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I’m sure I’m not alone in declaring summer my 
favourite season.

That sentiment is amplified in the Thompson 
Okanagan because summer doesn’t just mean 
glorious, warm weather it also annually spotlights 
what the region is famous for -- glimmering lakes 
and rivers, abundant outdoor recreation, golf, wine 
and craft beer, restaurant patios and barbecues at 
home.

Plus, we Canadians endure long winters, so we’ll 
damn well relish summer.

By the way, summer officially arrived in the 
Thompson Okanagan at 8:31 pm on Sunday, June 20 
when the sun reached its highest position in the sky 
and we relished the longest day of the year with 16 
hours, 14 minutes and 45 seconds of light.

While Canadian communications company Rogers 
didn’t exclusively set up shop in Kelowna because 
we have enviable summers, it certainly was a 
consideration.

Rogers loves Kelowna’s lakeside location, the fact it ’s 
the largest trading centre between Vancouver and 
Calgary and the city has a talented pool of people.
They are the type of attributes that attracted Rogers 
and attracted the 350 employees who will work 
at the Rogers customer Solution Centre in the 
Landmark 4 office building.

Rogers has also invested $16 million in the 
Okanagan, installing nine new cellular towers to 

bring Canada’s largest 5G wireless network to  
the Valley.

Read all about Rogers and its commitment to the 
Okanagan on page 10.

The aforementioned beer and wine that we enjoy in 
summer also makes an appearance in this issue of 
the magazine.

Okanagan Springs Brewery in Vernon has released 
a Terrace Mountain Session India Pale Ale to raise 
money for wildfire prevention and relief for those 
impacted by forest fires (page 5).

The latest BC Wine Grape Acreage Report shows 
there’s 8% more vineyard (11,086 acres) than five 
years ago, an indication that the industry’s healthy 
and there’s more wine for us to sip.

The articles in this magazine also reflect that the 
economy in the region is vibrant and recovering 
nicely from COVID, but that there’s still a way to go.

For instance, vacation home prices are on the rise 
(page 2), a gold mine is re-opening (page 4), the 
region is home to 27 of the best-managed businesses 
in the country (page 13) and another tech company 
sells for multi-millions (page 22).

However, there’s also evidence the housing market is 
cooling (page 8), caterer Fresh Start Kitchen called 
it quits because of the pandemic (page 21), lumber 
is insanely expensive (20) and Indigenous tourism 
companies need help to rebound (page 28).

EDITOR’S LETTER

Steve MacNaull
Journalist and editor,  
NowMedia Group
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The average selling price of a waterfront 
vacation home in the Central Okanagan this 
year is $2.4 million, up 25% over last year.

The average selling price of 
a waterfront condominium in 
Kelowna is $593,000.

Whoa!

Recreational property prices in the Okanagan 
catapulted up to 35% over the past year putting the 
pandemic price of a waterfront vacation home at 
$2.4 million in Kelowna and $1.1 million in the North 
Okanagan and Shuswap.

Calling these waterfront properties a ‘cottage’ is a bit 
of a misnomer.

They are pricey year-round, luxury homes, a distant 
cousin to the small and rustic cottages of old that 
were only used in the summer.

Don’t need your holiday home to be on the lake?

Well, then, you’ll only need to spend $1 million in 
the Central Okanagan or $650,000 in the North 
Okanagan and Shuswap.

On a budget and willing to have a condominium 
vacation home?

That will put you back $595,000 if the condo is on the 
water in Kelowna, or $497,000 if not on the lake.

All these prices are included in the just-released 
ReMax Recreational Property Report.

The report also included average prices for properties 
at Big White Ski Resort -- $517,000 for a ski-in, ski-out 
condo and $1 million for a ski-in, ski-out chalet.

Kelowna’s $2.4 million for a waterfront vacation home 
makes it the second most expensive recreational real 
estate property markets in the country.

The only place pricier is Whistler, where a chalet goes 
for $3.7 million.
Even a duplex or townhouse in Whistler is $2.2 million 
and a condo $994,000.

The other top-priced waterfront markets in Canada 
are Barrie in Ontario cottage country at $1.8 million 
and Niagara at $1.5 million.

The cheapest places to snag a vacation home on the 
water are Charlottetown at $334,000, Interlakes of 
Manitoba at $363,000 and Thunder Bay at $426,000.

Vacation homes may be found in complexes 
specifically aimed at recreational buyers.

However, the reality is any home purchased for 
use as a part-time holiday home is considered 
recreational real estate.

COVID has worked a strange magic on all real estate 
sectors.

The pandemic has forced us to spend more time 
at home and it prompted some to bail on the 
inadequate place they lived in order to find a bigger 
and better home.

People from big cities are also moving to lifestyle 
destinations such as the Okanagan, driving up 
demand and prices.

The same has happened in the recreational real 
estate market.

People are feeling like life is short and, if they have the 
money, are buying vacation homes in places they love.

$2.4M for a cottage?

Written by: Steve MacNaull

THE AVERAGE PRICE FOR A WATERFRONT RECREATIONAL 
PROPERTY IS $2.4M IN KELOWNA, $1.1M IN THE NORTH 
OKANAGAN AND SHUSWAP.
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Plans to restart operations at an 
abandoned mine off the Okanagan 
Connector are beginning to take shape.

Last week, Vancouver-based Gold 
Mountain Mining announced it has 
received a Notice of Departure that will 
green light mine construction.

The company is expected to begin 
construction at the site located near 
Elkhart Lodge southeast of Merritt.

“By getting into construction early, 
we will be ready to hit the ground 
running once our various mine permit 

amendments are approved. Since 
acquiring this project, we were very 
clear about our intent to quickly put this 
mine back into production, with efficient 
deployment of capital,” said company 
CEO Kevin Smith.

“Our mine construction partner, 
Nhwelmen-Lake LP, has been notified 
to begin mobilizing their equipment, 
in anticipation of developing BC’s next 
high grade gold and silver producer.”

According to the company, the first ore 
delivery is anticipated to produce around 
19,000 oz by the fourth quarter of 2021.

Those results are expected to reach 
50,000 oz by 2025.

It ’s a good time to be pulling gold out 
of the ground with the price per ounce 
at a near-record high of US$1,816 in 
mid-May.

Gold Mountain Mining’s stock mid-May 
was trading around $2.21.

Over the past year it had been as high 
as $2.73 and as low as 8 cents.

Gold mine near 
Okanagan Connector 
to be revived

THE FAMILY-BASED 
CANADIAN COMPANY 
EXPANDS ITS BRITISH 
COLUMBIAN ROOTS

Written by:  Dylan McCullough

‘We’re fighting 
fire with beer’

It doesn’t get any better than drinking 
beer and supporting a good cause, all at 
the same time.

That’s the goal of Terrace Mountain 
Session India Pale Ale from Vernon’s 
Okanagan Spring Brewery.

The IPA is named after Terrace 
Mountain, the area near Fintry that was 
devastated by a forest fire in 2009.

Partial proceeds from all sales of 
Terrace Mountain IPA will go to wildfire 
prevention through partnership with 
FireSmart BC and relief for those 
impacted by forest fires through 
partnership with Canadian Red Cross.

The support will go on and on because 
rather than the Terrace Mountain IPA 
being a one-time summer seasonal 
beer, Okanagan Spring has decided to 
make the brew a permanent product in 
its portfolio.

