantly 
studying art,” Clay explained. 

As the owner and tattoo artist of 
Don’t Look Down Tattoo, Clay has 
had his share of challenges trying to 
juggle his roles.

Written by:  Sydney Baerg

“THE REASON 
TATTOO ARTISTS 

ARE GOOD AT 
WHAT THEY DO IS 
BECAUSE THEY’RE 
GLUED TO THEIR 

PHONES AND 
CONSTANTLY 

STUDYING ART”

 - Clay Castles

“There have definitely been 
moments where I’ve wanted to tear 
my hair out and throw in the towel, 
but I wouldn’t change anything,” 
Clay said.

He loves tattooing, but also enjoys 
being a leader and sharing his 
expert knowledge with apprentices, 
helping them grow and achieve 
their goals.

“It ’s super special to grow new 
artists, I really love teaching people,” 
Clay summed up. 

You can find Clay in the studio 
tattooing and teaching apprentices 
at 1484 St. Paul Street.

Young entrepreneur and tattoo 
artist Clay Castles owns and 
operates Don’t Look Down Tattoo 
in downtown Kelowna.
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Apparently you can put a price on 
seemingly priceless, extravagant 
and indulgent, high-elevation luxury.
It ’s $10 million.

That’s the price tag for the jaw-
dropping 4,500-square-foot 
penthouse perched aloft the 
36-storey One Water Street 
skyscraper that’s nearing completion 
in Kelowna.

It ’s the highest-priced condominium 
ever listed for sale in the Okanagan, 
befitting its premier address in 
Kelowna’s tallest building.

Sotheby’s International Realty 
Canada and JV Partnership unveiled 
the private listing this week.

At $10 million, the penthouse’s 
asking price is three times as much 
as the previous record-breaker 
condo and is just shy of Kelowna’s 
most expensive single-family home, 

time home, or they might use it as a 
vacation home because they have 
three other homes like this around 
the world.”

The finishing touches are still being 
put on One Water Street and the 
penthouse for mid-May move ins.

a lakefront mansion assessed at 
$10.7 million.

The penthouse’s chart-busting 
status is proof the luxury real 
estate and high-end recreational 
property market in Kelowna has 
expanded from waterfront and view 
single-family estates to include 
condominiums, according to 
Sotheby’s Canada CEO Don Kottick.
The purchaser of this exclusivity will 
undoubtedly have to be filthy rich.

“We brought Sotheby’s on board 
because this is a unique property 
at a high price point that will need 
broader, international exposure,” said 
Henry Berezniki, managing partner 
of North American Development 
Group, which is building One Water 
Street with Kerkho! Construction.

“After all, the buyer might be from 
Asia or Europe or even BC. They 
might make it their permanent, full-

Obviously, this $10-million 
penthouse is spectacular
IT ’S ATOP THE "#!STOREY ONE WATER STREET SKYSCRAPER IN KELOWNA 
AND IS THE MOST EXPENSIVE CONDOMINIUM EVER LISTED FOR SALE IN 
THE OKANAGAN.

The 2,600-square-feet of exterior living space soaks in panoramic views of Okanagan Lake, mountains and Kelowna’s cityscape.

The penthouse covers the entire 36th 
floor of One Water Street east tower, the 
skyscraper at right, which is the tallest 
building in the Okanagan.

So, the high-net-worth buyer will 
have the chance to customize the 
interior space with a final floor 
plan and number of bedrooms and 
bathrooms.

So far the interior design in the 
penthouse, which covers the 
entire 36th floor, has been done by 
Toronto-based celebrity designer 
Brian Gluckstein.

He’s the guy who has finished many 
luxury homes, has a line of home 
furnishings, accessories and paint 
sold at stores nationwide, including 
Hudson’s Bay, and appears regularly 
on Cityline morning TV.

What is for sure is the penthouse 
will have a separate and spacious 
master wing, massive living room, 
gourmet kitchen, swaths of windows 
to take in the views and sumptuous 
bathrooms with soaker tubs to also 
take in the views.

And that’s just indoors.

The penthouse has an additional 
and generous 2,600 square feet of 
wrap-around outdoor living space 
in the sky with 360-degree water, 
mountain and cityscape views.

Kerkho! Construction and North 
American Development Group are 
building the two skyscrapers of One 
Water Street, the 36-storey east 
tower and the 29-floor west tower.

They will be Kelowna’s tallest 
buildings, eclipsing the 26-storey 
Skye condo tower nearby on Sunset 
Drive.

In total, there are 427 condos at 
One Water Street priced $300,000 
to $1 million for the typical ones and 
up to $3 million for the nine sub-
penthouses on the top three floors 
of each tower.

Kerkho! also built the nearby 
20-storey 1151 Sunset condo tower.

Kerkho! is in the race to have 
Kelowna’s new tallest building with a 
proposal to build a 41-storey condo 
skyscraper at the southeast corner of 
Doyle Avenue and St. Paul Street.

However, the proposals of Water 
Street by the Park’s 42-storey 
condo or a 46-storey skyscraper 
on Bertram Street just o! Bernard 
Avenue could rise first.

