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Kelowna is in flux.

After an initial post-pandemic economic jolt, fortunes in not 
just Kelowna, but BC, Canada and the world have faded.

Blame runaway inflation, higher mortgage interest rates in 
an attempt to tame it, supply chain issues and the Russian 
invasion of Ukraine throwing a wrench into everything 
geo-political.

Home prices are down; rents are up; the labour shortage 
persists; grocery, gas, home heating and cooling costs are 
up; and consumer confidence is down.

It could all lead to a bleak outlook.

But the experts are saying any recession will be mild.

While Kelowna businesses have to deal with any downturn, 
they can also decide to handle it with aplomb.

That means doing what you can to be innovative, keep 
customers and employees engaged and make it through 
any recession bigger, stronger and smarter.

That’s just what all the businesses featured in this issue  
of Level Up are doing.

Merry Christmas, Happy New Year and see you in a  
better 2023.

EDITOR’S LETTER

Steve MacNaull
Journalist and editor, 
NowMedia Group

Subscribe to our  
Daily Newsletter

We are locally owned and operated

kelownanow.com/daily-newsletter

instagram.com/KelownaNow

twitter.com/KelownaNow

facebook.com/KelownaNow
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Hotel to open 
right at Kelowna 
airport terminal

Kelowna chamber 
executive director 
on Canadian 
chamber board

A true airport hotel will be built at 
Kelowna International Airport.

A six-storey Sutton Place Hotel, along 
with a parkade, will go up right beside the 
airport’s main terminal.

That means that hotel guests can walk 
a short distance, and roll their suitcase, 
between Sutton Place and departure and 
arrival areas.

There are currently two properties that bill 
themselves as airport hotels -- Four Points 
by Sheraton and Hampton Inn & Suites.

However, they are up the hill and across 
Highway 97 from the airport, which 
means hotel guests and passengers have 
to take a shuttle between the hotels and 
the terminal.

It doesn’t appear that there’s a big rush to 
get the Sutton Place at Kelowna airport 
up and running.

Design and development approval work 
will start this year.

Construction is expected to begin late 
next year.

And then the hotel would likely open in 
2026.

“The Sutton Place Hotels are known for 
delivering exceptional guest experience,” 
said Kelowna airport director Sam 
Samaddar.

“Its reputation will allow The Sutton Place 
Hotel Kelowna at YLW to promote the 
Okanagan as a premier destination.”

While opening may be more than three 
years away, it is still a major coup for 
Kelowna airport.

A hotel right at the terminal puts 
Kelowna airport in the big leagues along 
Vancouver airport, which has a Fairmont 
hotel in-terminal, and Calgary airport, 
with two in-terminal hotels -- a Marriott 
and a Delta.

A drawing of what the Sutton Place Hotel 
at Kelowna airport will look like shows 
a six-storey hotel, likely with around 170 
rooms.

The need for a hotel right at the terminal 
at Kelowna airport is also an indication of 
how big and busy the airport has become.

Kelowna is a regional airport serving a 
good chunk of the Southern Interior with 
60 arriving and departing flights daily to a 
raft of domestic destinations (Vancouver, 
Calgary, Edmonton, Victoria, Prince 
George, Toronto, Montreal, Winnipeg, 
Kitchener and Whitehorse), daily service 
to Seattle and winter flights to sunspots 
Phoenix, Cancun, Puerto Vallarta, Cabo 
San Lucas and Mazatlan.

As such, there will be passengers with 
late-night arrivals and early-morning 
departures that need a hotel.

Plus, an airport hotel can be a base for an 
entire business trip, vacation or trip to visit 
friends and family.

“This is the first of many new 
developments for YLW,” said former 
Kelowna Mayor Colin Basran.

“I am excited to continue to see the 
airport grow to meet the needs of our 
growing region.”

True that.

Another round of expansion work is 
underway at the airport to increase 
security screening capacity, enlarge 
the departure lounge and increase the 
number of gates from 10 to 12.

The Sutton Place Hotel at the airport will 
be considered a luxury hotel and will be 
owned and operated by Vancouver-based 
Northland Properties.

Northland is a diversified international 
company that also owns the Dallas 
Stars of the NHL, the Kamloops Blazers 
of the WHL, Grouse Mountain in North 
Vancouver, Revelstoke Mountain Resort, 
Sandman Hotels, Denny’s Canada, Moxies 
restaurants and other Sutton Place 
hotels, including the one in downtown 
Vancouver and at Revelstoke Mountain 
Resort.

“The Sutton Place Hotel Kelowna Airport 
is a great addition to our family-owned 
portfolio of hotels, restaurants, resorts and 
sports assets,” said Northland CEO Tom 
Gaglardi.

“We are excited about our new 
partnership with the team at Kelowna 
International Airport. We are confident 
this distinct destination and our elevated 
guest experience will appeal to visitors 
and locals alike.”

Kelowna now has a big voice with the 
largest and most influential business 
association in the nation.

Dan Rogers, the executive director of 
the 1,000-member Kelowna Chamber 
of Commerce, has been appointed to 
the board of the Canadian Chamber of 
Commerce.

The Canadian Chamber represents all 
450 community chambers of commerce 
across the country, which combined 
have memberships representing more 
than 200,000 businesses.

The role of community chambers, 
such as the one in Kelowna, is to put 
on programming for local business 
members such as networking 
receptions, luncheons with guest 
speakers, seminars and recognition 
programs like the Kelowna Chamber 
Business Excellence Awards.

The Kelowna chamber also provides 
members access to group insurance 
and benefits plans, fuel discounts and 
preferred rates for processing debit and 
credit transactions.

Community chambers also lobby 
municipal governments for a business-
friendly environment, which can mean 
anything from tax breaks to better 
transportation.

In turn, representing chambers from 
across the country, the Canadian 
chamber lobbies the federal government 
for a business-friendly environment.

Kelowna’s Rogers is also the second 
vice-president of the Chamber of 
Commerce Executives of Canada, a 
group that represents hundreds of 
chamber executives and CEOs across 
the country.

It is actually his role with that 
organization that led to his appointment 
to the Canadian chamber board.

“I am humbled and honoured to join the 
Hon. Perrin Beatty and the rest of the 
Canadian chamber board for 2022-23,” 
said Rogers.

Beatty is the high-profile CEO of the 
Canadian Chamber of Commerce who 
was previously a Conservative MP and 
cabinet minister between 1972 and 1993 
and a CEO of CBC.

Candace Laing, a senior vice-president 
with Saskatoon-based fertilizer giant 
Nutrien, was elected the chair of the 
Canadian Chamber board for 2022-23.

SUTTON PLACE HOTEL WILL START 
CONSTRUCTION NEXT YEAR FOR 
2026 COMPLETION.

DAN ROGERS WILL SERVE A THREE-YEAR TERM.

Kelowna Chamber of Commerce 
executive director Dan Rogers has 
been appointed to the Canadian 
Chamber of Commerce board.
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Southern 
Interior 
headed 
toward 
recession 

(if it isn’t 
already 
there)
ECONOMISTS TALK 
AT SOUTHERN 
INTERIOR REGIONAL 
ECONOMIC SUMMIT.

All this is probably not news to you.