The brewery is also promoting the 
fundraiser with the catch phrase ‘We’re 
fighting fire with beer’ for in-store 
signage and social media campaigns.

Terrace Mountain was the inspiration 
for the ale because the mountain has 
since rejuvenated into a popular hiking 
destination and is an example of how 
awareness and collaboration can help 
protect and repair wilderness regions.

“Working with local businesses like 
Okanagan Spring Brewery will help 
us continue to build a more wildfire 
resilient BC,” said Kelsey Winter of 
FireSmartBC.

The Terrace Mountain IPA is touted as 
easy-drinking suds with aromas and 
flavours of tropical fruits and hops.

It ’s available for purchase in select 
private liquor stores, bars and 

restaurants in six packs of 355ml cans 
and 30-litre kegs.

It ’s also included in the 12-can 2021 
Summer Mix Pack from Okanagan 
Springs, which also features 
Summerland Raspberry Ale, King Eddy 
Pilsner and 1516 Lager.

The fundraiser breaks down to 50 cents 
donated from every six pack sold and 
10 cents from every pint sold at a bar or 
restaurant, up to a total of $20,000.

Okanagan Springs has been making 
craft beer in Vernon since 1985, when it 
was founded by the Tobler family.

Stefan Tobler is still the brewmaster, but 
the brewery is now owned by Canada’s 
third largest brewer Sleeman, a division 
of Japanese brewing giant Sapporo.

Written by: Steve MacNaull

PARTIAL PROCEEDS FROM THE SALE OF 
OKANAGAN SPRING BREWERY’S TERRACE 
MOUNTAIN SESSION INDIA PALE ALE 
WILL AID WILDFIRE PREVENTION.

Okanagan Spring Brewery’s Terrace Mountain Session IPA is 
named after Terrace Mountain, the area near Fintry that’s been 
rejuvenated as a hiking destination after a wildfire in 2009.
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Could 
you go 
cashless?

SURVEY SHOWS 
32% OF CANADIANS 
WOULD BE JUST FINE 
WITH ELECTRONIC 
PAYMENTS ONLY.

When was the last time you used actual 
cash money, like banknotes or coins, to 
pay for anything?

Still trying to conjure up the answer?
Well, you’re definitely not alone.

A new survey commission by 
MoneyTransfers.com found 32% of 
Canadians would welcome transitioning 
to electronic payments only.

Now, MoneyTransfers.com may be 
biased in all this because it ’s in the 
business of electronic transfers.

But, the survey is a clear indication 
we’re using cash less, paying more 
electronically -- be it debit care, credit 
card or e-transfer -- and we’re prepared 
for, and even welcoming of, the day we 
go cashless.

Canada is in the middle of the pack 
when it comes to its desire for 
electronic payments only.

India is No. 1 at 79%, followed by 
Malaysia at 65%, Indonesia and the 
United Arab Emirates at 63% and 
Vietnam at 60%.

The countries not particularly keen 
on electronic-only are France at 18%, 
Germany at 20% and Sweden and the 
USA at 24%.

Written by: Steve MacNaull

The no-paper-no-metal money debate 
has been raging ever since computers 
made a cashless society possible.
But COVID accelerated the discussion 
as some people avoided cash fearing 
the coronavirus could be spread on 
banknotes and coins.

By the way, the World Health 
Organization says there’s currently no 
evidence to confirm or disprove the 
virus can be transmitted through bills or 
change.

Yet, the pandemic has pushed the 
electronic and contactless payment 
trend ever further.

The fate of cash may be tied up in just 
how easy and expected it is to pay 
electronically.

The clerk at the convenience store 
won’t roll their eyes if you use debit to 
pay for a $1.79 pack of gum.

Places that used to be cash-only, like 
vendors at the farmers’ market and 
concession stands, are now set up to 
take electronic payments.

And you certainly don’t need cash when 
you buy anything online, your mortgage 
and car payments are taken directly 
out of your bank account, you pay bills 
online and you can just insert your card 
at the pump at the gas station.

Fewer and fewer Canadians are 
using cash to pay for anything, 
instead favouring electronic 
transactions.

CANADA IS IN THE MIDDLE OF THE PACK 
WHEN IT COMES TO ITS DESIRE FOR 

ELECTRONIC PAYMENTS ONLY.

INDIA IS NO. 1 AT 79%, FOLLOWED BY 
MALAYSIA AT 65%, INDONESIA AND THE 

UNITED ARAB EMIRATES AT 63% AND 
VIETNAM AT 60%.

In fact, when was the last time you 
actually went into a gas station to 
pay cash for the fuel?

Likely when you also wanted to pick 
up a pack of gum.

I actually paid cash Friday morning 
for two take-out cups of tea at The 
Bean Scene in Kelowna’s Landmark 
District.

The barista told me it would be 
$6.05 and immediately punched the 
number into the handheld point-of-
sale terminal, assuming I would be 
paying with debit or credit.

Imagine her surprise when I whipped 
out a $5 bill, a loonie and a nickel  
to pay.

In fact, I still have seven $20 bills, a 
$10 bill, a toonie, five quarters and 
three dimes in my wallet.

I might very well use some of this 
cash on Canada Day long weekend 
to buy some beer, flowers to finish off 
my hanging baskets and lunch on a 
patio.

I may be showing my age by having 
cash on hand, but that’s exactly what 
it is -- cash on hand.

I’m all for debit, credit and e-transfer 
when it’s more convenient or the 
only option, but I’m also not adverse 
to using cash.

In fact, I go to the ATM weekly so 
I always have cash on hand and 
sometimes I even go to a real-live 
teller if I yearn for the $100 bills that 
the ATM doesn’t dispense.

I flummox my kids when I give them 
cash to pay for something.

They’d prefer nothing more than to 
get ahold of my debit or credit card, 
complete with PIN, or simply receive 
an e-transfer.
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Is the housing market 
actually starting to cool?

THE FIRST SIGNS OF EASING STARTED 
TO APPEAR AT THE END OF APRIL.

At the end of April, realtor Rick Hamer-Jackson 
listed a nice, older, but fully renovated home, for 
sale for $950,000.

There was a flurry of showings, but no offers in 
the first 48 hours.

“That’s when I knew the market was starting to 
adjust from its peak,” said Hamer-Jackson. 

“You know you’ve missed the mark on price if 
there’s no offer in the first 48 hours.”

The price was dropped to $925,000 and still no 
sale.

So, the home was taken off the market briefly 
and reintroduced at $899,000, received two 
offers and sold quickly.

“The hot, high times of (February and March) 
of just slapping a crazy price on a house and it 

starting a bidding war and selling for more than 
the list price are over,” said Hamer-Jackson.

“Pricing has to be more strategic. We can’t just 
pick a number out of the sky anymore.”

This turnaround in the market has come as a 
shock.

After all, house prices had skyrocketed 30% 
over the past year to a peak benchmark price of 
$880,000 for a single-family home or an average 
of $974,000.

The pandemic spurred a frenzy of buying, 
which drove up prices, as people put renewed 
importance on home and people moved to 
Kelowna from Vancouver and Toronto with 
money to spend.

“Definitely, massive price increases are starting 
to ease,” said ReMax realtor Colin Krieg.