Written by:  Steve MacNaull

 The double-size living room of the One Water Street penthouse features massive windows 
to the lake view and a fireplace. The interiors are by celebrity designer Brian Gluckstein, who 
has designed many luxury homes, has line of furniture and accessories that are sold in stores 
nationwide and appears regularly on Cityline morning TV.
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Nothing says spring 
like pink wine
OKANAGAN WINERIES RELEASING THE FIRST OF 
THE $%$% VINTAGE ROSE AND WHITE WINES.

Written by:  Steve MacNaull

Glass of rosé in hand, Brittany Price 
hops onto the orange velvet couch 
and swings her legs up.

Such lounging on the furniture is 
encouraged at Sandhill Winery in 
Kelowna.

After all, this orange velvet couch is 
in the winery’s airy tasting room in 
front of the flowers-and-neon-lights 
rose walto celebrate the release of 
the 2020 vintage of Sandhill Rosé  
($20).

Spring has created buzz about 
Okanagan new-release pink 
and white wines, and Sandhill 
capitalized by creating a whole 
month of hype around its rosé 
debut.

“We’re super-psyched,” said Price, 
who is Sandhill’s estate manager.

“Rosé has become our best selling 
wine, so it only makes sense to build 
a month of experiences around it.”

Those experiences were in March, 
but you can still drop by the winery 
to sip rosé, other wines, and lounge 
on an orange couch.

If you want to geek out on the wine-
speak, the Sandhill 2020 Rosé is a 
refreshing, balanced, approachable 
and versatile patio sipper with 
aromatic hints of strawberry and 

watermelon with a tart red berry, 
white peach and pink grapefruit 
profile.

Yum!

Every year, the spring release of new 
vintage wines becomes a bigger 
and bigger deal.

It goes hand-in-hand with warmer 
weather, optimism about the future 
and being the first to sip brand new 
wines.

Whites and rosés are, of course, 
the first out of the gate because 
the grapes picked to make them 
the fall before are quickly crushed, 
fermented and bottled to appear on 
the market in February, March, April 
and May as fresh and qua!able new 
vintages.

“Honestly, they are phenomenal,” 
said Corrie Krehbiel, chief 
winemaker at Mission Hill Family 
Estate in West Kelowna.

“In fact, I’m going to say 2020 is one 
of the best vintages ever. Spring was 
wet and cool, but the summer was 
flawless with even, warm weather 
and no big heat spikes. And then the 
fall was beautiful with mild days and 
cool nights for ideal ripening.”

This perfection has been captured 
in bottle with Mission Hill’s first 

Mission Hill Family Estate 
winemaker Corrie Krehbiel shows 
o! the West Kelowna winery’s first 
releases from the 2020 vintage, 
the Reserve Rose, left, Reserve 
Sauvignon Blanc and Reserve 
Pinot Gris.

Sandhill 2020 ($22)

CedarCreek 2020 Reserve ($21)

2020 releases, Reserve Rosé ($22), 
Reserve Sauvignon Blanc ($21) and 
Reserve Pinot Gris ($22).

Again, if you want some of that 
nerdy tasting notes prattle, the rosé 
is strawberries and cream with 
uplifted plum and subtle spice, the 
Sauv Blanc a complex expression of 
lime and gooseberry and the Gris 
a textured apple-and-orange-peel 
beauty.

The spring releases underlies the 
greater significance of the wine 
industry in the Okanagan.

Wine has put the Valley on the map.
It ’s one of the region’s four tourism 
cornerstones along with lakes and 
beaches, golf and skiing.

While dedicated wine touring, flitting 
from winery to winery for tastings, 
bottle purchases and wine-paired 
meals is its own entity, there’s also a 
lot of crossover.

Almost every beachgoer, golfer and 
skier will also incorporate some 
wine into their journey, be it a quick 
winery visit, glass après ski, golf or 
bottle purchase to take home.

Wine also weaves its way into all five 
of the Okanagan’s top-five economic 
engines -- high tech, construction 
and real estate, retail-wholesale-
trade, tourism and agriculture.

After all, winemaking is a science, 
people live, move and vacation here 
because it ’s a beautiful wine region, 
it ’s a commodity and an agricultural 
product.

In fact, as agricultural products go, 
wine is the most glamourous and 
value-added.

It gives the Okanagan a cachet that 
soybeans, wheat or parsnips never 
could.

All this vineous prowess essentially 
exploded in the past three decades.
In 1990, there were 17 wineries in the 
Okanagan.

Today, there are about 350 wineries 
with 929 vineyards covering more 
than 10,000 acres.

One million people every year visit 
wineries and the industry is worth 
$2.8 billion annually to the BC 
economy.

Not bad for a sector that germinated 
in 1859 when Kelowna’s first white 
settler and Jesuit priest, Father 
Jean-Charles Pandosy, planted 
some vines in order to make some 
sacramental wines.

Estate manager Brittany Prices lounges on the couch at Sandhill Winery’s Instagram-worthy, flowers-and-neon-lights Rose wall.
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Livability and a!ordability are 
inextricably intertwined.

There’s no doubt the Okanagan is 
eminently livable with its perfect 
four-seasons weather, stunning 
valley-mountains-lakes setting, 
wine-ski-golf-beach-hike-bike 
recreational lifestyle and big-city 
amenities with small-town feel.

But the argument could be made 
that Kelowna and Penticton are no 
longer a!ordable with average home 
prices of $553,175 and $523,386, 
respectively.

Such prices e!ectively push young 
workers and first-time buyers out of 
the market.