Everyone and every business in the 
Southern Interior -- and around the 
world -- is feeling the financial pinch 
as interest rates rise, inflation soars, 
our buying power dwindles and the 
economy puts on the brakes.

A recession is officially declared 
when a country or region has two 
consecutive quarters of losses in 
gross domestic product (GDP).

BC and Canada may not technically 
be there yet.

But Tapp said that point is largely 
moot.

“When it gets to 0.1% economic 
growth or 0.1% loss, there’s not much 
difference,” he said.

“Business and life is in slowdown, 
regardless. If you’ve lost your job 
and you’re hurting financially, you’re 
experiencing recession. If your 
business has slowed down and 
you’re hurting, you’re experiencing 
recession. If your income isn’t 
keeping up and your purchasing 
power is down because of inflation, 
then you’re experiencing recession.”
If we do technically avoid a 
recession, any growth will be weak 
and slow, according to Tapp.

While this is bad news, Tapp said it 
doesn’t all have to be bad news.

“BC had a more positive rebound in 
economy and employment than the 
rest of Canada and that may insulate 
the province and the Southern 
Interior somewhat from the worst of 
the conditions,” he said.

That brings us back to Mowbray’s 
comment about whether we’ll have a 
hard or soft landing.

“How hard hit we’ll be will vary by 
region,” she said.

“If the Bank of Canada continues 
to increase its interest rate (which 
it ’s expected to do), we’re going to 
feel the negative effects for at least 
18 months afterward because that’s 
how long it takes for rate hikes to 
completely work their way through 
the system.”

Mowbray is hoping for a soft landing 
because while inflation is high and 
interest rates continue to go up, 
employment is still strong -- in fact, 
there’s a labour shortage.

“Any recession now won’t be like the 
early-1980’s because we do have that 
high employment now,” she said.

Ramlo also referenced strong 
employment as being a bright spot.

“But inflation and higher interest 
rates are biting everyone,” he said.

“When everything costs more and 
you’re paying higher rates on your 
credit cards and mortgage, it ’s 
hurting everyone in the pocketbook.”

The theme of the summit put on by 
the Economic Trust of the Southern 
Interior and the Kelowna Chamber of 
Commerce is ‘recovery.’

So the summit is also looking at 
how the Southern Interior can plow 
through these tough times to better 
days.

As such, other sessions at the 
summit included networking and 
idea sharing amongst economic 
development, chamber and 
community officials and recovery 
panels covering tourism and 
hospitality, Indigenous inclusion and 
reconciliation and labour force.

Andrew Ramlo didn’t mince words at 
the Southern Interior Regional Economic 
Summit in October.

“These are super uncertain times,” said  
the vice-president of real estate advisory 
firm Rennie Group.

Ramlo was one of three experts on 
the ‘State of the Economy’ panel at the 
summit at the Rotary Centre for the Arts 
in Kelowna along with MNP accountants 
chief economist Susan Mowbray and 
Canadian Chamber of Commerce chief 
economist Stephen Tapp.

“The question now is will it be a soft 
landing or a hard landing?” said Mowbray.

Added Tapp: “Recession is the most likely 
call. Growth is slowing. These are pretty 
challenging times.”

Written by: Steve MacNaull

MNP chief economist Susan Mowbray, left, 
Andrew Ramlo of real estate advisory Rennie 
Group and Canadian Chamber of Commerce 
chief economist Stephen Tapp made up the 
‘State of the Economy’ panel at the Southern 
Interior Regional Economic Summit at the Rotary 
Centre for the Arts in Kelowna in October.

Written by: Steve MacNaull

More businesses will be 
paying less tax in BC

The formulas are complicated, but the 
bottom line is more businesses in BC will 
be paying less tax.

The province has expanded access to 
the small business tax rate to give more 
businesses a break as they deal with 
inflation, a labour shortage, supply chain 
problems, pandemic aftermath and 
climate change.

“This latest provincial change parallels 
what the federal government did in its 
last budget,” said Brian Posthumus, the 
Kelowna-based regional tax leader with 
MNP accountants.

“It means that more businesses with 
taxable capital between $10 million and 
$50 million can qualify for a sliding scale 
small business tax rate. This will be good 
for high-capital businesses that have a lot 
of land and equipment and inventory like 
farms (and orchards), wineries and car 
dealerships.”

BC’s new, higher taxable capital ceiling 
now applies to taxation years that begin 
on or after April 7, 2022 to align with the 
federal government’s tax breaks.

Posthumus explained that previously, 
access to the small business tax rate was 
offered fully to businesses with taxable 
capital of up to $10 million.

In such cases, the first $500,000 of 
business income was taxed at the 
small business deduction rate of 11% 

(representing both the provincial and 
federal portions) and everything above 
that at 27%.

A tax reduction, but not as much as 
offered to the $10 million or less group, 
was offered between $10 million and $15 
million.

And then, the small business tax rate ran 
out completely after $15 million.

The new rules now allow businesses with 
taxable capital of $15 million to $50 million 
to access some of the small business tax 
rate.

For instance, a business with $15 million 
in taxable capital will now pay 11% tax 
on its first $437,000 of income and 27% 
thereafter.

With $25 million in taxable capital, a 
business will pay 11% tax on the first 
$325,000 of income and 27% after that.

For some businesses, the tax reduction 
could amount to as much as $70,000 per 
year.

“We are standing behind BC businesses 
by helping ensure access to the small 
business tax rate as they work through 
recovery and innovate and grow,” said BC 
Minister of Finance Selina Robinson.

There’s also hope that the tax savings may 
spur businesses to invest in expansion 
and hire more staff.

THE PROVINCE HAS MADE IT SO MORE BUSINESSES 
QUALIFY FOR REDUCED SMALL BUSINESS TAX RATES.

1. A sliding scale of reduced small business tax rates will now apply to businesses with up to $50 million in taxable capital.
2. Brian Posthumus is the Kelowna-based regional tax leader with MNP accountants.
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The food world is coming full circle for 
Kelowna chef Ross Derrick.

As a young chef in 2008, he helped 
Paul Doherty and Jude Brunt open 
Globe Cafe & Tapas at Big White Ski 
Resort. It became a hit with its Italian 
coffees and cafe fare, Mediterranean-
inspired menu and extensive cocktail 
and wine lists.

Derrick subsequently left and started 
up The Broken Anchor seafood 
restaurant adjacent to Codfather’s 
Seafood Market and The Broken 
Anchor food truck.

Derrick still has the Broken Anchor, 
but when Doherty and Brunt decided 
to sell The Globe after 14 years, it was 
Derrick who became the heir apparent.

“We couldn’t be happier to pass the 
torch to the young chef who helped 
us create Globe in the first place,” said 
Brunt.

“Ross has become such an 
accomplished chef and businessman, 
and he shares the same important 
community values as us. We’ll be 
moving on knowing our customers and 
team are in safe hands.”

Derrick will maintain The Globe’s dual 
concept of cafe on one side and dining 
room on the other, but he’ll also add 
his own touch.

“I’m excited to bring a fresh spin to this 
much loved venue at Big White,” said 
Derrick.

“I was first here as a young chef and 
now look forward to seeing many of 
our regular Okanagan customers from 
town, getting to know the international 
tourists and the Big White community. 
I’m looking forward to skiing the 
Okanagan champagne powder with 
my daughter this year too.”

