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Like it or not, Kelowna is growing up.

There’s a highrise eruption in the city with a skyline 
already pierced by 25 buildings of 10 storeys or more 
and at least 25 more expected to be constructed in the 
next few years.

That includes two towers over 40 floors that will 
become the city’s tallest.

We deliberately made highrises our cover story and 
splashed ‘Kelowna loves highrises’ on the front of this 
issue to keep the conversation going about the city’s 
urbanization, densification and stretch skyward.

Some revel in the crowded skyline, after all, it 
makes Kelowna look and feel prosperous, new and 
cosmopolitan.

And, for some, a home in the sky is the perfect abode 
for views, security and zero maintenance.

Others declare highrises a blight -- shadow-casting, 
vertical homes for the rich who only spend sporadic 
periods here and Airbnb it the rest of the time.

Read all about the latest spat of highrise development 
-- the 43-storey UBCO vertical campus and 36-storey 
Varsity One condo across from it -- on page 10.
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Steve MacNaull
Journalist and editor, 
NowMedia Group
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Written by: Steve MacNaull

Bye-bye Kelowna,  
I’ve moved to Calgary

Kaitlynn McLellan and her two kids would 
still be in Kelowna, if only they could 
afford a house here.

“Definitely, I would have stayed,” said 
McLellan, who moved to Calgary in April.

“I tried to buy in Kelowna for five years, 
but it just kept on getting harder and 
harder. Eventually, I gave up and left.”

While renting in Kelowna, McLellan saw 
the benchmark selling price of a typical 
single-family home skyrocket to $1.13 
million, a townhouse to $829,000 and a 
condominium to $557,000.

She now has her eye on a nice, four-
bedroom, two-bathroom half-duplex in 
Calgary for $386,000.

McLellan, who works in health care, 
admits living in Calgary has been an 
“adjustment.”

“We miss the lake. We’re the family that 
used to go to the beach and swim every 
night after work,” she said.

“We also miss the hot weather. Calgary’s 
weather is weird and unpredictable. And I 
miss my family. But overall, I’m happy we 
moved to Calgary. My boyfriend lives in 
Calgary and that was part of the reason 
for the move, too.”

While it ’s certainly not an exodus, moving 
from Kelowna to Calgary for cheaper 
housing, job opportunities, better work-life 
balance and finding a family doctor has 
become a bit of a trend.

 

“We’ve definitely seen positive migration 
of people and companies to the city, 
especially from Vancouver and Toronto 
and Kelowna,” said Brad Parry, CEO of 
Calgary Economic Development.

“We don’t like to see it as a detriment 
to other cities. But people are moving 
to Calgary for the quality of life and 
affordability. 

Calgary will always be Canada’s energy 
capital, but we’re also seeing growth in 
agriculture, and ag tech, life sciences 
and there’s so many opportunities in 
innovation and tech. Companies are on 
hiring sprees. And the culture, arts and 
food scene has really taken off.”

Such attributes led the Economist 
Intelligence Unit to rank Calgary the third 
most livable city in the world behind 
Vienna and Copenhagen and tied with 
Zurich.

Vancouver, a previous No. 1, is still in the 
top 10, as is Toronto.

Kelowna was recently ranked the second 
best small city in Canada, behind Victoria, 
by global consulting firm Resonance.

These rankings show all kinds of cities 
have allure.

Kelowna’s are generally long, hot 
summers, mild winters, stunning scenery, 
recreational lifestyle, wine and a diverse, 
vibrant economy.

Calgary certainly has four seasons, with a 
cold winter, but still has all that  
 

quality of life and business acumen Parry 
mentioned. 

Ideal weather was part of the draw when 
Peter Grewal moved to Kelowna 25 years 
ago from Williams Lake.

Now, after that quarter century in 
Kelowna, Grewal moved to Calgary in 
April.

“Well, Calgary’s cold winter will take some 
getting used to, but we’re from Williams 
Lake so Calgary isn’t a shock,” he said.

Grewal and his wife, Paula, own a house 
in West Kelowna and both had good jobs 
here -- him with Fripp Warehousing and 
she with Safeway.

His new job in Calgary is national 
warehouse manager at McIntyre Group 
Installation Services.

“We felt it just got to the tipping point 
with Kelowna when it came to crime and 
homelessness and affordability,” he said.

“Plus, we’re finding there’s a better work-
life balance in Calgary. 

On top of it all, when we sell our house 
in West Kelowna, probably for $850,000, 
we’ll be able to find something nice in 
Calgary for $400,000.”

Part of the reason for the move also is 
that the couple’s youngest son is taking 
civil engineering at the Southern Institute 
of Technology in Calgary on a volleyball 
scholarship.
 
 

 NowMedia Group put out the call for 
people who had moved from Kelowna to 
Calgary in order to do this story, we  
 
heard from a man who wanted to remain 
anonymous.

“Can’t afford it here no more,” he said.

“Had to sell and move to Calgary. 
Businesses here don’t wanna pay, but 
whine about how no one wants to work. 
Well, maybe they should look at wages 
and compare what it takes to live here. 
So long Kelowna. Can work nine months 
in Calgary and take July and August off to 
come to Kelowna and enjoy.”

Kelowna-based rental property investor 
Edison Reis hasn’t moved to Calgary, but 
wanted to add his two cents.

“Lots of people are moving to Calgary 
(Alberta in general) to take advantage of 
the lower property and rental prices,” he 
said.

“Yes, Kelowna is great, but if people 
can’t afford it, there’s no point in sticking 
around struggling.”

Paul Jarycki didn’t see the point in 
NowMedia doing this story.

“People move from all over the country. 

Why cherry-pick Calgary?” he asked.
“Nobody cares. You move there, they 
move here. It ’s called moving.”

PEOPLE ARE MOVING FROM KELOWNA TO 
CALGARY FOR CHEAPER HOUSING AND JOB 
OPPORTUNITIES.

Paula and Peter Grewal moved from Kelowna to 
Calgary in April for better work-life balance.
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More and 
more 
Kelowna 
residents 
live in 
condos and 
apartments

49% OF US LIVE IN 
A SINGLE-FAMILY 
HOME, 46% IN AN 
APARTMENT, CONDO 
OR TOWNHOUSE.

The conventional, single-family, 
fully-detached home is still king  
in Kelowna.

But barely.

Changing demographics, changing 
lifestyles and exorbitant house 
prices mean more and more 
of us are calling apartments, 
condominiums, townhouses and 
duplexes home.