And those averages are derived from 
a combination of condominium, 
townhouse and single-family home 
selling prices.

So, that means an average single-
family home in Kelowna is generally 
priced over $800,000, in Penticton 
over $700,000.

Kelowna is Canada’s 
No. 2 most livable 
place, Penticton No. 9

Written by:  Steve MacNaull

SURVEY SHOWS THE PANDEMIC PROMPTED 
PEOPLE TO MOVE FROM BIG CITIES TO SMALLER 
CITIES LIKE KELOWNA AND PENTICTON FOR 
CHEAPER HOUSING AND LIFESTYLE.

This townhouse for sale in Kelowna for $559,000 is close to the average house price in 
the city of $553,175, which has a monthly mortgage payment of around $2,300.

Therefore, the $553,000 and 
$523,000 averages are more likely 
to get you a luxury condo, nice 
townhouse or fixer-upper house in 
Kelowna and Penticton.

However, while Kelowna and 
Penticton can be considered 
pricey, they come o! as a!ordable 
to buyers from Vancouver, Victoria 
and Toronto where home prices are 
o! the charts.

It ’s people from metropolises 
like Vancouver and Toronto that 
are partially driving real estate in 
Kelowna and Penticton as part of 
the ‘urban flight’ phenomena.

The pandemic has forced a lot of 
people to take a good, long, hard 
look at their lives and jobs.

The introspection led to some in 
Vancouver and Toronto to sell up 
and move to lifestyle havens like 
Kelowna and Penticton.

The movement also prompted 
RatesDotCa, Canada’s leading 
mortgage interest rate comparison 
website, to generate a top-10 list of 
Canada’s most livable places.

Kelowna ranked No. 2 and 
Penticton No. 9 behind the nation’s 
most livable place, Victoria suburb 
Langford.

“We set out to discover which 
of these areas have the best 
combination of a!ordability, 
economic momentum and livability,” 
said RatesDotCa mortgage editor 
Robert McLister.

“(Langford) and the other top 
10 locations could see outsized 
real estate returns in the coming 
years given they check a lot of 
homebuyer boxes and are relatively 
cost e!ective.”

As you’ll see in the chart above, 
in keeping with RatesDotCa’s rate 
comparison specialty, average 
home price is quickly linked to how 
much income is required to support 
the downpayment and monthly 
mortgage.

For instance, in Kelowna, that 
$553,000 average home requires 
a household income of at least 
$87,000 to support the $100,600, 
20% downpayment, $2,307 monthly 
mortgage payment amortized over 

30 years based on 4.79% mortgage 
rate, 1% property transfer tax, $150 
month utilities and $500 of other 
monthly debt.

However, downpayment can 
be massaged to 5% on the first 
$500,000 and 10% on the rest of the 
amount up to $1 million if you can 
a!ord higher monthly mortgage 
payments.

Also check out the chart above to 
see how average house price varies 
widely in Canada’s 10 most livable 
cities, from $112,850 in Bathurst, 
New Brunswick and $157,338 in 
Sydney, Nova Scotia to $725,300 
in Langford and $562,000 in 
Cowichan Bay.

As a result, the household 
income needed, the amount 
of downpayment and monthly 
mortgage payments also swing 
wildly city to city.
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It ’s a long road ahead.

Economic rebound in BC will be 
slow and steady at best, according 
to figures released by the provincial 
government recently.

While the pandemic raged most 
of 2020, BC’s real gross domestic 
product (GDP) dropped by 5.1%, 
according to the Economic Forecast 
Council, a group made up of 13 
independent forecasters from banks, 
other financial institutions and third-
party organizations across Canada.
The council predicts growth of 4.7% 
this year and 4.3% in 2022.

Growth of almost 5% this year 
sounds pretty good.

But, what you have to remember 
is the uptick comes after 2020’s 
plunge of more than 5%, so BC’s 
economy will not recover to pre-
COVID levels until at least early 
2022.

“We need to be realistic about the 
long road ahead,” said BC Finance 
Minister Selina Robinson.

“Our priority will continue to be 
responding to the needs of people, 
businesses and communities, during 
the pandemic response and into 
recovery.”

The council’s statistics are actually 
more optimistic than the provincial 
Ministry of Finance’s.

The ministry’s numbers estimated 
the GDP declined 6.2% in 2020 and 
the gain in 2021 will only be 3%.

Such figures indicate BC might not 
get back to pre-COVID economic 
strength until early 2023.

The economic low point of the 
pandemic was April 2020.

Since then, BC has had nine 
consecutive months of job growth.

But, again, remember that growth 
came after employers slashed sta!, 
meaning the province is still not 
back to pre-COVID levels.

The BC government has 
helped people, businesses and 
communities with worker benefits, 
income and disability assistance 
top-ups and temporary tax 
reductions and deferrals, according 
to Robinson.

The StrongerBC plan is helping 
support infrastructure improvements 
and growth so more people can get 
back to work.

The province will also push for quick 
vaccination, housing a!ordability, 
liquefied natural gas (LNG) 
development and craft policies, all in 
an e!ort to speed recovery.

Economic slowdown and extra 
spending on pandemic support 
and recovery means the provincial 
deficit has ballooned to $13.6 billion 
for 2020-21.