Written by: Steve MacNaull

“Have we reached the peak? Probably 
not. It ’s just an easing. There are few 
listings and sales are strong, so it ’s still 
a seller’s market. In the meantime, there 
will be price reductions and fewer offers 
as everything settles.”

Plus, both realtors mentioned ‘buyer 
fatigue.’

Potential buyers who were caught in the 
vortex and bid on half a dozen homes 
only to come out with nothing tend to 
be taking a break.

As well, up to 45% of buyers have been 
from out of town over the past year and 
they are now stymied by COVID-related 
travel restrictions.

Investors, those that buy and put renters 
in the home or those that purchase with 
expectation of big gains, also tend to be 
taking a wait-and-see approach.

There are two schools of thought when 
it comes to how this will all play out.

One, the market is taking a breather, 
sales will continue strong and prices 
will creep up.

This is the option Krieg touts.
Two, this is a true adjustment and 
tipping point and sales and prices may 
soften by up to 10%.

This is what Hamer-Jackson expects.
Either way, the market will still be more 
vibrant than the 10-year average.

Hamer-Jackson mentioned it ’s always a 
good time to buy if you can afford it and 
the purchase is the primary residence 
you will live in for a long time.

He added November and December 
tend to be the best months to buy a 
home because the only sellers and 

buyers active are serious ones who will 
settle on a good deal.

The easing trend is also showing up in 
the apartment rental market.

From March to April, average monthly 
rents on both one and two bedroom 
units slipped ever so slightly to $1,480 
and $1,780, respectively.

We’re seeing the first signs of easing 
in the Kelowna housing market, says 
ReMax realtor Colin Krieg.

The Kelowna housing market is 
adjusting from its peak of late, 
according to ReMax realtor Rick 
Hamer-Jackson.

Telling your story is 
our business
We speak "brand" and know what to do with it.

csekcreative.com  |   250 862 8010
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Kelowna has become part of Rogers DNA.

The Canadian communications company has 
always loved the lakeside city and is showing it 
with a $16-million investment to bring reliable 5G 
wireless technology to Okanagan communities and 
a Customer Solution Centre in the city with 350 
employees.

“We looked at a lot of BC communities and Kelowna 
consistently rose to the top of our list. It’s a smaller 
community with a big city feel. It has a rapidly 
growing tech sector and a pool of talented people 
that’s going to allow us to hire 350 team members 
by the end of the year for our Customer Solution 
Centre,” said Rogers BC president Rick Sellers.

Plus, Kelowna remains the largest trading centre 
between Vancouver and Alberta, with its population 
steadily growing and boosting its economic 
prospects. This budding business community is an 
attractive quality for Rogers, not only for business, 
but its employees.

“Our employees live here, work here and give back 
here,” said Sellers.

That’s already started in earnest with Rogers 
contributing 11,000 meals to the Central Okanagan 
Food Bank and becoming involved with Accelerate 
Okanagan, the Kelowna Chamber of Commerce, and 
the Downtown Kelowna Association.

Rogers 
solidifies 
its place 
in the 
Okanagan
Written by:  Steve MacNaull

THE FAMILY-
BASED 
CANADIAN 
COMPANY 
EXPANDS 
ITS BRITISH 
COLUMBIAN 
ROOTS

“WE LOOKED AT A LOT OF BC 
COMMUNITIES AND KELOWNA 
CONSISTENTLY ROSE TO THE TOP 
OF OUR LIST...”

Rogers for Business 
account executive and 
Kelowna Chamber of 
Commerce director 
Dennis Keenan, left, 
and City of Kelowna 
Intelligent Cities 
Manager Andreas 
Boehm check out the 
Rogers 5G Smart City 
sensors installed at the 
Queensway Bus Loop.

Rick Sellers is Rogers BC president.
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Making more possible with 5G

Last year, Rogers installed nine new cell 
towers in the Okanagan and brought 
Canada’s largest 5G wireless network* 
to Kelowna, West Kelowna, Peachland, 
Penticton, Lake Country and Osoyoos.
“Rogers 5G network is now in nearly 70 
communities in the province, which covers 
86% of the population, offering 10 times 
more coverage than any other wireless 
provider,” said Sellers.

5G, the fifth generation of wireless 
technology, provides the fastest service 
for consumers, businesses, high-tech 
companies, institutions and governments.

“In the future the difference from 4G to 5G 
will be up to 100 times faster speeds,” said 
Sellers. “It’s truly a game changer for our 
communities and businesses.”

As Kelowna densifies and sees increased 
vehicle and pedestrian traffic in the 
city, it teamed up with Rogers and UBC 
Vancouver Campus to develop a solution. 
The result is Rogers first 5G Smart City.

Safe sensor technology has been installed 
at busy intersections and the Queensway 
Bus Loop to deliver real-time data to the 
City of Kelowna on vehicle, cyclist, scooter 
and pedestrian traffic.

“We can use the information immediately 
to see near misses between vehicles and 
pedestrians, we can make a decision to 
stop allowing right turns on red lights 
at certain intersections or put up more 
signage for pedestrians,” said Intelligent 
Cities Manager Andreas Boehm.

In the future this data will allow real-time 
responses, for instance switching traffic 
lights to green to let first responders 
through or clear traffic after a hockey 
game at Prospera Place. 

New Location, New Opportunities

Rogers local home base is its Customer 
Solution Centre in the Landmark 4 
building in downtown Kelowna. 

COVID-19 means the 175 team members 
hired so far are all working virtually. But, by 
the end of the year, all 350 team members 
should be in place and ready to move into 
Landmark 4 as the pandemic eases.

In hiring for the Customer Solution Centre, 
Rogers made good on its promise for 
more diversity and inclusion and 18% 
of its Kelowna workforce is from nearby 
Indigenous communities, including 
Westbank First Nation.

The Landmark 4 space also includes a 
Legacy Room, an art-history-culture-
relaxation area, to pay tribute to its 
Indigenous partners. 

“Throughout this experience, I was 
impressed and enlightened that Rogers 
placed high value in the recognition 
and the importance of promoting a 
greater representation of our Okanagan 
Indigenous communities in the workplace,” 
said Westbank First Nation employment 
coordinator Janice Money.

Also, in service to the Indigenous 
community, Rogers is proud and humbled 
to be involved in installing 12 new cell 
towers along the Highway of Tears. The 
stretch of road from Prince Rupert and 
Prince George is not only an important 
economic link in the North, but a region 
where a number of women, many 
of whom are Indigenous, have been 
murdered or gone missing. The ability to 
make a call from a highway is not a nice-
to-have but a need-to-have and Rogers 
is doing its part to solve for connectivity 
along this important corridor. 

“Our wireless network will connect 
everyone to essential services along 
Highway 16 or the Highway of Tears,” 
said Sellers. “Together, along with the B.C 
government and Government of Canada, 
Rogers is bridging the digital divide and 
enhancing safety and connectivity in the 
region, which is part of our commitment to 
underserved rural, remote and Indigenous 
communities in the West and  
across Canada. 

* Largest based on total square kilometers 
of Rogers 5G coverage compared to 
published coverage of other national 
networks.

For more information, contact our 
local team: 855-671-1680  

or email us at  
R4BOkanagan@rci.rogers.com.

The Rogers Customer Solution 
Centre in Kelowna features a 
Legacy Room, an art-history-
relaxation area to pay tribute to its 
Indigenous partners.
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In the most brutal year for the tourism 
industry, these four Kelowna hospitality 
workers really shone.