Bottom line currently is that 49% 
of people in Kelowna live in a 
traditional single-family, while 
46% live in an apartment, condo, 
townhouse or duplex, according to 
Statistics Canada figures from 2021.

The remaining 5% is listed as ‘other,’ 
which could be a farm or trailer.

But the real trend here is the rate  
of construction.

From 2016-21, 9.4% more single-
family homes were built.

Over the same period, 52.2% more 
apartments, condos, townhouses 
and duplexes were built.

“That 52.2% means were outpacing 
the province and Canada,” said 

Krista Mallory, manager of the 
Central Okanagan Economic 
Development Commission.

“The character of housing in the 
Central Okanagan is definitely 
changing. We have growth in 
all categories of housing, but 
particularly multi-family (defined  
as apartment, condo, townhouse 
and duplex).”

Mallory recognized the trend is as 
much about what people want as 
what they can afford.

“It ’s a combination, certainly,” she 
said.
“There are people living in 
apartments, condos and 
townhouses because they want to. 
It fits their lifestyle (and they want 
to have lock-and-leave flexibility, no 
maintenance and no lawn to mow).  

But there’s also the factor  
of affordability.”

For instance, if an individual, 
couple or family can’t afford a 
single-family home (of which the 
benchmark price in Kelowna is $1.1 
million) they opt for a townhouse 
(benchmark price: $764,000), condo 
(benchmark: $537,000) or rent an  

apartment ($1,750 monthly for a one-
bedroom, $2,310 for a two-bed).

By way of comparison, while 
metro Kelowna added 52.2% more 
apartments, condos and townhouses 
over the five-year span, Victoria built 
41% more, Vancouver 23.3%, Toronto 
10.8% and Calgary 23.8%.

What this means is Kelowna is more 
urban, denser, more cosmopolitan and 
has a dramatic and growing skyline.
You can’t help but notice how Kelowna 
is growing up.

The city now has 25 highrises 
-- buildings of 10 storeys or more -- 
including the two new tallest towers 
in the past year -- the 36-storey One 
Water East and 29-storey One Water 
West condos.

And another 25 highrises are in the 
construction or planning stages, 
including what will be the city’s new 
loftiest skyscraper -- the 42-storey Eli 
condo at Water Street by the Park.
Ironically, while highrises have a big 
impact on the skyline, only 2.7% of 
Kelowna’s population live in a building 
of five storeys or more.

“The secret is out. We live in paradise,” 
said Daniel Winer, executive director of 

the Central Okanagan chapter of the 
Canadian Home Builders’ Association.

“We need all kinds of housing for 
everyone that wants to move here.”
And it ’s not just people moving here 
that need to be housed.

There’s always a steady stream of 
locals who come of age and want to 
own or rent their own place, existing 
homeowners who want to move up to 
a bigger and better place or downsize, 
people from out of town buying a 
vacation spot or second home and 
investors who want a piece of Kelowna 
real estate action and seek renters as a 
revenue stream for their property.

“A single-family house is still the most 
desirable type of housing,” said Winer.
“We’re Canadian and we like our own 
space and a backyard. But multi-
family is closing the gap. All you have 
to do is see the cranes (for highrise 
construction) downtown. In the future, 
we need to densify, not sprawl. And 
densification is also needed to grow 
the economy and make room  
for everyone.”

In many ways, Winer sees the 
townhouse as the perfect housing type 
for rapid densification and appeal for 
those willing to forgo a single-family 

home, but not ready to deal with the 
elevator-and-no-lawn lifestyle of a 
condo or apartment.

 
“Townhouses are the missing 
opportunity,” he said.

“We should be building more of them 
so people can have ground-level 
access and a bit of their own outdoor 
space in a denser environment.”

The Central Okanagan Economic 
Development Commission spotlights 
this trend by taking local Statistics 
Canada figures from the 2021 census 
and packaging it up and releasing it as 
‘Dwelling Highlights.’

Of the 94,335 households in 
metropolitan Kelowna (population: 
223,000), 46,335 are single-
family homes, 21,395 are condos 
or apartments in buildings of four 
storeys or less, 2,585 are condos or 
apartments in buildings of five or 
more storeys, 5,955 are townhouses, 
4,605 are duplexes and 9,045 are an 
apartment in a duplex.

The full report is on  
InvestKelowna.com.Daniel Winer is the executive director of the 

Central Okanagan chapter of the Canadian 
Home Builders’ Association.

3% of people in the Central Okanagan live 
in an apartment building or condominium 
complex consisting of four or fewer storeys.
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Cutting back on essentials such as 
food, housing and utilities.

Deal hunting.

No more dining out.

Driving less.

Skipping vacation.

And no more movies at the theatre or 
concerts.

Yet, still sinking deeper into debt.
And, possibly teetering on the edge of 
bankruptcy.

British Columbians are making tough 
budgeting decisions in order to make 
ends meet as inflation skyrockets and 
interest rates climb.

59% of British Columbians said 
they are feeling the financial pinch, 
according to a survey of 2,000 adults 
by pollster Ipsos for MNP accounting 
and insolvency trustees’ MNP 
Consumer Debt Index.

32% are buying cheaper versions of 
everyday purchases.

 

26% are cutting back on essentials 
such as food, utilities and housing.

29% are driving less because the price 
of gas is up 35%.

47% are nixing travelling, dining out 
and entertainment that costs money 
like going to the movies or a concert.

Only 12% said they are unaffected.

“Housing is more expensive, driving 
a car is more expensive, food is more 
expensive. No matter where British 
Columbians look, there is no relief,” 
said Linda Paul, a licensed insolvency 
trustee with MNP accountants.

“While many households in BC are 
trying to adjust their budgets by 
cutting costs where they can, some 
households will have to make even 
tougher decisions about what to cut 
and could find themselves piling on 
debt to keep up with their monthly 
bills.”

In fact, 54% say they may not be able 
to cover living and family expenses 
over the next year without going 
further into debt.

 

“British Columbians who are not 
financially prepared to absorb more 
interest rate hikes will likely find 
themselves in financial difficulty in 
the near future as the costs of their 
debt repayment obligations become 
increasingly unmanageable,” said Paul.

Paul said it ’s likely to get worse before 
it gets better because the cost of living 
escalates when inflation is the highest 
in four decades and interest rates on 
mortgages and debt jolts upwards.

49% say if interest rates go up much 
more they will be in financial hot water, 
with 41% saying it could drive them 
closer to bankruptcy.

“Unfortunately, sometimes even the 
strictest budget may not be enough 
to help an individual avoid serious 
financial problems,” said Paul.

