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As you saw on the front cover, this issue of Level Up 
magazine is a tribute to Okanagan Lake.

Now, the lake isn’t just a glittering, 135-kilometre-long 
pool of eye candy.

It ’s integral to our history, geography, ecosystem, way 
of life, standard of living and economy.

That’s a lot of pressure on a body of water, but 
Okanagan Lake is more than up to the task.

Carved by three ice ages and long before the first 
settlers arrived, the lake was essential to Indigenous 
people for food and transportation.

They probably admired its beauty, but since it was long 
before the days of commercial tourism, Indigenous 
people had the lake all to themselves.

Of course, today Okanagan Lake is the jewel in the 
crown of regional tourism.

It’s what sets us apart from other landlocked locations.

Locals and visitors alike are drawn to this deep and 
pristine body of water to frolic on its beaches, swim in 
its refreshment and partake in almost every water sport 
imaginable from boating, stand-up paddleboarding, 
kayaking, canoeing, water skiing, wakeboarding, 
parasailing and wake surfing.

All these pursuits are outlined in the ‘Love letter to 
Okanagan Lake’ article on page 12.

On page 20, NowMedia Group reporter Kent Molgat 
introduces us to the latest and greatest watersport to 
hit Okanagan Lake - e-foiling.

Kent even got wet and gave it a try.

But, as Anna Warwick Sears of the Okanagan Basin 
Water Board points out, the lake is about more than 
tourism and stunning scenery.

We get our drinking water from the lake, it supports 
a huge ecosystem and it moderates the climate so 
we can grow crops that usually don’t flourish at 50 
degrees latitude north -- grapes for wine, apples, 
cherries, peaches, pears, apricots, nectarines and 
plums.

Thus, we should certainly enjoy the lake, but we must 
also respect and protect it.

The rest of this issue of Level Up bounces around 
profiling what makes the Thompson Okanagan unique.

For instance, where else have former professional 
volleyball players become wineries owners (page 18)?

The decommissioned Tolko lumber mill site in 
Kelowna’s north downtown is poised to become a next-
generation waterfront neighbourhood (page 16).

Find out that carbon-neutral beer from Tin Whistle 
Brewery in Penticton (page 22) does, indeed, taste 
better.

EDITOR’S LETTER

Steve MacNaull
Journalist and editor,  
NowMedia Group
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Shipping containers are a wonderful thing.
They are spacious and multi-functional and almost 
indestructible.

As the name indicates, shipping containers are 
stuffed with cargo and carried on ships (and trains 
and trucks and airplanes) to move goods from 
point A to point B worldwide.

Those same attributes give shipping containers 
additional lives as mobile storage, the perfect 
vessel to carry all your stuff when you are moving 
house or business, temporary offices or even 
permanent commercial space or homes.
In fact, two of Secure-Rite Mobile Storage’s 
specialties are in-yard storage and facilitating 
door-to-door moves where it delivers a container 
to your house, you load it with your belongings, 
it ’s transported to your new house for you to 
unload and, finally, Secure-Rite picks up the empty 
container. 

It ’s what’s helped make Kelowna-based Secure-
Rite a huge success over the past 16 years, 
expanding its container rental and sales business 
to locations in Penticton, Vernon, Calgary and 
Vancouver, as well.

The latest expansion is Secure-Rite’s acquisition, 
for an undisclosed price, of Cratex Container Sales 
& Rentals in Delta.

“Our reasons for buying Cratex are really four-
fold,” said Secure-Rite owner and president Lucas 
Griffin.

“Cratex was direct competition, the acquisition 
launches us light years ahead in the Lower 
Mainland compared to us growing organically. 
There’s a global container shortage and Cratex 
gives us another pool of inventory and we 
complement each other because Cantex has more 
industrial and commercial business and Secure-
Rite has more residential storage and moving 
business.”

Cratex is a well-established brand of 30 years and 
has a huge customer base.

Secure-Rite will leverage that by being known as 
Secure-Rite-Cratex for Cratex’s business for the 
next six months to year.

However, eventually the Cratex name will be 
phased out to allow for consistency and the 
Secure-Rite name to shine.

Besides the mobile storage and door-to-door 
moves, some of Secure-Rite’s recent business has 
included high-tech, 160-square-foot Comfort Cube 
housing containers with built-in cabinetry and 
Murphy beds, that, while small, are quite livable.

There’s also been container housing for 
Indigenous groups, containers as backyard 
studios, guest houses and research stations.

To do some name dropping, Secure-It containers 
are part of the permanent structures at Okanagan 
Crush Pad Winery in Summerland, the Earl’s 
taco stand in an alley in downtown Kelowna and 

Kelowna’s 
Secure-Rite 
acquires 
Vancouver-
based Cratex 
Container

Kelowna-based Secure-Rite Mobile Storage has 
purchased Cratex Container of Vancouver.

installations for downtown Kelowna’s Meet Me 
on Bernard summer street promotion.

The company gets most of its inventory as ‘one-
trip’ containers, which means it ’s loaded in Asia 
with cargo and makes its way to North America 
on a ship to be unloaded and then purchased 
empty by Secure-Rite.

Secure-Rite refurbishes the containers and 
recycles them for the array of uses listed above.
Secure-Rite both rents and sells ‘one-trip’ and 
used containers and a typical container has a 
10-to-15-year life as a rental.

“We stay humble and realistic,” said Griffin.
“But we are one of the largest players in Western 
Canada.”

Ironically, the other biggest player is also based 
in Kelowna -- BigSteelBox.

“We like the competition,” said Griffin with a 
laugh.

SHIPPING CONTAINERS 
CAN ALSO BE USED 
FOR MOVING, STORAGE, 
OFFICES AND HOUSING.

The acquisition of Cratex Container 
fast tracks Secure-Rite Mobile 
Storage’s entree in the competitive 
Vancouver market, according to 
Secure-Rite owner and president 
Lucas Griffin.

Written by: Steve MacNaull
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Whether it ’s shabby chic, rustic 
farmhouse, or simply vintage, pre-loved 
goods are officially trending!

The opportunities to re-vamp your 
space and elevate your style are 
endless at second-hand stores. The 
best part - they don’t break the bank. 

Shop for clothes, accessories, books, 
toys and furniture, you’ll find it all at 
Kelowna’s local thrift stores. Whether 
you are looking for tattered old furniture 
to take home for a DIY furniture flip, or 
that perfect outfit for a special event, 
you will find it at one of these shops. 

Keep reading to learn about four local 
thrift stores that offer great deals on 
second-hand treasures and give back 
to the community in big ways! 

Rutland’s top thrift stores 
to support this summer

Written by: Emily Chartrand

WHERE EVERY DOLLAR 
MAKES A DIFFERENCE.

$4.00

KGH THRIFT STORE 
140 DOUGALL RD N
KELOWNA, BC V1X 3K5

The Kelowna General Hospital Thrift 
Store donates 100% of its proceeds to 
the KGH Foundation, an organization 
that is dedicated to advancing health 
care in Kelowna. The KGH Foundation 
is committed to raising $8 million to 
support a revolutionary, comprehensive 
advanced stroke care plan that will 
radically transform treatment for 
patients living in the southern interior 
of BC.