‘Slight rebound and moderate 
growth’ for BC this year

&.'% ECONOMIC SHRINKAGE IN $%$% TO BE FOLLOWED BY (.)% 
GROWTH THIS YEAR AND (."% IN $%$$

Written by:  Steve MacNaull

The provincial government released figures recently 
indicating economic recovery in BC will be slow.

BC Finance Minister 
Selina Robinson.

There’s absolutely no hesitation 
when Tracy Medve answers these 
questions.

“Yes, this industry is male-
dominated,” said the president of 
KF Aerospace (formerly Kelowna 
Flightcraft).

“And yes, I am one of the few 
women in Canada at this level in 
aviation.”

We’re speaking with Medve about 
this because it ’s International 
Women’s Day, a time to celebrate 
female successes, but also 
recognize there’s still a long way to 
go for complete equality.

“When I started in this business 35 
years ago, there weren’t very many 
women in aviation and aerospace 
and if they were they were flight 
attendants or in administration,” said 
Medve.

“At KF Aerospace about 20% of our 
aircraft mechanics, aircraft structural 
engineers, aerospace engineers 
and pilots are women, which is 
above the industry average. I’m a 
big proponent of telling women 
these are absolutely achievable 
good-paying jobs they should be 
persuing.”

As such, Medve says the magic 
formula for women in business 

tends to be education, taking 
advantage of opportunities and 
good luck.

She’s a lawyer who started working 
in aviation in the early 1980s for 
Norcanair, a small airline in Alberta 
and Saskatchewan.

“I think having an education is key 
and I was also willing to move 
around a lot and take advantage of 
opportunities,” said Medve.

“I also had a great mentor in Richard 
Barton of Time Air and got involved 
in industry associations. That’s how, 
when I was with Canadian North, I 
met Barry Lapointe of KF Aerospace 
and he asked me one day if I’d like 
to be president.”

Ashley Ramsey is the co-founder 
and president of Kelowna-based 
animation studio Yeti Farm Creative.
“I come from a line of women where 
my mom and aunt and grandmother 
were all successful in the male-
dominated corporate world,” said 
Ramsey.

“I grew up knowing that if you 
believe in yourself, it didn’t really 
matter if you were a woman, you 
could achieve your goals and make 
a di!erence.”

Ramsey isn’t an animator, but 
she did work in the business as a 

These women kick ass

Written by:  Steve MacNaull

ON INTERNATIONAL WOMEN’S DAY IN MARCH, 
WE RECOGNIZED THREE POWERHOUSE 
BUSINESSWOMEN FROM KELOWNA.

I’M A BIG PROPONENT 
OF TELLING WOMEN 
*AIRCRAFT MECHANICS, 
AIRCRAFT STRUCTURAL 
ENGINEERS, 
AEROSPACE ENGINEERS 
AND PILOTS+ ARE 
ABSOLUTELY 
ACHIEVABLE GOOD!
PAYING JOBS THEY 
SHOULD BE PERSUING.”

- Tracy Medve

Tracy Medve is the president of Kelowna’s 
largest private-sector employer, KF 
Aerospace (formerly Kelowna Flightcraft).
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producer and eventually formed 
her own company because she’s an 
entrepreneur at heart.

“There are only a handful of 
company founders in animation in 
Canada,” said Ramsey.

“But diversity in the industry is 
increasing every year. At Yeti Farm, 
50% of our employees are women 
and I’m proud of that. We don’t see 
gender when we hire, we hire for 
skills.”

For there to be more women in 
business, Ramsey said the go-for-it 
mindset has to continue to flourish 
and there needs to be more 
community support, such as the 
programs the Women’s Enterprise 
Centre and Accelerate Okanagan 
o!er.

When Renee Merrifield moved to 
Kelowna over 20 years ago and 
started looking for a job she couldn’t 
find one.

So she started her own company, 
Troika, the development firm behind 
such projects as the master-planned 
lakefront community West Harbour, 
Green Square townhomes and 
condominiums, The Landing at 
Woods Lake townhouses in Lake 
Country and Upper Avenue o!ice 
building in downtown Kelowna.

“I had children and I needed 
something flexible, so I built the 
company while taking my babies to 
meetings and work,” said Merrifield.

“But societal norms still prevail and 
women, even if they work full-
time, are primarily responsible for 
child care and do the lion’s share 
of housework. On International 
Women’s Day we can certainly 

recognize how far we’ve come and 
empower women to be whoever 
they want to be, but also be aware 
of how far we still have to go.”

Merrifield is also the MLA for 
Kelowna-Mission and the Liberal’s 
health critic.

“As the health critic I’ve seen how 
women have bared the brunt of this 
pandemic,” she said.

“They are the nurses, frontline 
workers, caretakers, healthcare 
administrators and mothers who 
still are primarily responsible for 
child care and do the lion’s share of 
housework.”

Merrifield gave shout outs to five 
other Kelowna women who she 
is in “awe of” because they are 
“powerhouses.”

Nikki Csek, CEO of Csek Creative 
and NowMediaGroup, which 
KelownaNow.com is part of; 
provincial court judge Jane 
Cartwright; wealth advisor Rhonda 
Hymers of Hymers Private Wealth of 
RBC Dominion Securities; Pushor 
Mitchell Lawyers partner Theresa 
Arsenault; and Laurel Douglas, 
CEO of the Southern Interior 
Development Trust and former 
executive director of the Women’s 
Enterprise Centre.