“That’s where a licensed insolvency 
trustee can help. They are the only 
debt professionals who are able to 
provide the full range of debt-relief 
options, including consumer proposals 
and bankruptcies that help those who 
are in unfortunate circumstances and 
suffering severe financial distress to 
release their debts and achieve the 
fresh financial start they need.” 

British Columbians 
cutting back on food, 
housing, travelling 
and entertainment 
amid inflation and 
higher interest rates

For more than 35 years, our ability to deliver client-focused, quality construction projects has been our credo 
and a longstanding way of life.  We’ve always encouraged early collaboration amongst owners, designers, 

construction teams and subtrades to help mitigate risk, operate more efficiently, and deliver on a vision 
that far exceeds the needs of our clients. 

CLIENT-FOCUSED, QUALITY CONSTRUCTION

GEC.CA

EMILANDERSON.CA

NOW IN THE

OKANAGAN 
VALLEY

OUR CLIENT-FOCUSED APPROACH COMES NATURALLY.

  COMMERCIAL     I      INDUSTRIAL      I      RESIDENTIAL      I      TENANT IMPROVEMENTS

THE SURVEY WAS DONE BY IPSOS FOR MNP 
ACCOUNTING AND INSOLVENCY TRUSTEES.

Written by: Steve MacNaull

British Columbians are finding 
it harder to make ends meet, 
according to a survey done for 
MNP accounting and insolvency 
trustees.



8

Are you ‘quiet quitting’ your job?

Doing as little work as possible to 
continue to collect a paycheque?

Checked out of chatting or socializing 
with co-workers?

Starting late and leaving early?

Feeling tired, burnt-out, uninterested 
and unappreciated?

If you answered ‘yes’ to any one or all of 
those questions you may very well be 
‘quiet quitting’ your job.

‘Quiet quitting’ doesn’t have anything to 

do with actually resigning your position.
But it has everything to do with 
disengaging from your job as much as 
possible without getting fired and still 
getting paid.

“I’m seeing a lot more people who are 
burnt out from work and dealing with 

THE POST-PANDEMIC TREND SEES MORE AND MORE WORKERS 
DOING THE BARE MINIMUM.

Hailey Kanigan is a registered clinical 
counsellor with Next Step Counselling 
Group in Kelowna.

Written by: Steve MacNaull

all the challenges of working in this 
post-pandemic world,” said registered 
clinical counsellor Hailey Kanigan 
of Next Step Counselling Group in 
Kelowna.

“It ’s not their choice to be doing the 
bare minimum, but a by-product of 
burnout.”

Kanigan defines burnout as prolonged 
stress causing physical, emotional and 
mental exhaustion.

“It ’s the kind of exhaustion that a 
couple of days of rest doesn’t fix,” she 
said.

“Workers have to set work-life 
boundaries, do more things that bring 
them joy, have good diet, exercise 
and sleep and strong relationships 
and friendships. Employers have to 
recognize and support workers, build 
strong teams, pay well, give workers 
enough time and pay to do tasks and 
make benefits dollars available for 
counselling and wellness.”

Of course, all that is easier said than 
done.

And it needs to be a customized 
approach for almost every worker.
Some employees have come to enjoy 
the work-from-home life COVID forced 
on us for its flexibility and scrapping 
commute times.

But they need to be supported and 
recognized by their bosses, even if 
there isn’t day-to-day, face-to-face 
interactions.

Other workers flourish in the office or 
out in the field so they can collaborate 
with co-workers, customers and 
clients.

They too, need to be supported  
and recognized.

Many ‘quiet quitters’ stopped going 
above and beyond because it often 
leads to employers asking for more, 
often without more pay, and doesn’t 
necessarily earn loyalty or  
appreciation from your boss.

The ‘quiet quitting’ phenomenon also 
ties into the post pandemic trends of 
the ‘great resignation’ where people 

quit their jobs or retired early because 
COVID gave them the wake-up call that 
they didn’t necessarily like their job, 
their boss or their life.

It also led to the labour shortage 
everyone’s talking about.
The term ‘quiet quitting’ was actually 
coined at a Texas A&M University 
economic symposium discussing the 
diminishing ambitions of workers  
in 2009.

‘Quiet quitting’ popped up and became 
part of the modern lexicon last year 
with some Chinese workers adopting it 
and TikTok videos about it going viral.

Lately, mainstream media and every 
pundit, boss and worker seem to be 
discussing ‘quiet quitting.’

While it ’s a catchy term to bandy about, 
no one seems to have any real idea 
how many people are actually ‘quiet 
quitting.’

Some surveys say 5% are ‘quiet 
quitting’ others alarming say it ’s as high 
as 50% (such as a Gallup poll in the 
US).

Whatever the real number, ‘quiet 
quitting’ is a bona fide trend that seems 
to be gaining momentum.

‘Quiet quitting’ may be a mental 
health symptom as registered clinical 
counsellor Hailey Kanigan outlined 
earlier.

But it might also simply be a rejection 
of the idea that work has to take over 
your life.

‘Quiet quitting’ doesn’t have to be loud 
or disruptive.

It can be a hushed decision to do only 
what’s outlined in your job description, 
giving up the notion of going above 
and beyond and politely declining 
extra work, extra hours and any work 
conditions that are unsuitable in an 
effort to achieve or maintain work-life 
balance and happiness.

In that sense, the most well-adjusted 
people and workers may have been 
‘quietly quitting’ their entire lives and 
careers.

AS MANY 
AS 50% OF 

WORKERS ARE 
ESTIMATED 

TO BE ‘QUIET 
QUITTING.’
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Now that UBCO has the green 
light for its 43-storey ‘vertical 
campus’ at the corner of Doyle 
Avenue and St. Paul Street, 
One Varsity is going full steam 
ahead with its 36-storey 
condominium tower across the 
street.

The One Varsity name takes 
inspiration from ‘varsity’ being 
the team that represents a 
university and ‘One’ is also part 
of the One Water Street name, 
the other highrise project in 
Kelowna the developers are 
involved with.

In fact, the 36-storey One Water 
East condo tower -- which is 
already built on Sunset Drive 
and is currently Kelowna’s 
tallest building -- looks similar 
to the 36-storey One Varsity 
proposal.

One Varsity is being overseen 
by a consortium of four 

developers -- Chilliwack-based 
Kerkhoff Construction, North 
American Development Group, 
bbf: and New Generation 
Properties.

While One Varsity was officially 
kicked off in August, it still has a 
long way to go to reality.

It has initial rezoning 
permission from the City of 
Kelowna for 36 storeys at the 
southwest corner of Doyle 
Avenue and St. Paul Street.