They sell a variety of housewares, 
clothing and furniture.

MCC THRIFT STORE
155 RUTLAND ROAD SOUTH
KELOWNA, BC V1X2Z3

Rutland’s MCC Thrift Store is a part 
of the network of not-for-profit thrift 
stores that support local and global 
relief, and the development of peace 
projects of the Mennonite Central 
Community. It all started in March of 
1972, when the first MCC Thrift shop 
opened in Altona, Manitoba. More than 
forty years later, they have a network of 
over 100 shops producing income for 
the programs of the Mennonite Central 
Committee. 

Looking for a unique vintage find, or a 
great bargain - find it at MCC. 

KELOWNA GOSPEL MISSION 
THRIFT STORE  
125 ROXBY RD
KELOWNA, BC V1X 2A3

In 1977, three students from Okanagan 
Bible School visited Kelowna City 
Park weekly, offering coffee and 
conversation to park visitors. They 
noticed an inherent need to shield the 
vulnerable from the cold in the winter 
and thus the Kelowna Gospel Mission 
was born. The thrift shop provides 
volunteer opportunities, fosters 
community and purpose and provides 
hope to those who are restarting their 
lives by making affordable goods 
accessible. 

The Kelowna Gospel Mission sells 
an assortment of pre-loved furniture, 
appliances, clothing, kitchen and 
household items.

SALVATION ARMY  
THRIFT STORE 
200 RUTLAND ROAD S
KELOWNA, BC V1X 2Z5

The Salvation Army Thrift Store is full of 
unique finds. It has been operating in 
Kelowna since 1919, with a mission to 
help children and families access basic 
needs and transform communities. The 
Salvation Army focuses on addiction, 
health care, community & family 
services, congregational ministries, 
children & youth, education, and 
overseas programs.

The Salvation Army Thrift Store assists 
the community by recycling quality 
used goods, keeping them out of the 
landfill, and getting them into the 
hands of people who will use them.

Thrifting feels good! You’re not only 
getting great deals on secondhand 
treasures, but you’re also giving 
back to your community. Not to 
mention, shopping second-hand is 
environmentally friendly! 

KGH Thrift Store donates 100% of its 
proceeds to Kelowna General Hospital. 

Top: Kelowna’s MCC Thrift Store is a part 
of the Mennonite Central Committee 
that raises funds in support of local and 
global causes.

Bottom: The Kelowna Gospel Mission 
Thrift Store is stocked full of housewares, 
furniture, clothing and more. 
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Building the energy 
efficient home of 
the future

THE WILDEN LIVING 
LAB IS LEADING-
EDGE RESEARCH 
TO EXEMPLIFY 
SUSTAINABLE 
BUILDING PRACTICES 
IN OUR REGION.

It ’s a research partnership that’s about 
more than bricks and mortar.

Okanagan College and UBC Okanagan 
— together with Wilden’s Blenk 
Development Corp., AuthenTech 
Homes and FortisBC — have broken 
ground on Phase 2 of the Wilden 
Living Lab research project.

Phase one started in 2016 when two 
homes were built side-by-side in Wilden. 
One was built to current building codes 
including a natural gas furnace, standard 
plumbing fixtures and appliances, double 
pane windows and standard insulation 
levels. The second, called the Home 
of Tomorrow, had additional features 
including a geothermal heat pump, water-
saving toilets and faucets, triple-pane 
windows, photovoltaic solar panels, net 
metering, LED lighting and higher than 
required insulation levels in the walls and 
ceilings.

The comparative results over a three-year 
research period show that the Home of 
Tomorrow used 67 percent less energy 
than the other home. The home also had 
99.6 percent less carbon emissions than 
its more standard neighbour.

But now, says community partner Karin 
Eger-Blenk, co-chair and marketing 
manager for Wilden and Blenk 
Development Corp, it ’s time to initiate 
Phase 2 to look further into the future of 
green homes.

“We’re so proud to be able to continue 
this great collaboration that can be a 
model for environmentally friendly and 

energy-efficient development for years  
to come,” says Eger-Blenk.

That initial study, led by UBCO’s Dr. 
Shahria Alam, was supported by the 
Natural Sciences and Engineering 
Research Council of Canada. Alam has 
been the lead researcher on the Wilden 
Living Lab since its inception.

“Phase 2 will be really exciting. If we 
achieve our goal, we’ll be able to share 
findings that will help other households 
achieve net-zero status using the 
optimal combination of materials, 
systems and construction practices,” 
says Alam, a professor in UBCO’s School 
of Engineering, “As our region, the 
country and the world look to tackle 
climate change, building more efficient, 
sustainable and affordable residential 
housing will go a long way to helping us 
all do our part.”

Scott Tyerman, owner of Authentech 
Homes, agrees.

“The goal from the beginning of Phase 1 
was to challenge ourselves to build the 
most energy-efficient home of tomorrow 
that we could, to compare how new and 
emerging technologies could translate 
into greater efficiency and ultimately 
energy and cost savings for homeowners,” 
says Tyerman. “Our goal with Phase 2 is 
similar but we hope to push the building 
envelope and efficiency even further.”

Partners will collaborate on the design, 
construction and research of an Energy 
Step Code 5 sustainable home — that’s 
the highest level in BC’s Optional Energy 
Step Code. The home will target net-
zero energy usage through solar panels, 
renewable natural gas and other ultra-
high efficiency technology and building 
materials.

“FortisBC is really proud to be a partner 
in this project because it brings energy 
efficiency to life,” says Carol Suhan, 

PowerSense manager for FortisBC. 
“We get to see in real-time how using 
existing technology and equipment, and 
with careful planning at the forefront, 
you can build efficient homes. For 
future homeowners, it means minimal 
energy bills and the opportunity to be 
more carbon neutral. This project is 
an opportunity to showcase to both 
contractors and consumers how this can 
be done.”

Carpentry students from Okanagan 
College helped build the two homes in 
Phase 1 and are now at work on the Phase 
2 home. This provides experiential learning 
opportunities for the next generation of 
builders, says Dr. Andrew Hay, provost and 
vice-president academic for Okanagan 
College

“The Wilden Living Lab has created 
fantastic learning opportunities for our 
students,” he adds. “It ’s hands-on learning 

in a real-world environment. For the 
students to be involved in seeing how 
these new energy-saving technologies are 
installed, and to play a role in that, sets 
them up for a future that will benefit all of 
us.”

The project is part of a larger collaboration 
in the green building between Okanagan 
College and UBCO through the joint 
Green Construction Research Training 
Centre that was established in 2019. The 
goal is to provide new research options 
and create hands-on practical training 
opportunities for students — to be a hub 
where innovation in green construction is 
fostered.