When The Globe first opened in 2008 
it was a cozy 28-seat resto in the 
Trappers Crossing complex.

It also became the first restaurant at 
the ski resort to stay open year-round 
to cater to the people that come up in 
the summer to hike, mountain bike and 
sightsee.

In 2014, The Globe moved across 
the street to its current location at 
Whitefoot Lodge in the village centre 
where it has 200 full-service seats in 
the cafe and restaurant, a patio and 
 

has also launched live music and 
comedy nights.

Derrick hails from Winnipeg and made 
stops in Ireland, Lake Louise and 
Ontario before settling in Kelowna.
This is the second restaurant at Big 
White to change hands before the 
2022-23 ski season.

Recently, Kelowna’s Nixon Hospitality 
Group announced it has taken over 
Snowshoe Sam’s pub, restaurant and 
lounge, the longest-established bar 
and eatery on the mountain.

Nixon also owns BNA Brewing, Skinny 
Duke’s Glorious Emporium and Bernie’s 
Supper Club in Kelowna.

Chef takes over 
popular Big White 
resto

For more than 35 years, our ability to deliver client-focused, quality construction projects has been our credo 
and a longstanding way of life.  We’ve always encouraged early collaboration amongst owners, designers, 

construction teams and subtrades to help mitigate risk, operate more efficiently, and deliver on a vision 
that far exceeds the needs of our clients. 

CLIENT-FOCUSED, QUALITY CONSTRUCTION

GEC.CA

EMILANDERSON.CA

NOW IN THE

OKANAGAN 
VALLEY

OUR CLIENT-FOCUSED APPROACH COMES NATURALLY.

  COMMERCIAL     I      INDUSTRIAL      I      RESIDENTIAL      I      TENANT IMPROVEMENTS

ROSS DERRICK IS THE NEW OWNER 
OF GLOBE CAFE & TAPAS IN THE SKI 
RESORT’S VILLAGE CENTRE.

Written by: Steve MacNaull

Paul Doherty, left, and Jude Brunt pass the 
torch (or in this case, the restaurant sign) to 
chef Ross Derrick.

 [THE GLOBE 
IS] ...THE FIRST 

RESTAURANT AT 
THE SKI RESORT 

TO STAY OPEN 
YEAR-ROUND...
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Live like a multi-millionaire with one 
of these Kelowna prize packages
OPULENT HOMES, LUXURY CARS, FAST BOATS AND CASH GALORE 
IN THE MILLIONAIRE LOTTERY.

Written by: Steve MacNaull

Imagine sipping wine on the rooftop of 
your bodacious waterfront villa, with 
an all-electric Beamer in the driveway, 
speedboat at the dock and cash in the 
bank.

The aptly named Millionaire Lottery 
can make it possible with one of its 
luxury home-car-boat-and-cash prize 
packages that would indeed allow you 
to live like the rich and famous.

Two of the 10 grand prize options are in 
Kelowna, two on Vancouver Island and 
the rest in Metro Vancouver.

After all, BC has a beautiful ocean, 
lakes and mountains and setting where 
the moneyed crowd likes to live, work, 
play and invest.

The Millionaire Lottery is the annual 
fundraiser that supports Vancouver 
General Hospital and the UBC Hospital 
Foundation.

The first Kelowna grand prize option is 
valued at more than $2.9 million.

It is to live on Okanagan Lake in a 
luxury villa at Waterfront at Westrich 
Bay with a 2023 fully electric BMW 
iX xDrive 50 SUV in the garage and a 
2023 Crownline 200SS speedboat at 
the private marina.

The Westrich package also includes 
$10,000 so you can put in an EV 
Charger for the Beamer, plus $120,000 
cash.

By the way, the Westrich villa is 
2,700-square-feet, has three bedrooms 
and three bathrooms and an incredible 
rooftop terrace overlooking the lake.

Besides the luxury townhouses 
and private marine, the Westrich 
community will also have 
condominiums, a private beach and 
waterside restaurant, lounge and patio.

The second Kelowna grand prize 
option is also worth more than $2.9 
million.

It is to live on the southeastern edge 
of Knox Mountain Park in a luxury 
condominium at Eminence on Boynton 
Place, off Clifton Road.

The two-bedroom, two-bathroom 
condo is 1,166-square-feet and comes 
with two swanky vehicles in the 
driveway -- a 2023 BMW iX xDrive50 
SUV and 2023 Hyundai Pallisade SUV 
-- plus $1.75 million in cash.

If you are the grand prize winner you 
can choose either of the Kelowna 
packages or from seven other grand 
prize options across BC valued at $2.9 
to 3.2 million, or simply take $2.7 million 
in cash, tax-free.

Some of the other home-car-cash prize 
options include a townhouse at ROWE 
in Vancouver with a Tesla, money for 
furniture and travel and $450,000 cash; 
a penthouse condo in Vancouver’s 
Olympic Village with a Tesla, money 
for furniture and $100,000 cash; an 
oceanfront cottage at Moonlight Bay 
in Sooke on Vancouver Island with a 
Beamer and $1.5 million in cash; and 
a home at Crown Isle golf course in 
Courtenay on Vancouver Island with 
Beamer in the driveway, gift certificate 
for the pro shop and clubhouse and 
$550,000 cash.

Millionaire Lottery tickets are 2 for 
$100, 5 for $175, 10 for $300 and 25 
for $600 and are available online 
at MillionaireLottery.com or at any 
London Drugs location.

Tickets are on sale until Jan. 12 or until 
they sell out.

To encourage early ticket buying 
there are bonus and early-bird draws 
for cash, cars, travel and private-jet 
experiences.

THE FIRST 
KELOWNA 

GRAND PRIZE 
OPTION IS 
VALUED AT 

MORE THAN 
$2.9 MILLION.

1. One of the Millionaire Lottery prize packages includes a luxury townhouse, with a rooftop patio, of course, at Waterfront 
at Westrich Bay in West Kelowna.
2. Another of the Millionaire Lottery prize packages includes a high-end condominium at Eminence at Knox Mountain.
3. The Eminence package also includes a 2023 Hyundai Pallisade.
4. The dining room and kitchen in the townhouse at Waterfront at Westrich Bay.
5. The pool at Eminence at Knox Mountain.
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Hyderabadi motta korma, 
vermicelli upma, Goan fried fish, 
Kurumulaka rasam, Nadan pork 
biryani, Vendakkai moru curry 
and Kerala Kadala curry.

They are just some of the 
small-batch, fresh, flavourful, 
authentic and delicious 
Southern India dishes ‘Not 
Just Curries’ is whipping up for 
delivery right to your doorstep 
in Kelowna.

“This is food that my husband 
(Rahul Jayan) and I grew up 
with and that we can’t wait to 
share with our new community,” 
said Deepa Pillay.

“When my husband and I 
moved from India to Canada, 
we noticed that most Indian 
restaurants only served 
Northern Indian cuisine. We 
missed the food we grew up 
with, food from Southern India. 
So, we took it upon ourselves 

to bring this food to our new 
community and that’s how ‘Not 
Just Curries’ was born.”