But it will still have to go 
through a public hearing and 
get final approval from the city.

The height is within Official 
Community Plan guidelines 
for the area, so it should pass 
the public hearing and get  
the city OKs.

After all, two other highrises 
along Doyle Avenue -- the 

aforementioned 43-storey UBCO 
skyscraper and 25-storey apartment 
building at 350 Doyle on the former 
RCMP site both went through public 
hearings and received approvals in July.

One Varsity is inviting potential buyers 
to register now at OneVarsity.ca to get 
the latest information, including when a 
presentation centre will officially open.

Condo selection and pre-sales will 
follow before construction starts in the 
spring aiming for 2026 completion.

There will be 56 micro-suites, 56 studio 
condos, 55 one-bedroom units, 56 
one-bedroom-plus-den condos and 118 
two-bedroom units.
The sixth floor, above ground-level 
storefronts and five levels of parking, 
will be devoted to resident amenities, 
including outdoor pool and hot tub, dog 
run, lounge and barbecue area, kid’s 
play area and indoor party room with 

kitchen, co-work space, gym and yoga 
studio, dog lounge and wash.

A ground floor plaza and patio will face 
Doyle Avenue and UBCO’s downtown 
campus.

While the One Varsity name sounds 
collegiate and the development seeks 
links to the university, it will not officially 
be part of UBCO’s downtown campus.
Although One Varsity hopes to attract 
some university students as residents, 
its scope is much wider.

Its ‘smart people, smart living, smart 
move’ marketing position is aimed 
at “sophisticated, active urbanites of 
all ages, including UBCO faculty and 
students” who want a centrally located 
home and downtown lifestyle close to 
shops, restaurants, entertainment,  
 
culture, Okanagan Lake and the nature 
of Knox Mountain.

“One Varsity will bolster Kelowna’s 
transition from terrific small Okanagan 
city to great small global city,” said 
Kerkhoff Construction president 
Leonard Kerkhoff.

“As part of downtown Kelowna’s 
ongoing redevelopment, One Varsity’s 
innovative mixed-use offerings will fill 
a gap in the urban fabric, adding to the 
available amenities and attractions in 
the city’s walkable core.”

Kelowna is undergoing a highrise 
explosion that is changing the skyline 
and making us more urban.

There are already 25 buildings of 10 
storeys or more in the city with at 
least that many under construction or 
proposed.

36-storey 
condo 
tower to go 
up across 
the street 
from UBCO’s 
43-storey 
skyscraper

IT ’S CALLED ONE VARSITY 
AND WILL INCLUDE 341 
CONDOS, CO-WORK SPACE 
AND STOREFRONTS ON THE 
GROUND FLOOR.

Written by:  Steve MacNaull

This drawing shows what the 36-storey One 
Varsity tower will look like at the southeast 
corner of Doyle Avenue and St. Paul Street when 
complete in 2026.

Leonard Kerkhoff is the president of Chilliwack-based Kerkhoff 
Construction, one of four development partners behind One 
Varsity. This photo was taken in 2016 when Kerkhoff was putting 
up another Kelowna highrise condo -- 1151 Sunset.
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When you walk into Strut Footwear & 
Apparel at the beginning of any given 
month, you’ll be struck by the hustle and 
bustle of the small storefront—women 
gleefully trying on stylish, unique shoes, 
complimenting each other as they walk 
around to see how a particular pair feels; 
staff excitedly making recommendations 
and bringing out different sizes from the 
back; and of course, fashion-forward 
shoes and clothing thoughtfully displayed 
across each shelf and rack.

You may wonder to yourself—what brings 
all these women through the doors? 
What’s all the fuss about?

The answer? Marketing, brand 
consistency and great customer service.

And some especially savvy email 
marketing.

• Large spikes in website traffic whenever 
a newsletter goes out.

• Steady increase in online and in-store 
sales, attributable to a holistic 
marketing approach including the 
monthly newsletter.

WANT TO GIVE EMAIL 
MARKETING A TRY?

If a strategic, regular newsletter with 
exceptional content and eye-catching 
creative can work for a local business 
like Strut Footwear & Apparel, there’s no 
reason it couldn’t work for you.

To learn more, book a free and obligation-
free consultation with our team today by 
visiting csekcreative.com/contact-us.

THE STRUT FOOTWEAR 
MONTHLY EXCLAMAT!ON SERIES

Along with the store’s expertly curated 
selection of handcrafted shoes and 
accessories, exceptional customer service 
and a well-rounded marketing and 
advertising strategy, Strut Footwear & 
Apparel releases a regular eNewsletter to 
all of its subscribers each month.

Building on their campaign tagline, An 
Exclamat!on for Every Outfit, the Monthly 
Exclamat!on Series brings attention to 
must-have products, spotlights on staff, 
and details about their involvement in the 
community.

Most importantly, the newsletter includes 
an exclusive monthly promotion, 
encouraging readers to drop by the store 
and take advantage of limited offers on 
seasonal footwear and accessories.

Promotions have ranged from a discount 
on popular brands to deals on gift cards 
to flash sales offering excellent deals for a 
limited period of time, usually starting on 
the date the newsletter is sent out.

THE RESULTS

Exclusive promotions run through the 
Monthly Exclamat!on Series consistently 
drives foot traffic to Strut’s brick and 
mortar store. By highlighting different 

shoes and accessories, readers are 
also directed to the e-commerce site, 
where they can browse a wide range of 
inventory and make a purchase online.

BY THE NUMBERS

The industry benchmark for open rates 
on fashion-based newsletters is around 
32.9%.

 

Strut Footwear’s newsletters consistently 
have open rates between 60% and 70%.

With an audience of over 1,500 
subscribers, that means at least 900 
people are choosing to open the 
newsletter each month when it comes 
into their inbox. Talk about raving fans!

On top of that, each newsletter gets 
anywhere from 150-250 clicks through to 
the e-commerce site.

Anecdotal and quantitative successes 
have included:

• When the newsletter included a gift 
card promotion for Mother’s Day, they 
sold out of available gift cards before 
the promo ended. They even shipped 
some off as far as Ontario!

• One of Strut’s staff members was 
recently hired as a result of sending the 
job posting out in the newsletter.

Written by: Lauren Frost

How this Kelowna 
business is driving sales 
using email marketing

Jo King, left, and Jessica 
Samuels own and operate 
HUB Office Furniture, the 
winner of the 2021 ‘Rising 
Star’ award at the Kelowna 
Business Excellence 
Awards.