“The Green Construction Research 
Training Centre brings together the 
expertise of UBC’s research faculty with 
the skills of our friends at Okanagan 
College,” says Phil Barker, vice-principal 
of research and innovation at UBC 

Okanagan. “The Wilden Living Lab project 
is a nice example of how leading-edge 
research can be combined with on-the-
ground skills training and industrial 
partners to produce practical benefits for 
our region.”

The project has received a $112,500 
grant from Mitacs, the national, not-for-
profit research and training organization 
dedicated to advancing collaborations 
between industry, academia and 
government in Canada.

The group broke ground on the project in 
April and construction is now underway.

More information about the Wilden Living 
Lab is available at wildenlivinglab.com. 
You can learn more about the Green 
Construction Research and Training 
Centre at https://gcrtc.ubc.ca/.

Photo was taken before region-wide mask mandate. Project partners on site of the phase 2 home (L to R): Domenic Caron, 
AuthenTech Homes; Dr. Shahria Alam, UBC School of Engineering; Karin Eger-Blenk, Wilden; Carol Suhan, FortisBC; Dr. Andrew 
Hay, Okanagan Collage; (back row): Okanagan College carpentry students with instructor Tim Dorn (second from right) and 
Stephen Speers, Dean of Trades and Apprenticeship (right)
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The typical house price in Kelowna is 
edging ever closer to the magical $1 
million milestone.

In June, the benchmark selling price 
of a single-family home in the Central 
Okanagan was a record-high $915,100, 
up from $901,600 in May and $880,000 
in April, according to figures from the 
Association of Interior Realtors.

In fact, over the past year, the benchmark 
price for a typical fully-detached home in 
the region soared to a remarkable 31.6%.

That means in June 2020, the benchmark 
price was $698,500.

So, if you live in a typical house, 
which is generally defined as a well-
maintained, four-bedroom home in a 
nice neighbourhood, your place is worth 
$215,000 more this year than last.
That technically makes you $215,000 
richer.

But, of course, it ’s all relative.

After all, if you sell your house right now 
for a pretty penny, you’ll also have to pay 
a record-high price for anything else you 
buy in Kelowna.

Written by: Steve MacNaull

While record-high house prices are good 
for homeowners’ net worth, it makes it 
nigh on impossible for lower-income or 
first-time buyers to get into the market.

A total of 344 single-family homes sold 
in the Central Okanagan in June, which is 
31.8% more than June 2020.

While the numbers are impressive, it ’s 
actually a slight cooling from the heady 
days of February and March when sales 
were frantic and prices surged ever 
higher.

It was a perfect storm for a real estate 
frenzy.

Mortgage interest rates are rock bottom; 
the actual inventory of homes for sale is 
low; the pandemic prompted people to 
buy bigger and better homes; and it also 
created an influx of buyers with money 
from other parts of the country to come to 
Kelowna for the lifestyle.

“The market is still very much a hot 
market, maybe just not boiling hot 
anymore,” said Association of Interior 
Realtors president Kim Heizmann, a 
realtor with Century 21 in Vernon.

“Like the weather this past summer, it 
went from 40-plus degrees to a more 
comfortably warm 30-something degrees, 
which is still warm by all accounts.”

Activity and prices aren’t expected to ease 
anytime soon.

The benchmark selling price of a typical 
townhouse in the Central Okanagan was 
$637,200 in June, up 27.7% over the year.

For a condominium, the corresponding 
numbers are $459,300, up 23.2%.

“As more and more consumers get fully 
vaccinated, and with the province in 
step 3 of the reopening plan, we might 
see more inventory come on market as 
anxiety around listing homes may be 
easing for sellers who weren’t comfortable 
to do so during COVID restrictions,” said 
Heizmann.

Typical 
home in 
Kelowna a 
record-high 
$915K

IT ’S STILL VERY 
MUCH A HOT 
SELLER’S MARKET.

Versatile Concrete is an artisan concrete shop that crafts custom indoor and outdoor 
elements. From concept to the � nal product, we bring your distinctive vision and custom 
� nish to residential and commercial buildings, as well as municipal spaces.

1-866-418-4713
versatileconcrete.ca

VERSATILE  
CONCRETE

OUTDOOR CONCRETE

Benches, planters, bollards, 
fire tables & elements, 
address signs & more!

MASONRY CONCRETE

Sills, headers, post caps, 
wall caps & more! 

INDOOR CONCRETE

Countertops & sinks, 
fireplace elements, stair 

treads, wall panels & more!

SPECIALTY CONCRETE

Winery products, seating 
stones, water features, art, 

entry doors & more!

Versatile Concrete always comes up with creative solutions and they always call us right away 
and let us know of an alternative to make our project better. They keep surprising us with creative 

thinking, ideas and thinking outside the box.

KEITH NEIHOF, BENCH SITE DESIGN

ARTISAN CONCRETE
FOR INDOOR & OUTDOOR
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Try as we might, we never quite figure out 
the tides of Craig Bay.

My wife and I are staying at Tigh-Na-Mara 
Resort in Parksville on the east coast of 
Vancouver Island, just 40 minutes north 
of the BC Ferries terminals in Nanaimo, 
and we’re perplexed by the comings 
and goings of the waters of the Strait of 
Georgia.

We vaguely understand there are four 
tides a day -- two high and two low.

But they are moving targets based on how 
strong the moon’s gravitational pull is any 
given day, week, month and season.

Generally, what that means while we’re 
there over the full moon in June is the 
tides are dramatic.

At high tide, around 8 in the morning and 
10 at night, the salt water surges to shore 
covering most of the beach.

At low tide, approximately 3:30 in the wee 
hours of the morning and 3 pm, the water 
pulls back about a kilometer exposing a 
vast swath of beach and tidal pools.

When the tide is in, we set up camp at 
the water’s edge to lounge, read and 
sunbathe and swim in the warm sea.

When the tide is out, we stroll the 
kilometer out to the Pacific, stopping at 
tidal pools to check out the trapped sand 
dollars, crabs, mussels, clams and oysters.

Being on holiday, we decide not to fret 
about tide times and simply let the water’s 
level guide our activities.

Vacay mode also frees us to stay up late, 
or turn in early, and either get up with the 
sun or have a long lie in.

Regardless, we start our days by jogging 
in nearby 347-hectare Rathtrevor 
Provincial Park where a combination of 
beachfront trails and paths through old-
growth Douglas fir forest is on offer.

Awesome BC 
trip: Parksville 
on Vancouver 
Island

BEACH WALKS, FOREST 
JOGS AND FISH 
AND CHIPS ARE THE 
HIGHLIGHTS OF THIS 
ROAD TRIP.

Written by:  Steve MacNaull

A sunset swim in Craig Bay at high tide.

It ’s exercise and tranquillity melded as we 
ran in the dappled sunlight and the only 
sounds were the lapping ocean, birdsong 
and of our feet bounding along soft sand 
and spongy forest floor.