Northern Indian cuisine tends 
to be big on the samosas and 
mild, chicken curries (tandoori 
and butter chicken) we are 
familiar with served with  
naan bread.

Southern India has more 
access to the sea and a tropical 
climate for growing fruits and 
vegetables that results in a 
spicier and more vegetarian 
cuisine using more fish, rice, 
lentils and coconut milk.

The websiteNotJustCurries.ca 
posts a month’s worth of menus 
at a time that people can 
peruse and get their  
mouth watering.

Each meal consists of three  
to four dishes.

For instance, the Goan fried fish meal 
not only features the fish in a to-die-for 
batter of yogurt, onion, curry leaves and 
traditional spices, but some Kurumulaka 
rasam (think Indian chicken soup with 
rice) and ribbon pakoda, a traditional 
fried snack of lentils and spices shaped 
like a ribbon.

Select the meals you’d like (for either 
lunch or dinner) and on the designated 
days the meals will be freshly prepared 
in ‘Not Just Curries’ kitchen and 
delivered right to your home.

Most meals are priced in the  
$18-to-$20-range.

By the way, deeper descriptions of some 
of those other dishes are Hyderbadi 
motta korma made with toasted nuts, 
fried onions, roasted egg and spices 
with a refreshing yogurt-cucumber 
sauce and the vermicelli upma with 
mustard seeds, curry leaves and red 
chillies is served with a coriander-
coconut chutney. 

“The idea of small-batch cooking stems 
from ensuring freshness is always 
maintained. It ’s the best way to echo 
mama’s home cooking,” said Jayan.

“It helps us ensure the meal prepared 
is always fresh to maximize all the 
authentic flavour combinations.  

Through ‘Not Just Curries’ we’re hoping 
to introduce our community to more 
than just Southern Indian food. We  
want to introduce them to Southern 
Indian culture.”

While fresh food delivery is much more 
time-consuming and labour-intensive, 
‘Not Just Curries’ decided on the notion 
because there are already a myriad of  
 
frozen food, mass-produced and pre-
packaged options out there.

“Back home in India, the concept of 
frozen food and meal prepping for a 
whole week just doesn’t exist,”  
said Pillay.

“The focus is always on providing 
the family with fresh food. And that is 
exactly what ‘Not Just Curries’ emulates 
-- freshly prepared South Indian cuisine 
to homes in our community.”Meal 

delivery 
service ‘Not 
Just Curries’ 
launches in 
Kelowna

THE BUSINESS 
IS INTRODUCING 
LESSER-KNOWN 
DISHES FROM 
SOUTHERN INDIA.

Written by:  Steve MacNaull

1. Husband-and-wife Rahul Jayan and Deepa 
Pillay have started ‘Not Just Curries’ -- a food 
delivery featuring Southern India dishes.

2. Vermicelli pasta has made its way from Italy to 
India to create vermicelli upma with mustard seeds, 
spices, curry leaves and red chillies.

...’NOT JUST 
CURRIES’ IS 
WHIPPING 

UP FOR 
DELIVERY 

RIGHT 
TO YOUR 

DOORSTEP IN 
KELOWNA.
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Unlimited paid vacation.

You’re reading that properly.

The concept of unlimited paid vacation 
is mind blowing to most workers and 
probably a scary proposition for many 
employers.

Yet, some tech companies are offering 
workers as much paid holiday time as 
they want, as long as they have all their 
work done and they are on track to hit all 
future goals.

For instance, Carbon Counts Tech of 
Massachusetts, a software company that 
makes mobile games that people can 
play to contribute to climate change, is 
advertised for two remote-work positions 
on the Accelerate Okanagan job board.

The descriptions for a full stack software 
engineer and player support lead both 
promise very competitive salary and 
unlimited paid vacation.

We’re making this point because 
Accelerate Okanagan, the non-profit 
organization that supports and represents 
the local tech community, did a ‘workforce 
insights salary and compensation’ study 
this fall.

Accelerate Okanagan wanted to know 
exactly what pay and perks tech 
companies are offering their workers in 
an effort to better understand how the 
industry in the Valley can better attract 
and retain workers.

Unlimited paid vacation may be one of the 
more out-there perks.

While it sounds amazing, it can actually 
pan out two ways.
 
One, a worker is incredibly productive, 
gets all their work done and takes a nice, 
long, paid holiday.

Two, a worker feels perpetually behind 
and never takes advantage of that 
unlimited paid vacation dangling carrot.

In that case, the better offer is mandatory, 
paid time off, whether it be two or 12 
weeks a year.

“Tech companies in the Okanagan can 
offer everything under the sun,” said Brea 
Lake, CEO of Accelerate Okanagan.

“But, generally, I would say the norm is to 
start employees at three weeks of paid 
vacation a year. And core hours are 40 

per week, but not necessarily 9-to-5. It 
could be that everyone is required to be 
in the office or online from 9-to-2, and 
then it ’s the employee’s choice when and 
where they work those other three hours.”
Accelerate Okanagan hoped to have at 
least 50 companies partake to get a good 
cross-section of data.

The report with results will be released 
this month and will be free to companies 
that participated.

After that, the report will be available to 
anyone for a yet-to-be-determined fee.

“There are salary and compensation 
reports out there for Vancouver and 
Toronto and about companies with over 
100 employees,” explained Lake.

“But we want Okanagan-specific data that 
companies can access to make informed 
recruiting, hiring and retention decisions.”
Tech has long been considered special in 
the working world.

Employees and contractors can be 
required to work long hours to develop 
and launch software and products.

Flexible working arrangements abound, 
from time in the office, work-from-home 
and remote work to set hours or work 
whenever you want.

In return, there’s often the promise of 
time off in lieu of overtime pay and stock 
options that will be valuable when the 
company takes off.

In addition to that flex-time, profit sharing 
and limited or unlimited vacation, the 
lifestyle spending account has become a 
thing.

Essentially, it ’s company money set 
aside for you to use a certain amount of 
per year for anything that’s not already 
covered in your health-and-insurance 
benefits from daycare, pet insurance or 
camping gear to a naturopath, pottery 
class, gym membership or home workout 
equipment.

“Salary is always a big portion of 
total compensation, but the perks are 
important, too,” said Lake.

“Right now, worker retention is a problem 
for all industries and with remote work 

local companies are competing with 
global companies, so understanding what 
salaries and compensation is expected is 
important.”

Technology is the Okanagan’s largest 
economic engine with 930 tech 
companies with a total of 15,000 workers 
contributing more than $2.5 billion 
annually.

While tech growth has slowed post-
pandemic, Okanagan companies continue 
to hire and expand, often at the rate of 
15% a year.

Written by: Steve MacNaull

How does ‘unlimited paid vacation’ 
sound as a work perk?

ACCELERATE 
OKANAGAN 
IS DOING A 
WORKFORCE 
INSIGHTS 
SALARY AND 
COMPENSATION 
STUDY.

THE CONCEPT 
OF UNLIMITED 

PAID VACATION 
IS MIND 

BLOWING TO 
MOST WORKERS 
AND PROBABLY 

A SCARY 
PROPOSITION 

FOR MANY 
EMPLOYERS.