Renee Merrifield is the CEO of Troika 
Developments and the Liberal MLA for 
Kelowna-Mission.

Ashley Ramsay is the co-founder and 
president of animation studio Yeti Farm 
Creative.

“...AT YETI FARM, &%% 
OF OUR EMPLOYEES 
ARE WOMEN AND I’M 
PROUD OF THAT. WE 
DON’T SEE GENDER 
WHEN WE HIRE, WE 
HIRE FOR SKILLS.”

- Ashley Ramsey

Ken Ly looks around his store with a 
sad half-smile on his face.

“Retail is really bad,” says the 
owner of Golden Gems Jewellery in 
Rutland.

“Business for us has dropped so 
much, by more than half. Some days 
we have no customers because they 
aren’t coming out to shop because 
of COVID. We have no choice but 
to liquidate all inventory, clear 
everything out and close at the end 
of June.”

It will be the end of an era because 
Golden Gems has been a fixture in 
Rutland for 30 years.

Its first decade in business was in 
Plaza 33 and the past 20 years in 
the storefront  at 105 Highway 33.
Ly, who runs the store with his wife, 
Nai, says Golden Gems had a loyal 
customer base, in some cases three 
generations of families.

“But everyone is watching what 
they spend because of COVID and 
it seems jewellery is the first thing 
they don’t spend on,” says Ly.

Ly, 61, was hoping to hang onto the 
store until he retired at age 65. But 
the pandemic has forced his hand.

“I’m not sure yet if I will retire or 
what I will do when the store closes,” 
he says.

“I have no plan.”

Considering COVID, and all its 
societal and economic disruption, 
has dragged on for almost a year, 
there have been very few business 
closures in the Central Okanagan.
Earlier on in the pandemic, the 
Canadian Federation of Independent 
Business estimated one in seven 
businesses was on the brink of 
closure.

Yet, there hasn’t been droves of 
companies calling it quits.

Many may be dangling by a thread 
with drastically reduced revenue 
and laid o! sta!, but they haven’t 
o!icially shuttered.

Some of the businesses that have 
closed locally in these pandemic 
times include Waterfront Cafe, 
Fun Bugs indoor play centre, Soft 
103.9 radio, Starbucks downtown, 
Bliss Bakery West Kelowna and 
the Orchard Park mall locations of 
national chain stores Le Chateau 
and Stokes.

Other businesses that haven’t 
closed, but which have been 

severely impacted, include hotels 
that are at 20% capacity, restaurants 
at half capacity, UBC Okanagan and 
colleges with students online and 
the Kelowna Rockets Hockey Club 
and Playtime and Chances casinos, 
which have been out of commission 
for the past year.

Earlier this year, KelownaNow put 
out a call to anyone who has found 
themselves jobless or any business 
that had closed down because of 
COVID to tell their story.

We received no responses.

We can only assume people may 
be ashamed to come forward and 
declare their unemployment or 
company failure publically.

However, the intent of telling their 
stories was never to embarass or 
shame, but to make stories of the 
pandemic human and possibly 
help people impacted find new 
opportunities.

The o!er still stands.

If you are jobless or have closed 
your business because of COVID, 
contact KelownaNow reporter 
Steve MacNaull at smacnaull@
nowmediagroup.ca to tell your story.

Jewellery store 
calls it quits 
because of COVID

Business has dropped o! so much during the 
pandemic that Ken Ly says he has no choice but to 
close his Golden Gems Jewellery store.Written by:  Steve MacNaull

THE CLOSING OUT SALE IS ON AT 
GOLDEN GEMS JEWELLERY, WHICH HAS 
BEEN A FIXTURE IN RUTLAND SINCE ',,'.
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Temporary liquor, wine and beer 
changes made earlier in the 
COVID-19 pandemic to help the 
hospitality industry are now in place 
permanently.

Wholesale liquor, wine and beer 
pricing for restaurants, bars and 
tourism operators did not expire on 
March 31, 2021 as originally planned.
As well, restaurants and pubs in BC 
will be permitted to continue selling 
and delivering alcoholic beverages 
to people’s homes.

Before these changes were made in 
June 2020, hospitality licensees paid 
full retail price, which is wholesale 
price plus a retail markup set by the 
Liquor Distribution Board, on most 
liquor purchases.

Once the changes were made, 
it allowed licensees to pay the 

wholesale price, the same cost paid 
by government and private liquor 
stores, when they purchase stock for 
retail sale.

Before the pandemic, food and 
liquor primary licensees such as 
pubs were authorized to sell liquor, 
wine and beer only for consumption 
in their establishments unless they 
had a special endorsement on their 
licence. 

The change means people will be 
able to continue to order booze from 
restaurants and pubs and have it 
delivered to their home with their 
food order.

“Now we are making (these) 
changes permanent to give these 
businesses certainty and help them 
recover, and to help the estimated 
190,000 British Columbians who 

work in this sector,” said Solicitor 
General Mike Farnworth.

This will go a long way to help BC’s 
restaurant sector to transition from 
survival to revival.

“This is welcome news, as access to 
wholesale pricing on a permanent 
basis will help alleviate some of 
the financial pressures faced by 
industry due to the pandemic,” said 
Trevor Kallies, director of beverage, 
Donnelly Group.

“This leveling of the playing field 
between the province’s retail and 
hospitality sectors is needed now 
more than ever.”