Twelve kilometres north of Parksville 
in Qualicum Beach we find another 
spectacular woodland for hiking -- the 
Heritage Forest, an ecological reserve of 
old-growth western red cedar, hemlock 
and Sitka spruce.

We reward ourselves afterward with lunch 
of fish tacos, halibut and chips and Blonde 
Ale from local Arrowsmith Brewery at 
Shore, a casual, open-air restaurant right 
on the beach.

Back at Tigh-Na-Mara, another night we 
walked to the Black Goose Inn, a Scottish-
themed pub at Beach Acres Resort for 
salmon Wellington and a lamb burger on 
the grassy patio with ocean view.

The duo of ferry and driving to get to 
Parksville is a joy rather than a chore.

The two-hour crossing of the Strait of 
Georgia on the Queen of Alberni is scenic, 
especially when you hang out on the 
outdoor top deck, and the drive from 
the ferry terminal to Parksville on Island 
Highway 19A is framed by ocean on one 
side and temperate forest on the other.

Daytime high tide in Craig Bay.

A forest run 
along the ocean 
in Rathtrevor 
Provincial Park.

Depending on the time of 
year, the tide can go out 
a kilometre in Craig Bay.
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OKANAGAN LAKE,  
HOW DO I LOVE THEE?

Let me count the ways!

Beaches.
Swimming.
Boating.
Waterskiing.
Wakeboarding.
Wakesurfing.
Stand-up paddle boarding.
Flyboarding.
Parasailing.
Fishing.
Strolling your shores.

Okanagan Lake is 
one big, beautiful, 
breathtaking 
playground

And simply gazing at your loveliness from 
a waterfront patio or mountaintop hike.

“Really, it is a miracle to live beside a 
body of water that is so deep and pure,” 
said Anna Warwick Sears, the executive 
director of the Okanagan Basin Water 
Board.

“It is a natural wonder carved by the 
glaciers of three ice ages. It is amazing 
and quite rare.”

The water board has the all-
encompassing mandate of providing 
leadership on water issues in the  
entire Valley.

As such, the board recognizes Okanagan 
Lake is a giant playground key to the 
region’s tourism allure.

“But, it ’s also our primary source of 
drinking water,” pointed out Sears.

“It ’s the heart of our Valley that is so much 
more than a recreational asset. Definitely, 
enjoy it, but respect it as the source of 
our drinking water and habitat for an 
incredible array of fish, birds and wildlife.”

Therefore, Okanagan Lake is an 
ecosystem as well as an economic driver.

At this time of year, when the sun shines 
and temperatures soar, it ’s Okanagan 
Lake’s plethora of inviting recreational 
activities that lure us in whether we’re a 
tourist or a local.

Stay old-school and simply lounge on the 
beach and take a dip.

Or go extreme with parasailing, 
wakesurfing or flyboarding.

“Actually, flyboarding looks extreme, but 
isn’t,” said Mike Prince, the owner of 
Hydrofly Kelowna.

“It ’s definitely something eye-catching, 
different and exciting, but we can get the 
whole family up on the first session flying 
10 feet over the water.”

Flyboarding redirects the water pressure 
of a jet ski into a hose attached to a small 
platform with boots that propels you 
skyward over the water.

The cost is $149 for a half-hour session.
We’ve all seen that bright yellow 

THE 135-KILOMETRE-LONG 
PRISTINE BODY OF WATER IS 
THE JEWEL IN THE VALLEY’S 
CROWN.

Written by:  Steve MacNaull

parachute with the smiley face on it aloft over 
the water in downtown Kelowna.

That’s the set up behind Ogopogo Parasail’s 
boat as people do a tethered glide at the end 
of a 600-foot rope.

“We’re such a great visual in the heart of 
downtown Kelowna that people see us and 
want to parasail,” said owner Luke Weller.

Parasailing costs $99.

If sightseeing and partying is more your 
scene, then Kelowna Cruises, which has two 
customized houseboats called Lake Lounge 
and The Boardroom, does afternoon tours, 
sunset dinner cruises, weddings and corporate 
events.

“Really, our biggest draw is that we get people 
out on the lake in a comfortable setting,” said 
owner Mike Reddecoiff.

“Most people want to sit upstairs, outside at the 
bar or a high table.”

One-and-a-half hour afternoon tours are $49, 
dinner cruises $75, plus the cost of food.

OKANAGAN LAKE IS AN 
ECOSYSTEM AS WELL AS 
AN ECONOMIC DRIVER.

Kelowna Cruises has two customized 
houseboats -- Lake Lounge and The Boardroom 
-- that take people out for tours, dinner cruises, 
weddings and corporate events.

The Okanagan has scores of beaches if you simply want to sunbathe 
and swim. Pictured is Tugboat Bay Beach in Kelowna’s Waterfront Park.

Photo: Shawn Talbot Photography
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Tourism 
recovery 
is priority 
No. 1 for 
new TOTA 
boss
Written by: Steve MacNaull

Indisputably, job No. 1 for Ellen Walker-
Matthews is helping the Thompson 
Okanagan tourism sector recover from 
a 17-month pandemic and summer of 
extreme heat, wildfires and smoke.

“Absolutely,” said Walker-Matthews, 
who was officially appointed CEO of the 
Thompson Okanagan Tourism Association 
(TOTA) last month.

“Recovery is my No. 1 priority. The 
pandemic was challenging to say the least 
and it ’s been followed by this challenging 
summer.”

As an association that represents 4,500 
tourism businesses in the region, TOTA’s 
biggest asset currently is the Tourism 
Resiliency Program, which provides 
consulting for tourism operators and 
points them in the right direction for 
financial aid, finding staff amid this 
labour shortage, digital marketing and 
communications.

While this summer’s heat, wildfires and 
smoke would generally scare off tourists, 
Walker-Matthews said tourists are 
currently here in droves.

“I think visitors are more resilient now 
post-pandemic and they are wanting 
to travel and come to the Thompson 
Okanagan and enjoy themselves 
regardless,” she said.

It ’s important that tourism bounces 
back because pre-pandemic it was 
the region’s biggest economic engine 
attracting 3.5 million visitors a year who 
spent $2 billion.

The sectors rounding out the top five 
locally are high technology, which has 
an estimated annual economic impact 
of close to $2 billion, construction-real 
estate, retail-trade and agriculture-wine.

Overall, the core of the Thompson 
Okanagan’s appeal as a tourist 
destination is it ’s incredible diversity, 
backed up by (usually) ideal four-
seasons weather, stunning mountain-
and-valley scenery and lakes and rivers.

Throughout the region, there’s an array 
of options from simple sun and beach, 
watersports, wineries and breweries 
and golf to skiing, outdoor adventure, 
restaurants and culture.

The Thompson Okanagan has it all from 
sophisticated cities with all the amenities 
(including an international airport in 
Kelowna) to wide-open spaces where 
you won’t bump into anyone else.