Brea Lake is the CEO of 
Accelerate Okanagan.Tech professionals 

work differently 
than those in other 
industries and as 
result expect and 
get different salary 
and compensation 
packages.
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Oranj Fitness 
Kelowna 
permanently 
shuts its 
doors

A popular Kelowna gym closed for good 
at the end of October.

Owner Tina Joslin sent out a notice two 
weeks before the shuttering that Oranj 
Fitness on Lawrence Avenue would 
permanently shut its doors as of Oct. 31.

She cited COVID-19 as a primary reason 
for the decision, noting that fitness studios 
like hers, with a large lease space and 
many employees, were hit hardest during 
the pandemic.

“We closed six times due to government 
mandated shutdowns and we lost over 
80% of our membership base,” Joslin 
explained.

“We fought with every muscle in our body 
to carry the studio through the past two 
years. Unfortunately, when government 
subsidies stopped this past June, during 
our slowest season, we really started to 
financially struggle.”

In recent months, Joslin exhausted every 
financial option available to her, including 
the use of her personal savings, but was 
unable to pay royalties to the head office 
by the end of the summer.

As a result, her licensing was revoked by 
said head office on Oct. 11 and the gym is 
no longer allowed to operate under the 
Oranj Fitness brand.

She continued to operate for a couple of 
weeks, but time ran out Oct. 31.

Joslin stayed open as long as possible in 
an effort to say a proper goodbye to her 
members and not just allow a business 
with 15 years of history disappear 
overnight.

In her notice of closure, Joslin talked 
about how Oranj Fitness became so 
much more than just a gym to its many 
members.

“For some of us, it is the chosen family 
that we have leaned on to get us through 
the toughest of times. We have been 
trying desperately to hang on, but we are 
no longer able to,” she wrote.

The closure announcement prompted an 
outpouring of love for Joslin and Oranj on 
Facebook from members.

“I’m still processing the shock and 
disappointment of the closing of this  
 

incredible place that so many of us called 
home,” said Michael Jobke.

“There are no words to express how 
grateful I am for all you and your amazing 
staff have done to create this amazing 
community where my kids and I were 
able to thrive and where I have been able 
to express my true self. Your strength and 
resilience to keep the studio open in such 
trying times is to be commended and will 
always be admired.”

Melissa Michaud added: “My happy place 
for so many years. I’m so sorry for you 
guys. Such an amazing team. Thanks for 
igniting my passion for spin. Wishing you 
all the best.”

While she is trying to find a buyer to take 
over the space, assets and staff, Joslin 
said she can’t guarantee anything about 
the future of the building.

Anyone with unused punch passes, paid-
in-full memberships or unused
personal training as of Oct. 31 was able 
to contact the gym via email to receive a 
credit for three times the value to be used 
for online offerings.

Lakehouse Home Store has brought a 
celebrated Okanagan chef on board to 
lead its cooking school.

Bernard Casavant, a BC Restaurant Hall 
of Famer and certified Chef de Cuisine, 
has signed on to become culinary 
director for the home store.

“I am thrilled to continue my journey 
as a chef in the Okanagan through 
passing along my culinary skills to our 
community of food and wine lovers,” 
said Casavant.

“Join me in tasting the Okanagan at 
Lakehouse Kitchens.”

The downtown store has expanded its 
kitchens and applied for a liquor license 
in the summer.

The owners are offering cooking classes 
and demonstrations at their location at 
510 Bernard Ave.

Casavant has been at the forefront of 
the Okanagan cooking community 
since 2006.

In 2014, he became the culinary 
manager at Okanagan College and in 
2018 he moved over to RauDZ Creative 
Concepts, which has four restaurants 
downtown – RauDZ Reginal Table, 
Micro Bar, Sunny’s Modern Diner and 
The Okanagan Table.

“Lakehouse Kitchens is an exciting 
addition to the Kelowna food scene. 
I look forward to sharing tips and 
tricks during our cooking classes in 
this world-class cooking school,” said 
Casavant.

“I have long regarded Lakehouse as 
an important small business in our 
community that not only provides 
excellent home cooking products and 
tools, but also top-tier service and 
guidance for home chefs.”

Casavant will be joining chef Travis 
Pye’s team.

Pye, corporate chef and operations 
director, has been building a culinary 
team of chefs and foodies in the kitchen 
store for the past three years.

“One kitchen will be a Master Chef-
style kitchen where participants can 
learn at their own stations, while the 
other has been designed as a cooking 
theatre where participants can view a 
demonstration as they wine and dine,” 
explained Pye.

Lakehouse will be focusing on 
highlighting local produce and food 
while featuring local wineries and 
breweries.

Classes started in November.

Sign up for the newsletter at 
LakehouseHomeStore.com to be first to 
hear about classes.

Written by: By Cheyanna Lorraine

Renowned 
chef joins 
Lakehouse to 
teach cooking 
classes

Chef Bernard Casavant is leading 
culinary classes at downtown 
Kelowna’s Lakehouse Home Store.

1. Oranj’s last class in Kelowna was Oct. 31.
2. Owner Tina Joslin used this photo of 
herself and staff on Facebook along with the 
announcement that Oranj Fitness would be 
closing forever in Kelowna.
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Recession will 
be mild, Kelowna 
house prices 
down 20%

Livin’ eco-chic on the 
Riviera Maya

PREDICTIONS FROM BANK OF 
MONTREAL CHIEF ECONOMIST 
DOUG PORTER.

Brace yourself for 2023.

All signs point toward a mild recession 
next year with higher interest rates, 
continued inflation and Kelowna home 
prices spilling a total of 20%.

“BC will manage 3% growth this year,” 
Bank of Montreal chief economist Doug 
Porter told a breakfast crowd at the Coast 
Capri Hotel in Kelowna.

“But next year there will be a shallow 
downturn, a mild recession. It will 
certainly not be as bad as the recession 
of 2008-09, but there will be a softening, 
the job market will weaken and there will 
be a substantial drop in house prices and 
building activity.”

Porter was speaking at the breakfast 
for the Okanagan chapter of the Urban 
Development Institute, so many of his 
comments were related to real estate.

“Canada, BC and the Okanagan got over-
stretched in real estate when mortgage 
interest rates were next to nothing,” 
explained the economist.

“Investor money poured in and that drove 
up prices. Now that interest rates are 
going up, the investors have disappeared 
(regular buyers and sellers are spooked) 
and prices are dropping.”

 

At peak boom time in the spring, the 
benchmark selling price of a typical 
single-family home hit a record-high of 
$1,130,800, a townhouse $820,000 and  
a condominium $557,700.

Porter said selling prices have already 
dropped at least 7% and could drop 
another 13% taking the single-family 
benchmark to $905,440, a townhouse to 
$663,200 and a condo to $446,160.

Porter said Kelowna is getting off lightly 
compared to some Ontario cities like 
London, Kitchener and Windsor where 
prices are likely to tumble 30% or more.

The economist expects interest rates will 
continue to go up at least to the end of 
the year, further dampening demand  
for housing.

The runaway inflation that higher interest 
rates are supposed to be taming will 
ease from 8% to 5% in 2023, which is still 
considered uncomfortably high, especially 
when the target for inflation is 2%.