Liquor relief for 
restaurants, pubs 
and bars

BC restaurants, pubs and bars 
will benefit from permanent 
changes to wholesale liquor 
pricing and home delivery.

Written by:  Josh Duncan 
and Dylan McCullough

Vacation homes are the hot, new 
commodity as this pandemic drags 
on.

“Due to COVID-related travel 
restrictions and limitations, more 
and more inter-provincial buyers 
are taking the opportunity to create 
vacation opportunities within BC,” 
says Kim Heizmann, president of the 
Association of Interior Realtors and 
a realtor with Century 21 Executives 
Realty in Vernon.

“We are seeing a noticeable 
increase on various types of 
recreation and vacation homes 
suitable for all seasons.”

A vacation home might be in a 
resort setting.

But it ’s just as likely to be any type 
of single-family home, townhouse or 
condominium that an out-of-towner 
buys to use as a recreational or 
vacation property.

They might be the only people to 
use it part-time or they might rent it 
out when they aren’t using it.

The vacation home trend helped the 
Central Okanagan record 594 home 
sales of all kinds (single-family, 
townhouse and condos) in February, 
an astounding 122% hike from the 
same month last year.

There’s also a pandemic trend of 
people who remained employed 
and still have money to put renewed 
importance on home and buy their 
first one or upgrade to a bigger, 
better and-or more expensive home 
during COVID.

The benchmark selling price of a 
single-family home last month was 
$766,300, up 17.5% over last year.

The association has moved to a 
benchmark price because it feels it 
is a better representation of value 
compared to average selling price or 
median price.

Benchmark is meant to reflect a 
home with typical attributes to those 
sold in Kelowna.

Average can be misleading due to 
atypical transactions such as a lot 
of sales of high-priced or low-priced 
properties.

The association doesn’t include 
waterfront homes in the benchmark 
price because lakefront properties 
all tend to be worth multi-millions.

The benchmark price for a 
townhouse sold in February in the 
Central Okanagan was $529,500, up 
14% from February 2020.

The condo category wasn’t as 
strong with a 4.6% uptick in 
benchmark price to $414,400.

Vacation home sales 
brisk in Kelowna

Written by:  Steve MacNaull

This 14th floor, two-bedroom condominium 
in the Skye tower in Kelowna listed for 
sale for $609,000 would make a nice 
vacation home.

Kim Heizmann is the president of the 
Association of Interior Realtors and a 
realtor with Century 21 Executives Realty 
in Vernon.

THE TREND CONTRIBUTES TO AN OVERALL 
HEALTHY REAL ESTATE MARKET IN THE 
CENTRAL OKANAGAN
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Launching an airline on leap 
day Feb. 29 means subsequent 
anniversaries will always require a 
little extra explanation.

For instance, Calgary-based WestJet 
started flying Feb. 29, 1996, which 
is why the airline’s 25th anniversary 
was March 1, 2021, simply because 
there was no Feb. 29 this year.

With the leap day and leap year 
lesson over, we can get to the real 
business of wishing WestJet a happy 
birthday.

Two-and-a-half decades ago, the 
upstart airline began operations 
with three second-hand 737 jets 
and five destinations -- Kelowna, 
Vancouver, Calgary, Edmonton and 
Winnipeg.

Happy 25th 
birthday WestJet

ON LEAP DAY, FEB. $,, ',,#, WESTJET 
LAUNCHED WITH FLIGHTS IN AND OUT 
OF KELOWNA, VANCOUVER, CALGARY, 
EDMONTON AND WINNIPEG.

WestJet celebrated its 
25th anniversary on 
March 1, 2021.

This photo was taken 
Feb. 29, 1996, the first 
day WestJet started 
flying in and out of 
Kelowna Airport. The 
inaugural Kelowna 
employees with the 
cake are Carol McRae 
and Carmen Prive.

That first day, WestJet flew into 
Kelowna mid-morning from 
Vancouver and then the same 
plane took o! shortly thereafter for 
Calgary.

Since then, to pre-COVID 2019, 
WestJet had grown to 300 million 
passengers served, 100 destinations 
in 23 countries and 180 aircraft.
WestJet also flies between Penticton 
and Calgary.

“WestJet made Kelowna far 
more accessible,” said Kelowna 
International Airport director Sam 
Samaddar.

“Prior to 1996 airfares in and out 
of Kelowna were expensive (and 
annual airport passenger counts 
were about 350,000). WestJet and its 
low fares pushed fares down across 
the board and started to put rubber 
tire tra!ic (those that usually would 
drive from Kelowna to Vancouver, 
Calgary, Edmonton and Victoria) up 
in the air.”

WestJet started a movement that 
catapulted a 25% tra!ic increase at 
Kelowna airport in 1997 and 60% in 
1998.

In fact, passenger counts at the 
airport would climb year over year 

to a record two million annually 
in 2018 and 2019, prior to the 
pandemic.

In those years, WestJet had the 
largest market share at Kelowna 
airport and accounted for about 
65% of the tra!ic and passengers in 
and out of the airport.

“WestJet has been so positive for the 
Kelowna market,” said Samaddar.

“It not only provided the competition 
to lower fares, but added 
destinations.”

Pre-COVID, WestJet had an 
impressive list of destinations from 
Kelowna -- Vancouver, Victoria, 
Calgary, Edmonton, Winnipeg, 
Toronto, Phoenix, Las Vegas, Puerto 
Vallarta, Cabo San Lucas and 
Cancun.