While Walker-Matthews was appointed 
to TOTA’s top job Wednesday, she’s 

The new CEO of the Thompson Okanagan Tourism Association lives in Summerland, 
pictured, and works out of the TOTA head office in Kelowna.

actually been at the association for 
12 years, working her way up from 
consumer marketing to vice-president of 
stewardship, senior vice-president and 
for the past seven months as interim 
CEO.

In December, she became the interim 
when previous CEO Glenn Mandziuk, 
who held the job for a dozen years, 
resigned for personal reasons.

“In the past (seven) months, (Walker-
Matthews) has continued to demonstrate 
the leadership qualities that both the 
sector and our organization require as 
we forge our way through the COVID 
pandemic and look to create a strong 
path moving forward,” said TOTA chair 
Michael Ballingall, who is also a vice-
president of Big White Ski Resort near 
Kelowna.

Before joining TOTA, Walker-Matthews, 
who has lived in Summerland for the 
past 29 years, had a 30-year career in 
hotels with the Canadian Pacific (now 
Fairmont) and Delta chains.

TOTA has an annual budget of around $2 
million ($1 million from Destination BC 
and the rest from grants and programs) 
to market the Thompson Okanagan 
to the world as a tourist destination, 
represent 4,500 tourism businesses in 
the region and maximize the tourism 
industry’s positive economic, social, 
cultural and environmental impact.

ELLEN WALKER-
MATTHEWS IS THE 
NEW CEO OF THE 
4,500-MEMBER 
THOMPSON OKANAGAN 
TOURISM ASSOCIATION.
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The same urban planners behind Granville 
Island in Vancouver and the TransCanada 
Tower and Bankers Hall in Calgary will 
be part of the vision for the former Tolko 
lumber mill site on Kelowna’s north 
downtown lakefront.

Vancouver-based Dialog Design will lead 
the community consultation in Kelowna 
and help plan the future of the ideally-
located 40 acres.

“It ’s a remarkable site that requires 
creative planning,” said Dan Walsh, 
the project leader for the Tolko site 
redevelopment.

“We don’t want to get ahead of ourselves, 
but the vision could be an innovative 
combination of green space and 
residential and commercial uses.”

Walsh didn’t want to speculate if 
apartment, condominium and-or office 
highrises might be part of the vision.

Mill site and North End revitalization 

PUBLIC CONSULTATION STARTS SOON TO SHAPE THE FUTURE OF THE FORMER 
TOLKO LUMBER MILL SITE AND KELOWNA’S NORTH END.

Walsh was hired by Holar Developments 
to lead the process.

Holar in turn hired Dialog for its expertise 
in planning exceptional developments 
based on public input.

Holar is owned by Vernon-based Timber 
Investments, the Thorlakson family 
business, which also owns Tolko.

While Tolko closed its Kelowna lumber 
mill in early 2020 amid an industry 
downturn, it still owns forestry operations 
throughout Western Canada, including in 
Armstrong, Lavington and Lake Country.

Since it was closed, the Tolko site in 
Kelowna has been in the process of 
being decommissioned, demolished and 
cleaned up.

While it was sad to lose the jobs and 
legacy of the lumber mill, it also presented 
an exciting redevelopment opportunity.

“It ’s a significant waterfront site in the 
heart of the community with owners who 
are committed to continuing the transition 
from an industrial past to a future 
destination, waterfront neighbourhood,” 
said Walsh.

Holar has launched the KelownaMillSite.ca 
website to start to engage the public.

Under the ‘creating a new community’ 
caption on the website it reads: 

“Redevelopment of the Kelowna Mill Site 
presents a once-in-a-lifetime opportunity 
to transform this large, industrial property 
into a new, master-planned, destination 
waterfront neighbourhood adjacent to the 
downtown core.”

Dialog has experience in doing just that.

It helped guide the redevelopment of 
Granville Island from a 38 acre industrial 
and manufacturing hub to a destination 

for both locals and visitors for its massive 
public market, hotel, restaurants, shops, 
theatres, artist studios, parks and 
playgrounds.

While the Kelowna redevelopment could 
incorporate some of those uses, it ’s 
also likely to have more of a residential 
component.

Actual construction of anything new on 
the former mill site isn’t likely for another 
18 months as public consultation is sought 
and plans are formulated.

Full redevelopment of the site could take 
years as work is done in stages in step 
with market demand.

The City of Kelowna recognized the Tolko 
redevelopment could be part of a larger 
reimagining of the North End, the area of 
revitalization loosely bounded by Clement 
Avenue to Knox Mountain and Okanagan 
Lake to Gordon Drive.

So, the city launched the North End 
Neighbourhood Plan process, which will 
also gather public input on what the future 
of the area will be.

“Everything is on the table at this point,” 
said the city’s long-range policy and 
planning manager James Moore about the 
possibilities for the North End.

“We have no predetermined ideas. That’s 
the benefit of the process, the community 
and city council will determine the 
character of the neighbourhood.”

The North End is already in transition.
The area has historically been anchored 
by light industrial uses, streets of small 
post-war homes and Knox Mountain, 
which is a huge city park.

Over the past few years, mid-rise 
apartment and condo buildings and retail 
spaces have popped up along Clement 
Avenue, the Kelowna RCMP station 
moved from the heart of downtown to the 

corner of Clement and Richter Street and 
a brewery district has emerged with the 
opening of at least 10 craft breweries.

“As the North End shifts from industrial, 
there’s a role for more residential and 
commercial uses supported by public 
spaces, parks and amenities,” said Moore.

“The neighbourhood is exciting, dynamic 
and interesting.”

The city’s North End plan is expected to 
be a template for redevelopment over the 
next 20 years.

The 40-acre former Tolko lumber mill site, pictured here 
in the middle right of the photo, is on Okanagan Lake in 
north downtown Kelowna and is slated for some sort of 
commercial-residential-park redevelopment.

will be ‘exciting,’ ‘dynamic’ and ‘remarkable’

Written by:  Steve MacNaull
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The first thing you notice about the new owners of 
Stoneboat and Valley Commons wineries is they are 
tall, very tall.

Rudy Verhoeff is 6’7” and Kyla Richey is 6’2”.
After all, the husband-and-wife team are retired 
professionals from a sport where height is 
paramount - volleyball.

Rudy played for Canada’s men’s national team 
that went to the 2016 Summer Olympics in Rio de 
Janeiro and most recently played professionally in 
Switzerland for Amriswil.

Kyla was the captain of Canada’s women’s national 
team that went to the world championships 
three years in a row and most recently played 
professionally for Universidad de San Martin de 
Porres in Peru.

The pair is now retired from pro sport and are at the 
helm of wineries Stoneboat Vineyards in Oliver and 
Valley Commons at the new District Wine Village, 
also in Oliver.

“Both Rudy and I got a lot of food-and-wine culture 
inspiration travelling around Europe and the world 
playing volleyball,” said Kyla.

“Really, we’ve come to view gathering with friends 
and family to break bread and drink wine as a sacred 
act.”
The Verhoeff Group of Companies, headed up by 
Rudy’s dad, Paul, has Advance Flooring in the Fraser 
Valley as its core, but has branched out with food, 
beer and wine businesses.