The Kelowna Hotel Motel Association 
recently handed out its Heart of 
Hospitality Awards saying it was 
essential to come together (virtually) 
to celebrate excellence in these COVID 
times.

There was a tie for the Spirit of Kelowna 
award presented by Tourism Kelowna 
to a hospitality worker who is an 
exceptional ambassador of the city in 
everything they do.

The co-winners were Ginette Parenteau, 
the director of sales at the Best 
Western Kelowna, and Sergio Cunial, 
the conference manager at Kelowna 
Ramada Hotel.

“I have the privilege of facilitating all 
kinds of travel to his fabulous full-
service hotel,” said Parenteau.

Cunial has worked at the Ramada for 35 
years and is the first to share his wealth 
of knowledge and experience with 
colleagues and hotel and conference 
guests.

Jill Breer from Eldorado Resort won 
Service Superstar, the award based 
on guest stories of a hotel worker 
repeatedly going above and beyond.
Jane Goldring from Sandman Hotel 
picked up the Heart & Soul award 
based on nominations by her peers and 
co-workers. 

For 26 years, Goldring has been a night 
auditor at the hotel, one of the unsung 
heroes who works while the rest of the 
world is sleeping.

The Kelowna Hotel Motel Association 
represents 31 properties with a total of 
3,200 rooms.

Average hotel occupancy in the city 
tumbled to about 20% as the pandemic 
dragged on amid travel restrictions and 
cancellations of conventions, banquets 
and sports team bookings.

These four really 
went above and 
beyond
HEART OF HOSPITALITY AWARDS HANDED OUT 
BY KELOWNA HOTEL MOTEL ASSOCIATION.

Written by:  Steve MacNaull

1. Giunette Parenteau, the sales director at Kelowna Best Western, was the co-winner of 
the Spirit of Kelowna trophy at the Kelowna Hotel Motel Association’s Heart of Hospitality 
Awards. 2. Sergio Cunial, the conference manager at Kelowna Ramada Hotel, was the 
co-winner of the Spirit of Kelowna trophy at the Kelowna Hotel Motel Association’s Heart 
of Hospitality Awards. 3. Jill Breer of Eldorado Resort won the Service Superstar award.  
4. Jane Goldring from Sandman Hotel kelowna won the Heart & Soul award.

1.

2.

3. 4.

27 of Canada’s best 
managed companies 
in the Okanagan
THE LIST IS COMPILED ANNUALLY BY 
CANADIAN BUSINESS MAGAZINE.

Quails’ Gate Winery in West Kelowna 
has graced the list for the past five 
years.

“This award is a reflection of everyone 
on the team who leads our innovative 
practices as pioneers in the BC wine 
industry,” said CEO Tony Stewart.

“At Quails’ Gate, our staff are the 
driving force behind our brand values 
encompassing, welcoming Okanagan 
hospitality.”

Quails’ Gate also makes damn fine wines.

Edmonton-based Westcorp, which 
developed, owns and operates the 
Downtown Kelowna Marina and plans 
to build a highrise condominium hotel 
on the water’s edge beside it, has also 
appeared on the list year after year.

Another multiple winner is WhiteWater, 
which may be based in Richmond, but 
has a factory in Lake Country making 
components for water parks around  
the world.

These companies are innovative 
and make money, but they also 
treat employees, customers and the 
community well.

They are the 400 businesses on this 
year’s list of Canada’s Best Managed 
Companies, a prestigious inventory 
compiled annually by Canadian 
Business magazine.

Of those 400, 27 are in the Okanagan, 
a number that indicates the Valley 
is punching above its weight when 
it comes to entrepreneurship and 
community desirability.

The Okanagan companies represent 
businesses based here as well as many 
corporations that have operations and 
offices here because the Valley is a 
dynamic place to be.

Rather than rank the best managed 
companies, the magazine listed them 
alphabetically to stress that all are  
equal winners.

Written by: Steve MacNaull

1. Houle Electric

2. Modu-Loc Fence Rentals

3. Whitespot restaurants

4. United Van Lines

5. PCL Construction

6. Paladin Security

7. Odlum Brown Investments

8.  Mr. Lube

9. Modern Beauty Supplies

10. Mary Brown’s Chicken

11. Maritime Travel 

12. Maple Reinders 
Construction

13. M&M Food Markets

14. King Fisher Boats

15.  Home Hardware

16. Great Little Box Company 

17. GoodLife Fitness

18. Golder Associates

19. Fountain Tire

20. Coast Capital Savings

21. Canadian Tire

22. Cactus Club restaurants

23. Boston Pizza

24. A&W restaurants

THE 24 OTHER 
COMPANIES WITH 
OKANAGAN OPERATORS 
OR OFFICES ARE:

Westcorp, the builder, owner and 
operator of Downtown Kelowna Marina, 
is also on the Canada’s Best Managed 
Companies list.
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Here’s more evidence the BC wine 
industry is a force to be reckoned with.

Not only is it a growing value-added 
agricultural sector and economic 
engine worth $2.8 billion annually, it ’s a 
glamourous cornerstone of Okanagan 
tourism along with beaches-lakes, golf 
and skiing.

Every five years, the province’s wine 
industry associations do a survey and 
review to get an up-to-date snapshot of 
the vineyard landscape.

This latest survey captured the industry 
as of 2019, but the information had to 
be compiled and was just released this 
week.

The BC Wine Grape Acreage Report 
shows that in 2019, the province had 
11,086 acres of vineyards, up 8% from 
the 10,260 acres in 2014.

The number of vineyards also surged 
from 929 to 1,049.

More acres, more 
grapes, more 
wineries, more 
wine, more fun

LATEST REPORT ON THE BC WINE 
INDUSTRY SHOWS INCREDIBLE GROWTH.

The winery count in the province in 
2019 was 282, an 11% jump from 254 in 
2014.

Most of the vineyards and wineries are 
in the Okanagan Valley, but there’s also 
wine regions in the Similkameen Valley, 
Vancouver Island, Fraser Valley, Gulf 
Islands, Thompson Valley, Shuswap, 
Lillooet and Creston.

Penticton, Naramata and Kaleden have 
the highest percentage of total wineries 
at 52 or 18.4%.

Oliver and Osoyoos are home to just 
over half of BC’s wine grape acreage.

Written by: Steve MacNaull

Merlot is the top planted grape in BC.

THE BC WINE 
GRAPE ACREAGE 
REPORT SHOWS 
THAT IN 2019, THE 
PROVINCE HAD 
11,086 ACRES OF 
VINEYARDS, UP 8% 
FROM THE 10,260 
ACRES IN 2014.

BC is now home to 11,086 acres of wine 
grapes, up 8% from 10,260 acres in 2014.

These accolades are so much sweeter 
because they arrived in the midst of a 
pandemic.

This week, the 150-suite Cove Lakeside 
Resort in West Kelowna earned a 
Tripadvisor Travelers’ Choice Award for 
being in the top 10% of hotels in the 
world as well as a Loved by Guests VIP 
Access Award from Hotels.com.

Tripadvisor is the world’s largest travel 
platform and The Cove’s prize is based 
on rave customer reviews on Tripadvisor 
over the past 12 months.

Hotels.com is part of the booking empire 
covering 325,000 properties on the planet 
and The Cove’s accolade there is also 
based on high guest ratings.