STRUT FOOTWEAR’S 
NEWSLETTER DRIVES 
RECORD TRAFFIC—IN 
PERSON AND ONLINE
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Written by: Lauren Frost

3 reasons girls are 
less likely to choose 
construction careers
HOW WE CAN EMPOWER GIRLS TO WORK IN TRADES

As with any field thought to be “male-
dominated,” the construction industry 
begs the question: why are there less 
women than men?

We spoke to Lindy Monahan and MJ 
Salmon, founders of the Women in Trades 
program at Okanagan College and 
owners of Proveda Health and Safety to 
get to the root of why girls and young 
women are less likely to choose a career 
in construction than their male peers, and 
what parents, educators, and mentors 
can do to ensure the door to construction 
stays open to women as they choose their 
career path.

ADULTS DON’T TELL THEM 
ABOUT CONSTRUCTION 
CAREERS  

“Underpromotion to kids by parents, 
teachers, and the industry at large is a big 
roadblock,” say Lindy and MJ. “Without 
inclusive promotion, adults can negatively 
impact girls’ career paths by placing an 
informational barrier to equitable careers 
and opportunity.”

If girls aren’t informed about construction 
careers, they will certainly be limited by 
their knowledge of what jobs actually 
exist in the industry. They may only think 
of construction as working with tools 
on job sites when in fact the breadth of 
specialty career choices in construction 
is expansive and has room for all kinds of 
interests and skills.

“We need to teach girls about all of these 
specialty careers,” say Lindy and MJ. “Let’s 
show them all the possible entry points 

into construction including trades, design, 
project management, health and safety, 
engineering, architecture, and project 
coordinator positions, to name  
a few.”

You can better support the girls in your 
life by ensuring they are given information 
about all career paths, including those 
that are typically male-dominated.

GIRLS DON’T SEE WOMEN 
SUCCEEDING IN CONSTRUCTION 
 
Even if girls are aware of the different 
construction careers that exist, it ’s not 
unlikely that the only role models they’ve 
seen in their area of interest are men.

According to Lindy and MJ, there needs 
to be more widespread and consistent 
initiatives that highlight women in the 
construction industry, how they’re 
succeeding, and what kind of work they’re 
doing.

“We want more than a one-off 
promotion that celebrates women on 
particular days,” they say. “We want to 
see a sustained initiative, directed and 
supported provincially at all levels of 
the industry and by all the specialized 
segments.”

You can help the girls in your life envision 
a career in construction by giving them 
opportunities to see other women in 
the field. Lindy and MJ suggest seeking 
content on social media that creates 
positive representation of women in 
construction.

DEEPLY ROOTED GENDER BIAS 
IS GETTING IN THE WAY

Whether or not it ’s done consciously, 
parents and families may be less likely to 
include their girls in chores and projects 
typically labelled “masculine” such as 
household repairs and renovations, and 
may habitually reinforce the difference 
between “men’s work” and “women’s 
work” in their own family dynamics.

Teachers and counsellors at schools may 
also be less likely to suggest construction 
work and trades schools to girls because 
they too have internalized ideas about 
what kinds of work women enjoy.

Lindy and MJ agree that gender parity 
in construction starts with individuals 
interrogating their biases and working 
consciously to avoid passing them down 
to the next generation.

“Bias across the full spectrum of 
participants in the construction industry 
has real implications for recruitment 
and retention,” they say, stressing that 
with the recent labour shortage it ’s even 
more important to expand recruitment 
strategies and focus on representation 
and inclusion.

“Employers that have changed their 
organizational stance and embraced 
women in construction are reaping the 
benefits,” they say.

Getting more girls interested in 
construction—put simply—is good for 
everyone.

WHERE ARE ALL THE WOMEN?

Back in March 2021, when house buying in Kelowna was 
at its most frenzied zenith, 99.8% of the homes listed for 
sale sold.

Now that number for single-family homes is 11%.

That’s one dizzying plunge.

When the percentage of listings sold dips below 15% it 
officially becomes a ‘buyers’ market.’

What that means is potential buyers have the upper 
hand to take their time and look around and negotiate a 
lower price on almost any home.

For townhouses and condominiums, about 18% of 
listings are selling monthly, so those two categories 
remain in the low end of a balanced market.

“There seems to be a sense that buyers feel like it ’s 
finally their turn,” said ReMax Kelowna realtor Colin Krieg.

“They can have the typical conditions of financing and 
home inspection without fear of losing the property, and, 
as a result, they’re writing more aggressive offers.”

It ’s a dramatic turnaround from last year and earlier this 
year, during the sellers’ market, when a home for sale 
would attract a flurry of showings resulting in multiple 
offers with no conditions and end up selling for more 
than asking price.

In this ‘buyers’ market’ what an ‘aggressive offer’ means 
is a potential buyer can offer 7% under asking price to 
get the ball rolling on negotiations.

Typically, the sale price of a home currently ends up 
being 3% under asking, 2% under for townhouses and 
condominiums.

For example, a typical single-family home listed at 
Kelowna’s August benchmark price of $1,017,500 could 
very well get a 7% less offer of $946,271 or $71,229 off.

Negotiations start and the buyer may end up getting the 
house for $986,975 or $30,525 less than asking price 
(based on sales now typically being 3% less than ask).

The August benchmark selling price for a typical 
townhouse was $772,700, down from the record-high 
$829,000 in May.

And for condos, $526,700 last month, off from April’s 
record-high of $557,000.

Krieg hopes the price dropping plateaus and the market 
settles into balanced territory where 20% of listings sell 
per month, which is the 10-year average.

In the meantime, Krieg has never seen a real estate 
market come to such a “screeching halt.”

“It ’s always surprising when the market turns,” said Krieg 
of ReMax Kelowna.

“History tells us there will always be ups and downs, but 
this slowdown is unbelievable. The government wanted 
to shock and awe us with higher interest rates and 
they’ve certainly done it.”

Krieg is referring to sales volumes, which have slashed 
to half of what they were at peak time last year.

For instance, in August, 170 single-family homes sold 
in Kelowna, which is way off the 10-year average of 
260 and a world away from the 413 sales in that record 
March 2021.

Written by: Steve MacNaull

Home buyers 
now have the 
upper hand
IT ’S OFFICIAL, KELOWNA 
REAL ESTATE IS NOW A 
BUYER’S MARKET.

The benchmark selling price of 
a typical house in Kelowna in 
August was $1,017,500, down from 
its peak of $1,132,000 in April..
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Written by: Steve MacNaull

2021 Biz Excellence 
winners tout 2022 
awards

THIS YEAR’S AWARDS WILL BE 
HANDED OUT NOV. 23.