In fact, Trading Post Brewing, which Rudy’s brother, 
Lance, owns, has a main location in Langley, 
additional eateries in Fort Langley and Abbotsford 
and both a brewery and restaurant at the new 
District Wine Village in Oliver.

The Verhoeff Group bought Stoneboat from Julie and 
Lanny Martiniuk in the spring, but kept winemaker 
Bill Adams and hired Pascal Madevon, a French 
winemaker turned Okanagan advisor, as consulting 
winemaker.

From 
volleyball 
to wine

THE FORMER PRO PLAYERS NOW 
OWN STONEBOAT AND VALLEY 
COMMONS WINERIES IN OLIVER.

Written by: Steve MacNaull

Husband-and-wife rudy Verhoeff and Kyla Richey in 
the vineyard at Stoneboat winery in Oliver.
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Are you
interested 
in business?

Get Kelowna’s best business 
magazine delivered to your home.

Level Up Central Okanagan Business Report is available for 
home delivery by subscription starting October 2021. ���������������
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MSLR’s vice-president of operations Taylor Coulthard, left, and CEO and 
co-founder Carey Missler.

E-foiling is the latest 
and greatest sport on 
Okanagan Lake

It ’s a bit like wakeboarding without a boat 
or surfing without a wave, but really it ’s 
like nothing else.

A couple of childhood friends in Kelowna 
were so captivated by e-foiling that they 
have jumped right into the e-foil business.

Carey Missler and Taylor Coulthard have 
perfected their own design and are 
manufacturing a line of boards with the 
brand name: MSLR.

The MSLR e-foil features carbon fibre 
construction and a big lithium-ion battery 
powering an aluminum brushless 6,000-
watt motor.

Missler, who is a co-founder and CEO of 
the company gets out on the water a lot, 
but never loses his enthusiasm for it.

“You just fly over water,” he said. “It ’s an 
experience that you’ll never forget.”

Learning to ride one can take a little while, 
but they say most people are able to get 

up and foiling on their first outing, and you 
don’t have to be an elite athlete to do it.

“If you have no experience with a board 
sport, you can still definitely enjoy this and 
even if you are good at sports you might 
just pick it up quicker,” said Coulthard, 
who is the company’s VP.

“We’ve taught hundreds of people to e-foil 
at all ages from 13-years-old all the way 
up to 75-years-old.”

The best way to generate interest in 
e-foiling is to simply do it.

That’s when the crowd forms.

“When you’re flying above water,” said 
Missler, “we have people just stop in their 
tracks, take pictures, videos...it happens 
every day.”

“No matter where we are,” added 
Coulthard. “There’s constant attention. To 
the point where we joke that we need to 
get waterproof business cards.”

The least expensive brands start at about 
$8,000 Cdn.

Higher quality names like MSLR run in the 
$12,000 to $14,000 range and you could 
spend as much as $18,000.

MSLR has sold its boards in Canada, 
the United States, Mexico, Germany and 
Kuwait.

Missler and Coulthard agree e-foiling 
gives them a big mental health boost.

“It ’s very similar to surfing after you catch 
that amazing wave,” said Missler. 

“You feel absolutely amazing for the rest 
of the day.”

That may be one reason why they have 
built in a charitable component to their 
sales, with 3% of the profits from each 
board sold going to the Canadian Mental 
Health Association.

Written by:  Kent Molgat

The average selling price of a home in Kamloops is a record-high $680,815.

Average 
house price 
a record-
high $681K in 
Kamloops

REAL ESTATE SALES ARE 
ALSO SOME OF THE BEST 
IN THE LAST DECADE.

The typical house price in Kamloops 
is climbing ever closer to the $700,000 
mark.

In June, the average selling price of a 
single-family home in the city was a 
record-high $680,815, up from $670,640 
in May and $656,238 in April, according 
to figures from the Kamloops and District 
Real Estate Association.

Over the past year, the average selling 
price of a fully-detached home in the 
region has jumped an astonishing 28.5%.

That means in June 2020, the average 
selling price of a single-family home was 
$529,800.

So, if you live in a typical house, which 
is generally considered to be a well-
maintained, four bedroom home in a 
nice neighbourhood, your place is worth 
$151,000 more this year than last.

That technically makes you $151,000 richer.

But, of course, it ’s all relative.

After all, if you sell your house right now 
for a pretty penny, you’ll also have to pay 
a record-high price for anything else you 
buy in Kamloops.

While skyrocketing prices are good for 
homeowners’ net worth, it makes it nigh 
on impossible for lower-income or first-
time buyers to get into the market.

A total of 190 single-family homes sold in 
Kamloops and district in June, just a 1.6% 
increase from June 2020.

However, there were 124 multi-family 
sales (which includes townhouses, 
condominiums, duplexes, triplexes and 
fourplexes) in June, a 28% jump from the 
same month last year.

It ’s all an indication the market is settling 
into summer and post-pandemic pace.

“June sales figures are lower than we 
expected, but the hot market was bound 
to calm down at some point,” said 
association president Chelsea Mann, 
a realtor at Century 21 Desert Hills in 
Kamloops.

“Summer months usually see a drop and 
then the market picks up again in the 
fall. I look at our market performance 
with comfort and believe it is more a 
sign of stability and recovery since the 
pandemic.”

The province reopening after COVID is 
also a positive and will set the pace for 
real estate activity for the rest of 2021 and 
2022, according to Mann.

Although COVID didn’t really hamper the 
Kamloops market other than the strictest 
months of lockdown.

Otherwise, the pandemic prompted 
people to buy bigger and better homes 
and for those from other parts of the 
country with money to move to lifestyle 
destinations like Kamloops to live.

Rock-bottom mortgage interest rates and 
low inventory of homes also pushed up 
demand and prices.

The 124 multi-family home sales in 
Kamloops and district in June was a 29% 
hike over the same month last year and 
prices over the same period jumped 
36.6%..

The average selling price of a townhouse 
in June was $459,427, a condo $314,113.

Written by: Steve MacNaull
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Does cutting carbon and cutting costs 
result in better beer?

You bet it does.

That’s because Tin Whistle Brewing’s 
quest to become the first carbon-neutral 
brewery in BC is part of the Penticton 
company’s rebrand to be its best self, from 
energy efficiency to improved beers.

“It ’s simply the right thing to do,” said 
Tin Whistle Brewing co-owner Timothy 
Scoon.

While Scoon made that seminal 
statement, it was his wife, Alexis Esseltine, 
who led the charge for carbon-neutral 
certification by Vancouver-based Climate 
Smart.

You see, Esseltine used to work in 
sustainability at the Vancouver Aquarium 
and liaised with Climate Smart on that 
front.

Carbon neutral means exactly that -- that 
a company is able to reduce its carbon 
footprint to zero with energy, efficiency 
and environmentally friendly measures 
and buying carbon offsets.