Any talk of recession, higher interest 
rates, dropping home prices and stifled 
construction activity is concerning, said 
Luke Turri, chairman of the Okanagan 
chapter of the Urban Development 
Institute and executive vice-president of 
prolific Kelowna developer Mission Group.
“Obviously, we have to take this in stride,” 
he said.

“Our industry is resilient and we will 
continue to be optimistic. The long-term 
trend is that the Okanagan is poised for 
success. There are always opportunities 
in development, so while home sales 
and prices are softening there could 
be opportunities building rentals 
(apartments) or commercial rentals.”

Mission Group remains busy building 
a highrise condo and a highrise office 
building at Bernard Block downtown and 
planning the highrise Aqua Waterfront 
Village on the lake south of the  
Hotel Eldorado.

As soon as I stretch up into my first sun 
saltuation, the regret melts away.

You see, this is sunrise yoga and when 
the alarm first jangled in the dark, I 
considered jamming out of this early-
morning exercise.

After all, my wife, Kerry, and I are on 
vacation at the Hilton Tulum All-Inclusive 
and the holiday tendency is to sleep in 
and kickstart the day with a mamosa.

But, we’re in Tulum – the Mexican home of 
new-agey, eco-chic wellness and spiritual 
awakening – so we’ve decided to get with 
the program.

That means crack-of-dawn zen with 
Mayan yogi Pamela Caceres right on the 
beach in front of the fitness centre at the 
Hilton Tulum.

The sky gradually illuminates rosy pink 
and burnished yellow.

Immediately after unrolling our mats, 
Pamela lights her little incense pot of 
copal – an ancient Mayan mineral used to 
purify the body and lift our intentions to 
the gods.

She swirls the incense with ritualistic 
purpose and invites us to be at one with 
the four elements – earth, air, fire and 
water.

We acquiesce and flow into a 45-minute 
practice of sun salutation, downward dog, 
plank and warrior poses.

We feel stretched and centred and lucky 
to be in Tulum, where this kind of divine 

discovery is right at home with the all-
inclusive luxury of the Hilton.

Thus, we make a beeline for an al fresco 
table at the Vela Sur buffet for a hearty 
breakfast and that aforementioned 
mamosa.

The Hilton will also cater to all our other 
eco-indulgent dualities with time split 
between lounging in a cabana on the 
beach or poolside and cycling through 
the jungle learning about conservation.

Our bike guide Jonathan also entertains 
us with his description of Tuluminatis – 
gringo hippies with money who love to 
come to the area to vacation or be digital 
nomads.

Hilton is on an expansion jag in the 
region – opening its first all-inclusives in 
Tulum and Cancun as well as the Conrad 
in Tulum, Waldorf Astoria in Cancun and 
Canopy La Isla in Cancun.

So we decide to sample as many 
properties as possible on this trip.

Which is how we find ourselves at the Full 
Moon Celebration at Conrad Tulum.
This once-a-month lunar experience is 
part Mayan tradition, part candle-and-fire 
lit, long table dinner party on the beach.

As the full moon darts in and out 
of clouds overhead, we’re blessed 
and granted permission to enter the 
celebration of four-course, wine-paired 
dinner with live entertainment ranging 
from acrobats to fire dancers, all in an ode 
to the moon goddess.

The next day, up the road at the Hilton 
Cancun All-Inclusive there are margaritas 
poolside, but also a bike ride through 
the mangrove with more talk about 
respecting and embracing nature.
Next door at the spa of the new Waldorf 
Astoria Cancun we embark on the 
80-minute Yaxche inner journey.

Again, the spirituality (and pampering) 
is amped up with a three-phase 
massage with two therapists working 
simultaneously with semi-precious stones 
known for their healing properties to help 
us let go of our past, accept the present 
and connect to the future.

Luckily, our immediate future includes 
dinner at the Waldorf Astoria’s Malpeque 
signature restaurant for catch-of-the-day 
grouper with Mexican chardonnay.

Indeed, again, another example of how 
indulgence and mindfulness can go 
hand-in-hand on a holiday to the blessed 
land of the Mayans.

Air Canada knows Canucks want to 
escape winter with the kind of cultural-
and-sun combination the Riviera Maya 
offers.

So, Cancun is the Mexican destination Air 
Canada flies most often from the most 
Canadian cities – Vancouver, Calgary, 
Edmonton, Winnipeg, Toronto, Ottawa, 
Montreal and Halifax.

Check out Hilton.com and AirCanada.ca.

ALL SIGNS POINT 
TOWARD A MILD 
RECESSION 
NEXT YEAR 
WITH HIGHER 
INTEREST RATES, 
CONTINUED 
INFLATION AND 
KELOWNA HOME 
PRICES SPILLING 
A TOTAL OF 20%.

YOGA, THE FULL MOON AND MANGROVE 
CYCLING ANCHOR A NEW-AGEY VACAY.
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Lakes-and-flowers 
art installation 
graces Kelowna’s 
tallest office 
building

It ’s a punch of colour on an otherwise 
contemporary, grey and glassy highrise.

It ’s Lakeside in Bloom, the eye-catching 
art installation that spreads over a five-
storey section of the podium that covers 
the parkade of the 25-storey Landmark 
7 office tower between Highway 97 and 
Dickson Avenue.

At first glance, what you notice are the 
colours -- blue, yellow, pink, red and 
green -- and the strong vertical sweep of 
the design.

Upon closer inspection, you realize it ’s 
oversized, stylized blooms resembling 
Kelowna’s official flower -- the Okanagan 
sunflower -- and the central blue element 
is meandering Okanagan Lake with 
Skaha Lake to the south and Wood and 
Kalamalka Lakes to the north.

Stober Group developed and owns 
Landmark 7 -- and the six other office 
buildings that came before it -- that make 
up the Landmark District.

The company wanted to add a whimsical 
touch of public art to the newest and 
tallest of the towers to make it stand out.

Lakeside in Bloom also adds interest to 
the Tree of Hope Plaza that flanks the 
side of Landmark 7 connecting Dickson 
Avenue to the District Market cluster of 

restaurants and the Pedestrian Overpass 
that spans Highway 97 and connects to 
the Parkinson Recreation Centre and its 
playing fields.

“(Stober Group director) Carolyn Stober 
wanted a creative, colourful piece of art 
for the public,” explained Stober Group 
director of development Bob Daganais.

“Originally, we thought it would be a light 
piece that would be illuminated at night. 
But, we decided it also had to look good 
during the day when everyone who works 
at Landmark are in the area. What we’ve 
ended up with is a great public art that 
can be appreciated day and night.”

It was Stober Group’s landscape 
architect -- Rob Fershau of WSP -- that 
recommended EOS Lightmedia of 
Vancouver for the job.

Stober let EOS be creative and asked only 
for something impressive that reflected 
Kelowna and the Okanagan.

The result is perfect -- what Daganais 
describes as the pop-of-colour pocket 
square to the fine, tailored suit that is 
Landmark 7.

Lakeside in Bloom will anchor the newly 
created and public Tree of Hope Plaza 
year round.

The plaza also makes more room for 
the Tree of Hope, the giant, illuminated 
Christmas tree structure that’s erected 
every holiday season as a fundraiser.

The tree is being put together now and 
will be lit up in a ceremony Nov. 24.