Winning a Kelowna Business Excellence 
Award gives a business and its owner 
instant prestige.

It ’s the type of recognition and accolade 
that acts as a seal of approval of the 
company and entrepreneur’s integrity, 
quality product or service, financial 
prowess and exceptional customer 
service.

“Definitely, a Kelowna Business 
Excellence Award win immediately raises 
the profile of a business or individual 
and leads to strong connections in 
the community and more attention 
from potential clients, customers and 
partners,” said Jessica Nobrega, the 
communications manager at the Kelowna 
Chamber of Commerce, which puts on 
the awards.

The 35th annual awards are coming up 
in Nov. 23.

Trophies will be handed out in 
16 categories.

The chamber received a bumper crop of 
319 nominations in the 16 categories, lead 
by 50 noms for small business of the year, 
33 for excellence in business ethics, 27 
for rising star (a new business) and 25 for 
excellence in tourism.

Nominated businesses had to fill out 
an information form used for judges to 
determine the three finalists in  
each category.

One additional award -- business leader 
of the year -- is determined by judges 
outside of the nomination and application 
process.

The ‘business leader of the year’ is 
announced before the awards gala to 
promote the awards and the leader will 
also be honoured at the banquet.

Who better to sing the praises of winning 
a Kelowna Business Excellence Award 
than past winners?

“Having the recognition benefitted not 
only our clinic, but it also benefitted the 
community as a whole,” said Dr. Wayne 
Lai, owner of Tranq SleepCare, the winner 
of the 2021 ‘Mid-Sized Business of the 
Year’ trophy.

“It allowed people to recognize the 
benefits of sleep. I’ve had friends and 
patients come up to me not only to 
congratulate me, but also to learn more 
about how they can sleep better.”

Dr. Lai is also a proud member of the 
Kelowna Chamber of Commerce and 
appreciates the group’s networking 
events and advocacy for a business-
friendly environment.

“We were honoured to be nominated and 
included in this community of businesses 
who are all in the same position of 
working hard and trying to build 
community,” said Jo King and  
 

Jessica Samuels, the owners of HUB 
Office Furniture.

“It was very exciting to be recognized at 
the ‘Rising Star’ business of the year  
in 2021.

The ‘Rising Star’ award is for an 
exceptional business that has been in 
operation for four years or less.

“While Acres has been active as a 
contractor in the Okanagan for two 
decades, we officially opened a Kelwna 
office last June,” said Jason Paige, owner 
of Acres Enterprises, the winner of the 
2021 ‘Technology Innovator of the  
Year’ award.

“We’re pleased to not only work in the 
region, but also to be part of the vibrant 
community that is continuously growing. 
The Okanagan is a great place of 
opportunity and it ’s also a great place to 
live and play.”

Ecora Engineering & Resource Group 
CEO Kelly Sherman was concise when 
he commented on the company’s 2021 
win for ‘Environmental Impact.’

“Ecora was founded here in Kelowna in 
2010 and have found a lot of support in 
the Kelowna business community,”  
he said.

Jo King, left, and Jessica Samuels own and 
operate HUB Office Furniture, the winner of 
the 2021 ‘Rising Star’ award at the Kelowna 
Business Excellence Awards.

Kelly Sherman is CEO of Ecora Engineering & Resource Group, the 
winner of the 2021 ‘Enviromental Impact’ Award at the Kelowna Business 
Excellence Awards.

Dr. Wayne Lai is the owner of Tranq Sleep, the winner of the 2021 ‘Mid-Sized 
Business of the Year’ award at the Kelowna Business Excellence Awards.

Jason Paige is the owner and president of Acres Enterprises, winner of the 
2021 ‘Technology Innovator of the Year’ award at the Kelowna Business 
Excellence Awards.
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Written by: Sammie Wall

URBA celebrates another 
successful year and proposes 
plan for next five years

As we draw closer to the end of 2022, the 
Uptown Rutland Business Association 
celebrates yet another successful year 
improving the local business district.

From adding four beautiful new murals 
to the district – which now boasts 
22 stunning works of art and was 
recognized this spring from the Business 
Improvement Association of BC with a 
Merit Award for the project – to a highly 
successful marketing campaign that put 
the spotlight on the fantastic businesses 
of Rutland, URBA saw wins all across  
the board.

They want to keep that momentum going 
by building on the foundation they’ve 
created while continuing to invest in 
Rutland’s Urban Centre. 

In late September, URBA proposed a five-
year plan to city council to secure future 
funding. The presentation highlighted four 

main areas: office space, a contingency 
fund, beautification/ mural grants, and 
new revenue sources.

OFFICE SPACE

URBA has decided to close their current 
physical office and work remotely which 
will save approximately $23,000 per year.

Meetings will be held in various URBA 
members’ board rooms and at Rutland 
restaurants in an effort to showcase local 
businesses.

With a reasonable amount of new 
commercial space becoming available 
over the next couple of years, they 
anticipate those spaces will be filled with 
businesses that are currently located in 
older buildings. This will free up space for 
URBA to pursue those older locations.

 

CONTINGENCY FUND

Another long-term goal for the association 
is to build a contingency fund by setting 
aside a small portion of its revenue to 
cover unexpected costs, one-off projects 
and to support any other issues that  
may arise.

They plan to have a minimum of six 
months of operating costs set aside. 
These funds will go towards enhanced 
community safety initiatives and more 
murals and/or mural maintenance.  They 
will also act as a savings fund so the 
association can re-establish a brick-and-
mortar office once the real estate market 
cools off.

BEAUTIFICATION/MURAL 
GRANTS

In order to build the contingency fund, 
the mural project budget will be reduced 
to $40,000 annually, around half of the 
existing budget unless grants are secured.

Moving forward, there will be a shift 
from mural production into added mural 
maintenance which includes an anti-
graffiti coating for the most vulnerable 
murals. They will aim to paint two to three 
murals annually.

NEW REVENUE SOURCES

URBA has two new revenue sources that 
are starting small and have the potential 
to grow.

Starting this fall, Associate Memberships 
will be introduced at an affordable 
price to businesses outside of the BIA’s 

boundary. This is a first step to see if there 
is a demand to expand URBA’s current 
boundaries.

The second revenue source is expanding 
mural merchandise sales by continuing to 
sell at the Visitor Centre downtown and 
also on the URBA website.

Current members of the business 
association will be receiving a package in 
the mail showing the accomplishments of 
the association along with their  
five-year plan.

“Love Blossoms” by Tyler Toews 
(Rutland Thrift)

“A Seat at the Table” by John Ross 
(MCC Thrift Store)

Business Improvement Association of BC Merit 
Award and Kelowna Chamber of Commerce 
Finalist plaque, both for Uptown Mural Project.