Tin Whistle did this by reducing its 
electricity, natural gas, refrigeration 
and transportation use by installing a 
new compressor or new lighting and 
purchasing carbon credits from the Great 
Bear Rainforest on Vancouver Island.

“You have to understand what your 
carbon footprint is and then go about 
getting that to zero,” said Esseltine.

BC’s first and only 
carbon-neutral 
brewery

IT ’S TIN WHISTLE 
BREWING IN 
PENTICTON.

The Tin Whistle line up includes Black Widow beer, Coco Galore coconut 
hopfenweisse and Coyote Blonde Ale. 

Tin Whistle’s Queen of Tarts 
is a prickly pear cactus 
flavoured sour beer.

Written by:  Steve MacNaull

“We’ve done that and are now the first 
carbon-neutral brewery in BC.”

But Tin Whistle isn’t stopping there, 
according to Esseltine.

It ’s a zealous reduce-reuse-recycle 
advocate that wants to get to near-zero 
waste as well.

Right now, the spent grains leftover after 
the brewing process is given away to a 
farmer who feeds it to his pigs and cows.

Tin Whistle is looking at monetizing the 
spent grain by selling it to a company that 
will dehydrate it and mill it into flour.

Even the plastic rings that hold four-
packs of beer together are reused with 
suds drinkers bringing them back to the 
brewery for a 25 cent refund.

Tin Whistle was Penticton’s first craft 
brewery when it launched in 1995.

After 25 years at the helm, Lorraine Nagy 
sold the brewery to Scoon and Esseltine 
last year and retired.

The Vancouver couple both lost their jobs 
when COVID first hit and decided to do 
something totally different.

Buying Tin Whistle and moving to 
Penticton is that different and they  
love it.

While Scoon had been a business 
development manager at a big insurance 
company in Vancouver he had actually 
done a thesis on the business of brewing 
for his MBA 10 years ago.

However, the couple decided they would 
be grown ups and get “real jobs” while 
they established themselves and had 
three kids.

Since they bought the brewery the 
complete rebrand has included not just 
the carbon-neutral certification, but 
moving from glass bottles to aluminum 
cans, new labels and new beers, organic 
ingredients and a renovated location at 
the Cannery Trade Centre, a refurbished 
peach canning plant at 1475 Fairview Rd.

Matt Farmer remains the brewmaster 
and he keeps coming up with new beers 
with names like Coyote Blonde Ale, Coco 
Galore with some coconut, Killer Bee, 
Black Widow and Queen of Tarts, a prickly 
pear cactus-flavoured sour.

TIN WHISTLE WAS 
PENTICTON’S 
FIRST CRAFT 

BREWERY WHEN 
IT LAUNCHED IN 

1995.

Husband-and-wife 
team Timothy Scoon 
and Alexis Esseltine 
are the new owners 

of 26-year-old Tin 
Whistle Brewing in 

Penticton.
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$750 a night for a 
Kelowna hotel room?

Back in the darkest days of the pandemic, 
Kelowna hotels could barely give a room 
away.

Fast forward to this summer’s domestic 
travel boom, guests are clamouring to pay 
up to $750 a night.

“Peak summer rates are nothing new in 
Kelowna,” said Natalie Corbett, president 
of the Kelowna Hotel Motel Association.

“But what’s exacerbating it this summer 
is the demand is even greater for hotel 
rooms as people are allowed to travel 
again and there’s a labour shortage, which 
means some hotels only have 60% of 
their rooms open, which in turn limits the 
supply and drives up rates.”

For instance, a room at the Delta Grand 
hotel in downtown Kelowna this summer 
will cost a guest $440 a night mid-week 
and for a prime Saturday night as high at 
$739.

A POST-PANDEMIC 
TRAVEL BOOM IS 
DRIVING UP DEMAND 
AND PRICES.

A standard hotel room is 
going for as much as $750 
a night in Kelowna this 
summer amid a travel boom 
and hospitality worker 
shortage.

Written by:  Steve MacNaull

The $739 is for a nice standard 
lakeview room with two queen-sized 
beds, not a one-or-two bedroom suite.

In fact, if you want that two-bedroom 
suite, it will put you back $1,124 a night.

Granted, the Delta is a premium 
waterfront property, so its prices will 
lead the way.

At another lakeside hotel, The Eldorado, 
a room will put you back $470 a night 
mid-week, $658 on a Friday and $750 
on a Saturday.

Again that’s for a nice room with two 
queen beds, not a fancy suite.
“Winter rates (when COVID pushed 
average hotel occupancy down to a 
piddly 20%) were around $100 a night,” 
said Corbett.

“Now nothing is under $300.”
Corbett is the Kelowna-based director 
of continuous improvement for the 
eight Accent Inns and Hotel Zeds in 
BC, including one of each of the brands 
in Kelowna.

Accent and Zed are more moderately 
priced, so mid-week you could snag a 
room for $311 and $348 respectively.

The overnight rate jumps to $429 for 
the weekend.

In fact, it ’s difficult to book a room for 
weekend nights anywhere in Kelowna, 
especially the Saturday night of a long 
weekend.

The Kelowna Hotel Motel Association 
represents 31 properties with a total of 
3,200 rooms.

Natalie Corbett is the president 
of the Kelowna Hotel Motel 
Association and the Kelowna-
based director of continuous 
improvement for the eight Accent 
Inns and Hotel Zeds in BC.

Some of the priciest 
rooms in the city 
are at the Delta 
Grand hotel on the 
downtown waterfront.

However, not all those rooms are 
available for booking currently as some 
hotels aren’t opening all their rooms 
because they can’t hire enough staff to 
run at full capacity.

“In Kelowna, at Accent Inns we have 
100 rooms and at Hotel Zed we have 54 
rooms,” explained Corbett.

“We have all our rooms open, but we’re 
stretched to the limit with staff. I know 
of some hotels that maybe have only 
60% of their rooms open because they 
don’t have the staff to service them. 
Or, maybe, they’ll have all their rooms 
open for Fridays and Saturdays, but will 
have to close rooms during the week to 
catch up.”

For now, most hotels are conserving 
staff and continuing to follow COVID-
inspired limited service by dispensing 
with daily housekeeping in favour of 
deep cleans between bookings.

Many hospitality workers have been 
laid off for a year, which means some 
of them moved on with their lives and 
found other jobs or possibly moved 
away.

That equates to a labour shortage that 
can’t be filled right now.

“It ’s wonderful to see such an amazing 
return to travel,” said Corbett.

“But it does come with its challenges.”
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No kidding,

THE 2021 RE/MAX HOUSING AFFORDABILITY REPORT 
SHOWS KELOWNA IS TIED FOR SECOND MOST 
UNAFFORDABLE IN CANADA.

A three-bedroom, three-
bathroom half-duplex in West 
Kelowna’s Lakeview Heights 
neighbourhood is listed for sale 
for $659,000 , which is close to 
Kelowna’s average selling price 
of $671,700.

Written by: Steve MacNaull

Kelowna is ridiculously 
unaffordable

Elton Ash doesn’t mince words when 
describing this crisis.