“As challenging as the year was 
with COVID, The Cove stood out by 
continuously delighting travelers,” said 
the news release announcing the wins.
The Cove has a stunning location on the 
shore of Okanagan Lake with a four-
storey resort shaped like a horseshoe to 
give as many suites as possible views of 
the water.

The horseshoe also creates a massive 
courtyard for two pools, beach, marina 
and watersports rental centre.

There’s also a spa and a new restaurant 
called The Landing Kitchen+Bar.
While The Cove is large and has all the 
amenities, it prides itself on boutique-
style hospitality.

“Our commitment to service excellence is 
embodied in the spirit of our people here 
at The Cove, in their ability to anticipate 
guest needs and in their eagerness to 
go above and beyond to ensure each 
guest’s stay is memorable,” said The Cove’s 
general manager Brent Lavery.

Like every hotel and resort, The Cove 
has suffered with lower occupancy 
because of COVID-related  
travel restrictions.

But, to trot out an old cliche,  
The Cove pivoted.

“Based on a full year of reviews 
from customers, this award speaks 
to the great service and experience 
you provided guests in the midst 
of a pandemic,” said Kanika Soni of 
Tripadvisor.

“What has impressed me is how 
businesses adapted to these challenges, 
implementing new cleanliness 
measures, adding social distancing 
guidelines and utilizing technology to 
prioritize guest safety.”

the Cove in West 
Kelowna in top 10% of 
hotels in the world

THE LAKESIDE RESORT EARNED THE DESIGNATION 
FROM GLOWING CUSTOMER REVIEWS ON TRIPADVISOR.

 The 150-suite Cove is located right on 
Okanagan Lake.

All of The Cove’s one-two-and-three 
bedroom units are luxury, condominium-
style suites.

The Cove’s amenities include two expansive pools, beaches, marina, watersports rental 
centre, spa and new restaurant called The Landing Kitchen+Bar.

Written by:  Steve MacNaull



16 17

There’s a 
shortage of 
industrial 
real estate in 
Kelowna, too

Written by: Steve MacNaull

We’ve all heard about Kelowna’s 
overheated housing market.

Well, the same thing is quietly 
happening in the local industrial sector.

“We’re landlocked here in the Valley 
and industrial inventory is very, very 
tight,” said Kris McLaughlin of MCL 
Real Estate Group, the industrial arm of 
ReMax Kelowna.

“It ’s definitely a seller’s or landlord’s 
market right now. Even with a targeted 
search, it generally takes six months to 
two years to find adequate space for 
most industrial clients.”

MCL released its quarterly industrial 
market outlook this month.

Most people don’t think of the Central 
Okanagan as industrialized.

After all, it ’s orchards, vineyards, wine, 
high-tech and tourism that seem to 
anchor the economy.

HIGH DEMAND AND 
LOW INVENTORIES 
MEANS THE CITY HAS 
AN INDUSTRIAL REAL 
ESTATE CRUNCH.

However, Kelowna’s industrial land base 
is 1,318 acres with 11.4 million square 
feet of industrial buildings.

That space serves small users such as 
a tradesperson who leases 1,000 square 
feet up to the 40 acres the former Toklo 
lumber mill occupied on Bay Avenue in 
Kelowna’s north downtown.

There’s a lot of demand from couriers 
and suppliers for warehouses that have 
numerous loading and unloading docks 
for trucks transferring goods.

“I call it the Amazon effect,” said 
McLaughlin.

“Online shopping means all these 
items have to be stored, transported, 
transferred and delivered.”

The same goes for virtually every 
other good that comes and goes from 
Kelowna from food and manufactured 
goods to construction supplies and 
cannabis.

Yes, cannabis.

The northeast end of Kelowna along 
the border with Lake Country in the 
Jim Bailey Road area is where Flowr-
Hawthorn has a 57,000 square foot 
research and development facility and 
has proposed a 315,000 square foot 
indoor grow space.

GTEC is redeveloping a 20,000 square 
foot cultivation facility.

Valens has redeveloped its facilities at 
230 Carion Rd.

And Veritas Pharma is building a new 
10,000 square foot grow facility at 8900 
Jim Bailey Road.

COVID didn’t slow anything down in the 
sector because demand remains strong, 
competition for space is stiff and the 
vacancy rate remains low at 1.9%.
McLaughlin says a vacancy rate of 
around 5% is needed for a balanced 
market.

The Central Okanagan’s hubs of 
industrial land and buildings are in the 
Jim Bailey Road-Beaver Lake Road 

area along the Kelowna-Lake Country 
border, in Kelowna’s north downtown, in 
the Airport Business Park, at the base of 
Dilworth Mountain, some sections along 
Highway 97 and strips on Old Vernon, 
Sexsmith Road, Edwards, Finns and 
Alcan roads.

Industrial land in Kelowna tends to sell 
for $1.4 to $2.3 million an acre.

The industrial strata price range is 
$230 to $465 per square foot and the 
industrial lease rate range $10 to $25 per 
square foot per year.

The vacancy rate could ease with 
769,000 square feet of industrial space 
under construction, 666,000 square 
feet proposed to be built, 280 acres of 
underutilized industrial land out there 
and Kelowna’s official community plan 
designating an additional 450 acres for 
industrial zoning.

Kris McLaughlin is a commercial 
specialist with MCL Real Estate Group, 
a division of ReMax Kelowna.

Of Kelowna’s 11.4 million square feet of industrial space, only 212,000 square feet is available 
for lease or purchase, making for a very tight vacancy rate of 1.9%. Pictured here is one of the 
three industrial buildings developed by Kelowna’s Callahan Property Group at 230 Beaver 
Lake Rd.
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Previously, Bill Frame had been shut 
out at the National Award for Housing 
Excellence.

But on May 7, Frame snapped that 
streak in spectacular fashion with 
three massive wins at the awards put 
on by the Canadian Home Builders’ 
Association.

“I was surprised, especially when I 
ended up being the biggest winner of 
the year,” said Frame, who owns and 
operates Kelowna-based Frame Custom 
Homes.

At the virtual ceremony, Frame picked 
up the design excellence award, which 
is considered the top prize.

Earlier in the evening, Frame was 
awarded best detached custom home 
over 5,000 square feet for ‘Lakeside 
Haven’ in Vernon and best detached 
custom home 4,001 to 5,000 square feet 
for ‘The Overlook’ in Kelowna.

Frame, of course, credits his home 
building prowess, but he also praises 
the vision of his clients and the 

These 
Okanagan 
homes are 
national 
winners

KELOWNA-BASED FRAME 
CUSTOM HOMES WAS 
THE BIG WINNER AT THE 
NATIONAL AWARDS FOR 
HOUSING EXCELLENCE.

This waterfront home in Vernon called ‘Lakeside Haven’ and built by Frame 
Custom Homes of Kelowna won best detached custom home over 5,000 
square feet at the National Awards for Housing Excellence.

The interiors of ‘Lakeside Haven’ are airy and bright and feature extensive built-in cabinetry 
and millwork.

LAKESIDE HAVEN

Written by:  Steve MacNaull

Okanagan’s forward-thinking design 
philosophy.

“The Okanagan tends to have a whole 
different mindset when it comes to 
custom homes,” said Frame.