Currently, with pandemic-related 
travel restrictions, WestJet is flying a 
reduced schedule from Kelowna to 
Vancouver, Calgary and Edmonton.

“Airline travel has been given a 
much harder ride during COVID 
than it should have,” said Samaddar.

“Less than 1% of transmission is 
attributed to travel and 93% is local 
community transmission. However, 
air travel has been clamped 
down. With the vaccine rollout, 
all airlines are poised to bounce 
back. But there’s still uncertainty 
and consumer confidence to be 
built back, so it will probably be 
2024 or 2025 before we have all the 
destinations and passengers return 
to pre-COVID levels.”

WestJet started as a private 
company under CEO Clive Beddoe 
and a group of Calgary-based 
investors.

In 1999, it became a publicly traded 
company with stock trading on the 
TSX (Toronto).

In 2019, it became a private 
company again when Toronto-based 
private equity firm Onex purchased 
the airline for $5 billion.

The airline has created a special 
video to commemorate its silver 
anniversary at WestJet.com.

WESTJET STARTED 
A MOVEMENT 

THAT CATAPULTED 
A $&% TRAFFIC 

INCREASE 
AT KELOWNA 

AIRPORT IN ',,) 
AND #%% IN ',,-.

IN THOSE YEARS 
*$%'- AND $%',+, 

WESTJET HAD 
THE LARGEST 

MARKET SHARE 
AT KELOWNA 
AIRPORT AND 

ACCOUNTED FOR 
ABOUT #&% OF 

THE TRAFFIC AND 
PASSENGERS IN 

AND OUT OF THE 
AIRPORT.
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Earlier this month, GTEC reported a 
profitable 2020, reversing a net loss 
of CA$8.3 million in the previous 
year.

The positive year arrives in contrast 
to many large-scale producers in 
Canada that reported billions of 
dollars in losses.

The Okanagan is becoming quite 
the cannabis hub.

It includes more than 30 retail stores 
and numerous other cultivators, 
formulators and equipment makers.

They include growers Doja, THC 
BioMed and SpeakEasy; cannabis 
oil extraction companies Valens 
GroWorks, MediPharm Labs and 
Everest BioPharma; equipment 
manufacturer Vitalis Extraction 
Technology; and True Leaf, which 
uses the CBD (non-high) portion 
of the cannabis plant to make 
supplements, treats and oils for dogs 
and cats to boost immunity, ease hip 
and joint pain and reduce anxiety.

Kelowna cannabis firm GTEC 
Holdings announced a new deal to 
ship its product overseas last month.

The company will ship between 500 
and 1,000 kilograms of cannabis 
annually to Israel for medical 
purposes.

Its partners in the deal include 
Israeli medical cannabis company 
Focus Medical Herbs and IM 
Cannabis Corp., which has exclusive 
distribution rights to export cannabis 
from Canada to Israel.

“Medical cannabis patients in 
Israel are starting to demand more 
imported indoor products from 
Canada,” IM Cannabis CEO Oren 
Shuster said in a press release.

“By partnering with GTEC to supply 
high-THC flower from its Canadian 
indoor facility, IMC is leveraging this 
increasing demand from patients 
and will, for the first time, bring into 
Israel a truly ultra-premium quality 
product.

Kelowna 
cannabis being 
sold to Israel

Written by:  Dylan McCullough

Oren Shuser is CEO of IM 
Cannabis, the Israeli firm 
buying cannabis from 
Kelowna-based GTEC.
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Yay! Golf and ski on 
the same day
‘TIS THE SEASON FOR EARLY GOLF COURSE OPENINGS, WHICH 
MEANS YOU CAN SKI IN THE MORNING AT BIG WHITE AND THEN 
TEE OFF IN THE AFTERNOON.

Of course we’re the envy of Canada.
The Okanagan is one of the only 
places in the country where you can 
golf and ski on the same day.

Call it a spring miracle, a Valley 
phenomenon, a Canuck rarity, a 
sporting sensation, a seasonal 
surprise or whatever else you’d like.

But it all boils down to the 
Okanagan having the geography 
and weather to pull o! one of the 
greatest recreational feats of all time 
-- swooshing down the mountain in 
the morning and hitting the links in 
the afternoon, or vice versa.

“We have an eight-months-a-year-
plus golf season in the Okanagan, 
which allows such overlap and 
lifestyle,” said Je! Richard, general 
manager of Sunset Ranch Golf & 
Country Club in Kelowna.

“It ’s part of the reason so many 
people are moving to Kelowna.”
Sunset Ranch opened for the 
season March 12, two weeks earlier 
than usual.

Other courses we know opened 
early include Skaha Meadows in 
Penticton, Osoyoos Golf & Country 
Club, Two Eagles and Shannon Lake 
in West Kelowna, Penticton Golf & 
Country Club and Kelowna Springs.

Big White Ski Resort was open until 
April 8, meaning March and April 

were prime time to do the golf-and-
ski-on-the-same-day thing.

In fact, Skaha Meadows opened on 
Feb. 28, so you can add the month 
of February to the list.

Although, it would make sense to 
partner your Skaha Meadows tee 
time with skilling at Apex Resort, 
which is nearer Penticton.