Meantime, Landmark 7 itself is considered 
occupied, but not completely finished.

It looks done from the exterior, but only 
four floors are occupied so far -- 14 and 
15 with MNP accountants and 22 and 23 
with Wellington-Altus Private Wealth.

Floors 24 and 25 are filled with the 
mechanical equipment to keep a 300-foot 
tower humming.

Other floors are being readied for tenants 
and there’s also some space still available 
for lease.

Landmark 7 is Kelowna’s tallest office 
building, but not the city’s highest tower.

That distinction goes to the 36-storey One 
Water Street East condominium.

The piece of art is visible to pedestrians 
as well as northbound motorists on 
busy Highway 97.

IT ’S CALLED LAKESIDE IN BLOOM AND 
STRETCHES OVER FIVE STOREYS ON THE 
25-STOREY LANDMARK 7 TOWER.
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TELLING YOUR STORY
IS OUR BUSINESS.
Sumner’s story is one filled with unique challenges, 
and an unhaltering vision to provide an easy solution 
for trades professionals to manage their day-to-day 
business. We rallied together with Sumner to create 
the narrative now known as Tradesflow.

Do you have a story that needs telling?

Let’s connect at 
NowMediaGroup.ca

Divisions of

Sumner Dunn
CEO of Tradesflow.ca
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Uptown Rutland 
Business 
Association gets 
its own beer

IT ’S CALLED URBABRU AND IS 
MADE BY FREDDY’S BREW PUB

How do you make a business group 
immediately more interesting?

Answer: put its name on a beer.

That’s what the Uptown Rutland has done 
with URBABRU, its new branded lager 
made by Freddy’s Brew Pub.

URBABRU is the long, smushed-together 
acronym for the Uptown Rutland Business 
Association and the BRU slang for brew.

“When I went to the BIABC (Business 
Improvement Areas of BC) conference 
in the spring in Coquitlam the gift bags 
included a branded beer done by five 
local brew pubs for Austin Heights BIA (in 
Coquitlam),” said Karen Bieber, executive 
director of the Uptown Rutland Business 
Association.

“I thought it was a great idea so I went 
to Rutland’s own Freddy’s Brew Pub and 

they were all over it. We decided on a 
light and easy-peasy drinking lager. It ’s 
amazing.”

To start with, 1,000 cans of URBABRU 
have been made with yet another Rutland 
tie in.

The colourful label is one of the murals 
Uptown Rutland is famous for -- an 
abstract green-and-pink piece called 
‘Contact Wave’ by Dylan Ranney that 
covers one exterior wall of OK Tire at the 
corner of Gray and Dougall roads.

The beer debuted in November at the 
Uptown Rutland After Hours social and 
networking mixer that doubled as the 
Rutland Pizza Party.

Pizza and beer go together like, well, pizza 
and beer, so it ’s not only an inspired food 
pairing, but an inspired party starter.

The Uptown Rutland event featured 
four pizza places serving up slices so 
attendees could vote for fan favourite, 
best topping and best crust.

Two of the competitors were national 
chains Panago and Canadian 2 for 1 Pizza, 
along with two Rutland independents 
-- Teg’s Pizza House and Good Brothers 
Pizza.

Uptown Rutland will continue to serve 
URBABRU at its events in the future as 

well.
Additionally, Freddy’s Brew Pub is selling 
it in its restaurant and bowling alley at 
McCurdy Bowling.

The Kelowna Chiefs, of the Kootenay 
International Junior Hockey League, are 
also selling URBABRU at all the home 
games it plays at Rutland Arena.

Beaubier expects the beer to be a hit, so 
there’s likely to be more made and getting 
beer coasters printed up is a natural next 
step.

THE LABEL 
FOR URBABRU 
FEATURES THE 
MURAL ART BY 
DYLAN RANNEY 
THAT’S ON THE 
SIDE OF THE OK 
TIRE BUILDING 
AT GRAY AND 

DOUGALL ROADS. 

URBABRU IS AN 
EASY-DRINKING 
LAGER MADE BY 
FREDDY’S BREW 

PUB IN RUTLAND.



Twenty years ago, while a recession 
lingered and there was a dearth of good 
jobs for women, Renee Merrifield set up 
shop as a developer.

The bold move made her Kelowna’s first 
woman developer and paved the way for 
the creation of some of the city’s most 
innovative communities.

“I had to make my own job because there 
weren’t a lot of good jobs in Kelowna 
then,” said Merrifield at a party to celebrate 
Troika’s 20th birthday.

“I’d been doing some consulting to 
developers, but wanted to start my own 
company that would be sustainable and 
do things differently.”

So, Troika Group was born.

To keep ego out of it, rather than name the 
business after herself, she called it Troika 
after the word for a team of horses that 
works together.

As such, she fosters collaboration and 
teamwork at every level and with every 
person in the company.

You may also be familiar with Merrifield’s 
name because, in addition to being 
founder and co-CEO of Troika, she’s also 
the Liberal MLA for Kelowna-Mission.

And, her brother is Lane Merrifield, who 
made a name for himself as one of the 
founders of Club Penguin, the online 
playground that sold to Disney for $350 
million and he’s popped up as one of the 
dragons on the hit, business-pitch TV 
show Dragons’ Den.

Merrifield started her development 
career with a 19,000-square-foot medical 
and dental office building on Ambrosi 
Road and went on to build apartment 
building Citybrook, Yaletown condos, The 
Gate townhouses, Green Square eco-
townhouses-and-condos and the Upper 
Avenue office building downtown where 
Troika’s headquarters is.

While doing this, Troika also built as much, 
or more, housing and commercial space in 
Edmonton and Winnipeg.

Currently, the company has 13 projects on 
the go in nine communities.

Despite all the action and options, 
Merrifield doesn’t hesitate when asked 
what her favourite project is.

“West Harbour is my baby,” she said.

“Initially, it was to be a lakeside community 
with West Kelowna’s first highrise 
condominiums. And then the recession 
(of 2008-09) happened and we had to 
reimagine quickly. We went with single-
family homes and a village feel and it 
couldn’t have worked out better.”

West Harbour is located on Okanagan 
Lake on the Westside just north of the 
bridge.

The switch from highrises to single-family 
homes did not deter Troika from building 
all the expensive amenities originally 
planned.

That means West Harbour community-use 
beach, pool, marina and tennis court.

“The first homes at West Harbour went for 
$400,000,” said Merrifield with a laugh.

“They’re now worth three times that much.”
West Harbour is currently made up of 265 
homes with about 40 more yet to be built.
The impending recession for 2023 again 
has Troika pivoting.

Rather than build homes and condos 
for sale in a soft sales market, it ’s 
concentrating on developing rental 
apartments and rental commercial space.

Terreno will be at the base of Dilworth 
Mountain on Mount Baldy Drive with 600 
units, some of them rentals.

As yet unnamed apartment buildings on 
Asher Road and Dougall Road in Rutland 
and Gordon Drive are also in the works, 
along with rental projects in Winnipeg, 
Prince George and Regina.

In the summer, Brad Klassen, who had 
been Troika’s business manager and 
chief financial officer since 2005, became 
co-CEO to handle more of the day-to-day 
operations while Merrifield tends to her 
MLA duties.