“Custom homes tend to be expensive, 
but you can’t just pump money into 
something and have it be a winner. It 
has to do with good construction and 
design, working with the client to give 
the home personality and incorporating 
Okanagan architecture, that modern 
approach that lets in lots of natural light 
and capitalizes on expansive views.”

For instance, ‘Lakeside Haven’ is a 
$3-million, stately beach house on 
Okanagan Lake in Vernon that was built 
around the showpiece outdoor spaces, 
which include outdoor living room with 
fireplace and big TV, outdoor kitchen 
and putting green.

Interiors are bright and airy thanks to 
generous windows and white, built-in 
cabinets and millwork galore.

‘The Overlook’ is a home on Okanagan 
Lake in Kelowna’s Poplar Point 
neighbourhood worth $2-million-plus.

It features high-pitch roof lines, oodles 
of windows and wide overhangs for an 
Okanagan, contemporary look and feel.

The steep land the home is on made for 
construction challenges, but maximizes 
the water views from every room.

‘The Outlook’ was designed by Paulo 
Keglos of Okanagan Planning Solutions, 
which Frame has worked with before, 
and ‘Lakeside Haven’ was designed by 
MKL Design Studio of Calgary.

In both cases, Frame and the clients 
tweaked the designs to get exactly what 
they wanted.

Ginette Sigouin of Ginette Interiors in 
Kelowna designed the interiors for both 
homes.

While these are Frame’s first national 
wins, he’s no stranger to accolades.
Most recently, he won home of the 
year at the Okanagan Housing Awards 
of Excellence for a new home and 
carriage house called ‘Urban Retreat’ 
in an established neighbourhood near 
Kelowna General Hospital.

This home on Okanagan Lake in Kelowna’s Poplar Point neighbourhood is called ‘The 
Overlook’ and snagged the best detached custom home 4,001 to 5,000 square at the 
national awards.

High ceilings and expansive windows frame the living room of ‘The Overlook’.

THE OVERLOOK
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Why’s lumber 
soooo expensive?

No wonder renovations and new homes 
costs are so exorbitant.

Lumber prices are at an all-time high of 
US$1,300 per thousand board feet, up 
dramatically from the historical average 
of US$400.

“As with any commodity hike, it ’s the 
customer that ultimately has to pay 
the increase,” said Nick Arkle, CEO of 
West Kelowna-based Gorman Brothers 
Lumber.

“But it all comes down to supply and 
demand. Supply of lumber dried up at 
the start of COVID and hasn’t been able 
to catch up since, driving the price up to 
three times as much.”

Lumber price hikes translates to about 
US$25,000 extra on the construction of 
a new, single-family home.

The price of other materials and inputs 
from steel, tile, roofing and electrical 
to bathroom fixtures, appliances and 
labour have also skyrocketed.

It ’s all due to the COVID effect.

Lumber and other material 
manufacturers ceased production when 

RECORD-HIGH LUMBER PRICES MEANS 
PRICIER RENOVATIONS AND HOMES.

the pandemic first hit in March 2020.
Quickly, lockdowns -- and all that time 
stuck at home -- made people realize 
they wanted to spruce up their place 
with a renovation or move to or build a 
bigger and better place.

The restart of manufacturing couldn’t 
keep up and prices jumped amid the 
demand spike.

It means in Kelowna the average selling 
price of a single-family resale home and 
new-construction home have shot up 
about 25% in a year to $850,000 and $1 
million, respectively.

The scenario also means there’s often 
a bidding war over homes for sale, they 
end up changing hands for more than 
the list price and good luck finding a 
renovator or homebuilder.

By the way, the standard one thousand 
board feet measurement used refers to 
the equivalent of a thousand foot length 
of lumber that’s a foot wide and one 
inch thick.

Gorman Brothers is at two-shifts-a-
day capacity at its one-inch finishing 
board mill in West Kelowna, its cedar 
siding and decking mill in Revelstoke, 

its plywood plant in Canoe and 
remanufacturing facility in Oroville, 
Washington.

Total workforce is at about 1,000, making 
it the largest single private-sector 
employer in West Kelowna, Revelstoke 
and the Shuswap.

It can’t really ramp up any more 
because wood supply from under-
licence tree harvesting on Crown land 
has been reduced since the heavy 
volumes to clear out and make use of 
pine beetle damaged forest and wood.
Gorman’s one-inch boards from West 
Kelowna are used for interior trims and 
finishings.

Cedar products from Revelstoke are 
used primarily for exterior siding and 
decks.

Plywood from Canoe is used in walls, 
flooring, concrete forms, cabinetry and 
furniture making.

The Oroville plant also mills one-inch 
boards for trims and finishings.

Written by:  Steve MacNaull

1. The commodity price of lumber is 
currently a record-high US$1,300 per 
thousand board feet, up remarkably from the 
historical average of US$400.

1.

The caterer, cooking school, gourmet 
grocer and social enterprise closed 
permanently May 14th.

Start 
Fresh 
Kitchen a 
victim of 
COVID

THE CATERER, 
COOKING SCHOOL, 
GOURMET GROCER 
AND SOCIAL 
ENTERPRISE CLOSED 
PERMANENTLY TODAY.

Written by:  Steve MacNaull

“Two years of pushed weddings, 
cancelled events, refunds and no 
money to pay wages have taken their 
toll on the social enterprise.”

When Start Fresh launched in 2016 it 
was different.

Yes, it was a food catering business, 
cooking school and small grocer, but it 
was also a social enterprise that offered 
free training to the underemployed so 
they could find meaningful work in the 
hospitality industry.

Over it ’s six years it helped over 
700 people with its training and 
programming, in partnership with the 
Central Okanagan Food Bank, Canadian 
Mental Health Association, Accelerate 
Youth, Okanagan Boys and Girls Club 
and Karis Support Society.

Most recently Start Fresh worked 
closely with the food bank to divert 
over five tonnes of produce from the 
landfill and turn it into 27,000 portions of 
nutritious soup.

Buffett doesn’t know what’s next for him.
“Hopefully, I can find another avenue 
to continue serving his community,” he 
said.

“For now, I’ll take some time off to think 
and regroup.”

Chef Michael Buffett was rightfully 
emotional Friday, May 14.

That’s the day he made the heart-
wrenching decision to close his Start 
Fresh Kitchen, effective immediately, 
because COVID has made it impossible 
to continue.

“Fresh Start was my life and walking 
away from it is so hard,” said Buffett.
“Pushing through one of the most 
challenging years in our industry 
took a toll. If there were a clear end in 
sight, then maybe it would have been 
different. But, consumer confidence is 
low and all the weddings and events 
that were pushed from last year to this 
year and all the new bookings started to 
cancel for this summer. We just couldn’t 
handle it.”

Start Fresh’s catering business and 
cooking school was based in a ground-
floor space in the Landmark 2 office 
tower, where it also operated a small 
gourmet grocery store. 

It pivoted as much as possible during 
the pandemic to try to keep the 
business afloat, offering virtual cooking 
classes, online events and online 
grocery delivery.

“We were projecting quite well and 
then this newest lockdown knocked 
consumer confidence, the cancellations 
started rolling in and the business just 
became completely unsustainable,” said 
the chef.

“FRESH START 
WAS MY LIFE 

AND WALKING 
AWAY FROM IT IS 

SO HARD.”
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Dragons’ Den’s Lane 
Merrifield sells another 
Kelowna tech company 
for millions

Kelowna tech titan Lane Merrifield has 
done it again.