“Kelowna housing is unaffordable,” said 
the Kelowna-based executive vice-
president of RE/MAX Western Canada.

“And bad government policy doesn’t make 
it any better.”

This week, RE/MAX, the most recognized 
real estate brand in the world, released its 
housing affordability report for Canada.

Vancouver is the most unaffordable 
housing market in Canada followed by 
three cities tied for second -- Kelowna, 
Victoria and Toronto.

“It ’s a big challenge for first-time buyers,” 
said Ash.

“In July 2020 the average selling price of a 
home in Kelowna (this takes into account 
condominiums, townhouses and single-
family homes) was $520,100. In July 2021 
it ’s $671,700, a 29.1% price increase. And 
this all happened in a pandemic.”

When broken out, the benchmark selling 
price of a single-family home in the 
Central Okanagan is $915,000, so all of a 
sudden $671,700 sounds like a bargain.

Of course, this is all relative.

While some struggle to get into the market 
because of unaffordability, those that 
already own a home love higher prices 
because their house is worth more and 
their personal wealth is jacked up.

The report bases affordability, or 
unaffordability, as the case may be, on 
what percentage of household monthly 
income is needed to cover monthly 
mortgage payments.

What makes housing unaffordable for 
people, according to the report, are a 
shortfall in salary (26%), fear of rising 
interest rates (18%), fear of being ‘house 
poor’ (16%), personal debt is already too 
high (11%) and failing the mortgage stress 
test (11%).

To get into homeownership, one-third 
of Canadians are willing to be creative, 
especially younger and first-time buyers.

For instance, 21% are willing to rent out 
part of their residence, be it a basement 
suite or a bedroom, 13% are considering 
pooling money with family or friends to 
buy a home and 7% are open to some 
kind of co-operative or shared living 
arrangement with a like-minded stranger.

“What this tells me is the desire for 
homeownership is high in Canada and 
Canadians are making it happen,” said 
Ash.

“Considering some of the unaffordability 
challenges, homeownership in Canada 
is at 70%, the highest in the developed 
world.”

Ash said the City of Kelowna has done a 
good job in trying to make housing more 
affordable with incentives for developers 
to build rental housing and rezoning to 
allow carriage houses and four-plexs in 
the city centre.

However, he said the provincial and 
federal governments have to do more and 
Canada needs a National Housing Policy.

In Kelowna’s case that’s 47%.

Anything over 33% and you’re considered 
‘house poor,’ the term for people who 
own their own home, but are financially 
strapped by the excessive payments in 
relation to their income.

It also means after paying the necessities 
of food, clothing, shelter, transportation, 
insurance and taxes, there’s little 
discretionary cash left over for fun.

Also at 47% are Victoria and Toronto.
The only city higher is Vancouver at 
50% based on that city’s average house 
price of $1.2 million and average annual 
household income of $99,475.

Mississauga and Brampton are runners 
up at 46% and 42% respectively.

In the middle are Windsor at 24%, London, 
Ontario at 28% and Oshawa at 29%.

The most affordable in the country are St. 
John’s, Newfoundland at 11%, Regina at 
12% and Winnipeg at 13%.

The formula to come up with the 
percentage is complicated.

In Kelowna case, it ’s based on the average 
selling price of $671,700 and a median 
household income of $79,428.

That translates to a household income of 
$6,619 monthly of which $3,125 or 47% is 
needed to pay the monthly mortgage.

The calculation considers the total 
mortgage is $537,630 (the $671,700 cost 
less a 20% downpayment of $134,340) 
financed at 5% interest on a five-year term 
and amortized over 25 years.
This was the methodology for the report.

People may be able to lighten the financial 
strain by putting as little as 5% down (if 
you are a first-time buyer), scoring a lower 
mortgage interest rate on a shorter term 
and opting for 30-year amortization.

IT ’S A BIG 
CHALLENGE 

FOR FIRST-TIME 
BUYERS,

“

”
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23-STOREY LANDMARK 7 WILL 
ECLIPSE 18-STOREY LANDMARK 
6 AS KELOWNA’S TALLEST 
OFFICE BUILDING.

Landmark 7 has risen to its 
full height, but is still under 
construction.

The view from the 23rd 
floor of Landmark 7 is 
spectacular.

Dallas Gray is a marketing 
and leasing agent with Stober 
Group, the company developing 
Landmark District.

At 23 storeys, Landmark 7 will be the 
tallest office tower in Kelowna.

And it will open for business in May of 
next year.

“This is the largest office tower between 
Vancouver and Calgary,” said an excited 
Dallas Gray, a leasing and marketing 
agent with Stober Group, the company 
developing the Landmark District.

We spoke to him as the Stober Group 
invited guests to the unfinished 23rd floor 
in mid-July.

Despite a shift toward working from home, 
there seems little concern about whether 
there will be enough interest from the 
business community.

“We’re seeing more and more companies 
from the large centres, like Vancouver,” 
said Gray, “that want to relocate or expand 
into markets like Kelowna because there’s 
great views, there’s open space and 
there’s quality of life.”

The building includes six floors of parking, 
fitness facilities, end of bike-ride facilities 
and a conference centre on a seventh-
floor podium with room for 350 people.

“This really is the crown jewel of 
Landmark,” said Gray.

Among the guests were representatives of 
Wellington-Altus, the investment that has 
already secured the entire top floor.

“It takes your breath away when you get to 
the top of this tower,” said Curtis Cousins 
of Wellington-Altus.

“We had a great vision of what it was 
going to look like, but when you step off 
that man-lift it ’s just absolutely incredible.”

The building is scheduled to open in 
May of 2022 with the conference centre 
opening later in the year.

From the numerical sequencing you can 
probably figure out that Landmark District 
already includes six office buildings -- 
the seven-storey Landmark 1, 12-storey 
Landmark 2, Landmark 3,4 and 5 at eight-
storeys each and Landmark 6, which is 
currently the city’s highest office tower at 
18 floors.

Written by: Kent Molgat

Taking the office 
to new heights

THIS IS THE 
LARGEST OFFICE 
TOWER BETWEEN 
VANCOUVER AND 

CALGARY,

“

”
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UPCOMING MAGAZINE

OMANI AMWRecognizing female leadership in the Thompson Okanagan 

I AM WOMAN is an exclusive annual publication that shines a spotlight 
on women in leadership throughout the Thompson Okanagan.

NIKKI 
CSEK
CEO AND CO-FOUNDER 

OF NOWMEDIA GROUP

FEMALE
LEADERSHIP

THAT MATTERS

AN EXCLUSIVE ANNUAL 

PUBLICATION THAT SHINES A 

SPOTLIGHT ON WOMEN IN 

LEADERSHIP THROUGHOUT 

THE THOMPSON OKANAGAN.

2022PUBLISHING IN

DO YOU KNOW A WOMAN WHO 
SHOULD BE FEATURED?
Request a rate sheet at 
sales@nowmediagroup.ca
(250) 862 8010