“MLA keeps me busy,” said Merrifield in 
understatement with a laugh.

“So my job as co-CEO is more to do with 
strategy, branding, culture and vision.”

Written by: Steve MacNaull

Kelowna’s first woman developer 
celebrates 20 years in the biz

IT ’S RENEE MERRIFIELD OF TROIKA GROUP, WHO IS ALSO NOW AN MLA.

Renee Merrifield is most proud 
of West Harbour.

22 23

Brad Klassen and Renee Merrifield are co-CEOs of 
Kelowna property development firm Troika Group, 
which is celebrating its 20th anniversary.
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Wine column: 
Sip these 
reds this 
winter

Top of the top in 
Kelowna’s tallest 
office building

And just like that it ’s winter.

On Dec. 21 the Earth’s poles are at their 
maximum tilt away from the sun, marking 
the start of winter and the day with the 
least amount of sunlight.

You can either be melancholy about it 
(after all, winter means snow and cold and 
short days) or you can be ecstatic that it ’s 
time to switch up your wine drinking. 

Winter’s cold days and dark nights 
automatically have many of us putting 
whites and rosés on the back shelf and 
reaching for reds wines with their ability 
to comfort and warm.

Reds also pair nicely with the recipes 
we’re trotting out again as the weather 
closes in -- pastas in a rich ragu, stew in 
the slow cooker, stuffed mushrooms and 
roast beef.

Plus, reds are perfect with the pizza and 
barbecued steaks we devour year-round.
Here are the six red wines my wife, Kerry, 
and I debuted for our winter drinking with 
the aforementioned cold-weather menus.

Of course, the first thing you notice is the 
jaw-dropping view.

Out of the elevator onto the 23rd floor and 
past the big fish tank in the lobby is the 
open-concept reception area with city 
and lake views.

The boardroom, offices and client meeting 
rooms that ring the floor also all have 
killer vistas -- downtown and Okanagan 
Lake to the west, Parkinson Recreation 
Centre playing fields and mountains to 
the north, up Highway 97 to Orchard Park 
to the east and Springfield Road, farmland 
and mountains to the south.

This is the 11,620 square feet of office 
space that Wellington-Altus Private 
Wealth has on the 23rd floor of the new 
Landmark 7 tower.

“We wanted to differentiate ourselves in 
Kelowna with space in the city’s tallest 
and grandest office building,” said Jennifer 
Hochstein, Wellington-Altus’ Western 
Canada associate vice-president.

“It ’s high-end, classy, modern and inviting. 
It delivers our best for our staff and 
clients.”

Being on the top floor of Kelowna’s tallest 
office building makes Wellington-Altus’ 
address of #2300 - 1700 Dickson Ave. the 
most exclusive in the city.

Using that top-of-the-tallest criteria, 
Kelowna’s previous best business address 
was #1800 - 1631 Dickson Ave., the space 
that Petraroia Langford Lawyers occupies 
on the 18th floor of Landmark 6, which 

has now been eclipsed as Kelowna’s 
tallest office building.

Landmark 7 caps the Landmark District, 
the cluster of seven office buildings 
ranging from seven to 23 storeys, 
and District Market, the collection of 
restaurants just off Highway 97.

Wellington-Altus’ new digs are quite the 
contrast to the temporary offices it had on 
the fifth floor of the eight-storey Landmark 
3 building for the past two years.

“We’ve been anxiously waiting to get into 
the new space,” said wealth advisor and 
portfolio manager Mark Mariotto.

“In the two years we’ve been waiting 
we’ve grown from four advisors and eight 
staff total to 17 advisors and 30 staff total.”
Wellington-Altus does financial and estate 
planning for high-net-worth clients and 
has plans to become the largest such firm 
in the city both in number of advisors and 
money under management.

Wellington-Altus is ranked No. 1 firm 
overall by Investment Executive magazine 
as well as tops for company culture and 
its brokerage report card.

“This office has WOW factor and that’s 
what both the people who work here and 
our clients want post-pandemic,” said 
Mariotto.

Landmark 7 is what developers call 
‘occupied, but not complete.’

What that means is some tenants have 
moved into their finished spaces - 

Wellington-Altus on the 23rd floor and 
MNP accountants and consultants on the 
14th and 15th.

Soon, Metis Financial Corp. will occupy 
the 9th and the Ministry of Social 
Development will show up on the 4th.

Space on the ground floor is being 
readied for Momentus Coffee.

Other floors are being finished for tenants 
and space is still available for lease.

While the 23rd is the top occupied 
floor, Landmark 7 is actually 25 storeys 
counting the two floors for mechanical 
equipment on the top.

That makes for a building that’s about 
300 feet tall, or 100 yards or 91.44 metres 
-- just imagine the length of a football field 
tipped skyward.

While Landmark 7 is the city’s highest 
office building, Kelowna has taller 
buildings -- namely the 36-and-29-storey 
One Water condominium complexes and 
the 26-storey Skye condo along Sunset 
Drive on the north downtown waterfront.

AS THE SEASONS 
CHANGE, SO DO OUR 
DRINKING HABITS.

WELLINGTON-ALTUS 
PRIVATE WEALTH IS 
ON THE 23RD FLOOR 
OF THE LANDMARK 7 
TOWER.

THE MENU

Perfect for winter drinking are these six BC 
red wines. From left, Stag’s Hollow 2019 
Dolcetto ($25), Stag’s Hollow 2020 Merlot 
($27), Stag’s Hollow 2020 Syrah ($30), 
Hester Creek The Judge 2019 ($50), Fort 
Berens 2019 Cabernet Franc ($32) and Fort 
Berens 2019 Meritage ($30).

1. Wealth advisor Mark Mariotto, left, 
associate Emmy Pachenski and associate 
vice-president for Western Canada Jennifer 
Hochstein in the northwest corner office of 
Wellington-Altus Private Wealth on the 23rd 
floor of Landmark 7.

STAG’S HOLLOW 2019 DOLCETTO ($25) FROM OKANAGAN FALLS
You’ve probably never heard of this rare-to-Canada varietal that 
originates from northwestern Italy.

Now that you’ve heard of it, grab a bottle of this silver medal winner 
from the 2022 National Wine Awards and discover its soft and  
juicy profile.

STAG’S HOLLOW 2020 MERLOT ($27)
Classic Okanagan Merlot, plummy and smooth.

STAG’S HOLLOW 2020 SYRAH ($30)
A mesmerizing dark purple colour leads to aromas and flavours  
of violet, blackberry and black pepper.

HESTER CREEK THE JUDGE 2019 ($50) FROM OLIVER
The best of the best Merlot, Cabernet Sauvignon and Cabernet Franc 
grapes that Hester Creek harvests goes into this top-tier blend to 
produce a luscious blackberry, toasted caramel and sagebrush profile.

FORT BERENS 2019 CABERNET FRANC ($32) FROM LILLOOET
Yummy with aromas and flavours of cherry and dark chocolate.

FORT BERENS 2019 MERITAGE ($30)
A quintessential Merlot-led Bordeaux-style blend bursting with  
plum and violet.
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This could 
be your story!
You've got a unique story that deserves telling? 
We might have just the right opportunity for you.... 
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