Merrifield was one of three founders of 
Kelowna-based online-playground-for-
kids Club Penguin, which sold to Disney 
in 2007 for $350 million.

He’s also one of two founders of 
parent-teacher-student connection 
portal FreshGrade, which was sold this 
week to Higher Ground Education of 
California.

The selling price wasn’t disclosed, 
but it went through after Higher 
Ground completed a US$30-million 
venture capital round of financing for 
acquisition.

It means Merrifield has been a key 
player in not one, but two, of Kelowna’s 
biggest tech transactions.  

Merrifield has also made a name for 
himself as one of the investor stars on 
the CBC-TV hit business-pitch reality 
show Dragons’ Den and as part of 
the group that got the $35-million 
Okanagan Centre for Innovation.

Coincidentally, FreshGrade’s offices 
are on the sixth floor of the downtown 
Kelowna showpiece.

Merrifield’s sister is Renee Merrifield, 
the Troika developer turned Kelowna-
Mission Liberal MLA who is making 
lots of news herself these days as the 
health critic holding the provincial 
government’s feet to the fire regarding 
COVID handling and vaccine roll out.

Higher Ground’s acquisition includes 
both FreshGrade’s technology product 
and its team of employees.

Higher Ground is expected to keep the 
FreshGrade name and offices and staff 
in Kelowna.

Since it launched in 2011, the 
FreshGrade platform has created 18 
million portfolios with 85,000 teachers 
and 1.8 million parents and their kids as 
active users.

FreshGrade captures learning in all 
forms -- video, audio, tests and quizzes 
-- and puts it in a newsfeed for students, 
parents and teachers.

80% of school districts in Canada use 
FreshGrade.

Higher Ground will use FreshGrade’s 
platform to expand into Montessori 
schools worldwide.

“FreshGrade was always built as the 
answer for people looking for more than 
traditional education can offer (which) 
makes it a natural fit with a Montessori 
curriculum,” said Merrifield.

“We’re excited to grow the team within 
Higher Ground and to allow even 
more families to see the benefits of 
FreshGrade across North America and 
around the world.”

Higher Ground founder Ray Grin is also 
excited for the merged future.

“FreshGrade is an expression (of Higher 
Ground’s commitment to including 
parents in the education of their 
childrens’ education),” said Grin.Written by:  

Steve MacNaull

FRESHGRADE 
OF KELOWNA 
WAS 
ACQUIRED 
BY HIGHER 
GROUND OF 
CALIFORNIA 
AFTER A 
US$30M 
ROUND OF 
FINANCING.

Lane Merrifield 
helped create two 
of Kelowna’s biggest 
tech success stories, 
Club Penguin and 
FreshGrade, which 
later sold for multi-
millions.
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Kelowna 
economic 
recovery is 
underway

BUT ECONOMIC 
INDICATORS FROM THE 
FIRST PART OF THIS YEAR 
ARE STILL A MIXED BAG.

The Kelowna economy is still  
COVID volatile.

There are signs of economic 
rebound and consumer and business 
confidence.

But there’s also trepidation and in some 
cases downright decimation as with 
Kelowna airport passenger numbers.

“The Q1 (first quarter, January through 
March, 2021) economic indicators 
show signs of economic recovery and 
rising business confidence in many 
sectors,” said Krista Mallory, manager 
of the Central Okanagan Economic 
Development Commission.

“At the same time, many sectors of 
the economy continue to experience 
significant impact and long-term 
recovery challenges with airport 
passenger traffic down 80% and job 
postings in the arts, entertainment and 
recreation sector down 91% compared 
to Q1 2020.”

The indicators also don’t give the full 
picture of how severely the restaurant 
and hotel sectors have been impacted 
by indoor dining and travel bans.

Every three months, the commission 
releases its report tracking nine prime 
barometres that gauge the health of  
the economy.

Building permit values

This is by far the most encouraging 
indicator with Central Okanagan 
municipalities, in the first three months 
of the year, issuing permits for $629 
million worth of construction.
That’s up a whopping 251% from 
permits for $179 worth of construction 
issued in Q1 2020.

It shows the construction and 
development industry is raring to go 
and has the confidence the resulting 
housing and commercial space will be 
snapped up.

Population

This is a bright spot for Kelowna with 
the number of people living in the city 
increasing 2% to 222,748 at the end  
of 2020.

Such growth makes Kelowna the 
fastest growing community in BC and 
the fourth fastest in Canada.

The pandemic has actually made 
Kelowna more desirable as a place to 
work, live and play.

People are moving from big cities like 
Vancouver, Calgary, Edmonton and 
Toronto to smaller cities like Kelowna to 
work from home and enjoy the lifestyle.

As you saw previously with building 
permit values, and will see with some 

Written by:  Steve MacNaull

of the following categories, the lifestyle 
trend is also a contributor to higher 
housing starts, rising home prices and 
apartment rents, larger labour force and 
more job listings.

Labour force

In Q1, 109,433 in the Central Okanagan 
had jobs, a slight increase from the 
108,300 at the same time last year.

The unemployment rate has dipped to 
5.37% from 5.77%.

Job postings

Employers posted 3,623 job openings 
in Q1 2021, a 14.58% increase over the 
same three month period last year.
Within the statistics, there was a 
52% increase in health occupation 

postings and an 80% freefall for arts, 
entertainment and recreation job 
postings.

Housing starts

Construction started on 589 homes 
of all kinds (single-family, townhouse, 
apartment and condominiums) in the 
first three months of 2021, a 5.75% 
increase from the 557 starts over the 
same period last year.

Business licenses

Despite some business closures 
because of COVID, there were enough 
new company openings to yield a 4.7% 
increase in the number of business 
licenses in the Central Okanagan.

In Q1 the total count was 14,534, up 
from 13,882 a year earlier.

Airport passengers

This by far is the hardest hit indicator 
with the number of passengers at 
Kelowna airport plunging to 88,648 
in Q1 2021, a dramatic drop from the 
453,289 passengers in the same three 
months of 2020.

Median new home price

Is now $912,500 in Kelowna, up 6.21% 
from Q1 2020.

Average rent

For a two-bedroom apartment in the 
Central Okanagan is now $1,368, up a 
scant 0.4% from a year earlier.
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The population of metropolitan Kelowna was 222,748 
at the end of 2020, an annual increase of 2%.
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Sometimes, seniors and university students make the 
best roomies. As in roommates together in the same 
house or apartment.

In some ways it seems radical -- unrelated old age 
pensioner and second-year engineering student living 
together.

But in other ways it makes perfect sense.

Seniors who have their own house or apartment may 
be lonely and want to age in place.

A student roommate can help on both fronts as well as 
benefit from having stable, affordable accommodation.

“Intergenerational living is the basis of Happipad,” said 
the company’s community manager Amanda Aube.

“If a senior with a spare bedroom can be matched with 
a student or younger worker then they both benefit.”

Kelowna-based Happipad is the housing platform that 
makes such matches possible.

Canada Mortgage & Housing Corporation thinks 
senior-student cohabitation is a great idea too and had 
granted Happipad $250,000 to expand Western Canada 
wide.

To do that, Happipad is partnering with 18 seniors 
organizations to use their networks to create more 
matches.
Some of the partner groups include the Kelowna 
Seniors Outreach Centre, OneSky Community 
Resources in Penticton and Desert Sun Counselling 
and Resource Centre in Oliver.