Edmonton International Airport this 
year put Kelowna as No. 3 on its 
Canadian Bucket List for same day 
golfing and skiing.

It ’s no coincidence the Okanagan 
Bucketlist consortium of attractions 
includes Predator Ridge Golf 
Resort near Vernon, Big White 
near Kelowna, Sparkling Hill Resort 
near Vernon, the Hotel Eldorado in 
Kelowna and Mission Hill Winery in 
West Kelowna.

“Oh ya, wine is a big part of the 
Okanagan’s golf resort lifestyle,” said 
Richard.

“Wine can be an après-golf thing or 
if you ask a golfer what they’re doing 
tomorrow they’re also likely to say 
‘wine touring.”

Sunset Ranch also perpetuates the 
golf resort lifestyle with a master 
plan for 500 homes around its 
6,200-yard, par 72, 18-hole course.
About 375 homes are already 
occupied or being built.

“Also, the pandemic has made golf 
the activity,” said Richard.

“It ’s safe to do outside and it ’s 
something people have really turned 
to because they can’t travel. 

For the first time in 15 years, our 
membership are already sold 
out and the average member is 
expected to play 4.5 times a week, 
whereas before it was more like 
three times a week.”

While memberships are sold out, 
Sunset Ranch still has lots of $99 
day-play tee times that include a 
power cart.

“We’re priced right and o!er great 
value,” said Richard.
“The course features tree-lined 
fairways, natural terrain with Scotty 
Creek running through 10 of the 18 
holes and lots of Valley views.”

Written by:  
Steve MacNaull

Sunset Ranch Golf & Country Club opened 
for the season March 12.



28 29

Typical assessed value of 
Kelowna home is $650,000

Your 2021 property assessment likely 
shows your house is worth about 
3% more and your property taxes 
will go up 4.2%.

“Assessment and taxation are 
two separate things and are a 
complicated relationship,” said City 
of Kelowna revenue supervisor 
Angie Schumacher.

That’s why a 3% assessment jump 
doesn’t directly translate to a 3% 
property tax hike, but is instead used 
as a basis for determining tax rates.

BC Assessment figures show the 
2021 typical assessed value of a 
fully-detached, single-family home 
in Kelowna is $650,000, up 3% from 
$629,000 a year before.

The 2021 typical assessed value of 
a strata home (condominium and 
townhouse) in Kelowna is $372,000, 
up 2% from $364,000.

Those values are based on 
assessments made July 1.

That’s six months ago and the 
Kelowna real estate market has 
been hot that entire time, meaning 
values have gone up.

As well, market value, or what you 
can sell your house for, tends to be 
higher than assessed value.
For instance, statistics from the 
Okanagan Mainline Real Estate 
Board show the average selling 

THAT’S UP "% FROM THE YEAR BEFORE.

price of a fully-detached, single-
family home in the Central 
Okanagan was $857,000 in 
November, much higher than the 
typical assessed value of $650,000.

Board numbers put the average 
selling prices of condos and 
townhouses in November at 
$361,100 and $583,900, whereas BC 
Assessment lumps the two into the 
strata category with a typical value 
of $372,000.

“Market value and assessed value 
are di!erent, but they are linked,” 
said Thompson Okanagan deputy 
assessor Tracy Wall.

“The market is very fluid and we saw 
that in 2020. I’ve been doing this job 
a long time and it was definitely an 
interesting year. The market came to 
a standstill when COVID first hit in 
March and April, but has rebounded 
and grown quickly since then.”

The property tax estimator tool on the 
City of Kelowna’s website shows a 
home assessed at $650,000 will likely 
generate a tax bill of $3,469 at the end 
of May, which will have to be paid by 
July 2.

That’s a tax increase of 4.2% based 
on the 2020 bill for a home assessed 
at $629,000 coming in at $3,329.

Typical 2021 assessments in other 
Thompson Okanagan communities 
are as follows, with the percentage 

increase in brackets: West Kelowna 
$632,000 (4%), Lake Country 
$673,000 (7%), Peachland $590,000 
(3%), Penticton $479,000 (2%), 
Summerland $517,000 (down 2%), 
Oliver $416,000 (7%), Osoyoos 
$433,000 (1%), Vernon $479,000 
(3%), Coldstream $606,000 (4%), 
Armstrong $425,000 (7%) and 
Kamloops $488,000 (6%).

BC Assessment’s annual release 
also includes lists of the top-valued 
homes in the Thompson Okanagan 
and all of BC.

Locally, the waterfront home on 1.3 
acres at 12990 Pixton Rd. in Lake 
Country was assessed at $10.7 
million.

An internet search shows it ’s a 
13,178-square-foot, five-bedroom, 
seven-bathroom estate with pool 
and beach.

According to Redfin.ca, it was 
purchased by the current owner in 
August 2019 for $12 million.

In all of BC, the biggest assessment 
of $66.8 million was for the 
mansion at 3085 Point Grey Rd. 
in Vancouver’s tony Kitsilano 
neighbourhood.

It ’s owned by Lululemon founder 
Chip Wilson and has seven 
bedrooms, nine bathrooms, 
grassed courtyard, tennis court and 
swimming pool.

Written by:  Steve MacNaull

Tax estimator

Kelowna property tax on a 
home assessed at $650,000 is 

estimated to be $3,469 this year, 
up $140 or 4.2% from last year.
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