22 23

Free ice cream for life is one hella post-
retirement perk for Mark Bernath.

“I have a sweet tooth, so I’ll be back, 
probably for my favourite cotton candy 
Blizzard,” said Mark.

You see, Mark has sold the Dairy Queen 
at Mission Creek Shopping Centre to 
multiple-DQ-franchise owner Gurwinder 
Singh.

“As part of the deal, Gurwinder says I have 
free ice cream for life,” said Mark with a 
laugh.

The Dairy Queen at 3141 Lakeshore Rd. 
has been in the Bernath family for 47 
years, so the sale is truly a passing of  
the torch.

Mark’s mom and dad, Ken and Marg 
Bernath, bought the fledgling franchise  
in 1975.

Mark was 11 at the time and immediately 
started to help out on breaks from school.
“I’ve eaten, lived and breathed DQ for 47 
years,” said Bernath with another chuckle.

“In the beginning, DQ was more of a 
business opportunity, but, of course, over 
time it became a big, big part of our lives.”
Mark started taking over the restaurant in 
1997 and bought it with business partner 
Phil Hershfield in 2009.

Over the years, Mark’s sisters, Karen 
Bernath and Donna Greer, and their kids 
have worked in the business.

Of Mark’s three kids, one son worked at 
DQ during university, but otherwise all 
three have their own careers and weren’t 
into taking over the restaurant.

No family interest and a labour shortage 
making it hard to find and keep staff led 
Mark to seek a buyer and move on to 
retirement.

New owner Gerwinder Singh also has 
a DQ on Vancouver Island and another 
in the Lower Mainland and is looking at 
acquiring more in BC.

“What I’m going to miss most is the 
customers, the people on the other side of 
the counter who made this business what 
it was for 47 years,” said Mark.

After some rest and relaxation, Mark will 
figure out his next move.

“We’ll stay in Kelowna for now, do some 
travelling and maybe, in the future, move 
someplace smaller,” he said.

The first Dairy Queen opened in Joliet, 
Illinois in 1940 with the revolutionary, new 
soft serve ice cream as the star.

That soft serve has remained the 
core of the business for over 80 years 
showing up on the cone with the curl 
on top, in sundaes, Dilly Bars, Buster 
Bars, milkshakes, frozen cakes, the No. 1 
bestseller Blizzard and Treatzza Pizza.

With a ‘Grill & Chill’ concept, Dairy Queen 
is also into burgers, fries, chicken strips 
and onion rings.

International Dairy Queen, based in 
Minneapolis, has 7,000 locations globally 
and is a subsidiary of Berkshire Hathaway, 
which is owned by legendary investor 
Warren Buffett.

Dairy Queen at Mission Park sold 
after 47 years in same family

TELLING YOUR STORY
IS OUR BUSINESS.
Sumner’s story is one filled with unique challenges, 
and an unhaltering vision to provide an easy solution 
for trades professionals to manage their day-to-day 
business. We rallied together with Sumner to create 
the narrative now known as Tradesflow.

Do you have a story that needs telling?

Let’s connect at 
NowMediaGroup.ca

Divisions of

Sumner Dunn
CEO of Tradesflow.ca
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THE BERNATH FAMILY SOLD TO GURWINDER SINGH

Written by:  Steve MacNaull

Mark Bernath, centre, with his sisters, Karen Bernath, left, 
and Donna Greer.

Ken Bernath, left, bought the Dairy Queen in Mission Park 
Shopping Centre in 1975 and his son, Mark took over in 2009.
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Dreaming of your escape south this 
winter?

Airports and airlines know you are.

And that’s why Kelowna International 
Airport, WestJet and Sunwing have  
 

announced non-stop flights to five alluring 
sunspots for winter 2022-23.

“Both WestJet and Sunwing will be flying 
non-stop to sun destinations this winter 
from Kelowna,” said Kelowna International 
Airport director Sam Samaddar.

“Kelowna will be well-served.”
True that.

The non-stops go to desirable tourism 
havens -- Cancun, Puerto Vallarta, 
Mazatlan, Cabo San Lucas and Phoenix.

WestJet will start twice-weekly service -- 
Sundays and Fridays -- to this resort zone 
on the Mexican Caribbean on Nov. 13.

From Dec. 19 to Jan. 8 the frequency 
will be amped up to three times a week 
(Sundays, Tuesdays and Fridays) to 
handle the Christmas and  
New Year’s rush.

 

From Jan. 9 to April 23 the flights will 
resume twice weekly and for the final 
week of the season (April 24-30) there will 
only be a Friday flight.

The starting price is $456 each way.

Sunwing will also jet to Cancun weekly on 
Thursdays, Dec. 15 to April 20.

Fares start at $1,005 for both ways.

Airlines also offer package prices that 
often tend to be a better deal because 
they bundle flights with all-inclusive resort 
stays and transfers from the destination 
airport to and from the resort.

Check the airline websites for package 
prices because they vary depending on 
week and resort selected.

This metropolis in the Arizona desert will 
be accessible via weekly WestJet flights 
on Wednesdays, Nov. 16 through April 30.

Flight prices start at $248 each way.

Samaddar also mentioned that non-stop 
flights between Kelowna and Montreal 
are back.

“Air Canada took a summer hiatus from 
the route because it had to reduce 
service due to the labour shortage,” said 
Samaddar.

The flights, which resumed in September, 
are weekly with the Montreal-Kelowna leg 
coming in Saturday evenings and  
 

 the Kelowna-Montreal portion going out 
Sunday mornings.

The frequency is likely to be bumped up 
to twice weekly come spring.

Fares start at $342 each way.
In all, the Kelowna airport sched
ule has 10 airlines flying non-stop to 
16 destinations -- the aforementioned 
Mazatlan, Cabo, Puerto Vallarta, Cancun, 
Phoenix and Montreal, plus Vancouver, 
Victoria, Prince George, Whitehorse, 
Seattle, Calgary, Edmonton, Winnipeg and 
Toronto.

Kelowna airport is well into its post-
COVID recovery.

For the seven months ended July 30, 
the passenger count was 930,253, up 
23% from the same period in pandemic-
dampened 2021, but down 22% from 
pre-COVID 2019.

2022 is forecast to end up with a 1.7 
million passenger count, which is 85% of 
2019’s two million.

The highest-ever annual passenger 
volume for the airport was 2.1 million in 
2018.

“The airport is on track to meet or exceed 
that record in 2023 as we continue to 
recover well from the pandemic,” said 
Samaddar.