“Happipad is excited to take the next steps towards 
building a Canadian ecosystem around companion 
housing,” said CEO Cailan Libby.

“Companion housing not only provides a form of 
housing that is affordable, but it also promotes social 
connectedness and environmental sustainability. Our 
mission is to make companion housing safe, convenient 
and accessible.”

Libby is a UBC Okanagan graduate who partnered with 
UBC Okanagan engineering professor Kenneth Chau 
to create Happipad because they saw the need to help 
students find affordable housing with a twist. 

Both ‘hosts’, seniors with a house or apartment, and 
‘guests’, students looking for an affordable room, can 
register at Happipad.com.

Both hosts and guests are vetted by Happipad with a 
background check and matches are suggested.

Hosts and guests who decide to live together sign a 
contract designed by Happipad, the host pays a start-up 
fee of $50 and the guest pays 5% more in rent as a levy 
to Happipad.

Happipad also markets its service through universities, 
Facebook, Instagram and accommodation listing sites.

The company is also getting into matching hosts of all 
demographics with roommates of all demographics.

Happipad lands 
$250,000 grant
PLATFORM THAT MATCHES 
SENIORS AND UNIVERSITY 
STUDENT ROOMMATES WILL USE 
THE MONEY FOR EXPANSION 
ACROSS WESTERN CANADA.

Written by:  Steve MacNaull

The Happipad team 
includes community 
manager Amanda Aube, 
top left, co-founder and 
UBCO professor Kenneth 
Chau, top right, and 
co-founder and CEO 
Cailan Libby, bottom row 
second from left.

When Nicole Sapieha began her educational journey 
at Okanagan College, she was unaware of the impact 
it would give her four years later. Now as a recent 
graduate of Okanagan College’s four-year Bachelor of 
Business Administration (BBA) program, she prepares to 
continue her education towards becoming a lawyer at 
one of the top law schools in the country, the University 
of British Columbia. When she enrolled in the Juris 
Doctor (JD) program, she discovered that her joyous 
journey at her hometown Okanagan College had also 
given her a competitive edge. 

Thanks to the small class sizes and relationships that 
Nicole was able to form at Okanagan College, she 
eliminated a barrier that many prospective law students 
face -- acquiring academic references. In addition to 
these rewarding connections, Okanagan College offered 
many alternative avenues for Nicole to pursue and 
strengthen her law school application. 

“With many institutions preferring students with 
extensive community involvement, I always knew that 
it was important to diversify my skills and network in 
the community,” said Nicole. “Okanagan College has 
many different clubs and organizations for students 
to participate in, and is always promoting valuable 
community volunteer positions.”

Written by:  Jorden Puzella

Thrilled with her decision to go to an institution that offered 
small class sizes and interactive learning, Nicole was able to 
build strong relationships, study abroad in Jyväskylä, Finland, 
and became the President of Enactus OC, a student-run 
organization that enabled her to apply what she was 
learning in the classroom to real-life situations, as well as 
participate in many regional and national competitions. 

Even though Nicole has gained all of this knowledge 
and experience, she still believes that many students are 
unaware that Okanagan College offers four-year Business 
Administration degree programs. 

“Being able to stay at the same institution for the entirety of 
my four-year degree really was an asset to my education 
and helped me grow strong relationships in the community, 
which will significantly benefit me well into my future 
endeavours,” Nicole concludes. “Looking back, I couldn’t 
have made a better choice.”

To obtain a degree at one of the top business schools in the area, 
apply to the outstanding Bachelor of Business Administration 
(BBA) with Okanagan College by visiting the website,  
okanagan.bc.ca/business.  For any questions, email: 
businessadvising@okanagan.bc.ca

“LOOKING 
BACK, I 

COULDN’T 
HAVE MADE 

A BETTER 
CHOICE.”

How earning a Bachelor of 
Business Administration 

(BBA) with Okanagan College 
gives you a competitive edge
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Indigenous businesses land 
COVID recovery grants

MOCCASIN TRAILS OF KAMLOOPS AND 
INDIGENOUS WORLD WINERY OF WEST KELOWNA 

AWARDED $10,000 EACH.

Business was booming for canoe and 
walking tours operator Moccasin Trails 
of Kamloops.

Similarly, the wine was flying off the 
shelves at Indigenous World Winery in 
West Kelowna.

And then COVID hit.

And these two Indigenous-owned 
companies, like most other businesses 
in BC and around the world, saw their 
livelihoods dry up.

Pivot they did.

Moccasin Trails started to do consulting 
for those looking at getting into 
Indigenous tourism when the pandemic 
ends.

Indigenous World Winery tried to sell as 
much wine as possible online.

But the efforts couldn’t make up for the 
loss of in-person visits.

After all, both Moccasin and Indigenous 
are tourism operators that depend on 
visitors booking canoe and walking 
tours and buying vino.

This month, WestJet and the Indigenous 
Tourism Association of Canada teamed 
up to provide nine, $10,000 grants 
to help deserving Aboriginal-owned 
businesses recover.

Moccasin and Indigenous are two of 
the recipients and an indication the 
Thompson Okanagan is a hotbed for 
tourism and Aboriginal tourism.

The other seven grants went to Feast 
Cafe in Winnipeg, Moonstone Creation 
in Calgary, Talaysay Tours in Vancouver, 
North Star Adventures in Yellowknife, 
Aurora village in Yellowknife, Indigenous 
Experiences in Gatineau and Miqmak 
Catering in Roxboro, Quebec.

Now, $10,000 isn’t likely to cover all 
losses for these businesses, but it ’s a 
start.

As well, WestJet and the Indigenous 
Tourism Association have started a 
campaign to encourage people to  
shop local and support local and 
support Indigenous.

The shop local push resonates because 
people can still travel within their health 
region as BC slowly reopens.

This summer, when restrictions are lifted 
to allow travel within the province and 
across the country, WestJet and the 
association are encouraging Canadians 
to support Canadian tourism.

It’s estimated that if Canadians shift 
two-thirds of their planned spending 
on international leisure travel to 
domestic tourism it will make up for the 
forecasted $19 billion shortfall currently 
facing the hospitality economy, help 
sustain 150,000 jobs and accelerate 
recovery by one year.

Written by:  Steve MacNaull

Robert and Bernice own and operate 
Indigenous World Winery in West Kelowna.

Greg Hopf, left, and Frank Antoine own and 
operate Kamloops-based Moccasin Trails, 
which offers interpretive canoe and walking 
tours and Indigenious tourism consulting.
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UPCOMING MAGAZINE

OMANI AMWRecognizing female leadership in the Thompson Okanagan 

I AM WOMAN is an exclusive annual publication that shines a spotlight 
on women in leadership throughout the Thompson Okanagan.

NIKKI 
CSEK
CEO AND CO-FOUNDER 

OF NOWMEDIA GROUP

FEMALE
LEADERSHIP

THAT MATTERS

AN EXCLUSIVE ANNUAL 

PUBLICATION THAT SHINES A 

SPOTLIGHT ON WOMEN IN 

LEADERSHIP THROUGHOUT 

THE THOMPSON OKANAGAN.

2021PUBLISHING IN

DO YOU KNOW A WOMAN WHO 
SHOULD BE FEATURED?
Request a rate sheet at 
sales@nowmediagroup.ca
(250) 862 8010