WestJet will ply this route to Mexico’s 
west coast weekly on Thursdays from 
Nov. 3 to Dec. 18 and then pick up the 
pace to twice a week with the addition 
of Mondays from Dec. 19 to April 23.

Fares start at $382 each way.

Sunwing is bringing back service to 
this destination on Mexico’s Pacific 
after a few years absence.

Weekly flights on Fridays run Dec. 16 
to April 21 and fares start at $935 for 
both ways.

This tourism hotspot at the southern 
tip of Mexico’s Baja Peninsula will be 
served weekly on Fridays by WestJet 
from Nov. 5 to April 23.

Fares start at $306 each way.

Written by: Steve MacNaull

Non-stop flights from Kelowna to 
Cancun, Mazatlan, Cabo, Puerto 
Vallarta and Phoenix this winter

CANCUN

PHOENIX

PUERTO VALLARTA MAZATLAN CABO SAN LUCAS

FLIGHTS TO THE SUNSPOTS ARE ON WESTJET AND SUNWING.

Fly non-stop Kelowna to Phoenix with 
WestJet to get a Arizona desert fix.
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Okanagan cherries on 
their way to Korea

It ’s an Okanagan cherry exporting coup.
After seven years of preparation by the 
BC Cherry Association and Canadian 
Food Inspection Agency, the first cherries 
are off to Korea.

Korea wanted exhaustive information on 
how cherries are grown in the Okanagan 
and how the fruit is packed before it 
negotiated an agreement to accept  
 cherries.

Korea, like other Asian markets, 
appreciates firm and delicious cherries 
grown in the Okanagan’s 
pristine environment.

Two Kelowna companies, Northern 
Cherries and Jealous Fruits, are the first to 
export cherries to Korea this month.

The two companies stepped up all this 
summer to do careful pest monitoring 
and detailed reporting to satisfy Korean 
entry requirements.

These first shipments are on a trial 
basis so that the Korean and Canadian 
governments can get a sense of what’s 
involved and fine tune the export-import 
relationship.

The pilot program is expected to be a 
success and pave the way for full access 
to Korea next year with cherries from 
across Canada.

“This announcement and this year’s 
pilot program would not have happened 
without the efforts of these people,” 
said BC Cherry Association president 
Sukhpaul Bal.

“The growers carried out all sorts of extra 
work with no guarantee that they could 
ship their fruit this year. And the Canadian 
Food Inspection Agency staff working 
on the portfolio went above and beyond 
to ensure we all met requirements for 
market access, with their people working  
 

evenings and weekends to ensure 
everything went smoothly.”

While some cherries are grown in 
Ontario’s Niagara region, 95% of Canada’s 
sweet cherries are grown in BC’s 
Okanagan, Similkameen and  
Creston valleys.

The valleys, with their long, hot, dry 
summers at higher latitudes followed by 
a sustained winter dormant period, are 
ideal for cherry growing.

In addition, the valleys have low pest and 
disease levels.

All combined it means cherries that are 
pure, firm, delicious and in high demand.
The cherries exported to Korea are late 
ripening varieties.

Traditionally, the cherry season is short 
lived in the late spring and early summer.
However, late ripening means fresh 
cherries are now also available through 
the fall.

Jealous Fruits also exports to the US, 
China and Hong Kong.

Jealous Fruits is owned and operated by 
David Geen, who is known as Canada’s 
cherry king, because he has the largest 
plantings of the fruit over 900 acres.
Those 900 acres are almost one-fifth of 
BC’s entire 5,000 acres.

BC cherry production is generally around 
16,000 tons per year with an economic 
impact of $300 million.

That acreage, tonnage and impact are 
growing because some apple orchardists 
are pulling out apples to put in cherries 
because they are a more lucrative cash 
crops that’s in high demand.

BC exported $79 million worth of 
cherries in 2021 and this year’s number is 
expected to be $90 million.

Kelowna has become a brewery hotspot 
in recent years.

Whether it ’s in the brewery district in the 
city’s north end or one of a number of
spots outside the downtown core, there 
are plenty of places to go grab a pint or 
flight of local craft beer.

Most of these breweries have options 
for those who don’t drink beer, like cider 
or cocktails, but one spot has taken it to 
another level.

At The Office Brewing, which is located 
along Clement Avenue just west of Ethel 
Street, you can treat yourself to a  
cocktail flight.

It ’s the same idea as a beer flight, which 
you can buy at pretty much any brewery, 
but instead of picking an IPA and a lager, 
you choose from a list of fun  
alcoholic cocktails.

At $17, the cocktail flight is a little more 
expensive than your typical beer flight, but 
it ’s not a bad price given that most fancy, 
fun cocktails at a bar will set you back $12-
$15 these days.

The flight includes four five-ounce 
cocktails.

So if you’ve been wanting to try the fun 
of a brewery flight but without the beer, 
head on down to The Office Brewery and 
sample some cocktails!

FRUIT FROM NORTHERN CHERRIES AND JEALOUS 
FRUITS WILL BE THE FIRST. This Kelowna brewery has 

cocktail flights
THE OFFICE BREWING.

Written by: Josh Duncan

The Korean public is hungry for 
pristine Okanagan cherries.

THE FLIGHTS

RED SANGRIA

WHITE SANGRIA

SPICY PINEAPPLE MARGARITA

CLASSIC MARGARITA

BLUEBERRY MINT LEMONADE

CREAMSICLE

CAESAR

This cocktail flight featured (from L to R) the Spicy Pineapple 
Margarita, Blueberry Mint Lemonade, Red Sangria and Caesar.
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Bid on fabulous products and
services from some awesome,
LOCALLY-BASED companies!

8th Annual AuctionNow
Bidding Opens November 2022

Don't miss out on these
great local items.

auctions.kelownanow.com
Register to Win (250) 862-8010

Sales@16flightspublishing.com 

16flightspublishing.com

We'll tell your story through
premium print publications.

RESERVE YOUR SPOT TODAY!

OPEN A 
CONVERSATION
WITH US!

The Faces of Kelowna is an 
exclusive magazine that will
feature the faces of all the local
up-and-comers, trailblazers, 
leaders, and influencers in a wide 
variety of industries. Currently 
published in Penticton, Kamloops, 
and now Victoria.

Published by

FACES OF KELOWNA
Leaders, Trailblazers, Influencers.
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L E V E L
Central OKANAGAN BUSINESS REPORT 
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This could 
be your story!
You've got a unique story that deserves telling? 
We might have just the right opportunity for you.... 
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